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A comprehensive round-up of the latest business news
covering all sectors within the Isle of Man’s diverse and
dynamic business environment.

Expert comment from leading figures within the business
community, on a variety of topical issues across a range
of sectors.

Looking at the people who keep the wheels of
commerce turning on the Island; features, profiles,
achievements and stories with a human dimension.

Who, what, where – a comprehensive appointments
section keeping you abreast of all the movements within
the business community.
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YO U M A K E T H E M O ST

O F WO R K A N D P L AY

Living a full and productive life is all about finding the right
balance between work and play. Here at B365 we know
the importance of both. Our new lifestyle section will include
regular topics covering travel, motoring, property, health and
leisure.

Living a full and productive life is all about finding the right balance between work and play.
Here at B365 we know the importance of both. Our new lifestyle section covers topics
including travel, motoring, property, health, sport and leisure.

B365 – bringing a bit of balance into your life!
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Exactly what it says on the tin – news snippets, forthcoming
events and information from the business world.
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printing press on carbon balanced paper which is produced at one of the world’s

Business365 evolved from Mannin Group’s highly successful, market leading publication, Money Media.

most environmentally advanced paper mills ensuring it’s ultra clean and friendly to the

The new title embraces and builds on the ethos of its predecessor offering an all-embracing look at all

environment.

sectors of the Isle of Man’s vibrant business community. Business365’s incisive editorial reflects the Isle of
Man’s standing as an international business centre of repute, and its modern, stylish presentation makes
the magazine the first choice for industry leaders and professionals. In keeping with its position as the
Isle of Man’s premier business publication Business365 enjoys an extensive distribution network. The
magazine is delivered by post to all Isle of Man business addresses and is widely available in dispensers
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at the airport and the sea terminal in Douglas.
Should you require further copies of the magazine, please call (01624) 696565.

To whom all matters relating to editorial should be addressed. Articles may be submitted for publication at the publisher’s
discretion. All items contained in this publication are the copyright of the publishers and may not be reproduced without
the permission of the publishers. The publishers take no responsibility as to the veracity of statements or claims made by
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comments
have your say!

Business365 offers a view on a topic
or issue of the day. You can also log
onto our dedicated website and
express your opinion...

NEW YEAR, SAME OLD PROBLEMS – PLUS
A FEW MORE FOR GOOD MEASURE

W

ith the New Year upon us it’s fair to
say the honeymoon period for the
new government is over.

It faces difficult decisions on many fronts in the
weeks and months ahead, and there seems
little prospect that 2022 will be any easier to
negotiate than the two years that have gone
before it.
Firstly, there’s the little matter of the pandemic.
Hopes that we would be starting the New
Year afresh, with the Covid threat steadily
diminishing, have been dealt a blow with the
arrival, at the end of last year, of the Omicron
variant.
The ‘under siege’ hospitality sector had
been geared up for a bumper Christmas to
re-fill the coffers after two disastrous years.
Instead it faced an avalanche of festive party
cancellations as the Covid threat re-surfaced.
With the rest of the long winter stretching
ahead of it the sector is in real trouble.
Then there’s the Liverpool landing stage.
Somehow the price tag has rocketed to over
70 million pounds. How, this has come about
must be the subject of an inquiry. The Manx
taxpayers are footing the bill to create a new
facility that will benefit Liverpool as much as
it does their own Island. Nobody has really
explained in plain English – why?

Hopes that
we would be
starting the New
Year afresh,
with the Covid
threat steadily
diminishing,
have been dealt
a blow with the
arrival, at the
end of last year,
of the Omicron
variant.
Closer to home there’s Douglas promenade.
We are now told it won’t be completed until
March. Soon afterwards we may discover
just how much the 26 million price tag has

expanded. The DoI faces huge challenges on
many fronts – not least the decaying roads
network. The reduction, over several years, in
the size of the Department’s roads team has
been disastrous. Even if more money is found
it’s going to take years to tackle the backlog
of work.
Another crisis facing the government is
the Island’s troubled healthcare system.
The pandemic has led to a huge backlog
for treatments across a range of medical
disciplines. Even if a big pot of gold was
discovered under government buildings it
wouldn’t be a quick fix – not least because
of the reluctance of medical professionals to
move to the Isle of Man to fill the worryingly
high number of vacant positions.
Then of course, there’s the little matter of
soaring energy costs. Like the topics we have
already covered this isn’t the fault of the new
administration. But they are the ones who
have to deal with the consequences.
So, to all our politicians can we say Happy
New Year, and the best of luck.
To finish – the words of Aubrey Drake
Graham, a Canadian actor and musician – ‘No
matter how dirty your past is, your future is still
spotless.”
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UTMOST GROUP COMPLETES ACQUISITION
OF QUILTER INTERNATIONAL

Utmost Group plc has completed the acquisition of Quilter International from Quilter plc. This
follows the initial announcement in April 2021 and the announcement of the achievement of the
necessary regulatory approvals on 12 November 2021

Q

uilter International will become a
part of Utmost International, the
international life assurance business
of the Group. The Acquisition confirms Utmost
International’s position as a leading global
provider of international life assurance
The Acquisition adds approx. £24bn of assets
under administration and 90,000 policies to
the Group. On a pro-forma basis, the
Group would have had approx. £62bn
of AUA and approx. 570,000policies
as at 30 September 2021, and Utmost
International would have written £3.7bn
of new business on a pro-forma basis in
the nine months to 30 September 2021.
The total consideration payable to Quilter plc is
£481m reflecting interest at 5% p.a. on the base
consideration of £460m from 31 December
2020 to the date of completion.
The Acquisition is in line with the Group’s
strategy to grow its business both organically
and through acquisition and to enhance its
proposition for its partners and clients.

Paul Thompson, CEO of Utmost Group plc said:
“I am delighted to confirm completion of the
acquisition of Quilter International and would
like to extend a warm welcome to our new
colleagues, distribution partners and clients
joining Utmost Group. The Acquisition marks
a significant milestone in the Group’s strategic
development and brings additional scale,
skillsets and cashflows to the Group.

“The Acquisition cements Utmost Group’s
position as a leading consolidator in the
insurance and savings market and gives the
Group an enhanced platform to pursue further
acquisitions.”
Ian Maidens, CFO of Utmost Group plc added:
“The Acquisition demonstrates the Group’s

ability to complete value-add acquisitions
which enhance customer outcomes and
provide attractive returns to shareholders.
“The Group has been able to execute a
sizeable, strategic transaction whilst retaining
its strong balance sheet, robust capital
position and conservative leverage ratios,
giving us headroom for further acquisitions.
The completion of the acquisition, following
the inaugural Tier 2 issuance in September,
completes a seminal year for the Group.”
Mike Foy has been appointed the CEO of the
expanded Utmost International Isle of Man
operations, subject to regulatory approval.
Mike has beenCEO of the Utmost International
Isle of Man operations since the acquisition
of the AXA Isle of Man business in 2016 and
previously held various senior roles within AXA.
Peter Kenny, CEO at Quilter International, has
decided that he would like to pursue different
opportunities at this time. The Group thanks
Peter for his stewardship of Quilter International
until this time and wishes him well for the future.

MANX TELECOM WINS FIVE CONTRACTS FOR ISLE OF
MAN GOVERNMENT’S CONNECT MANN PROGRAMME
Manx Telecom has retained five major contracts with the Isle of Man Government to supply telecommunications
and network management services across the Government estate for the next five years.

T

he announcement follows a competitive
tender process and lengthy review
of the Connect Mann programme.
The Connect Mann network is used to
communicate, exchange data and integrate
multiple technology services securely to every
Government building.
Manx Telecom will be
responsible for implementing
and supporting an islandwide fibre service including
full management of all data
and voice traffic across the
local and wide area networks.

The partnership with Government
includes critical and extensive voice
services, covering the emergency
services, hospitals, GP’s, Covid-19
111 lines, schools and totalling
approximately 230 locations across
the Island.
Manx Telecom CEO
Gary Lamb said: “We
are delighted to continue our
long relationship with the Isle
of Man Government, providing
key infrastructure and network
management solutions across the

whole Government estate.
“Not only is Government the Island’s
largest employer with well over
7,000 employees using its systems,
but the services it supplies are vital
to the community in which we all live
and work.
“These programmes of work,
together with our partnership with Government
to deliver the National Broadband Plan, reflect
our ongoing commitment to future-proofing
the Island’s telecommunications, and keeping
all our residents and businesses connected.”

|
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ELITEGROUP.IM, IT WORKS AND
WI-MANX JOIN FORCES TO FORM
ELITE GROUP IT
Locally owned Elitegroup.im which includes Wi-Manx, has joined forces with IT Works
to form Elite Group IT.

I

t brings together Elite’s strengths in telecoms and broadband,
with the IT Works’ experience in IT support and cloud
services, combining key players in the island’s IT and
telecoms into one provider.
Elitegroup.im, best known for its business fibre and hosted
voice services, saw IT Works as the perfect partner due to their
premier IT support and hosted desktop offering.
“It made perfect sense for us to become one tight-knit family,”
said Matt Newing, Elitegroup.im Chairman. “IT Works is a
brilliant business with fantastic people so we don’t have to
reinvent the wheel in the island’s IT space.”
Ryan Cleator, IT Works CEO added: “We have worked well with
Elitegroup.im and Wi-Manx over the years and their response
times have been far superior to anything else on the island. Our
combined product offering is now second to none. I am very
excited to be heading up the new Group.”
Customers will benefit from an expanded product range, wider
skillset and greater business expertise. The IT Works and Elite
teams will move into one building and customers will continue
to enjoy the high levels of customer service they have come to
expect. Wi-Manx will remain completely dedicated to providing
residential broadband and home phone services to island
residents.

Matt Newing, Elitegroup.im Chairman

Elite Group IT is now a leading, locally owned
IT and telecoms provider, supplying
reliable and professional solutions
to businesses across the Isle
of Man and further
afield.

Ryan Cleator, IT Works CEO

6
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2021: REFLECTING ON THE PAST AND
LOOKING TO THE FUTURE WITH SURE

T

MIKE PHILLIPS
Chief Executive, Sure
Isle of Man

hough perhaps not as strange as its predecessor,
the COVID-19 pandemic saw 2021 go down as an
unconventional year. Yet, for Sure it represented one
of our busiest and most successful years yet, one defined
by significant government contract wins, an expansion of
our business portfolio, and the continuation of our goal to
connect our community towards a better future. The timing
of this success is auspicious, as Sure on the Isle of Man will
shortly celebrate is fifteenth anniversary. I’m proud to both
look back on a successful year and look forward to how
we’re continuing to evolve to offer the communities and
businesses of the Isle of Man the best service possible.

As we began the year, we quickly entered our second, and
soon after third lockdown of the pandemic, which proved
challenging for individuals and businesses. Our services
were more important than ever as islanders were forced to
work and study from home. Streaming services and gaming
devices became essential vessels for entertainment, and our
network ensured friends and families stayed in contact and
supported each other through that challenging time. Sure
staff worked tirelessly to ensure that our services supported
the island’s needs, helping both the local community and
businesses stay connected at a time where we needed it
most.

Streaming
services and
gaming devices
became essential
vessels for
entertainment,
and our network
ensured friends
and families
stayed in contact
and supported
each other
through that
challenging time

Undoubtedly a huge positive for Sure this year came
as we won two significant contracts with the Isle of
Man government, both of which will help us to connect
and support our community like never before. First, we
successfully won the exclusive contract to partner with the
government as its sole internet provider. I don’t need to tell
you how important it is in our digital age for governments
to have quick network speeds and reliable connections,
and we’ve proved that Sure is the right provider to offer
this. Secondly, we were awarded another government
contract, to provide a WAN (Wide Area Network) to around
120 government locations, directly supporting key services
such as healthcare, emergency services, and schools. Our
solution and service, designed by our local professional
services team, delivers new levels of scalability and agility
to the government while ensuring stability, resilience, and
increasing speed.
However, this activity was just one exciting milestone for
Sure in 2021. This year also saw us support our community
and the beautiful environment around us, through the
provision of services and solutions to a local charity. Our
partnership with Manx BirdLife was formalised as we signed
on as the charity’s telecommunications partner for the next
three years. This sponsorship includes providing innovative
technology at the Point of Ayre to allow islanders to watch
local birds in their natural habitat via a high-quality video
stream, wherever they are and whenever they please.

Sure has been a presence on the Isle of Man for nearly
fifteen years, and in that time, we have cemented
ourselves as a pillar of not just the business environment,
but the wider community. Part of my ongoing commitment
towards connecting our island for a better future involves
the provision of jobs for local residents. I’m pleased to say
that this year we expanded our engineering, customer
facing, and professional services teams, demonstrating our
continued investment into nurturing local talent.
Throughout our history on the island, we’ve significantly
diversified our business offering. Though we remain
best-known for our mobile and broadband services, our
evolution has seen us develop a powerful portfolio of
business clients as we expand into the world of private
cloud and cybersecurity. I am happy with the development
of the business this year in this respect, as 2021 saw us
take on a number of significant new clients eager to protect
themselves in a digital world that is diversifying as quickly as
we are and also move onto Sure cloud services.
Indeed, our consumer market share also continues to grow,
thanks in part to our development of innovative new products
and offers such as our unlimited data and sharer plans. I’m
pleased that these great deals have been welcomed by
our customers, as they’re essential facets that allow us to
connect the community and streamline their mobile and
broadband services to make them more efficient.
2021 was another busy year for our Sure Community
Foundation, which once again made some vital charitable
contributions. Some specific achievements that I’m
particularly proud of include our support of the Jamie Haslett
football memorial tournament and the aid we provided to
the Relay for Life in the fight against cancer. The Foundation
continues to support local good causes and all the work that
the voluntary committee continue to put in is a huge source
of pride for everyone at Sure.
Though it hasn’t been without its challenges, I’m immensely
proud of everything we’ve achieved in 2021. Our investment
and expansion of our local fibre network and services has
created a solid foundation on which to continue to grow and
expand, and we’re always looking at how we can improve
our customers’ digital lives.
I’m excited for what this year will hold, and I want to thank
every member of our fantastic team for making 2021 as
successful as it was. Connecting our island would be
impossible without you. And to our customers, thank you for
supporting Sure throughout 2021. We look forward to seeing
you again this year, connected and ready to make our island
better, together.

We also sponsored the Leader of the Year category at
the 2021 Awards for Excellence. I’m proud that Sure has
developed into a staple of the island’s business community,
and an authority on excellence in enterprise and individual
achievement. This sponsorship demonstrated our
prominence in the island’s business community and our role
in connecting our various industries.

|
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PUBLIC ASKED FOR VIEWS ON MAJOR
£40 MILLION RAMSEY DEVELOPMENT
The residents of Ramsey are being asked for their views on a £40m proposal for a
key gateway site on the edge of the town centre.

T

he Sulby Riverside development will
lift the western entrance to the town
by providing new retail opportunities,
workspaces, homes, three public parks and a
riverside gastro-pub with function rooms.
After considerable time spent refining the
proposal in collaboration with local planners,
the public is being asked for its views on the
masterplan before it is formally proposed to the
authorities.
“This is a unique opportunity to boost Ramsey’s
appeal as a place to live, work and visit and
we’re very keen to hear the views of residents
and local businesses,” said Laxey resident
Nathan Church, who is part of a consortium of
investors behind the proposals.
The Sulby Riverside site is bounded by
Gardeners’ Lane to the west, Poyll Dooey Road

8
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to the south, the town centre to the east and the
River Sulby to the north.
“The homes are a mix of townhouses,
apartments and larger semi- and detached
houses,” explained Mr Church. “They’re
designed for local people’s needs, evidenced
by the significant investment proposed into
community facilities such as the park, play
equipment and a multi-sports pitch.”
Mr Church says the development will help
Ramsey fulfil its housing and economic growth
needs without encroaching on the local green
belt.
“One of the things that drew us to the location
was the fact that it knits together the town
centre with the emerging communities beyond
Gardeners’ Lane to the west. Our consultants
have been able to show that the existing local

This is a unique
opportunity to
boost Ramsey’s
appeal as a place
to live, work and
visit and we’re
very keen to
hear the views
of residents and
local businesses

infrastructure and road network will comfortably
cope with the additional demands with the
added benefit that the new primary access road
will take pressure off Gardeners Lane during the
annual Isle of Man TT.”
An online public consultation has now been
launched to enable local people to review the
proposals and put forward
their views.

their house a home’. Research suggests this
averages approximately £5,000 per household.

greet visitors as they arrive from the Poyll Dooey
Road.

“People invest in everything from carpets to
major appliances, furniture and decoration when
they move house and much of that can be
expected to be with local retailers and trades
people.” said Mr Church.

“The new spine road will provide a muchneeded connection between existing
settlements to the east and west of the site.
Additionally, the scheme provides high quality
employment units to the north of the spine road.
Each has front of house parking
for visitors and service parking
behind. With double height
glazed frontages these units will
provide modern facilities fit for the
challenges of modern business.

“The online consultation
allows people the freedom
to leave their ideas and
express their views.”
explained Mr Church.

“Detailed studies have been
carried out to ensure that the
urban design layout and building
designs will ensure that the
development is safe from flooding
today and in the future. Subtle
modifications to the landscape
within the site will also mean better
flood protection to Poyll Dooey
Road”.

Interested parties can
also use the consultation
website – www.
sulbyriverside.im – to
register for and attend
an online ‘questions and
answers’ session with the
project design team. This
will be held at 6.30pm on
Monday 6thDecember.
“We’d love for people
to join us for a chat and provide us with
constructive feedback,” said Mr Church.
The proposals, worth £40m when developed,
will help to sustain employment in the local
building supply chain and generate hundreds of
thousands of pounds per year in new rateable
income available to invest in public services.
Local retailers and tradesmen will benefit from
the additional spending that new developments
typically generate as new home-owners ‘make

Site masterplanner and founder of BACA
Architects, Richard Coutts, says: “At its heart, the
Sulby Riverside development is about placemaking. We’re opening a site that has been
unavailable to the public for many years and
organising a new residential community around
three play areas that will connect to existing
public footpaths and trails, the revitalised railway
line to the south and the riverside walk.

Mr Coutts says that the design
team is proposing that all the
homes are designed to use the latest in energyefficient methods and that the landscape
proposals include ‘considerable investment’
in enhancing the site’s bio-diversity. “The
architecture is high quality, personable and
friendly. Collectively, the design proposals
breathe life into a forgotten corner of Ramsey by
creating a place where people will enjoy living
and working,” he added.

“The site has been sensitively laid out. We
have worked closely with local ecologists
and arboriculturists to protect the clusters of
existing mature trees and we have holistically
augmented and enhanced the landscape.
This landscape proposal will adorn streets with
trees, adding to the site’s ecological richness.
A small parade of shops, likely to consist of a
newsagent, café, creche and hairdressers will

|
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MICRO-FOREST PLAN FOR
RAMSEY’S ROYAL PARK ESTATE
Hartford Homes, in consultation with Manx Wildlife Trust (MWT) and working closely with Ramsey
Town Commissioners, have finalised plans to develop a ‘Micro Forest’ scheme at their Royal
Park development in Ramsey.

A

previously approved area of amenity
grass has now developed into a pilot
ecology area.

Developed in the 1970s by a Japanese botanist,
Micro Forests, also known as Miyawaki Forests,
are dense, fast-growing native urban woodlands
bursting with biodiversity and can thrive in areas
as small as a tennis court. The trees grow more
rapidly, storing CO2 and keep the air clean.
This is the first of several planned Micro Forests
by Hartford and will be delivered in 2022, with
an anticipated planting in excess of 1600 Manx
native trees. As well as the Micro Forest, new
walkways will be included to aid access through
the new area, together with landscaped public
green areas, seating and native wildflower
borders.
George Li, one of Hartford’s architects behind
the scheme, believes this is just a natural
progression to balance the need for new

10
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development and the equally important
protection of the environment. “We all
understand the need for quality, energy efficient
new housing on the island, but we have to
ensure we balance that with climate change
mitigation and the needs of our environment
and to enrich the locations where our
homeowners and communities live.
We have been working closely with
organisations like MWT for some time to help
us minimise our impact and protect habitats and
biodiversity. We have already introduced bat
boxes, bee bricks and hedgehog runs, as well
as exceeding key energy efficiency regulation
requirements in the homes we build. The next
few years will see Hartford take this to an
exciting new level as plans progress to allow
for even greater impact reduction in carbon
emissions not only from the finished home
in use, but also for the carbon consumed in
construction.”

Andree Dubbeldam, MWT Conservation Officer
and coordinator of their Micro Forest Project
believes that; “Micro forests create wilder
spaces within our communities, bringing birds
and other wildlife into our everyday lives. As
we plant more of these micro forests, we will
be creating a network of biodiversity hotspots
across our Island communities, allowing
communities to closely engage with nature and
enabling a generation of children to grow up to
see these micro forests mature’”
Ramsey Town Commissioners Lead member
for Parks and Leisure, Geoff Court, commented;
“This is a really exciting project and a step away
from traditional parkland planting schemes. The
project will provide an excellent opportunity
for community engagement during its planting
phase, and we are sure will be a popular
destination for residents.”

INTERNET OF THINGS PROVIDING
WORLDWIDE BENEFITS

BY ALEX BUFALINO, VICE PRESIDENT
OF MARKETING AT QUECTEL

Beyond the economic benefits for manufacturers, retailers, etc., Internet of Things (IoT) devices are
providing socio-economic advantages that benefit the world as a whole.

E

conomic benefits of IoT devices include
enabling manufacturers to know when
a machine’s production starting to
deteriorate so that it can be taken offline during
a slow period; helping warehouses and brickand-mortar stores keep better track of inventory
and enabling utilities to accurately charge for
energy consumption without the cost of sending
a meter reader to the customer’s home or place
of business.
Outside of those business deployments, IoT is
increasingly being used by health care providers
conservation organisations and formal and
informal educational organisations to offer
patients better care, benefit wildlife and provide
educational resources to students who do
not have access to more traditional forms of
schooling.
The IoT deployments take advantage of the
technology’s relatively low cost and the ability to
collect large amounts of data in real time.
For example, IoT sensors have been placed in
critically endangered black rhinos in Mkomazi
National Park, Tanzania, to enable park rangers
to accurately monitor the whereabouts and
activities of the large mammals and protect them
from poachers. Their positions are reported a
couple of times per hour so that rangers can
respond quickly if anything seems awry.
Similarly, the Virginia Aquarium & Marine Science
Center, Virginia Beach, records the history of
each fish in its 45,000-gallon aquarium via an
RFID system to better the health, lifespan, and
behavior of each.
There are several other examples of various IoT
technologies in controlled (like the above) and
uncontrolled environments to monitor the health
of different animals to help protect their habitats

and the ecosystems that support them.
More and increasingly robust deployments of
such capabilities are expected as 5G and AI
continue to mature to provide an increasing
amount of complex data and intelligence (i.e.,
malnutrition) to help with conservation efforts.
In all cases, these systems need to be able to
track wildlife easily and cost-effectively. While
controlled environments may already have
robust internet and technology infrastructures in
place, many of the uncontrolled environments
don’t have the necessary technology
infrastructure, so instead they rely on the ability
to use GPS in conjunction with a cellular network
to gather the critical data.
In healthcare, IoT devices are increasingly being
used to monitor a patient’s vital signs outside of
the walls of a hospital or other care facility. This
enables patients to be in a more comfortable
home environment while also saving the patient
the expense of being in the facility and freeing
the limited number of beds for more critically ill
patients.
Uses of such devices range from monitoring the
health of infants for post-natal care to seniors for
fall detection (including alerts to first responders)
and for post-surgical care. The ability to monitor
a patient’s health in real time means quicker
attention to any issues and lessens the need for
time-consuming office visits.
Similarly, there was an explosive rise in telehealth
consultations as a result of the pandemic.
The telehealth visits are less costly and timeconsuming for all parties, enabling more regular
consultations than would be possible if an
in-office visit was the only option. So urban and
rural patients alike can have more regular visits
and earlier detection of any health issues.

About the author
Alex Bufalino: Alex Bufalino, Vice President
of Marketing at Quectel. Quectel is
celebrating and recognising the innovations
in IoT with its IoT Social Impact award with
floLIVE, and the IoTM2M council (IMC). The
first annual award will recognise IoT projects
that combine not only innovation but that
also demonstrate significant social benefit.

The educational benefits of IoT became
apparent during the COVID-19 pandemic as the
majority of elementary, high school and college
education went from in-classroom to remote.
While classrooms have reopened, there are still
occasional shutdowns due to COVID or other
considerations (i.e., “snow days,”) that no longer
mean the educational process stops, it simply
shifts to a different mode.
Beyond the remote learning, IoT makes possible
the use of virtual reality, augmented reality, and
other related devices to provide students with
richer learning experiences, whether in the
classroom or remote.
But, as with conservation and healthcare, there
are rural areas in the U.S. and developing areas
in other parts of the world that don’t have access
to robust internet infrastructures. These areas
can still access vast educational opportunities via
cellular connectivity and IoT devices.
The uses of IoT devices have just started
to scratch the surface of the various socioeconomic benefits that they can provide. By
continuing to deploy the devices in traditional
network settings and in settings using a
combination of GPS and cellular networks, the
world will continue to benefit.

|
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BROOKS MACDONALD INTERNATIONAL
ANNOUNCES OPENING OF ISLE OF MAN OFFICE

The new office, located at Exchange House, Athol Street, Douglas, will play a pivotal role in providing
high-quality investment services to clients and intermediaries.

B

rooks Macdonald, one of the largest
independent wealth and investment
management firms in the Channel
Islands, has announced the opening of its Isle
of Man office.
Forming part of Brooks Macdonald International,
which also has offices in Jersey and Guernsey,
the Isle of Man office will play a pivotal role in
expanding the firm’s relationships with clients
and intermediaries and supporting the firm’s
growth ambitions in key international markets
including Europe, the Middle East and Africa.

Richard Hughes, CEO, Brooks Macdonald
International, told B365: “The Isle of Man is
well regarded as an international centre of
excellence for financial services. This expansion
supports our aim to partner with advisers and
trustees in a way that works best for them and
their business. We see a strong opportunity
to extend our relationships through the Isle
of Man. Building on our acquisition last year
of the Lloyds International funds and wealth
management business, the opening of our new
office is an exciting development that confirms

our commitment to all three islands as leading
international finance centres.”
The new office, the Group’s 14th, is led by
Phil Penrose who has more than 25 years’
experience in international financial services,
having spent 10 years overseas in the Middle
East and Singapore before joining Brooks
Macdonald.
Phil Penrose, Head of Office, Isle of Man, added:
“I’m delighted to have our new team in place
and our office open and ready for business. The
focus now is on building on the success of the
Channel Islands offices by delivering our cuttingedge investment and wealth management
proposition to clients and intermediaries
throughout the Isle of Man, alongside actively
supporting the island’s community.”
Simon Pickering, Head of Insurance & Pensions,
Finance Isle of Man, commented: ‘The Isle of
Man has always been proactive and at the
forefront of global finance. We are proud to
be a jurisdiction of choice for private clients
and intermediaries across the world and we
are especially pleased to welcome a firm of
the calibre of Brooks Macdonald to the island.
The opening of their new office is a welcome
reflection of the good reputation the Isle of Man
has as an international finance centre and of the

Phil Penrose, Head of Office, Isle of Man
high-quality financial services infrastructure we
have in the island.”
Brooks Macdonald International opened its

The Isle of Man is
well regarded as
an international
centre of
excellence for
financial services
Jersey and Guernsey offices in 2012, with the
aim to protect and enhance clients’ wealth
through investment management and wealth
management services. Since then, it has grown
to be one of the largest independent investment
managers in the Channel Islands, with £2.5bn of
funds under management.

Brooks Macdonald International Isle of Man team
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TISE LISTS WORLD-FIRST
HUMANITARIAN CATASTROPHE
BOND

The International Stock Exchange (TISE) has welcomed a world-first, Danish Red Cross-sponsored
catastrophe bond to listing on its Qualified Investor Bond Market (QIBM) and admission to its
sustainable market segment, TISE Sustainable.

D

unant Re IC Limited – an Incorporated Cell of Replexus ICC
(Guernsey) Limited – has issued the first humanitarian catastrophe
bond covering pure volcanic eruption. The bonds are settled using
Replexus’ unique blockchain-based Insurance Linked Securities (ILS)
platform, ILSBlox.
Anthony Byrne, Head of Bond Markets at TISE, said: “I am extremely
pleased to welcome Dunant Re to our Qualified Investor Bond Market
(QIBM) and our sustainable market segment, TISE Sustainable. It is fantastic
to play a part in this world-first issuance, which combines innovative
technology and sustainable finance to support the Danish Red Cross in
their humanitarian initiatives. This demonstrates the growing demand
which we are seeing for listings on both the QIBM and TISE Sustainable
and I believe that we have the right environment for listing many more
similar catastrophe bonds in the future.”
The bond was the first of its kind when issued in March 2021. An initial
$3 million was raised through private placement with specialist cat bond
investors to cover the risk of 10 volcanic eruptions across three continents.
In September, Dunant Re IC Limited became the first insurance entity to

Anthony Byrne, Head of Bond Markets at TISE
be accredited and receive a kitemark under the Guernsey International
Insurance Association (GIIA) Environmental, Social and Governance (ESG)
Framework.
The listing on TISE of the Dunant
Re Series 2021-1, Class VE
USD3,000,000 principal-at-risk,
callable, participating notes due 2024
was facilitated by Replexus ICC, which
has become a Member of TISE to act
as a Listing Agent for bond listings.
Cedric Edmonds, Founder and
Director at Replexus ICC, said: “I
am delighted with this listing on TISE. TISE provides a cost-effective
and efficient process for the admission of bonds to a recognised stock
exchange, which is hugely valued by all those involved in the transaction,
including the sponsors, the Danish Red Cross, and the investors. We look
forward to facilitating further bond issuances which utilise ILS capacity to
support humanitarian work via a listing on TISE.”

Cedric Edmonds, Founder and Director at Replexus
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MANX BEEF & PORK NOW
ON SALE AT 2 SPAR SHOPS
Two SPAR shops in Douglas are the latest retailers to support Isle of Man Meats’ ‘Make Sure It’s
Manx’ shop local campaign.

T

he stores – at Castlemona, Central
Promenade, and Cushag Road, Anagh
Coar – now stock Isle of Man Meats’
minced and diced beef products and pork loin
steaks. Shoppers at the Castle Mona store
were treated to tasty free samples of beef
stew and burgers cooked up by chef Maciej
Mierzejewski to celebrate the launch on Friday
November 5th.

as part of our commitment to respond to
consumer demand, and grow the market for
high-quality Manx meat. Shoppers want the
convenience of buying from stores which are

Jonathon Kermode, Operations Manager at
Mannin Retail, commented: “As the leading
convenience and forecourt operator on the
Island, SPAR is delighted to partner with Isle
of Man Meats to offer a quality local meat
range to our valued customers. With the range
already available in our newly refurbished
Castlemona store, we will extend the offer over
the coming months across our estate of stores
in the heart of communities across the Island.”

Phil Parsons, Plant Director at Isle of Man
Meats, said: “We have invested in processing
and packaging machines at the Meat Plant
in order to offer minced and diced products

on their doorstep and at the heart of the local
community, with the confidence that comes
from knowing they’re buying locally produced,
traceable, high quality meat. This is the first
time that any of our products have been
available in SPAR, so this is great news for their
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customers who want to Make Sure It’s Manx.
We’re already working on plans to extend
availability to other SPAR stores around the
Island – so if you can’t get Isle of Man Meats
products from your nearest shop right now,
please look out for news in the months ahead.”

Last month the Island’s Tesco store added
minced and diced beef to its existing range
of Isle of Man Meats products. Find out more
about Isle of Man Meats at www.iommeats.
com, on Facebook, Instagram, and Twitter @
IsleOfManMeats

BLUE SQUARE – A NEW NAME
FOR WEALTH, MORTGAGES, &
CORPORATE WELLBEING

Island residents will have more choice for wealth, mortgages, and wellbeing with the launch of Blue
Square Wealth Management, a locally owned independent financial adviser and mortgage broker
with a highly experienced team and ‘whole of market’ coverage.

T

risten Bell, Managing Director told B365:
“I’m delighted to provide our island
community with the opportunity to gain
great financial advice and mortgages from our
highly experienced team.
“Our ambition is to become the trusted,
go-to provider for our community’s financial
decisions. We aim to keep things simple
and straightforward with a warm and friendly
approach.”

In focus – Corporate Wellbeing
E“Employees are our most valued asset and
Blue Square is passionate about helping local
companies establish a culture of wellbeing,
giving them control over key employee
wellbeing areas.,” explained Michael Gillen.
The CIPD’s recently found that almost half
(47%) of workers experience financial difficulty
to some degree and 16% were constantly
struggling. Research shows that financial

Meet the team
The Blue Square team has over 50 years
financial services experience specialising
in Wealth, Mortgages and Banking.
Michael Gillen, Director and Wealth
Manager, has provided high quality
advice to high-net-worth individuals on
the island for 12 years. .

Line Management and Employers are rarely
equipped to manage such situations which are
becoming increasingly common. Blue Square
works with organisations so they provide
employees with awareness, knowledge, and
confidence around financial decisions.
Furthermore, employer benefits can provide
variety of tools for employees, so they
increase workplace resilience, improve
their employee’s wellbeing and benefit
the company as a whole, becoming an
employer of choice.
Tristen added: “Financial Wellbeing is a
growing agenda item for companies of any
size. Take care of your people and they will
give you so much back. We’re excited and
proud to be involved in this space where we
can add value”.

Emma Chapple, Mortgage Manager,
was most recently the Retail Branch
Manager and Mortgage Manager
for HSBC. Emma has a wealth of
knowledge, not only when it comes to
customer service and mortgages but
also for credit mortgage decisions. .

Other Areas at a Glance
Investments (Independent Advice)

Tristen Bell, Managing Director,
recently led HSBC as their Country
Head for Wealth & Personal Banking
and is a Chartered Financial Planner. .
What sets us apart?
“Our people and experience. Whilst
we aim to provide a warm, friendly
service when you’re making big financial
decisions, its crucial to get it right. You
need to trust the right people” – Michael
Gillen.

distress relates to health and mental wellbeing
outcomes, and it’s no surprise that they bring
these issues to work. This can influence work
engagement, performance, and absence which
in turn impacts productivity.

• ESG - Green investments
• Passive, Active and Discretionary solutions
Mortgages
• Residential & Buy to Let
Personal Protection
• Mortgage, Critical Illness & Income
Protection

Left ot right: Michael Gillen, Director and Wealth
Manager, Emma Chapple, Mortgage Manager and
Tristen Bell, Managing Director

Business Protection
• Key person & Shareholder Protection

|
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Expert comment from leading figures within the business community, on a variety of
topical issues across a range of sectors.

ADMINISTRATIVE JOBS ARE MOST LIKELY
TO SHIFT TO A FOUR-DAY WORKING
WEEK ACCORDING TO RESEARCH
Workforces around the world have dramatically changed in the aftermath of the Covid pandemic.
Flexible working and hybrid approaches are becoming the norm, with Britain alone having more than
60% of businesses planning to adopt a hybrid working approach permanently within the next few years.

N

ow, unions and MP’s are calling for more
businesses to seriously consider the
4-day working week. Companies across
the world, including in Spain, Iceland, Belgium
and even Scotland and Ireland, have begun to
participate in shorter working week trials.
Helastel, leading Smart Software & IT specialists,
conducted a study to look into the probability of
a 4-day work week within different job roles, and
which industries were most likely to adapt to the
shorter week.
The study found that jobs within the
administrative and secretarial sector were most
likely to drop down to a four-day working week,
with the top eight jobs being in these industries:
1.
2.
3.
4.
5.
6.
7.
8.

Receptionists
Legal secretaries
Sales administrators
Bank and post office clerks
Company secretaries
Typists
Bookkeepers, payroll managers and wage
clerks
Records clerks

The idea of a four-day week has become
more possible mostly due to the innovation of
automation that helps speed up processes and
help maintain good output levels as working
life changes. As technology advances, shorter
working hours and weeks may become
more feasible without affecting
the productivity of workers with
automation solutions able to
help handle repetitive and rote
tasks, such as appointment
scheduling, email handling,
payroll, shipping and
inventory management
and much more.
The remaining two jobs in
the top ten fall under the
sales and customer service
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umbrella; customer service and call and contact
centre workers.
Helastel understood that businesses in
this sector could accommodate the move
to a shorter working week by investing in
technologies that can reduce the need for
workers to get involved with routine customer
enquiries, such as live chat services, email
automation and help desk software.
The study also found that roles in the
professional and technical field, such as
Pharmaceutical technicians, marketing and
legal assistants may also be able to adapt to a
shorter working week. Though many of these
roles require expert insight, knowledge and
skill, businesses may seek the benefits of digital
adoption, allowing workers in these roles to
spend more time applying their expertise on
high-value tasks and less time on repetitive,
routine or low-value tasks.
Louri Prokhorov, founder of Helastel said
“Businesses and workers are waking
up to the fact that it shouldn’t be
a case of choosing between
people and machines.
Instead, adopting
automation solutions

can benefit not only your business but the
people who work for you by allowing them to
focus on tasks that require more human input
and expertise, and giving them the opportunity
to reduce their working hours.
The use of automatic equipment to speed up
processes is likely to play a significant role in
maintaining good output levels as we adapt to
an ever changing working environment. In fact,
advances in technology make it more feasible
than ever before for workers to shave hours
off their work schedule without hurting their
productivity.
By adopting automation solutions that can
handle repetitive and rote tasks the possibility of
a shorter working week could be closer than we
ever anticipated.”
You can read the full study here: https://www.
helastel.com/study-which-jobs-are-most-readyfor-a-4-day-week/

HOW TO MODERATE A BUSINESS PANEL
DISCUSSION SUCCESSFULLY

BY JON LAM, TOASTMASTERS
INTERNATIONAL

You may well have attended panel discussions at conferences or other business events. Perhaps one
where industry experts discuss current business issues or look ahead to the future of the sector. The
success of a panel discussion relies on how it is chaired or moderated. To raise your profile, you might
want to take opportunities to moderate a panel yourself.

I

f you step into this role, how can you make
sure the speakers’ different perspectives are
shared and that the audience gets value from
the discussion? Let me share some of what I
have learned from my own experience.
Expect the unexpected
Unexpected things will happen ranging from
technical glitches to over-dominating panellists.
This means it’s best to prepare for a situation
where you may have to improvise. In a panel
discussion I once moderated, technical glitches
caused a speaker to lose connection. I had to
improvise to keep up the momentum of the
discussion.
One way to prepare for the unplanned is to
enhance your impromptu speaking skills.
Practising in a group is the best method to
start with. You can do this with friends or by
seeking out public speaking groups such as
a Toastmasters International club where you
can practise talking about any topic without
preparation.
Talk with the panellists in advance
Make sure that your panellists are aligned on
the flow of the discussion. This can involve
confirming the allotted time for the whole
discussion and sharing your questions in
advance so that panellists have ample time to
prepare their answers.
Common occurrences in panel discussions are
awkward silences or where a panellist goes
completely off-topic.
One method to offset these risks is to assign
each question to the specific panellist who
can add the most value. This panellist will be
your main speaker to answer the question,
and then you can check if the other panellists
want to contribute. This preparation can help
avoid situations where panellists are caught off
guard with a question they cannot answer or
having them go off on a tangent in an attempt
to answer.
Ensure time is shared appropriately
It is important for the moderator to make
the event feel like a discussion. If you see

that one panellist is dominating, it is crucial
that you speak up. To do this you must listen
to the discussion rather than focusing on
your performance as a moderator. By doing
this, you’ll be able to ask relevant follow-up
questions to the panellists that have spoken
less, thus also pushing the discussion forward.
For those situations where you are faced with
a dominating speaker, a good technique is
to preface a question as a ‘lightning round’
or request a ‘one sentence’ answer if time is
limited.
Help the Q&A to work well
After your panellists finish speaking, you may
have questions from audience. Instead of
having your audience shout out their questions,
find a way (there are various apps etc. that
can help here) to have questions sent to you
throughout the whole panel discussion. This
way you’ll have a wider selection of questions
to pick from and can filter out any inappropriate
questions. You’ll then be able to ask relevant
and popular questions that will add value to
the audience and provide them with a more
insightful experience.
A nightmare for all moderators is a situation
where there are no questions at all from an
unengaged audience. One method to mitigate
this is to prepare your own set of questions.
This way, you’ll be able to avoid the awkward
silence as you wait for questions to come in.
Furthermore, you can continue the momentum
of the session with questions that your
audience may find valuable but may not have
thought of.
A final call-to-action
What is the best way to finish a panel? One
good technique is to summarise briefly the key
points that were covered and conclude with a
call to action. A ‘call to action’ is an invitation
to the audience to take a desired action. This

About the author
Jon Lam is a member of Toastmasters
International, a not-for-profit organisation
that has provided communication and
leadership skills since 1924 through a
worldwide network of clubs. There are
more than 400 clubs and 10,000 members
in the UK and Ireland. Members follow
a structured educational programme to
gain skills and confidence in public and
impromptu speaking, chairing meetings
and time management. To find your nearest
club,visit www.toastmasters.org
can be for the audience to reach out to the
panellists if they have any further questions,
or to visit a website for more resources on
the topic. This can help you prolong the
engagement you have with the audience and
give them a clear sense of what they can do
with the insight gained from the discussion.
It takes practice and preparation to successfully
moderate a panel discussion, but it well worth
taking the time to hone your skills for this role.
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INVESTOR’S
DIARY
BY PETER SHARKEY

THE GREAT RESIGNATION

At some point over the past 18 months of lockdowns, vaccines, grief and joy, who hasn’t considered,
in one of many moments we’ve had to reflect on such matters, just how different life could be? The
pandemic has given millions of people an opportunity to consider what they want from life and work,
resulting in huge numbers handing in their notice and seeking pastures new.

T

he phenomenon is not limited to these
(or the UK’s) shores. According to US
television network CNBC, almost 4 million
American workers are leaving their current
employers every month, a trend the network
calls ‘The Great Resignation’.
Closer to home, long months of confinement
to makeshift ‘offices’ in bedrooms, kitchens, or
tucked under the stairs, have led to workers
seeking a more palatable
work-life balance. The job
side of this equation has rarely
been more buoyant: between
July and September, UK job
vacancies reached a record
1.1 million. It’s a similar story on
the Island. Though vacancy
levels remain high and workers
feel more comfortable leaving
their jobs in favour of ones
that align more closely with
their priorities, there’s little
prevailing sense that people
are prepared to take the first
job offer that comes along.
Indeed, in a development
reminiscent of the popular
1970s sitcom, The Good Life,
thousands are waving farewell
to the corporate grind for good
to live a simpler, less stressful
life.
For those wishing to remain
part of the workforce, career
changes are now often
accompanied by a move to
another area or a different
country. I have a friend in his
50s who in the summer moved
with his wife to Ravenna on the
Italian Adriatic where they’ve
opened a language school.
They’ve rented out their UK
home, using the income to pay
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the rent on both their Italian apartment and small
office in the centre of town.
Huge numbers have seen the pandemic
hiatus as an opportunity to pursue entirely
different careers. Occasionally, this has been
out of necessity as the industries in which they
previously worked have been decimated.
Stories abound of airline pilots applying
to be delivery drivers and of dancers and
actors moving into 9-5
occupations. Others have
sought the perceived
solace of writing, as the
mountain of pandemicrelated novels attest,
while many folks have
taken the opportunity
to sell up and head for
somewhere much warmer
and sunnier – or they will,
just as soon as enough
people are vaccinated
in the land to which they
would prefer to move.
Although productivity
in several industries
has tumbled as a
consequence, it would
appear that most people
have enjoyed the
flexibility of working from
home (WFH). Across in the
UK, hours of unproductive
commuting have been
ditched; you can go to
work in jeans and a t-shirt;
there’s no requirement
to shave every morning
and provided you’re
disciplined and are not
scurrying to the kitchen
every five minutes
for a cup of tea and a
chocolate Hobnob, WFH

is considerably less stressful.
I believe one major reason why so many people
are seeking change, be it of career or to where
they wish to live, is attributable to the fact that
most feel richer. Unable to spend to the same
degree as we did pre-lockdown, savings
levels have soared at a time when property
values have also risen, reaching record levels;
a corresponding increase in stock market
valuations has also played a significant part in
what economists call the ‘wealth effect’.
Technically, the wealth effect occurs when
assets we already own, such as shares or
property, increase in value. When this happens
we feel richer and, under normal circumstances,
would ordinarily go out and spend our
perceived wealth in shops, restaurants, bars, as
well as on holidays, or a new kitchen, or a new
car, for instance. Except we haven’t been able
to do this for quite a while, unless we used the
internet.
The pandemic prevented people from spending
their ‘hidden wealth’ because most places
remained closed, a situation which contributed
to an even steadier rise in wealth levels. Over
a relatively short period, this development has
increased the propensity for people to abandon
stressful careers and accept lower salaries
elsewhere in return for enjoying the flexibility of
WFH or working less hours. Some people have
walked away from work altogether, citing quality
of life as their principle motivation.
No-one has ever experienced anything like
the pandemic and its aftermath before, as life
assumed an extraordinary stillness and quiet,
perfect conditions for reflection and deliberation.
How long will this period of contemplation and
rumination will last is anyone’s guess; I just hope
that those folks making a complete break from
the job market have sufficient resources on
which to live.

BUSINESS PRODUCTIVITY: 3 DIGITAL
TOOLS TO BOOST YOUR EMPLOYEES’
EFFICIENCY & MORALE
By Chris Shields Sales & Marketing Director at Perfect Image, a UK based IT consultancy services
company

W

hat makes a business profitable
and successful? Is it hiring the right
people? Focusing on your most
profitable products and services?
What about productivity?
In today’s digital world, we have tools at our
fingertips that allow us to do more in our
workday, making our people and ultimately our
businesses more productive. But where do you
start?

sector employee survey found that 15% of
employees say this is their biggest frustration
with collaborative working.
As recently as a few years, collaborating on a
document was difficult – you’d email it out to
the relevant people, and they’d all send back
a different version with their own amends. But
that doesn’t need to be the case any longer.

3. Give your people time back with customer
self-service
Human interaction is still critical to customer
service. As the use of chatbots has risen,
we’ve seen a backlash from customers who
want the option to speak to a human. 85% of
customer interactions online are now answered
by a robot, highlighting the massive increase
in chatbot usage. However, it’s key that you
balance customer demands with business
resources.

Here, we cover why improving productivity is
key to your business performance and how you
can use technology to increase productivity,
efficiency, and profitability.
Why is productivity essential to your business?
Productivity refers to how efficient your
personal, team, or business output is. Poor
productivity, especially in service businesses,
can lead to poor profitability because the cost
of delivering your services is higher.
A OnePoll survey found that over a quarter of
an employees’ working day is taken up with
avoidable administrative tasks. Based on an
average workweek of 36.1 hours, eliminating
these tasks can give workers over nine hours a
week back.
Not only is productivity key to your business,
but it’s also important to your employees.
If your ability to do your job is hindered by
unnecessary processes, outdated technology,
or repetitive queries that you have to deal
with, you’ll find yourself frustrated and lacking
motivation.
Employee satisfaction and productivity are
intrinsically linked. Happy workers are more
productive, but workers who are given the
necessary tools to be productive are also
happier. Slow or outdated technology affects
worker productivity and morale, with one in five
saying they lose focus as a result.
The good news is that technology can also
be used to increase employee productivity
and morale. Here are three digital tools you
can implement to improve your employees’
efficiency.
1. Utilise cloud technology for documents
Have you ever worked collaboratively on a
document with colleagues only to end up with
multiple versions, not knowing which one is
correct? Not only is this hugely frustrating, but
it also wastes a lot of valuable time. A public

You can create anything from small workflows
that automatically assign new leads to the
relevant salesperson to larger-scale end-to-end
solutions that approve a customer’s housing
application and automatically generate the legal
documentation. Think about how much time all
of this would save and what your people could
do with that time.

Chris Shields is the Sales & Marketing
Director at Perfect Image, a UK based IT
consultancy services company.

With solutions like OneDrive, you can store key
documents in a shared cloud location and work
on the same version either simultaneously with
your colleagues, or separately. These tools also
come with version control, so if something goes
wrong, you can always roll back those changes.
2. Give your people the power of automation
One of the biggest barriers to productivity is
manual, repetitive tasks that get in the way of
the really valuable work that requires a human
touch. If your business processes contact or
application forms from customers for example,
manual reviews and approvals can take a lot of
unnecessary time.
A tool like Microsoft Power Apps allows your
end users to create automation workflows
without the need for coding. Once, any sort of
automation would either require an expensive
plugin solution or coding from your developers,
but this is no longer the case. This means
your IT team can create automated workflows
to reduce manual tasks that are regularly
impacting your workforce. Your employees
could also create their own solutions, so you
can empower them to make their role-specific
tasks more productive.

Many businesses have jumped in with two feet
and implemented chatbots on their websites
with no option to speak to a human operator,
and that’s one of the most frustrating things
for customers. But it doesn’t mean chatbots
and automation don’t have a role to play in
customer services.
Your approach to customer service should be
blended in order to provide your clients with
the right support at the right time. Implementing
self-service options, like the ability to log a
support ticket and chatbots with multiple
options for routine queries, will help take
repetitive tasks off your customer service
team. This, in turn, will allow them to focus on
the customers who really do need to speak to
someone.
You could start off online enquiries with
a chatbot that guides customers through
common queries. Then, if their query isn’t on
this list, you can transfer them instantly to a
human operative. A huge 73 per cent of people
find it difficult to continue their query when
switching from one channel to another, so this
allows you to meet their needs seamlessly.
Productivity is a buzzword that’s thrown about
a lot, and its meaning can get lost in the
surrounding jargon. Ultimately, it’s about giving
your people the tools they need to be able to
do their job in a timely and efficient manner. Not
only will these productivity tools improve your
employees’ output, but they’ll also make your
business more efficient and profitable.
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THE E-COMMERCE OPPORTUNITY

Tens of thousands of delivery drivers have been hired over the past 18 months as stuck-at-home
shoppers ditched any remaining reservations they harboured about buying online. Armed with a
multitude of different devices capable of providing internet access, millions of shoppers have grown
increasingly comfortable with browsing online stores before buying, confident in the knowledge
that returning unwanted purchases is as easy as acquiring them. BY PETER SHARKEY

T

he process is not quite the norm, but it’s
not far off. Online clothing sales, which
leapt by £2.7 billion during the pandemic,
or almost 20%, were not expected to overtake
in-store shopping until 2025, but by the end
of 2022, the UK is scheduled to become the
first European nation where more clothes are
bought online than on the high street. The
Netherlands is expected to follow suit in 2025,
whereas France and Germany should reach a
similar stage by 2030.
A report published by Retail Economics and
Eversheds Sutherland last month (November)
revealed that more than a third of British
shoppers said they would not return to the high
street as frequently as they visited pre-Covid.
Yet the report was not sounding the high street’s
death knell; instead, it expects stores of the
future to play multiple roles and become more
than a point of transaction. Some stores are
expected to become ‘immersive’ showrooms,
or ‘brand-bonding’ centres, while others will
function as fulfilment hubs dealing primarily
with click-and-collect and product returns. This
positive, longer-term vision will come as blessed
relief for retailers and could persuade bolder
investors, many of whom have understandably
steered clear of the sector, to reconsider
the prospects for high street operators.
It’s reasonable to suggest that most of us
associate online clothes sales with ‘fast
fashion’, ie, relatively low-cost garments
targeted at 16-40-year-old females
which tend not to become long term,
‘wardrobe staples’ as my daughter puts it.
Two listed companies in particular have
benefited from ‘first mover advantage’ in
this sphere: Manchester-based Boohoo
and London-headquartered ASOS each
boast market capitalisations of around
£2.5 billion, although their respective
share prices have suffered unexpectedly
lengthy reverses during a year when they
may have expected to outperform the
market.

Between January and the beginning of
November, Boohoo’s share price tumbled by
more than half, from 371p to 182p, while ASOS
suffered a similar fate, falling almost 53%, to
2,482p.
Meanwhile, at the end of October, privatelyowned Missguided, another online budget
fashion operator, was hit by a number of
setbacks, including delivery disruption and a
series of wholesale price rises which, according
to the Sunday Telegraph, resulted in the firm’s
owners engaging in talks to restructure the
business.
Elsewhere, In The Style, the Manchester-based
‘digital womenswear fashion brand’, which
floated on the Alternative Investment Market
(AIM) in mid-March, has seen its share price
slump by almost 50%.
In a September trading update, the company
said that it had “not been immune to the impact
of the widely documented freight and supply
chain disruption [which is] expected to remain
for at least the remainder of the current financial
year which…will impact the Group's profitability.”
By contrast, two of the longer established names
in British retail, Next and Marks & Spencer, both

of which boast significant online fashion sales,
have been performing much more impressively
than the newer kids on the digital fashion block.
Investors in Next, for example, have enjoyed
a 12% increase in the value of their shares
since the beginning of the year, though M&S’
impressive performance has, to a large degree,
gone under the radar. Between January and
November, the company’s share price climbed
by 73%, adequate consolation for the fact that
the company’s dividend remains suspended.
Granted, almost two-thirds of M&S’ total
revenues are generated by in-store and online
food sales, helped by a sizeable investment in
ecommerce, but the growth in online clothes
sales has also accelerated as this area of the
business has witnessed the benefits of capital
investment.
M&S has a sizeable retail estate of around 1,000
stores, over 600 of which only sell food – and
act as convenient hubs for click-and-collect
and product returns, an area likely to continue
growing.
The business has already announced that a
number of its 254 full-line stores, selling clothing,
homewares and food, will close because they
cannot justify future investment. A further
30 stores are expected to close by 2031,
with around 80 moved to better locations.
But M&S doesn’t plan to abandon the high
street altogether: the group expect to open
17 new or expanded main stores by 2024.
Marks & Spencer has got much of its
ecommerce strategy right, which is reflected
in the share price. Over the next few years,
the opportunity exists for the business to
create the ‘immersive’ showrooms, and
‘brand-bonding’ centres referred to in
the report published by Retail Economics
and Eversheds Sutherland, a possible
development which may interest bolder
investors – and online-only operators who
may, ironically, recognise the potential
benefits of having a high street presence.

Canaccord Genuity Wealth Management offers a discretionary
portfolio management service which enables our investment
managers to construct and run a personalised portfolio on your behalf.
For those who take an active interest in financial markets and wish to
make their own investment decisions, our trading and dealing team
can offer you traditional stockbroking services.

For more information, contact Dermot Hamill on dermot.hamill@canaccord.com or 690100
www.canaccordgenuity.com/wealth-management-uk/
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Looking at the people who keep the wheels of commerce turning on the Island;
features, profiles, achievements and stories with a human dimension.

GAMEON’S SARAH BLACKBURN
NAMED AS ONE OF THE 10 MOST
INFLUENTIAL
WOMEN
IN
iGAMING
GameOn Marketing, the locally headquartered iGaming PR and marketing specialist’s
founder and director, Sarah Blackburn, has been named among the 10 Most Influential
Women in iGaming 2021 by iGaming Business.

S

arah has been working in the industry for more than 16 years
and over that time has built GameOn into a leading agency
in what is a highly competitive sector. She also uses the
business to provide a platform for other women to succeed.
Sarah told B365: “I am truly honoured to have been included in a
round-up of talented, smart and successful women who continue to
drive progress in what is a fast-paced, cutting edge industry.
I am also incredibly lucky to have such a brilliant team of people that
contribute to the continued success of GameOn and that deliver
the exceptional service to our clients and partners that we have built
our reputation on.
Many of these people are women – some even run their own
businesses alongside the work they provide tor GameOn – which
makes me feel really proud of them as individuals together with the
business that we have built that allows them to do this.”
GameOn serves clients located around the world, including from
its Isle of Man office where it continues to build out its team so that
it can provide even greater support for its clients. This includes the
recent appointment of Vikki McCausland as an Account Manager of
GameOn who is now overseeing its local clients together with those
clients who are operating in other jurisdictions around the world.

Vikki added: “Sarah has built GameOn into a highly successful
iGaming PR and marketing agency while also providing a working
environment that encourages all members of the team, in particular
women, to push their boundaries and achieve their full potential.
“I am so pleased that she has been recognised as one of the 10
Most Influential Women in iGaming 2021, an accolade that she truly
deserves. I am also thrilled to be working with GameOn’s amazing
clients on the Isle of Man and further afield, and to provide the best
possible service to them.”
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ISLE LISTEN REACHES OVER
11,000 STUDENTS IN FIRST
YEAR OF INITIATIVE
Three-year collaboration with Z Zurich Foundation & Zurich International promotes
positive mental health & wellbeing in schools.

I

sle Listen – the leading mental health and
wellbeing charitable initiative – is celebrating
a very successful first year of a three year
collaboration with the Z Zurich Foundation and
Zurich International.
Despite the immense challenges caused by

the Island. This includes training 12 employees as
Mental Health First Aiders, one of whom is Head
of Customer Services Daniel Pickering. “All of our
Mental Health First Aiders come from a variety of
roles,” he says, “and that means everyone in the
business knows someone that they can approach
if they need help. Before the training I wasn’t able
to spot the slight changes in people’s behavior,
or what it meant – but now I can. Being able to
support colleagues and see the improvements in

the goal of removing the stigma surrounding
mental health. He added: “Having conversations,
both in the office and the community, about
how to achieve that is really important to us
and Isle Listen. That’s the main reason why we
were supportive of this collaboration to improve
mental health in the Isle of Man. There are still two
years remaining in the program which is being
supported by the Z Zurich Foundation and Zurich
International, but in a challenging first 12 months
the Isle Listen team have made a great start.”
The Z Zurich Foundation is a charitable foundation
funded by various members of the Zurich
Insurance Group [the global insurance business
which includes Zurich International] and the main
vehicle by which Zurich delivers on its global
community investment strategy. Ruth Adamson, Z
Zurich Foundation EMEA Regional Engagement
Manager, commented: “Isle Listen’s aim for

their mental health is very rewarding.”

Aalish Bridson, Strategic Assistant at
Zurich International
the pandemic, the ground-breaking program to
promote positive mental health and wellbeing in
schools across the Island has already reached out
to more than 11,000 students in the last academic
year via school assemblies, PSHE lessons and
workshops.
Commenting on the success of the collaboration,
Isle Listen Chief Executive Andrea Chambers
said: “The pandemic has highlighted the
importance of mental health. Through our
joint drive with the Z Zurich Foundation
and Zurich International, we have a shared
ambitious objective to remove the stigma
that surrounds mental health and to
empower our Island’s young people with
the skills to navigate 21st century life. The
lasting impact is that young people with
greater capacity for learning and emotional
resilience will have improved transitions
into the workplace.”
It is also providing additional benefits for
Zurich International employees here on

22

|

Aalish Bridson, Strategic Assistant at Zurich
International, says that having additional mental
health and wellbeing support is a massive benefit
to all the company’s Isle of Man employees.
“It’s good to know that there’s always someone
there to talk to,” she says, “whether it’s an issue
about work related stress, life stress or literally
anything else. Knowing that there are colleagues
who can understand what you are going through
and signpost the most appropriate resource is
invaluable, and I think more places should have a
resource like that.”
Nigel Simpson, Head of International Markets at
Zurich International and a member of the MCH
Psychological Services board, the charity behind
Isle Listen, said that Isle Listen and Zurich share

everyone here on the Island to feel emotionally
empowered and effectively supported with
their mental health is shared by the Z Zurich
Foundation. We know there is a growing need
to help children and young people – here on
the Island and elsewhere – so Isle Listen’s vital
work to reach out to school pupils and students
is perfectly aligned to the Foundation’s broader
objectives.”
Isle Listen hosted a presentation at the
Manx Museum on November 25th to
report on the impact its vital mental
health support and education services
are having in the Island’s schools,
community and workplaces.
If you want to find out more about
how your business could benefit from
collaborating with Isle Listen, and in
doing so support their vital work, then
please email getinvolved@islelisten.im

Ruth Adamson, Z Zurich Foundation EMEA Regional
Engagement Manager

CHIEF CONSTABLE’S AWARDS
RECOGNISE OUTSTANDING SERVICE
Community heroes were honoured at the Chief Constable’s annual awards ceremony
yesterday afternoon at the Gaiety Theatre.

C

ommunity heroes were honoured at
the Chief Constable’s annual awards
ceremony at the Gaiety Theatre.

He added: ‘The awards are fairly low profile
but anyone attending goes away with a new
perspective on how we police the island. All our
staff put in a lot of effort to keep the Island safe
and the event is a fantastic way to recognise the
work that we do. A lot of this takes place out of
the public eye and anyone hearing the citations
cannot fail to be impressed. It has also been great
to recognise the brilliant support give to us by our
families.’

The awards saw police officers, Special
Constables, members of support staff and other
public servants being recognised for their long
service, excellence and courage in helping keep
the Isle of Man safe.
Additionally, ordinary members of the public
were recognised for saving the lives of strangers
whom they had found in the course of harming
themselves.

In addition, the Isle of Man Constabulary’s
COVID-19 Pandemic Commemorative Coin
was presented to Inspector Andrew Lloyd of
Merseyside Police on behalf of his late father
Sergeant Richard Lloyd.

Detective Superintendent Jarrod Bibby was
awarded the Chief Constable’s primary award,
the R. K. Eason Trophy, for his outstanding
performance in the field of Police Service over
many years and in particular his recent work in
response to the COVID emergency.
This year’s awards also included a dedicated
coronavirus category highlighting the important
role key workers played in the pandemic, with the
COVID-19 Community Call Centre Team awarded
the Community Partnership Initiative Award.

Gary Roberts , Chief Constable,
Chief Constable, Gary Roberts said: ‘The past year
has been challenging as we continue to deal with
the pandemic, and I am incredibly proud of how
the Isle of Man has responded and the Isle of Man
Constabulary have performed a vital role in that
response.

Minister Jane Poole-Wilson MHK, and His
Excellency, Lieutenant Governor Sir John Lorimer
were also in attendance at the ceremony.
The yearly event included a variety of awards
ranging from Long Service Medals, Certificates
of Merit for dedication and professionalism,
Commendations for service, and trophies
for community partnerships, and special
achievements.

2022 MANX TELECOM PARISH
WALK OPENS FOR ENTRIES
Registration for the 2022 Manx Telecom Parish Walk has now opened with early bird entries
available for just £40, discounted further to £35 for Manx Telecom mobile customers.

T

he Manx Telecom customer discount for
this enormously popular event will end on
31st January 2022 and the early bird offer
will finish on 31st March 2022 when the standard
entry fee of £50 will apply. Final entries must be
made by 8th May 2022 and all registrations must
be made online at http://www.parishwalk.com
Taking place on Saturday 18th June, the
2022 Manx Telecom Parish Walk will see the
introduction of a number of environmental
initiatives that organisers hope will lead to an
increasingly sustainable and lower impact
approach for the event. These include “Tree for T”,
a donation of £5 towards a conservation charity
on the Island for every entrant who declines the
traditional Parish Walk sports shirt.
As part of efforts to reduce plastic waste, a
reusable compressible cup that can be easily
carried and filled at the feed stations will be
offered to walkers and feed station partners will

be encouraged to use veg ware or cellulose items
where possible.
Last year’s Fanzone for spectators at Knockaloe
Farm, Patrick, will also be making a comeback to
help with road safety and to provide an enjoyable
festival-style atmosphere for supporters.
Manx Telecom’s CEO Gary Lamb said, “It is always
a pleasure to announce the opening of entries
for the Manx Telecom Parish Walk as we know
just how much so many people look forward to
this key event in the Island’s sporting and social
calendar.
“We are delighted at the introduction of initiatives
to make this a “greener” Parish Walk. Although the
event is well-recognised for the amount of money
it raises for local charities and good causes, it
is right to have an environmental focus as well,
especially with a route that takes in so much of the
Island’s natural landscape.”
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PAUL SPELLER takes a left-field look at the issues of the moment

SO, WHAT ON EARTH CAN WE
EXPECT IN 2022?

It’s fair to say the prediction business is getting much harder these
days.

A

s I put pen to paper, shortly after the UK
Prime Minister has just told his citizens that
they should work from home, but still go to
office parties. So it is hard to imagine how what is
to come.
Will the blustering buffoon, whose narcissism and
sense of entitlement has played a key role in the
mess the UK Government once again found itself
in December, still be in office by the time you
read this? Who knows?
For the past two years, it has appeared that,
because the public’s expectations of anything
resembling honesty from their Prime Minister
were so low, it didn’t seem to matter what he did,
even when he lied to the Queen.
But the lies build. And then the lies about the lies
build. And when the sacrificial lambs he sends
out fail to stem the tide, the tipping point will
come when self-interest sees his acolytes turn
into enemies. The end will follow.

prices or ferry terminals in a different country, the
speed with which the public are being expected
to stump up more is a little worrying. The gas price
increase was not the fault of government, but the
fact that when they approved it, there seemed to
be a lack of understanding from many Tynwald

The corridors of power
hum which chuntering
dissatisfaction and
backbenchers waiting
for certain people to
be brought down a
peg or two

Whenever it arrives, or if it has already done
so, we must just hope that our friends in the UK
populace are not caught up as collateral damage.

members that the impact on customers would
be immediate. Why else would the promised
mitigation package promised not into effect until
more than two months after the first bills featuring
the 27% price increase started to fall on doormats?

What these events have served to show is that
however dissatisfied the Manx public has been
with its own government’s pandemic performance,
particularly this year, it could have been worse.

Poverty reports will flow. But unless those below
the breadline can eat the paper upon which such
reports are written, we really could do with less
talk and more action.

Hopefully, 2022 will give us other things to
concentrate on.

Performance will be measured against initial
promise. He may have arrived an aura that made
you think of our new Chief Minister as Action Man
Alfred Cannan, but we will be keeping our eagle
eyes on him to see if he’s worthy of such a title or

What can we expect from the Cannan
administration and what can we wish for?
Legislation. Maybe. Please. Some would be
nice. I know it’s a new government but any talk
about hitting the ground running appears to have
been forgotten. Parliamentary agendas have
been short. Slogans have been plentiful.
Substance would be nice.
Costs will rise. Whether its gas
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would be more at home in a cabbage patch.
Intrigue will prosper. It began before ministers
were appointed. Whether anyone says it publicly
or not, not every one of Cannan’s choices was
popular. The corridors of power hum which
chuntering dissatisfaction and backbenchers
waiting for certain people to be brought down a
peg or two. It will probably happen. And when the
backbenchers replace those about whom they
complained, the cycle will start again.
There will be at least one new minister in 2022.
Following on from the above, it seems quite likely,
at least one CoMin face will change. Whether it is
their choice or somebody else’s is another matter.
Climate Change. Speaking of change. we –
and chairman of the impressively titled Climate
Change Transformation Board, Daphne Caine
– will see how truly committed the government
is to change when the difficult decisions start to
pile up. A number of businesses, privately, aren’t
holding their breath for CoMin to lead and may
well actually lead the way, with the government
clinging to coat tails.
The Prom redevelopment will be completed in
its entirety. Yeah, right.
Social media will remain a battlefield. People will
fight dirty. Politicians may cry foul. Sometimes they
are right. Sometimes they are not. Some criticism
will be valid. Some will not. Personal attacks will be
unnecessary, but they will happen. But politicians
should not cry wolf to mask justified complaints.
Roadmaps will not be about roads. They
will be vague political ideas, previously
covered by old-fashioned words such
as ‘plan’ or ‘proposal’. Not sure what
the difference is, although a road map
suggests there is a clear direction of
travel set out. However, it is not always
clear whether Tynwald members can
read maps.

TEN YEAR LANDMARKS
HONOURED AT DQ
Three members of the team at leading Island law firm DQ Advocates have been
recognised for their dedicated service.

L

eanne McKeown, Rose Kinrade and Lori
Feeney received long-service awards
after each clocking up a decade with the
Douglas-based practice.

Dispute Resolution, were acknowledged for
their time and service with the company at
its annual meeting at the Embassy Room in
Douglas.

Leanne, a Director and Head of the Dispute
Resolution and Employment Services teams;
Rose, an Associate in the Dispute Resolution
department and Lori, a Personal Assistant in

Presenting the awards, Managing Director
Mark Dougherty praised the commitment and
dedication of all three employees and outlined
why DQ is committed to supporting staff in
achieving progression and development in their
skills and chosen career path.
He said: ‘Longevity is important and the 10 years
of dedicated professionalism that Leanne, Rose
and Lori have each provided and what they
have respectively brought to the firm during
that time really matters. They are all valued
employees and such a milestone should be
celebrated.

Leanne McKeown with MD Mark Dougherty

‘We are hugely proud of the efforts of the
team at DQ and pride ourselves on being a
true family with a family atmosphere. We work
with all colleagues to understand and support
what they would like to achieve and how we
as an employer can assist them in working
towards and achieving those goals and their
development both professionally and personally.

Rose Kinrade with MD Mark Dougherty
‘How our clients are looked after by all of our
staff is incredibly important and is what sets us
apart in terms of client care and satisfaction. A
sincere congratulations and we look forward to
recognising many more employees on reaching
key milestones within their roles.’

TRIPLE LAW PRIZE AWARD FOR EMILY
Emily Johnson, an associate within Cains’ Litigation team, has once again been
awarded the prestigious George Johnson Law Prize for the third consecutive year.

T

he essay competition was established in
1943 in memory of George Sayle Johnson
Esquire, a past President of The Isle of Man
Law Society, with the object of encouraging the
study of law.

Wales before relocating to the Isle of Man in 2017.
Emily, told B365: “I am delighted to have won
the Law Prize for a third year. It is a fantastic
opportunity for junior and trainee advocates
to develop their research skills and have the
ability to put forward thoughts and opinions
on topical issues. I would strongly encourage
junior members of the Manx Bar to enter this
competition if they are able to do so.”

The 2021 accolade was awarded to Emily for her
winning essay titled: What changes (if any) do
you recommend to the 2009 Rules of Court
which govern civil proceedings in the Isle of
Man?
The prize is scheduled to be presented to Emily
by Deemster Corlett at the IOM Law Society in the
presence of Kathryn Clough, President of the Law
Society. She was previously presented the award
in 2019 and 2020.
Emily, who qualified as a Manx Advocate in 2019,
joined Cains’ top tier Litigation team in July 2021,
having gained her legal experience in England &

Emily Johnson, associate within Cains’
Litigation team

Robert Colquitt, director and joint head of Cains’
Litigation team added: “We are extremely proud
of Emily having been awarded such a prestigious
prize for the third year running. The George
Johnson Law Prize has a long and distinguished
history and it’s a great honour to win it. It not only
showcases her knowledge and expertise of the
Isle of Man Court system but her intellect and
passion for law, which is an asset to our litigation
team.”
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MANX LOTTERY TRUST BRINGS
BOWLING BOOST TO RAMSEY
One of the most used sporting facilities in the Island will be in better shape all year round,
thanks to a grant from Manx Lottery Trust.

I

t has awarded South Ramsey Bowling Club
£5,000 through its Community Awards Scheme.

The funds will allow for a new fully automated
sprinkler system to be fitted on the club’s playing
surface which is regularly used by both the
northern club and visiting teams from all over the
Island.
In recent years, the club has invested time and
money to improve the surface and was also
supported by Manx Lottery Trust in 2019 to
purchase a verti cutter.
Glynn Hargraves, one of the greenkeepers

at South Ramsey Bowling Club, said: ‘Crown
green bowling has never been so popular in the
Island and South Ramsey players and the wider
bowls community will benefit greatly from this
improvement to the green.
‘The sprinkler system will make the best use of
water, reduce watering times and maintain the
quality of the green and a smooth surface. We are
extremely grateful to the Manx Lottery Trust for
making this happen.’

community hub for many, which is why we are
delighted to support them. We wish the club’s
various teams well throughout the season.’
Head to the Manx Lottery Trust website for more
information on available grant programmes and
information on how to apply: www.mlt.org.im/
grant-programmes/

Chairman of Manx Lottery Trust, Sarah Kelly,
added: ‘South Ramsey Bowling Club is such a
popular facility in the north of the Island and a real

DANDARA RENEWS SPONSORSHIP
OF PEEL FOOTBALL CLUB
A long-standing supporter of the Island’s most successful football club has
renewed its sponsorship.

D

andara is once again Peel AFC’s title
sponsor in the 2021–22 season after the
award-winning homebuilder agreed to
continue its support for a further 12 months.
It means the western club will proudly
display the Dandara name in all of
its senior matches in the Isle of Man
Premier League and various cup
competitions between now and May.
Dandara has been synonymous with
Peel AFC as its principal sponsor
since 2000.
The longest Manx established club
has many senior and junior teams
playing across the Manx football
pyramid and Dandara’s support
assists with club expenses such as
team kit and equipment, as well as
general improvements at the club’s
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Douglas Road ground.
Club Secretary Colin Moore said: ‘Dandara is a
truly loyal and valuable supporter of the club and
has been for more than 20 years now. We are

naturally delighted to extend that association by
renewing our sponsorship agreement and thank
the company for its ongoing backing. It really is
invaluable.’
Peel AFC has recently welcomed
a number of young players into its
ranks and lies in sixth place in the Isle
of Man Premier League this season
and third spot in the Combination
(reserve) division.
Angela Beresford, Marketing
Manager at Dandara, said: ‘It is
a pleasure to continue our longstanding relationship with Peel
AFC. We hope the renewal of our
sponsorship helps the club continue
to develop and improve its facilities
which are widely used by all ages in
the community.’

Who, what, where – a comprehensive appointments section keeping you abreast of
all the movements within the business community.

THE LATEST JOBS NEWS FROM THE
ISLE OF MAN BUSINESS COMMUNITY
EMINENCE HOLDINGS NAMES GAMING INDUSTRY
HEAVYWEIGHT MARK ROBSON AS CEO
Technology company Eminence welcomes senior gaming professional ahead of its launch to the
gaming industry
Eminence Holdings, the fast-growing
technology company that is expanding its
portfolio in both the B2B and B2C sectors, has
named industry veteran Mark Robson as its
new Chief Executive Officer.

Matthew and the team have done an incredible
job getting to where we are now and I am
delighted to be leading the organisation into
the next chapter.”
“The use of digital currency is growing and
in CasinoCoin we have a token that has
been designed specifically for the regulated
online gambling industry and I look forward to
delivering valuable utility to both holders and
operators.”

Robson is one of the most experienced
executives in the sector and over the last
20-years has held senior roles at tier one
organisations including Microgaming, SHFL
Entertainment, and Bally Technologies.
More recently, he was Head of eGaming for
the Isle of Man Government and spent the
past four years as CEO of King Gaming and
co-founder of the B2B software company
Champion Sports.
As CEO of Eminence Holdings, he has been
tasked with delivering an ambitious growth
strategy which includes launching utility
for CasinoCoin, a digital token designed
specifically for the regulated gambling industry.

Mark Robson, Chief Executive
Officer, Eminence Holdings
Commenting on his appointment Mark
said: “We have ambitious plans to harness
the power of blockchain and deliver better
experiences for players and operators. Daniel,

Daniel Keller, CTO at Eminence Holdings,
said: “Mark is one of the most experienced
and respected executives in the sector and
his appointment as CEO is a major coup for
Eminence Holdings as we continue to deploy
our aggressive expansion plans. I would like to
officially welcome him to the business and look
forward to seeing him lead the organisation
through the next stage of its journey towards
being an industry leader.”

ELLIE JOINS THE ILS WORLD TEAM
ILS World has appointed Ellie Waters as a company administrator.
She is responsible for the management and
administration of structures and entities in a
wide and varied portfolio of clients.
Fiduciary services manager, Vicky Kinrade said:
“Ellie is based in our Isle of Man office and her
ability to communicate clearly and listen makes
her a great asset for clients and is valued
by her colleagues. ILS World has become a
trusted adviser by paying careful attention to
the quality and personal services we deliver so
Ellie’s experience in a private client customer
service team makes her a good fit for our
team.”

ILS World, which celebrates its 30th
anniversary this year, provides independent
fiduciary services to professional advisors,
international corporate groups and private
clients. It has more than 50 people working at
offices in the Isle of Man, British Virgin Islands,
Hong Kong, London and Portugal with staff
speaking in 14 languages.
Ellie said: “I love meeting new people and
learning from them - my clients and colleagues
are helping me extend my experience and
knowledge which is very rewarding.”

Ellie Waters, Company
Administrator, ILS World
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HANSARD ARE DELIGHTED TO ANNOUNCE THE
RECENT APPOINTMENT OF JOHN WHITEHOUSE
AS HEAD OF CHANGE MANAGEMENT.
In this newly created role, John will oversee the delivery of a number of key strategic projects &
initiatives that support Hansard’s ambitious plans for the future..
CEO, Graham Sheward commented, “I’m
delighted to announce John’s appointment as
Hansard Head of Change Management. As
we embark on a new chapter in our 30 year
history, John’s experience & knowledge will play
a pivotal role in driving operational excellence
and supporting commercial development for
the company, ensuring that we continue to
remain competitive, sustainable & successful for
many years to come. I am particularly excited
about John’s involvement in our various culture
initiatives, that will see a renewed focus on our
relationship with numerous key stakeholders to
the wider Hansard group”
Reflecting on his time with the company so far,
John commented “As a keen follower of all
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adviser portal, so the attraction to be part of the
development of this into the future is one that
really appealed to me. Early impressions are one
of a company with big plans for the future, plans
that I am excited to be part of at such an early
stage, and very keen to see through to delivery
with my new colleagues”.

things tech related, I was familiar with Hansard’s
reputation for innovation – demonstrated
recently with another award for its online

John is a highly experienced Change &
Programme Manager and Coach, with over 20
years’ experience working in the International
Financial Services industry. He has extensive
transformation experience delivering Market &
Proposition developments, Control & Regulatory,
and Organisation change programmes in
the Middle East, Far East, UK, Isle of Man and
Channel Islands.
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EQUIOM ISLE OF MAN ANNOUNCES PROMOTIONS
WITHIN SENIOR FIDUCIARY TEAM
Global private wealth and professional services provider, Equiom, has announced the promotions of
Fiona Noon and Robin McCauley in its Isle of Man business.
Fiona has taken the role of Head of Fiduciary
Services, Isle of Man. This is to support Managing
Director Nina Johnston in her wider remit which
now includes oversight of Equiom’s tax and VAT
offering, Equiom Tax Services Limited (ETSL),
as well as the fiduciary side of the business.
Fiona is responsible for the overall operation
and performance of fiduciary services and leads
an experienced team of 60 specialists and
administrators. With more than 25 years’ industry
experience and having worked at Equiom for 16
of those, Fiona is the trusted advisor to several
key clients and plays a vital role, alongside Nina,
in the successful performance of one of the
group’s largest functions

international clients and they always put their
clients at the heart of everything they do. They
are proactive, solutions-based individuals and

Equiom in the Isle of Man employs 148 staff
spanning fiduciary services, compliance, tax, VAT
and several group functions including Finance, IT,

To further support the fiduciary leadership team
and account for an expanding client base, Robin
McCauley has been promoted to Client Services
Director. Robin already acts as relationship
lead for a variety of clients, having developed
strong relationships with them and their advisors
and now takes on additional responsibility for
oversight of a cross section of the organisation’s
leading clients. With more than 18 years in the
industry, Robin has amassed considerable
fiduciary and corporate experience and has
managed a wide range of complex structures for
international clients.
Together with Nina, Fiona and Robin join Charles
Crossley, Paul Howland, Steve Gray, Ben
McLean, Rob Cattle and David Shefford to make
up Equiom’s Senior Client Management team
in the Isle of Man. In addition to their fiduciary
duties managing existing client structures, they
each play an active role in promoting Equiom’s
capabilities within the international private wealth
arena.
Nina Johnston, Managing Director, commented:
‘I congratulate Fiona and Robin on their new
roles – both promotions are thoroughly welldeserved. Our people are our best asset,
and I am thrilled to be able to demonstrate
the opportunity for progression within our
business and reward Fiona and Robin for their
commitment and dedication to their roles and our
clients. Both Fiona and Robin have considerable
experience managing complex structures for

xxxxxxxxxxxxxxxxxxxxxxxxx

provide invaluable support to ensure the smooth
operation of the business. I wish them both all
the very best for their continued success.’

Legal, Marketing, People and Change.
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Who, what, where – a comprehensive appointments section keeping you abreast of
all the movements within the business community.

BRIDGEWATER (IOM) LIMITED ANNOUNCE BOARD APPOINTMENTS
Bridgewaters have announced the recent appointments of Mark Veale as Managing Director and
Patrick McCarrick as Compliance Director.
Mark joined Bridgewaters in November 2021,
bringing with him over 25 years of experience
in the financial services, fiduciary management
and administration sectors, spending the past
20 years specialising in the offshore fiduciary
sector.

with Barclays Private Bank & Trust, now known
as Zedra, and then held senior client service
positions in respected independent firms
Kreston and Equiom.
His experience includes managing property
owning wealth structures; traditional wealth
ownership structures; as well as administering
trading companies and their activities. Mark
holds the STEP Diploma in International Trust
Management and is an associate member of
the Institute of Directors

investment & fund management and fiduciary
services. In his most recent role Patrick acted
as Director – Risk and Compliance, MLRO and
DPO for a leading CSP/TSP and family office
based in the Isle of Man.

“I am excited to be joining the enthusiastic
team at Bridgewaters”, Mark commented on
his appointment “I feel honoured to be leading
the team as we take the business forward to
the next phase of its continued success.”
Patrick joined Bridgewaters in May 2021 and
has in excess of 28 years’ experience within
the Isle of Man financial services sector.

Mark Veale, Managing Director,
Bridgewater (IOM) Limited
Prior to joining Bridgewaters, he was Managing
Director at LJ Fiduciary where during his tenure
he oversaw the successful growth of the
business from 14 staff to over 40.
Mark commenced his career with RBS Group
before moving into Trust and Administration

Patrick is a Fellow of the International
Compliance Association (ICA) and a Member
of the Institute of Directors (IOD). During
his career he has held a wide range of
Compliance, MLRO and /DPO roles at senior
management and director level.
These roles include 14 years working within
the fund administration and fund management
sector and 4 years with a “big four”
accountancy firm, where he gained invaluable
industry knowledge across a broad spectrum
of financial services sectors, including banking,

Patrick McCarrick Compliance
Director, Bridgewater (IOM) Limited
Patrick said: “I am delighted to join the
Bridgewaters team at what is an exciting time
for the funds and TCSP sector and the Isle
of Man. I am also looking forward to working
alongside our new Managing Director and the
recently appointed Non-Executive Directors.”

SION ROBERTS APPOINTED DIRECTOR OF BOSTON ISLE OF MAN
Boston Multi Family Office has announced the promotion of Siôn Roberts to a
Director of its Isle of Man office, Boston Limited.
Previously Head of Accounting and Tax, Siôn
has extensive experience in the trust and
corporate industry having worked in the sector
since 2008, after originally moving to the island
with an international bank in 2004.
Siôn joined Boston in 2020 as part of the
acquisition of the IQE business. He is a fellow
of the Association of Chartered Certified
Accountants (ACCA) as well as being a
Chartered Tax Advisor (CTA).
Siôn will add further financial expertise at
board level as well as retaining responsibility
for overseeing the accounting and tax teams.
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“I am delighted to have been invited to join the
board of Boston,” he said. “Since becoming
part of the Boston team, I have been impressed
by the culture and the level of expertise within
the business and look forward to further
assisting the business on a strategic level as
we move forward.”
Boston CEO Katherine Ellis added: “Siôn has
been a valued member of our senior team over
the past year, following the acquisition of IQE
Limited. His skills and experience will add value
to our board as we continue to grow both our
Isle of Man business and the wider group.”

Sion Roberts , Director of
Boston Isle of Man

Lifestyle
H E L PI NG

YOU MA K E T HE MOST

OF WORK AN D PLAY

Living a full and productive life is all about finding the right balance between work and play.
Here at B365 we know the importance of both. Our new lifestyle section covers topics
including travel, motoring, property, health, sport and leisure.

B365 – bringing a bit of balance into your life!
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CONISTER’S PLEDGE:
WE’RE STANDING UP AND
STANDING FAST
As another year is chalked off the calendar and the focus turns to 2022, the continuing Covid saga is
hard to ignore.

F

or the IOM business sector, it could be a tricky year. Yet, despite any
nervousness about where the economy is heading, staff at Conister,
the Island’s community bank, are prepared for what lies ahead.

Douglas Grant, Conister Bank’s Managing Director, outlined in a wideranging interview that, whilst there are likely to be “headwinds and
challenges” over the next 12 months – especially from inflation, interest
rate increases and rising energy costs - being resolute should lead to a
much brighter outlook for 2023 and beyond.
“UK inflation could go as high as 6%, which will also generate wage
inflation,” he says. “But when overall inflation drops, there will be an
element of permanent inflation, wage inflation, which is hard for employers
but great for employees. At this point, there should be light at the end of
the tunnel for consumers.
“Also, in the short term, our
fixed-rate loans will help
customers mitigate against
any rate rises, which should
certainly help. Once things
improve, there’s always the
opportunity to refinance
if you want to,” says
Douglas, who is also CEO
of the bank’s listed holding
company, Manx Financial
Group PLC.

A sustained and
diverse offering to
Island businesses and
consumers

It did not matter
to me whether
we stood alone
or with the
Government.
When you
genuinely
believe the right
thing to do is to
stand up, stand
fast, and act
– then that is
what you do

One of Conister’s core
lending markets on the Island
is SMEs. The term, SME,
sounded very impersonal to
Douglas. “I’m not keen on
the term as behind every
company are people, not a number or an acronym.”
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Given that Conister has been servicing the Island since 1935, the words
“community” and “culture” are never far from Douglas’ thoughts; he is
adamant that, although Conister continues to expand in the UK, it’s crucial
to provide a sustained and diverse offering locally. “We will never ignore
our local market and customers.

Backing for local businesses
“We made some important decisions at the back end of 2019. Whilst we
didn’t foresee the pandemic, we did plan for a UK recession driven by
Brexit,” reflects Douglas.
Whilst the Island’s Government moved quickly to support pandemicaffected businesses, Conister were already one step ahead. “We had
put £10 million aside to help IOM companies before the Government
announced its scheme. When they did, we quickly sought accreditation to
offer additional support to local businesses.
“It did not matter to me whether we stood alone or with the Government.
When you genuinely believe the right thing to do is to stand up, stand fast,
and act – then that is what you do,” he asserts.
“The way I looked at it, by supporting the community, it meant supporting
businesses through the pandemic. In the end, it was a symbiotic decision;
a vibrant and prosperous community is an attractive place to live and lend
to.”
Digital Transformation
Conister Bank launched its online portal in 2019 – just before Covid
struck. With customers switching their attention online through a mixture
of necessity and convenience, the bank has seen a huge upsurge in
business. “Before people were working from home, we went online and
paperless in the IOM consumer market – putting us a step ahead of all our
competitors. We haven’t lost that position, and indeed, market share has
only accumulated.
“We went from zero online transactions in 2019 to 65%” explains Douglas.
“There will always be customers who don’t want to be serviced online.
For instance, a business that wants a loan to build a property, online
transacting isn’t appropriate, whereas someone wanting credit to purchase
a car is ideally suited to this method of accessing finance.”

We will
never ignore
our local
market and
customers

Douglas Grant, Managing Director Conister Bank
He said the pandemic had forced businesses to change how and where
people worked – including Conister’s own workforce.
The return to office working has been a positive step. “It’s where the
bank’s culture exists.”
Douglas is also a firm believer in teamwork. “During lockdown, I found
that our teams were talking to each other, but not across departments.
So, it was important we returned to the office, back into a company-wide
community again.”
The bank lost a year and a half of mentoring, he revealed. “A lot of
businesses have been working from home. It’s alright for some but not for
everybody. A hybrid way of working is OK, but the office is a hub. Culture
isn’t just about words on a wall. It’s about people, informal conversations at
the water filter and your actions; that is what builds a supportive workplace
culture.”

activities have on the environment and society.
He said that the award reflected the staff ’s enthusiastic support. “They’ve
all bought into ESG, which is now a big part of our culture. Its values are
more engrained in younger people - they are driving the agenda.”
“When we started this journey, we engaged with a consultancy business to
ensure we tackled this topic in a methodic and principle-led way, adopting
best practices that could be third party verified if necessary.
Conister continues to be at the forefront of the green economy,
spearheaded by the success of its Green Finance Initiative, supporting
projects like retrofit, electric vehicles and waste management.
Whilst Douglas said Conister would continue its major investment in the
UK, above all, the focus was still very much on continuing to provide credit
for the Island’s community – helping customers successfully navigate the
year ahead.

Supporting a Sustainable future
In 2021, Douglas won the Isle of Man IoD’s Director of the Year for
“Corporate Social Responsibility”. In part, this recognised his introduction
of the Conister Bank Environmental, Social and Governance (ESG) &
Sustainability Plan. The idea is that the bank accounts for any impact its

“We serve a very broad church, offering products and services that
customers want. Our long-term business plan is to stick around. We’ve
been here for 86 years. We want to be here for another 86.”

Standing Up. Standing Fast.
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CLEAN & GREEN TRAVEL
SHOULD BE EVERY
TRAVELLER’S GOAL
The pandemic hit the tourism sector harder than many areas of business. It would
be all too easy for the sector to demand a growth at all costs policy to redress the
losses of the past 18 months. However, this is not the case.

A

World Travel and Tourism Council
report, released in June, states: “There
has been growing awareness around
climate, environmental and social issues … It is
increasingly clear that we should respond with
the same urgency and vigour to the climate
crisis as we are to COVID-19, not only on ethical
grounds, but also because the travellers of
tomorrow will demand it.” (The emphasis is theirs
not mine).

is estimated to be some 3% of global CO2
emissions. Any meaningful attempt to reduce
this needs to take into account the carbon
impact of how we travel to destinations, as well
as what we do once there.

Train or plane

The message is clear. Covid is not the only crisis
in town.

Opting to take the train to your destination is
generally cleaner than flying. This makes sense
for travelling within the UK or around Europe
but doesn’t get you very far if you are planning
a fortnight’s break in the Maldives, or are visiting
relatives in New Zealand.

Transport, predominantly flights, is responsible
for roughly half of the global tourism industry’s
carbon footprint. Aviation contributed 915
million tonnes of CO2 emissions in 2019. This

Covid has demonstrated just how many small
island states—such as the Maldives, Seychelles
and those in the Caribbean—are reliant
upon international flights for their economic

34

|

Transport,
predominantly
flights, is
responsible for
roughly half of
the global tourism
industry’s carbon
footprint

Clearly, some destinations need international
flights. The question is how to reduce their
environmental impact.

Making Flights Cleaner
This is something that the industry has been
working on for a number of years, with a
reduction in CO2 emissions per kilometre of just
over 50% since 1990. Current aircraft are much
cleaner than those of a few decades ago – one
of the reasons why upgrading of fleets is so

for 250,000 tonnes of CO2 emissions compared
with the 68.14 million tonnes of CO2 equivalent
generated by the major European airlines in
2019, according to EU Commission data.
Currently, despite this progress, there is no easy
technological fix to the problem.
Offsetting your Carbon Footprint
While decisions such as the imposition of
carbon taxes on aviation fuel to create a level
playing field are ones that have to be made at
governmental and inter-governmental levels,

there is something that we can all do when
booking our next flight – offset.
The good thing is there is a Gold Standard for
carbon offsets. Alternatively, you could also
choose to offset your travel with Trees4Travel,
which carefully selects which organisations it
works with, and charges you £3 per tree as your
carbon offset contribution. For instance, if you
were to take the train from London to Paris and
spend three nights there, you can offset your
travel for the cost of one tree, or £3.
Similarly Tomorrow’s Air has partnered with
leading carbon-capture company Climeworks,
which is also part of the consortium behind the

important. But they still are not clean.
Last year Airbus announced plans for the first
hydrogen plane. However, these will not take off
until 2035 at the earliest, and even then, only on
flights up to 2000 miles. There has also been
a lot of research into the use of sustainable
aviation fuels which can been made from

hydrogen-based aviation fuel plant mentioned
above, to allow individuals to make a monthly
subscription from as low as $10 to help fund
carbon capture.

Last year Airbus
announced
plans for the first
hydrogen plane.

Change the Way You Enjoy
Travelling
Fundamentally, for me climate friendly travel is
an attitudinal shift about the way we view our
travel. I am a massive believer in slow travel. Not
only does this minimise your carbon footprint
by reducing the number of flights you take
around a destination, but it also maximises the
positive contribution you can make to your host
community.

industrial waste, however these fuels are more
expensive than conventional aviation fuels.
Recently, Norsk e-Fuel announced the launch of
a commercial plant to create hydrogen-based
renewable aviation fuel, which should provide
100 million litres of renewable fuel by 2026. This
is an encouraging step but would only account

About the author
Mark Bibby Jackson is passionate about
travel and sharing the joys of visiting new
places and people. He is founder and
group editor of websites Travel Begins at
40 and London Begins at 40, as well as
the award-winning author of three thrillers
set in Cambodia. He is the former editor
of AsiaLIFE Cambodia, ASEAN Forum and
Horizon Thailand magazines.
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stability; the same international flights that are
contributing to putting them most at risk from
climate change. But because they are heavily
dependent upon tourism revenue, simply taking
these destinations off your holiday bucket list
might solve one problem but create another.

COMMUNITY

IRISH AND LIO
THE ISLE OF M
AND VISIT TO
B
rian O’Driscoll paid his first visit to the
Isle of Man on 11 November this year as
guest speaker of the Sporting & Dining
Club. The event was sponsored by Edgewater
Associates with Key Supporter Quinn Legal, and
took place in the Garden Room at The Nunnery
Estate, and drew almost 400 guests to a black
tie dinner, with catering by Chris Franklin Dining
events.
Brian spoke about his playing career with
Leinster, Ireland and The British Lions, providing
insight and superb stories, when interviewed
on stage by Pete Emmet. Throughout his career
he played 141 test matches, 133 for Ireland (83
as captain), and 8 fpr the Lions. O’Driscoll holds
the Six Nations record for the most tries scored,
with 26, and he was Player of the tournament in
2006, 2007 and 2009 tournaments.

Sporting and Dining Club Founder, John
Wannenburgh with Irish and British and
Irish Lions legend Brian O’Driscoll at
Ballakermeen School
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Brian accepted an invitation by Richard Karran
at Ballakermeen High School, and spoke to
students about his career for over an hour,
ending with some group photos, with many
saying how inspiring they found him..

Brian O’Driscoll discusses the finer points of touring with master of ceremony Pete Emmet

Brian O’Driscoll
Brian O’Driscoll is a former international
rugby union footballer for Ireland and the
British & Irish Lions who also played for the
Irish provincial team Leinster. He captained
Ireland from 2003 until 2012, and captained
the British & Irish Lions for their 2005 tour of
New Zealand.
He is regarded by critics as one of the
greatest rugby players of all time.
Years

Team

Apps

1999 - 2014

Leinster

186

1999 - 2014

Ireland

133

2001, 2005
2009, 2013

British & Irish Lions

National teams

~Remember Me~ was nominated by Edgewater
to benefit from the charity raffle, and guests and
members raised £3560 for the Manx Charity.
Since it’s inception in 2006, The Sporting &
Dining Club has raised over £151 000 for Manx
Charities and local causes.

The next black tie dinner with the
Sporting and Dining Club is due to take
place at the Comis Hotel on Thursday
24 February 2022, with Entrepreneur
and Restauranter Nisha Katona, of
Mowgli Street Food fame.
Follow the Sportig and Dining Club on:
https://www.sportinganddiningclub.
com
Facebook: SportingandDiningClub

8

Twitter: @SportingDining
Instagram: SportingandDining
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ONS RUGBY LEGEND THRILLS
MAN AT BLACK TIE EVENT
O BALLAKERMEEN SCHOOL

BIOSPHERE

#

The Isle of Man is the only entire nation to boast UNESCO Biosphere
status, reflecting it is a special place for people and nature.
In our regular feature, authors from different walks of Manx life offer a
personal perspective on #MyBiosphere.

MyBiosphere

This month, Howard Parkin writes:

I

n recent years, people have become very much aware of their natural
environment. This environmental awareness is often attributed
to pictures of the Earth taken from space during the Apollo Moon
missions.

What is particularly galling is that whenever you watch the news headlines
on TV or see a film, you see photographs of the lights at night over the UK
and Europe. This is perceived by some in the media as being spectacular
and possibly artistic. To me, this is totally abhorrent.

In the Isle of Man, this awareness of our environment encompasses not just
our landscape and marine environment but also covers our pristine and
stunning Manx night skies.

We do not show factories emitting pollutants, or rubbish on the shoreline,
as being a thing of beauty, yet we show light pollution on a nightly basis.

Our skies have been formally acknowledged as being some of clearest in
Europe.

Since 2014 the Island has been acknowledged as having some of the best
skies for stargazing in the British Isles, with a total of 26 Dark Sky Discovery
Sites.

As an outward-looking nation, the Island embraces its responsibilities
regarding the environment and human impact upon it and it was with much
pride that the Manx nation was granted UNESCO Biosphere status in 2016.

From our Island shores, unlike many places in the UK, you can easily see
the Milky Way, which shows up as a fuzzy patch made up of around 500 to
700 billion stars.

Howard Parkin is a Fellow of the Royal
Astronomical Society and author of
the new book Space For Dark Skies:
An Astronomical Miscellany from the
Isle of Man.

A biosphere by definition
as the part of the Earth and
its atmosphere in which
living organisms exist.
The action and effects
of human interaction on
the atmosphere has a
considerable effect on
many living organisms
and, in these days of
increasing environmental
awareness, the problems
of light pollution have been
acknowledged not just as an
irritation to astronomers but
also for many environmental
reasons.

As we become more and more environmentally aware, it is time to
do something about excessive light pollution and we can all make a
difference.
“We need to give back to our children and our grandchildren the
wonders of the night.”

Excessive light is wasteful,
expensive and a major
pollutant. Furthermore, it has
been proven that excessive
light affects life on the planet.
The human circadian rhythm is disrupted by excessive light, as is tree
budding, insect and animal life cycles and bird migration.
For example, newly hatched sea turtles trying to make their way to the sea
mistake bright lights of populated areas for the Moon shining on the sea
and as a consequence get confused and perish.
The International Dark-Sky Association estimates that at least 30% (valued
at £2.5 billion) of all outdoor lighting is wasted, mostly by unshielded
lighting. This excessive lighting releases over 20 million tonnes of carbon
dioxide per year.
To offset this carbon dioxide, 875 million trees need to be planted
worldwide annually.

Laxey night sky by Sue Jones

To find out more about UNESCO Biosphere Isle of Man, or to apply to be a partner, visit
www.biosphere.im, email biosphere@gov.im or ring 01624 686080.
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More than 80 women enjoyed champagne and
canapes and raised almost £15,000 for an invaluable
Island charity.

T

he Abbey restaurant in Ballasalla was the venue for a Ladies Night in aid
of the Manx Breast Cancer Support Group, sponsored by ZEDRA Isle of
Man.

The Douglas-based trust specialist is a regular supporter of the charity which
was formed in 2012 and has since raised around £4million towards building and
equipping the state-of-the-art breast unit at Noble’s Hospital.
ZEDRA recently participated in Breast Cancer Awareness Month, most notably
by sponsoring a fundraising ball which raised £28,000 and arranging a bake
sale which made a further £600.
ZEDRA’S support continued for the Ladies Night where guests enjoyed a
champagne and canapes reception, followed by a delicious two course meal
before dancing the night away to DJ Matt Fletcher.
With a raffle and auction of jewellery, supported by RHS Jewellers, along with
a watch from Dunwell Jewellers, the event raised £14,500 which will be used
towards funding additional Mammogram equipment in the dedicated Manx
Breast Unit.
ZEDRA Managing Director Joanna Bodell said: ‘The Manx Breast Cancer
Support Group is an amazing charity with a fabulous bunch of ladies who are
so hard working and committed to the cause. It was again a pleasure to support
them for what was a great evening. We are incredibly lucky to have this team
raising money which is used on our Island for our Islanders.’

|
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GLAM & GLITZ LADIES’
NIGHT RAISES FUNDS TO
SAVE LIVES

PROPERTY

IF SOMETHING LOOKS
TOO GOOD TO BE TRUE
IT PROBABLY IS….
BY PETER SHARKEY

One of the most attractive features of residential and commercial property investment is
the opportunity it affords owners to enjoy substantial capital returns over the long term.

T

he sector is not without challenges or
critics (regular complaints from different
parties that values are too high, rents
are too high, commercial property values
will continue to suffer, planning permission is
inherently restrictive etc will never disappear),
yet for many people property is the perfect
investment platform provided they’re prepared
to play the long game.
The days of ‘flipping’ property, buying at £x and
immediately selling at £x plus 40%, have long
gone, not least because everyone knows the
value of their property to within £2.50.
Nevertheless, property investors can benefit
from leverage, the ability to borrow against
the value of their property assets, in order to
develop their portfolio by buying additional units
or adding value to an existing property.
One of the UK’s richest couples, former maths
teachers Fergus and Judith Wilson, once ranked
34th on the Sunday Times Rich List, took 30
years to build a portfolio of more than 1,000
two- and three-bedroom properties across Kent,
which they sold in 2015 for more than £250
million. The Wilsons’ ‘business model’ was
simple: buy newly-built property, remortgage it
when its value rose, then use the remortgaged
cash to buy anew.
Patience is central to this strategy. Property
values tend to edge up slowly, but in the
meantime rent can usually offset mortgage costs
and provide a modest income.
Over the past two difficult years, an increasing
number of investors have preferred to buy
residential property outright, bypassing
their banks to enjoy both rental income and
the prospect of long-term capital growth.
With saving rates anchored at historic lows,
generating net rental returns of between 3.5%
and 5.5% is perfectly acceptable, especially as
capital growth generally ticks along at around
2.5% to 3.5%. Furthermore, owning a mortgagefree asset could prove advantageous in the
future.
Of course, if the property business was as
straightforward as it might sound in the handful
of paragraphs above, then everyone would be
involved, but it isn’t. Reference has already been
made to the sector’s challenges, but remember,
this is before we consider the recurring cost of
repairs and renewals, insurance, rental voids
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when a property might be empty, together with a
host of other trials and tribulations.
Self-inflicted ‘challenges’ can also arise,
particularly when investors become impatient
and begin ‘chasing yield’, or higher rental
returns. The practice has been less widespread
over the last decade, primarily because interest
rates have remained depressed and mortgages
affordable, but as a smattering of lenders have
started to raise mortgage interest rates amid
suggestions that base rates may soon rise, a
number of would-be property investors have
had their heads turned by investments which
offer rental yields that look too good to be true.

Over the past two
difficult years, an
increasing number
of investors have
preferred to buy
residential property
outright bypassing
their banks to enjoy
both rental income
and the prospect
of long-term capital
growth.
Your correspondent speaks from experience.
It may sound far-fetched, but at the turn of the
century, average base interest rates hovered

around the 6% mark which meant that lenders’
mortgage rates for investment property were in
the 8%-9% vicinity. Admittedly, property values
were considerably lower and rental yields were
slightly higher than today, but for investors with
mortgages, residential property investment
margins were extremely thin.
After moaning about this to a friend, he
suggested taking a look at residential property
in England’s north-east. Not only was property
extremely cheap when compared with almost
everywhere else in the UK, but rents were
comparatively high, pushing rental returns well
beyond the 12% mark. On paper, these houses
looked a bargain. A trip to Newcastle was
booked.
Twenty-odd years ago, the north east was
in bad shape, economically-speaking, which
was reflected in much of the area’s tenanted
housing stock. The rent on almost every
tenanted property we inspected over a few
days was paid, slowly, by local councils. Some
two-bedroomed terraced homes were on the
market at under £25,000, but while rental yields
were, on paper, very good, the prospects for
significant capital growth appeared restricted. I
decided to take a rain check.
Today, with net reliable residential property
yields of between 3.5 - 5.5%, it’s not surprising
that some impatient property investors are
attracted by the prospect of significantly higher
returns. Unlike two decades ago, the temptation
is even greater than it was: many expensivelooking websites will explain how it’s possible
to invest in care home and hotel rooms and
receive returns of between 10-12%. Student
‘pods’ are another form of ‘investment’, as are
bedrooms in student residences, where doubledigit returns are apparently available.
For investors considering such ‘investments’
caution is advised because, as we’re constantly
reminded, if something looks too good to be
true, it usually is.

Hartford Homes currently have a range of
modern, new build investment properties
available for sale, yielding around 5%.

For details email sales@hartford.im or telephone 01624 631000

To find out more about the difference we make or how to get involved
please call or email: info@thechildrenscentre.org.im or 01624 800000

FIVE BENEFITS OF CORPORATE VOLUNTEERING
BY JOFF WHITTEN
Head of The Children’s
Centre

If you’re considering how getting directly involved with a
charity may benefit your business, a good place to start
is thinking about how contributing your employees’ time
through volunteering can bring value to everyone.
1. Increases employee motivation
Volunteering can enrich people’s own sense of purpose in life
and their connection to work. Studies show that most people
see purpose as a way to bring meaning to their work and
need to find this meaning in order to be fully engaged. This
leads to improvement in your colleague’s commitment and
performance.
In addition, many surveys show that for both Millennials
and Gen Z the clear opportunity to be part of a company’s
contribution to their community will impact on their desire to
work for you.
Employees can also have a great sense of pride in being
directly involved in a charity linked to your organisation.
2. Positively impacts the local community
Every hour volunteered for us at The Children’s Centre
contributes directly to freeing up capacity for our practitioners,
this means we can take on a greater caseload and make a
bigger difference in our community and to the children, young
people and families we support.

If you have
any issues
impacting
you, your
family or
someone
close to
you that
you think
we could
help please
do make
contact.

By volunteering, employees and businesses have the
opportunity to gain new knowledge of different issues
impacting our community. And bringing new knowledge of
the community and its needs into the workplace; can inform
good decisions within the workplace.
Volunteering is a very easy way to encourage your team to
talk with others about the direct impact they are having and
create a positive association with your brand.
3. Enhances employee skills, self-confidence and wellbeing
Kindness matters. Doing something for others has clear
benefits for happiness and wellbeing. We all have a lot going
on in our lives and often many pressures at work too, but if an
employer provides time for people to be kind to others, it will
reap tremendous emotional dividends.

outside and moving, which we all know has additional
benefits for health and wellbeing.
Volunteering at a charity can give you the opportunity to
develop an expanded view of the world; to see an aspect of
life that you may never otherwise come into contact with. This
can help create greater openness to diversity and improved
self-awareness.
4. Improves team building and communication skills
Volunteering as a team or together with people in different
parts of your business can build social connections, which
can improve communication at work and networks within
the company. We all know getting out of the office with a
team can have a massive benefits and by doing this through
volunteering you are also helping other people too.
5. Supports and delivers your corporate objectives
Enabling your employees to volunteer can help you with
a range of your own objectives; CSR, Brand and People/
HR. Possibly others as well. In terms of CSR it can be a very
direct way to bring to life the commitments you want to make
for society or for the environment. Creating a volunteering
partnership with a charity aligned with your values can really
make it feel tangible rather than a distant objective.
Another strategy, depending on the available opportunities
for corporate volunteering is to create volunteering leave as
part of your People/HR benefits. Employees can then choose
where they wish to contribute their time, as well as this being
incredibly positive for personal feelings of purpose, it can also
help to develop skills such as coaching and leadership.
For us at The Children’s Centre we are always looking for
volunteers to help us, from larger day long projects with
teams of people from a single organisation, to individuals
helping us with our fundraising events to longer term
volunteers finding time in their lives to join us regularly. We
also encourage people to volunteer for one of the other
amazing charities here on the Island. Our work is with
vulnerable children, young people and families and if this is
something you care deeply about we would love to hear from
you.

At The Children’s Centre our volunteering involves getting
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BREAKFAST FOOD REVEALED
AS TOP CAUSE FOR DIARRHOEA
AND DISASTER
A new report by Essential Living has named breakfast food as the most likely culprit
of food poisoning.

A

new report by Essential Living has
named breakfast food as the most likely
culprit of food poisoning.

Is breakfast the most important meal of the day,
or is it setting you up for a day on the loo?
There’s nothing quite like treating yourself to a
Full English, is there? Unfortunately for breakfast
enthusiasts, Essential Living’s ‘Spilling the Beans’
report crowned the UK’s beloved breakfast food
as most likely to cause food poisoning, with a
whopping 2440 reports of food poisoning to
iwaspoisoned.com in the last 8 years.
What makes our breakfast a prime food
poisoning culprit? Well, iwaspoisoned.
com revealed salmonella as the most
common diagnosis - which often comes from
undercooked meats and eggs - with nausea
and diarrhoea named as the most commonly
reported symptoms of breakfast food poisoning.
Common breakfast dishes causing illness
included a fry up, eggs benedict, shakshuka and
homemade pancakes.
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Cuisine

Number of reports

Breakfast

2440

BBQ

1037

Italian

1012

Mexican

445

Thai

395

Japanese

281

Chinese

271

Greek

252

Indian

146

Korean

123

Taking 10 popular cuisines, Essential
Living counted the number of reports on
iwaspoisoned.com to find the cuisine with the
highest possibility of food poisoning, Here’s how

they stacked up for food safety:
When gathering the number of reports on
iwaspoisoned.com to find which of dishes puts
us most at risk of food poisoning - Essential
Living also found that Italian, Mexican and Thai
food were amongst the cuisines most likely to
cause food poisoning. So, if any of these meals
were part of your dinner plans tonight, you may
want to think again.
The study also looks into supermarket recalls
and reports of food poisoning to find the best
and worst supermarkets for food safety. The
report reveals M&S is the safest supermarket
whilst Tesco is found at the bottom of the
rankings, with over 100 reports of food
poisoning and numerous recalls for a variety of
food items.

The full study can be found here:
https://www.essentialliving.
co.uk/blog/spilling-the-beanshow-safe-is-your-food/

 Bricklayers enjoy their work the most of any
trade

 56% of UK tradespeople say they love what
they do, compared to just 37% across other
industries

 Painter decorators and electricians are
proudest of the work they do

Tradespeople are significantly more likely to love their jobs than the average working Brit, with over
half saying they really enjoy what they do, according to new research.

T

he study, by IronmongeryDirect, the UK’s
largest supplier of specialist ironmongery,
asked UK tradespeople about their level
of job satisfaction and found that 56% are happy
with their careers, compared to just 37% across
all industries2.
Additionally, nearly half (47%) of tradespeople
are proud of the work they do and around a
third say they are happy with both their work-life
balance (32%) and level of income (31%).

accomplishment for their projects.
“We’ve always believed that for many tradies,
their work isn’t just a job, but truly a passion
and a way of life, and that was echoed by the
majority of tradespeople in our study.”
For more information about how each trade
feels about their profession, visit: https://www.
ironmongerydirect.co.uk/blog/what-dotradespeople-enjoy-most-about-their-jobs

Tradies were also asked exactly which parts
of their work they find the most enjoyable.
The most popular answer was interaction with
customers (22%), while the ability to continually
learn on the job also ranked highly (21%).

The top five things tradespeople
enjoy about their work are:
1.
2.
3.
4.
5.

Interacting with customers –
22%
Learning something new – 21%
Working outdoors – 20%
Job variety – 20%
Seeing visible accomplishments
each day – 19

When it comes to individual trades, bricklayers
are the most likely tradespeople to say they
enjoy their job (69%), but interestingly are also
the least likely to feel proud of their work (19%).
Electricians (63%) and plumbers (61%) also have
really high job satisfaction, while at the other
end of the table, building surveyors are the least
likely tradespeople to enjoy their work (43%).
Painter decorators and electricians are the most
likely tradies to feel a sense of pride about their
work (58%).
Millennial tradespeople are the least likely to
enjoy their job, with only 43% stating that they
like their work, whilst those over the age of 65
have the greatest career satisfaction (69%).
More men said they enjoy their job (60%) than
women (50%), but women are more likely to be
proud of their work (51% vs 45%).
Dominick Sandford, Managing Director at
IronmongeryDirect and ElectricalDirect, said:
“It’s great to see that so many tradespeople
enjoy the work they do, and feel a real sense of

#

Trade

I enjoy my job
(%)

I’m proud of my work
(%)

1

Bricklayer

69%

19%

2

Electrician

63%

58%

3

Plumber

61%

44%

4

Painter and Decorator

60%

58%

5

Scaffolder

60%

40%

6

Builder

58%

45%

7

Landscaper

57%

56%

8

Roofer

54%

23%

9

Plasterer

46%

39%

10

Carpenter

45%

43%

11

Joiner

44%

33%

12

Building Surveyor

43%

45%
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WORKPLACE

REVEALED: THE UK TRADES WITH
THE HIGHEST JOB SATISFACTION

HEALTH & WELLBEING

BREAKING THE STIGMA
AROUND MALE MASSAGE
 Around one in eight men has mental health
problems in England, while 4 million males are
living with coronary heart disease in the UK.
 Massage reduces the risk of blood pressure
and heart disease, improves sleep and reduces

stress.
 The stigma surrounding massages for men
is in decline, with 38-40% of The Massage
Company’s customer base being men.

Massage could help alleviate some of the biggest health issues men face, such as depression, high
blood pressure and coronary heart disease. But is there still a perceived stigma around men receiving
massages? And is this holding men back from enjoying the benefits of massage treatment?

A

lthough one in five men in the UK are
keen to start taking better care of their
wellness (according to this Champneys
study), 40% said that spa destinations are too
feminine and around the same percentage said
that they had never been to a spa before.
But should men see massage as an occasional
activity at a luxury spa? Or should it be
something they can adopt as part of a balanced
wellness regime? According to Charlie
Thompson, Founder and Managing Director
of The Massage Company, this change in
perception is key to breaking any perceived
stigma around male massage.
What are the benefits of massage for men
specifically?
According to the British Heart Foundation,
around 4 million males are living with coronary
heart disease in the UK, compared to 3.6 million
females. Meanwhile, Public Health England
statistics show that 31% of men have high blood
pressure compared to 26% of women.
Men’s mental health has also been a topic
of major discussion. In England, around one
in eight men has a common mental health
problem, such as depression, anxiety, panic
disorder or obsessive-compulsive disorder.
Massage therapy is able to help with these
issues specifically. It’s proven to lower blood
pressure and contribute to better heart health.
It also decreases the production of cortisol (the
stress hormone) while increasing the production
of serotonin (the body’s ‘feel-good’ chemical that
regulates mood).
“Massage reduces stress and improves
circulation, and that’s really important, but it also
gives men the opportunity to relax, which they
are fairly poor at doing,” says Charlie. “We find
that men are much more likely to be extremely
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inactive or extremely active, and not create that
middle ground with some form of lower-level
exercise, such as going for walks. High-quality
massage is very effective at providing a solution
to both of these extremes.”
Is there still a stigma around massage for
men?
Paul Medlicott MBA, Chair of The Sports
Massage Association, says there is no longer
a stigma being attached to men receiving
massages, and that it would be difficult to find a
man these days who felt uncomfortable getting
a sports or beauty massage.
“Massage is mainstream, not some fringe
activity, and forms an integral part of the training
and recovery regime of elite and amateur
athletes,” he says.
“Sports massage therapists work with male
teams across elite sports. Every Premier League
football and rugby team has a sports massage
therapist as part of their multidisciplinary team.”
Charlie says that even if there is a stigma around
men receiving massages, this is fading fast as
an increasing number of men prioritise self-care
and seek out the mental and physical health
benefits of massage.
“Around 38-40%% of our customer base are

About The Massage Company
Since its inception in 2016, The Massage
Company has continued to challenge
common pre-conceptions of massage
and the stereotype of the industry. Their
vision is simple: to bring high-quality
massage to the wellbeing mainstream.
They want people to see massage as

men, and they aren’t just more comfortable in
our environment because it’s unisex – they are
coming for the same reason many females do,”
says Thompson. “They’re stressed, they have
muscle tension and they need massage therapy
to improve their wellbeing, mental health and
their sleep, as well as reduce anxiety.”
Making massage more accessible
Charlie adds that massage should be more
accessible to men, with clear instruction videos
and a safe, unisex environment with professional
massage therapists to guide newcomers
through the experience. It can be intimidating for
anyone, which is why massage centres need to
make it easier to visit.
“We take the protection of personal modesty
very seriously, and our therapists are specifically
trained to wrap and unwrap different body areas
at The Massage Company,” says Thompson.
“Once you know you are in a professional
environment, you relax, your mental health, your
physical wellbeing and your overall lifestyle will
improve, and your stress will disappear.”
Regardless of how men perceive massage,
it’s clear that it has benefits for both men and
women that go beyond relaxation, and when
adopted into an ongoing routine this can have
fantastic consequences for one’s wellbeing.

accessible to everyone and good value
for money, so it can become a vital and
routine part of a better and balanced
quality of life. Their centres in Camberley,
Tunbridge Wells, High Wycombe, Sutton
Coldfield and Putney are in highly
convenient locations, with franchise
opportunities available and plans to
expand on a national scale.

The pandemic gave people a much-needed health boost. Regular jogs around the park, digital
home workouts, and cycling proved to be the most popular exercises and saw a significant upturn.
In fact, cycling increased in the UK from 8% to 13%.

A

nother intriguing pattern emerged in
biking. The number of cycling trips made
by women in the UK increased by 56%
in 2020. But what is it that pushed women to hit
the roads on two wheels?

increased congestion levels in January and
16 saw an increase in February. By contrast,
congestion levels significantly decreased in
25 cities each month between March and
December.

as they don’t feel safe enough on the roads.
The British Heart Foundation Physical Inactivity
Report 2017 shows that there were 11,800,000
physically inactive women compared to a mere
8,300,000 physically inactive men in the UK.

Today, with some insights from Ben Mercer of
Leisure Lakes Bikes, an electric bikes retailer we
explore how cycling infrastructure, traffic, and
safety dictate women’s cycling behaviour in the
UK, and what the key takeaways are from the
pandemic.

But, as traffic is reaching pre-pandemic levels,
the government needs to rethink how to make
the roads safer for women cyclists. Thankfully,
plans are in place, and they start with improving
the cycling infrastructure.

To combat this issue, the UK government and
local authorities need to focus on designing
urban environments that cater to both men
and women. According to the Sustrans’ Bike
Life cycling assessment, 74% of women living
in the assessed cities would appreciate more
investment spent on cycling.

Less traffic means more women on the
roads
With the majority of people working from home
during the pandemic, and since fewer people
were commuting, the roads became quieter.
The study performed by the UK Department for
Transport (DfT) showed that the number of bike
rides for transport use fell by 20%. However, the
number of leisure rides rose by 75% compared
to 2019. The statistics in the Isle of Man would
probably mirror a similar theme.
Locally, Hackney and Lambeth saw the largest
increase in London, while Maldon and Copeland
make up the other areas with the biggest rise
in weekly cycling trips. Hackney, for example,
experienced an increase of 23% compared to
the previous year.
Simon Munk, a campaigns manager for the
London Cycling Campaign, commented: “Across
England, these numbers make it clearer than
ever that there is a huge untapped potential
for many more people to ditch cars and cycle
instead, and that women particularly will cycle
much more if they’re able to do so without
having to ride amongst lots of fast-moving
motor vehicles.”
In 2020, the cities that had the lowest
consistent congestion levels were
Edinburgh, London, and Hull,
shown by TomTom’s
Traffic Index ranking.
Respectively, that’s
22%, 18%, and
18% less traffic
than in 2019.
The results
go hand in
hand with the
COVID-19 boom.
21 UK cities saw

Separated cycle lanes from road traffic
are a must
While it may be impossible to limit traffic on the
roads, proper infrastructure can aid in separating
cycle lanes from motor traffic, says Rachel
Aldred, a professor of transport at the University
of Westminster.
These lane separation implementations don’t
have to be too expensive. Nevertheless, a
line of paint won’t cut it this time, and proper
infrastructure is needed. This will encourage
women to pick up cycling as they express
stronger preferences for “protected facilities”.
According to Sustrans’ Bike Life cycling
assessment from 2018, 76% of surveyed
women say that they would find cycle routes
that are physically separated from traffic along
roads very useful. Women have
a stronger preference for
separated cycle lanes because
it gives them a sense of
security.
But when the government fails
to address those factors, women
may feel excluded. Moreover,
this hinders women
from engaging
in
sufficient
levels of
physical
activity

The UK government is addressing the safety
of women cyclists. In May 2020, a £2 billion
investment for cycling and walking infrastructure
was made. Prime Minister Boris Johnson went
as far as envisioning that after COVID-19 there
will be a “golden age of cycling”. The road to
improving the cycling infrastructure will include
pop-up bike lanes featuring safe spaces for
cycling, wider pavements, and cycle and busonly corridors.

Introducing direct routes
Another trend amongst women cyclists is that
they tend to make shorter bike trips than men.
This calls for developing direct routes. The
majority of cycling infrastructure that connects
outer to inner city caters for men. The so-called
cycling superhighways don’t take women’s
cycling patterns into account.
Instead, safer outer-to-outer cycling routes and
off-road routes are needed. A study has found
that female cyclists are almost twice as likely
as male cyclists to be subjected to harassment
incidents and “near misses”.
Rachel Aldred, who led the study, attributed the
road harassment towards women to women’s
generally lower average speed than men.
The study shows that drivers tend to be more
careless or arrogant towards cyclists who are
holding them up or blocking their way. With
more direct routes that are properly separated
from the roads, cycling amongst women will
increase as they’ll feel safer on the road.
Although progress has been made in
terms of facilitating a safer environment
for female cyclists, we still have a long
way to go. But by raising awareness
about the issue, we’re set for success.
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DESIGNING THE FUTURE: SAFE
CYCLING INFRASTRUCTURE
FOR WOMEN

LIFESTYLE

CITY SAFETY INDEX: ENGLAND’S
MOST DANGEROUS - AND SAFESTCITIES TO LIVE IN
A new Safety & Wellbeing Index by Phoenix Health & Safety amalgamates mental health, sickness, injury, crime
and death rates in each city to find the best places to live and work.

W

hen deciding on where to live, many
factors come into consideration,
but something we rarely consider is
whether it offers safe working environments and
a better work-life balance.

The best cities for your safety & wellbeing
In a three-way tie, Swindon, Luton and London
share the title of the safest cities to live and work
in the UK.

moved towards service and retail-based
economies, away from the riskier industries
of construction and manufacturing. London is
known as the economic heart of the UK for

Mental health issues in the last year alone have
increased by 5% in the UK1, and with it, absence
rates have increased. Mental health issues can
take over 7.5 times longer to recover from than
physical illnesses and it is vital that we take care
of ourselves and choose wisely where to live
and work.
Phoenix Health & Safety, UK health & safety
training experts, have amalgamated and
analysed five data sources from official national
statistics to reveal the best and worst cities for
your safety and wellbeing.
The Safety & Wellbeing Index analyses each
city, rating them on five essential factors for
safety and wellbeing and scores them on
points out of 100. The chart weighs each factor,
calculates a weighted total out of 100 (the lower
the score, the safer the city).
The five contributing factors are:
• Non-fatal injuries in the workplace
• Sickness absence rates
• Mental health rates
• Local crime rates
• Death rates

The worst cities for safety & wellbeing

Each city averages out as great places to
live and work, with low crime rates - Swindon
boasts the third-lowest crime rate in England,
risks of injury - Luton sets a standard with zero
workplace injuries per capita of 1,000, and
sickness - London’s rate of sickness is equally
low - indicating an extremely low-level metric
compared to other cities.
Swindon and Luton are both cities that have

a good reason. While it has a wide variety of
industries, many international headquarters are
located here, resulting in a glut of blue-collar
jobs for the people working and living in the
capital.
Reading comes in fourth, with a workplace death
rate on one alongside a physical and mental
health rating in the single digits, it’s clear that
it is a city that takes both its employee safety
seriously.
The worst cities for safety & wellbeing
The last place on the index goes to Wakefield
with an average score of 80/100. This is due
to Wakefield receiving extremely poor scores
for the number of deaths and injuries in the
workplace and even when paired with the
relatively average scores for mental health,
crime and sickness, the city remained one of the
riskiest places to live and work.

The best cities for your safety & wellbeing
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Also in the bottom five rankings were Doncaster,
Salford, Rochdale and Rotherham, showing that
areas on the outskirts of Greater Manchester
and South Yorkshire are also not setting high

In fact, not only are the bottom five positions
filled by northern locations but the bottom 3rd
of the table consists entirely of locations from
Northern England. It is clear there is a northsouth divide in the standards of workplace health
& wellbeing.
In terms of mental health, Liverpool dropped
in at the bottom, with a disappointing 100
points which is the highest possible score, with
Middlesborough only 8 points behind them.
These areas have clearly got some work to do
when it comes to supporting the people who live
and work hard in these aresa day in, day out.

Health & Wellbeing Index scores.”
The three most dangerous industries in the UK
are construction, agriculture and manufacturing,
hence why health & safety training such as
NEBOSH and IOSH certification is a common
requirement for a career in these industries.
Construction is the industry with the highest level
of death rate, where it makes up for nearly 27%
of the total workplace deaths in 20212. It also
has a suicide rate three times higher than the
national average.
The average UK salary for someone working in
construction is £42,000, much higher than the
national average of £27,0003, which may reflect
the level of risk undertaken in construction.

Nick Higginson, CEO at Phoenix Health & Safety

costs the employer more than £8,300 for seven
or more days off with a workplace illness and
£5,100 with a non-fatal injury. This is something
many smaller businesses cannot afford to
compensate for7.
Fatal accidents can cost businesses up to
£100,000 in fees, and employers paid over £3.2
billion in 2018/20198, not including potential fines
from negligence, which can amount to millions if
it leads to employee deaths9.
Three expert tips on how to improve the
wellbeing and safety of your workplace
Nick Higgison, Managing Director, at Phoenix
Health & Safety offers three key tips on
maintaining better levels of safety and wellbeing
for your workforce.
1.

Take mental health as seriously as
physical health - By creating a culture in
which employees know, for example, they
can take a sick day for mental healthrelated issues equally as they could if they
had a physical illness, you are creating
a safer environment for people to work
in. Employees will feel more comfortable
sharing information which can lead to much
better mental health in the workplace, and
in turn, increase productivity.

2. Reward employees for safe behaviour When businesses offer a reward system for
following safe behaviour, such as ensuring
the correct processes are undertaken
throughout their day to day role, it not only
reinforces this to the workforce but would
likely lead to less workplace injury. Others
tend to follow suit as they understand the
best way to be recognised for their hard
work is to do things in the correct manner
rather than the fastest way.

Fatal injuries at work in Great Britain 2020/21 by industry
states:
“Failure to follow government requirements
and guidelines can result in hefty fines for
employers, which could have been foreseen and
avoided with the correct health & safety training
and stronger processes which support their
workforce.
“More recently we’ve seen a huge increase
in demand for our stress management and
wellbeing courses since the beginning of the
pandemic. It is now more important than ever
that you ensure employees feel safe, valued
and able to talk about their mental health and
wellbeing whilst at work.
Ensuring you have a well thought out policy and
trained members of the team can lead to an
overall increase in team happiness, retention
and better adherence to the guidelines, which
in turn should help the UK overall improve their

Although in regards to wellbeing, the
construction industry is plagued by long hours,
somewhat hostile working conditions and men in
the industry are three times more likely to commit
suicide than the average worker2.
Farming is another notoriously dangerous
industry4, it’s a solitary job and mental health
is considered the most pressing concern by a
whopping 88% of farmers5. The average salary
of farmers is £32,5006, barely over the national
average wage, and considering that 24% of all
deaths in the UK occur in the farming industry4,
it does not seem like remuneration reflects the
dangers of the work.

3. Provide regular meetings on workplace
safety - In many cases, health & safety
training is taught when onboarding staff,
although a one-off approach will not
suffice when keeping your workplace
safe continuously over the years. Regular
health & safety training allows the business
to refresh and remind employees of their
duty to follow protocols and how this can
impact their safety. It also allows staff an
opportunity to ask any questions and offer
an open flow of communication in the
business.

Businesses can lose on average £8K for every
sick employee
Last year there were over 2 million reported
workplace injuries in the UK. On average, this
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standards for work-life balance and overall safety
of workforces.

Exactly what it says on the tin – news snippets, forthcoming events and information from the
business world.

EMPLOYEE BENEFITS TRENDS 2022:
GET IT RIGHT AND GIVE YOUR BUSINESS A
COMPETITIVE EDGE WHEN RECRUITING
BY STEPHANIE HATTON – ZURICH INTERNATIONAL

“The fundamental truth in most organisations is this: Your people are either the risk factor or the
competitive advantage. I prefer to see people much more as the competitive advantage. If you’ve
got your operating model correct, if you’ve got the right capabilities in your organization, if you’ve
got the right levels of motivation and engagement, then you can have a superior advantage in the
market-place.”

T

hat’s the view of David Henderson, Chief Human Resources Officer
for the Zurich Insurance Group, the leading multi-line global insurer.
It’s an interesting point in the context of current recruitment and
retention trends, and worth listening to because it comes from an expert at
a strong global brand that helps companies around the world ranging from
small businesses to multinational corporations.

effective investment which gives forward-thinking employers a distinct
advantage over their competitors in the race to be the employer of choice
in their sector. Experienced employees, or those that have specialist skills,
are in the fortunate position of being able to pick and choose businesses
that are prepared to offer them the best possible benefits packages to

From the pandemic, ‘wfh’ revolution and the so-called ‘Great Resignation’,
to changing attitudes amongst workers regarding the moral and ethical
expectations they have towards their employers, the employment
landscape has evolved beyond all recognition in recent years. On
the Island and internationally it’s created a perfect storm which has
transformed the challenges of recruiting, retaining and motivating
employees.

A recent
Chamber of
Commerce survey
revealed 75% of
businesses were
finding it difficult to

Here in the Isle of Man those
factors have magnified
longstanding issues
which have contributed
to the skills gap faced by
businesses in many sectors
of the economy. A recent
Chamber of Commerce
survey revealed 75% of
businesses were finding it
difficult to recruit. According
to the most recent IOM
Government figures, at the
time of writing, there were 1,175 vacancies across all sectors and only 771
people were unemployed and looking for work. Add to that the additional
challenges of se-curing work permits and persuading employees from
overseas to relocate, and you can understand why more and more
businesses are increasing their investment in employee benefits as part of
a strategy to recruit and retain the best people.

recruit

Stephanie Hatton – Corporate Distribution Manager at Zurich International
and one of the Isle of Man’s leading employee benefits experts – says that
trend is set to continue in 2022 and beyond. “Increased competition to
recruit and retain staff is a major factor that’s driving businesses to invest
more in employee benefits. We’ve seen that first-hand with renewed
interest in our Group Life and Income Protection solutions as a cost-

Stephanie Hatton,
Zurich International Isle of Man’s leading employee
benefits expert.
support the aspirations they have for themselves and their families. Hiring
those key people, retaining their services and keeping them motivated,
are all key factors for successful companies aiming to achieve business
growth. Conversely, businesses that fail to invest in people and employee
benefits are putting future growth at risk. Employee benefits are a wise
investment that both reduces a key risk factor, and provides a competitive
edge.”

Zurich International’s Group Life and Income Protection solutions are only available through an independent financial adviser. If
you want to find out more, please speak to your IFA or go to www.zurichinternational.com/im
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WHY VOLUNTARY NUTRITIONAL
LABELLING FOR ALCOHOLIC
BEVERAGES WON’T WORK
BY RICHARD HORWELL, BRAND RELATIONS

A new voluntary e-label scheme developed by CEEV and SpiritsEUROPE is now in operation. Its
aim is to encourage wine and spirit producers to display nutritional information, calorie content,
allergens advice etc. on their bottles.

I

t’s a great idea, but it won’t work. It doesn’t
protect consumers or ensure they can access
the information they need and want in order to
make informed decisions, and it most certainly
doesn’t go far enough. It still leaves a giant black
hole of opacity within the alcoholic beverage
industry. Let me explain why.
The platform, called ‘U-Label’ uses QR code
technology to allow consumers to see not
only the ingredients, nutritional content, sugar
content and so on, but also the supply chain,
where ingredients are sourced from, whether
they are sustainable and use good working
practices.
For me, this is a step towards what I have felt
for a very long time is essential for the alcoholic
drinks industry – transparency.
So, I applaud this well-intentioned scheme,
but I’m not convinced it will work, chiefly
because it is voluntary when it should be
compulsory. Consumers have the right to
know what they are putting in their bodies, I
can’t think of a single good reason not to force
alcoholic beverage companies to declare their
ingredients and nutritional information – just as
the manufacturers of soft drinks have to.
The hidden nasties
Consumers buying an alcoholic drink from the
supermarket will, of course, be aware of the
alcohol content (or ABV) and how many units
of alcohol that bottle or can contains. But what
else is in there? Often the ‘healthy’ ingredients
are far lower than expected and the ‘unhealthy’
ones, much, much higher. To take an example,
one cider brand’s standard bottle contains an
enormous 53g of sugar and over 300 calories.
Why e-labels?
Brands could argue that there’s not enough
room to display all ingredients and nutritional
information on a small can or bottle. That’s fair,
right?
No! I launched an alcoholic sparkling wine (Ibiza

Ice) around seven years ago. All I was required
to display on the packaging was the 5.5% ABV.
But I decided to put all the ingredients and
nutritional information on my product because
I believe in transparency. So, there is certainly
room for basic information and QR codes and
websites can give consumers more detailed
information. But at the very least, the ingredients
should be on the bottle/can for everyone,
including those who can’t afford smartphones,
to see.
The Sugar Tax
When the sugar tax was introduced, I naturally
assumed it would apply to alcoholic drinks too and I still think it should. It is worth looking at this
report from Action on Sugar:
http://www.actiononsugar.org/media/
actiononsugar/Alcohol-Survey-Report.pdf
There are truly shocking examples in both the
cider and ready-to-drink categories.
There is no doubt that the sugar tax has turned
the soft drinks market around. It has made drinks
brands reconsider their ingredients, reduce their
sugar content, and create drinks that are (at least
slightly) healthier. The sugar tax highlighted the
issues and forced brands to do what consumers
already wanted. Remember, today’s shoppers
are far more aware of what they are consuming.
And this awareness and desire to know extends
to alcoholic drinks too, especially among
younger people.
What should drink brands be doing?
I believe that, if responsible labelling does
become compulsory, as it should, many brands
will be forced to overhaul their recipes in order
to avoid being shamed by what they have been
tricking customers into consuming. And any
brand intending to be in the sector for the long
haul would do well to future proof themselves
now by being completely transparent about
what goes into their drinks.
Interestingly the alcohol culture is receding

in our younger adults, who are much more
interested in health and under far less
pressure from peers to drink. Choosing
juice or a soft drink is not taboo for today’s
younger demographic. In addition, they are
technologically savvy, meaning they can assess
what they want to be drinking.
I believe the tide will turn. It is inevitable that one
day we’ll see full labelling on alcoholic drinks,
though it doesn’t appear to be a government
priority right now.
Of course, even though I don’t believe it
will work, I am pleased to see an accessible
voluntary labelling scheme for the alcoholic
beverages sector – it is a step in the right
direction. What is needed is compulsory
labelling, complete transparency, and a
sugar tax. This will ensure that the sector acts
responsibly and delivers what its consumers
want.

About the author
Richard Horwell is the owner of Brand
Relations, a specialist food and drink
marketing and branding company based
in London. Over the last 13 years, Brand
Relations has been behind the launch
and development of over 100 brands in
the UK. Richard has also built up and sold
companies of his own in the Food and
Beverage sector. He has over 30 years’
experience in marketing FMCG brands
around the world, having lived and worked
in the UK, USA, Australia and the Middle
East.
www.brandrelations.co.uk
https://brandrelations.co.uk/
LinkedIn: https://www.linkedin.com/
company/brand-relations-ltd/
Instagram: https://www.instagram.com/
brandrelations/
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brandrelationsltd
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SUNTERA GLOBAL MAINTAINS
SUPPORT FOR INNOVATIVE UCM
LEARNING COMPANY INITIATIVE

Financial services provider Suntera Global has maintained its support for an innovative digital
learning program delivered through University College Isle of Man (UCM), by offering career
opportunities to three of the program’s interns.

D

esigned to give island’s students the
opportunity to nurture their digital skills,
the Learning Company program was
formally launched in 2020, when Suntera Global
became an industry partner.
Through the innovative program, graduates
undertake a 32-week paid internship as
‘digital learning designers’, focusing on using
technology to enhance teaching and learning
and designing online learning programs for
the future. The program is open to interns
from a range of degree backgrounds
including, computing, IT, graphic design, visual
communications and marketing.
Suntera Global’s training team provided support
and mentorship throughout the first year of the
32-week program and has now offered full time
positions to three of the interns who completed
it. Myfanwy Gelder, Billy Redgrave and Rachael
Kelly are now working across the firm’s
marketing and digital learning teams.
Commenting on the firm’s ongoing support,
Mark Reynolds, Chief Operating Officer at
Suntera Global, said:
“ESG is such an important part of our
business and ties so closely to our mantra of

empowering responsible ambition. What better
way to evidence this than by giving back and
reinvesting in the community through nurturing
sustainable digital skills, providing local students
with the opportunity to gain the knowledge,
experience and tools they will need to carve out
a successful career in the future.
“Our hope is that this creates a legacy for new
career pathways and transferrable digital skills,
learned directly within the Isle of Man. Local
students would typically have to travel to the
UK or further afield to learn these skills over a
number of years, often unpaid. With the Learning
Company, not only do you earn while you learn,
but you can rapidly learn valuable skills in realworld scenarios.”
Pamela Berry, Head of Learning Development
and Partnerships at UCM, added:
“When we initially came up with the idea
for the Learning Company, it was about
employability skills and giving our graduates,
or indeed any islander who wanted to upskill,
the chance to learn new things. It’s a really
innovative approach and a genuine partnership
between UCM and industry, giving students the
opportunity to learn whilst being in a workplace

environment at the same time.
“We were also focused on economic growth,
following on from the far-reaching effects of
the pandemic on both our economy and our
workforce. We were supported by the economic
recovery fund to support this rapidly growing
industry and we’re grateful to both them and
Suntera Global for their belief in the project and
their ongoing support.”
Commenting on the firm’s decision to offer roles
to three students on the program, Luke Doherty,
Head of Digital Learning at Suntera Global,
commented:
“We’re so pleased to be able to offer three full
time positions to three of the interns who have
completed the first year of the program. They’ve
all shown real drive in learning new skills over
the past year and there’s no doubt they will be
an asset to our business.”

To find out more or to apply for
the 2022 Learning Company
programme, please visit the UCM
website here: https://www.ucm.ac.im/
thelearningcompany

Left ot Right: Rachael Kelly, Billy Redgrave and Myfanwy Gelder
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PRIMESTOCK SHOW COMPETITORS

‘A CREDIT TO THE ISLAND’
SAYS UK GRADER

Manx farmers taking part in the recent Primestock Show event were praised by the UK grader
who judged the competition as being ‘a credit to the Island’.

A

home-made puddings. We had a great turnout,
especially from the young farmers, so there
were plenty of mouths to feed!”

drian Crowe, from the Meat & Livestock
Commission, was very impressed by
the quality across all sections of the
show, which was organised by the Southern
District Agricultural Society, and hosted at the
Meat Plant by Isle of Man Meats. Mr Crowe also
commented that the standard was so high the
Island’s farmers would be competitive at shows
anywhere in the UK.

The prize winners:
Beef
•

Champion & Reserve: Trevor Quirk and
family from Kirk Michael

Lamb
•
•

Champion: Rothwell family, Foxdale.
Reserve: Sarah Kewley, Ballasalla.

Pork
•

Left to Right: Adrian Crowe, UK grader from
the Meat & Livestock Commission; Kadie
Watterson, granddaughter of the Rothwell
family; and Phil Parsons, Isle of Man Meats
Plant Director.

Champion & Reserve: Dean family, Bayview
Farm, Ballamodha.

Young farmers
•
•
•

1st Jake Phair
2nd Hannah Moore
3rd Nathan Mealin

Junior winner

Left to Right: Adrian Crowe, UK grader from
the Meat & Livestock Commission; Shaun
Dean from Bayview Farm; Phil Parsons, Isle of
Man Meats Plant Director; and Steven Gawne,
President, Southern District Agricultural
Society

Kirree Kermode, Procurement Officer at Isle of
Man Meats, said: “It’s always great to have such
excellent feedback from experienced judges.
We must say a big thank you to all the farmers
who attended, to Adrian, Southern District
Agricultural Society Secretary Zoe Hampton,
and chef Maciej Mierzejewski who cooked
some delicious pulled pork and apple baps with

Left to Right: Adrian Crowe, UK grader from the Meat & Livestock
Commission; the Quirk family - Anna and Trevor, and their children
Josie and Lewis; and Paul Fletcher from the Fatstock Marketing
Association.

•

Kaylee Devereau

Get all the latest news about Isle of
Man Meats at www.iommeats.com,
on Facebook, Instagram, and
Twitter @IsleOfManMeats

Left to Right: Adrian Crowe, UK grader from the Meat & Livestock
Commission; young farmers Kaylee Devereau, Hannah Moore,; Nathan
Mealin and Jake Phair; and Phil Parsons, Isle of Man Meats Plant Director.
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NEW BUILD SNAGGING ISSUES
UP 96 PER CENT SINCE 2005
Research by new-build snagging experts, BuildScan, has revealed how the issue of snagging within
the new-build sector has exploded over the last 15 years as well as revealing which issues are likely to
render your new home worthless.

B

uildScan’s data shows that the
average new-build home comes
with as many as 157 snagging
issues. That’s up from an average of 80
in 2005, a 96% increase and an average
annual jump of 6.4% every year.
At the same time, new-build house prices
have increased by 44% in value, with
homebuyers now paying an average of
£340,936 despite the drop in quality.
In many cases, these snagging issues can
be inconvenient but fairly easy to remedy
with poorly fitted doors, poor plastering and
low attention to detail amongst the most
common.
However, in the most severe cases,
snagging defects can render your home
worthless and BuildScan has revealed the
top five new-build nightmares to watch out
for.
Structural defects are a worst-case snagging
scenario and often occur due to shoddy
foundation work. Cracking in walls, sloped
floors and windows or doors that fail to shut
as they should are the most common signs
and structural snags can be amongst the
most expensive, and difficult, to repair.
Poor installation or issues with damp-proof
coursing, poorly installed pipework or
plumbing system defects can also be costly,
causing water leaks, intrusion and damage.
Not only can they cause serious flooding
damage and lingering damp, but they can
also leave new-build homeowners without
one of life’s basic necessities.
The roof is an integral part of our homes but
all too often new-build homeowners can
find incorrectly fitted roof trusses. Not only
do they pose a real danger, but can also
breach the standards set by the National
House Builders Council - rendering a home
worthless. The roof also protects our home
from the elements and so even minor
damage can lead to a major issue allowing
water to seep into loft spaces, walls, ceilings
and floors.
Perhaps one of the most dangerous
snagging areas is electrical and gas supply
issues. Wiring issues, in particular, can
be particularly common and can pose a
very real risk of fire. A poorly installed gas
boiler can also be highly dangerous and
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in a worst-case scenario, it could cause
death via carbon monoxide poisoning or
explosion.
Finally, dreaded black mould can also
render your home worthless. It can be
particularly common in new-builds if the
home isn’t given time to dry out properly
and not only is black mould a nightmare to
get rid of, but it too can pose a danger to
health.
Founder and Managing Director of
BuildScan, Harry Yates, told B365: “An
average snagging list of 157 defects may
sound unbelievable but that really is the
extent of the issues found by many newbuild homebuyers and it’s an issue that has
unfortunately grown significantly over the
last 15 years.
These can range from very minor aesthetic
issues to far more serious problems such
as structural instability that can result in your
home being worthless despite the high
price paid.
This was the driving motivation behind the
launch of the BuildScan app. We wanted
to provide a seamless platform to help
manage the completion and handover
process of a build project, allowing all
stakeholders within the construction
process to proactively plan and coordinate
their workflow.
With BuildScan they can complete snagging
inspections and log any defects found,
manage tasks and workflow to rectify these
issues, track progress, include punch lists,
surveys and more, all within the same
space.
They can also invite third parties to the
process such as homebuyers, surveyors
and contractors so that the communication
gap between all parties is bridged and a
solution can be found.
By doing so, we believe we’ve found that
solution to a problem that has plagued the
new-build sector for years and this should
give home buyers and developers alike
the tools they need to solve any snagging
issue.”

IOD INSPIRE NEXT
GENERATION OF
DIRECTORS AT UCM
Members of the Institute of Directors Isle of Man branch (IoD) shared their valuable experience
with Business and Management students at University College Isle of Man (UCM), helping to
inspire the next generation of Directors and Entrepreneurs.

J

ennifer Houghton, Chair for the Isle of
Man’s IoD, was joined by committee
members Jay Houghton and Carolyn
Gelling to introduce the organisation, its history
and how students can get involved.
The IoD is a British
professional
organisation for
company directors,
senior business
leaders and
entrepreneurs,
and is the UK’s
longest running
organisation
for professional
leaders.

Jennifer Houghton,
IoD Isle of Man Chair

The three experienced Directors also shared
with the students some of their industry
experiences, explaining how important the IoD
has been to their own development.

There’s a wealth of
talent on the Island
and it’s important
for experienced
professionals, such
as the team at the
IoD, to share their
knowledge and
experience to help
develop the leaders
of the future
The talk was attended by 25 students, each
studying at various levels at UCM’s Nunnery
campus.

Jennifer Houghton told B365: “It’s always a
real privilege to meet with those students who
will soon be coming into industry. There’s a
wealth of talent on the Island and it’s important
for experienced professionals, such as the
team at the IoD, to share their knowledge and
experience to help develop the leaders of the
future.
“We’re delighted to be forging a partnership
with UCM to help inspire future Directors and
look forward to helping more students in their
journey through attaining their high levels of
qualifications into the world of work.”
Lorien Russouw, a UCM student who attended
the talk, added “Hearing the experiences of
such knowledgeable professionals really helps
bring our studies to life. It’s exciting to think
about what our future may hold once we’ve
graduated.”

Members of the Institute of Directors Isle of Man branch (IoD) with Business and Management students at University College Isle of Man
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PORTFOLIO CAREERS, SIDE-GIGS AND
FLEXIBLE WORKING ARE PRIORITIES FOR
THE UK'S NEXT GENERATION OF WORKERS
 New data reveals that over half of younger
workers see the shift to freelance forms of
working as a positive thing for graduates and
school leavers.
 Sonovate’s ‘Future World of Work’ report
indicates that a flexible work culture is a
key consideration for young workers when
choosing a job, with over half (53%) of
18-34-year-olds agreeing that young people
won’t join companies that are inflexible about
the way their people choose to work.

 Data suggests that portfolio careers – where
the side-gig becomes the mainstay – will
become increasingly popular among younger
generations, with six in ten (59%) 18-34-yearolds agreeing that within the next ten years,
more young people will have portfolio careers.
 However, over a third (38%) of businesses
admit their cash flow isn’t set up to handle
the continual payment of freelancers and that
their infrastructure does not meet the need for
prompt payment services

A flexible work culture is a key consideration for the majority of young workers when
choosing a job, with over half (53%) of 18-34-year-olds claiming that talented young people
won’t join companies that are inflexible about the way their people choose to work.

D

ata from business finance lender,
Sonovate, suggests that portfolio
careers will become increasingly
popular among younger workers in the next
ten years, with six in ten (59%) 18-34-year-olds
agreeing with this position. A similar proportion
(54%) of 18-34-year-olds predict that the ability
to have a portfolio career will be important to
them at some point in their career.
Contrary to what some may think, the majority
(57%) of young people don’t believe they need
to be in an office full time to learn what they
need, and feel they are well equipped to do
it all virtually. The survey indicates that young
workers see the benefits of freelance work,
giving them the flexibility to experiment with
different career routes (57%) and to have a
family or pursue their interests (50%).
With over a third (36%) of 18-34-year-olds
having made a career change to work more
flexibly during the pandemic, the report
suggests that the crisis prompted a shift in
attitudes towards jobs among the younger
working generation. In fact, 44% of 18-34-yearolds claim they do not want to work the
way they did before the pandemic and over
half (54%) of this sample deem the shift to
more freelance working as a good thing for
graduates, school leavers and new entrants
into the world of work.
Richard Prime, co-founder and co-CEO at
Sonovate said: “As the pandemic caused a
significant proportion of the UK’s younger
employees to lose jobs or go on furlough,
young workers had more time than ever to
consider what they want from their careers.
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The crisis prompted a tremendous shift in
attitudes towards what ‘working’ looks like,
with companies left with no choice but to
accommodate home-working, many for the
first time ever.
“Younger people’s preferences toward
portfolio careers and multiple side-gigs
are rooted in a desire for a better work/
life balance and to make an income from
what they are passionate about. Now, these
preferences are being heard more loudly
than ever, with people and companies
learning to juggle accordingly.”
Lotanna Ezeike, founder and CEO at XPO, a
platform that helps social media influencers
get paid on time, says: “For young people
today, the concept of what a ‘career’ should
look like is a lot more malleable than for any
past generation. A central priority for many is
finding flexibility. But the idea of working on a
contract or freelance basis isn’t, to them, just
about being flexible to work less or hang out
more. Instead, a more contract or part-time
work life supports their desire for greater
ownership over what they do and how they
spend their working lives. Many creators and
influencers want to work but it’s important
to them to ‘own’ their time and retain their
freedom to choose how they spend it doing
things they love.”

Over a third (36%)
of 18-34 year-olds
having made a
career change
to work more
flexibly during the
pandemic
greater appetite among workers to work on
a freelance basis, with 66% of the belief that
young people are driving this shift, expecting
to be able to work more flexibly these days.
However, over a third (38%) of businesses
admit their cash flow isn’t set up to handle
the continual payment of freelancers and that
their infrastructure does not meet the need
for prompt payment services. Embedded
finance – such as that provided by Sonovate
– enables non-financial service companies
to seamlessly integrate financial services into
their business model through APIs – allowing
business owners to access on-demand
funding to allow them to pay workers on time.

The report also featured insight from small
and medium sized businesses, over half
(55%) of whom say that they’ve noticed a

To read the report in full visit: https://www.sonovate.com/future-world-of-work/

NAUTICAL MUSEUM
& PEGGY TYNWALD
REPORT PUBLISHED
Manx National Heritage has published a report on the
future strategy for the Peggy, her new boathouse and
the story of George Quayle - the politician and bank
owner who built the vessel - at the Nautical Museum
in Castletown.

I

n May 2021 Tynwald requested a report be completed by November to explore
options for the relocation of the Peggy back to Castletown. This has now been
published and will be laid at January’s Tynwald sitting.

Connie Lovel, Executive Director at Manx National Heritage, said:
‘There is no doubt the Peggy has captured the imagination of those who have
seen her or heard her unique story, which is one we want to preserve for future
generations. The Peggy is part of the Isle of Man and Castletown’s unique heritage
which both local and international audiences engage with and take enjoyment from.
‘Manx National Heritage remains committed to returning her to Castletown and, over
the coming months, will be working on a fundraising strategy with a view to securing
financial support. This will assist with showcasing the Peggy at the Nautical Museum,
telling her story in the best possible light and raising the profile of her significance on
an international scale.”
The plan is to have her on display within five years. Funding is expected to be a
combination of bids to Treasury, Trust Reserves and fundraising within the Manx
Community and beyond. The total cost has been estimated at around five million
pounds.
Connie added:‘We are pleased that Tynwald recognises the importance of the Peggy
and the intrigue she holds for visitors from near and far. This comprehensive report
explores a range of options for her ongoing preservation and future accommodation
and we look forward to working together with our sponsoring Department
(Department for Enterprise) to progress matters and opportunities.’
Dr Alex Allinson MHK, Minister for Enterprise, added: ‘The Island’s heritage, and
particularly our nautical heritage, is an important part of our cultural identity. The
Peggy is the oldest complete vessel on the UK National Register of Historic Vessels
and Tynwald was right to recognise her importance and supports Manx National
Heritage in its desire to review her current status and put forward proposals for her
future.
‘The report published this week highlights the challenges with housing a precious
artefact such as this and presents a range of options for further discussion and
consideration.
‘The Department will continue to work in partnership with Manx National Heritage
which is committed to returning the Peggy to Castletown and assist them in their
fundraising efforts to display this internationally important vessel as the centrepiece
of the Nautical Museum.’
The report can be found here: https://www.tynwald.org.im/business/opqp/
sittings/20212026/2021-GD-0086.pdf
Manx National Heritage will be sharing a Q&A document with Tynwald Members and
the public in the coming weeks.
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IPSE Q3 2021 CONFIDENCE INDEX:
UK CONFIDENCE FALLS AS GOVERNMENT
TAX CHANGES START TO TAKE HOLD
New research from IPSE has found that IR35 is more detrimental to freelancers than COVID-19
and Brexit

A

s the ONS (Office of National Statistics)
reports a slowdown in economic
growth - new research from IPSE (the
Association of Independent Professionals
and the Self Employed) has today revealed
that despite the worries around supply chain
shortages, Brexit and the pandemic, the majority

of freelancers (70.8%) believe that the most
detrimental factor on their financial wellbeing
this quarter has been the recent changes to
government tax policy.
Released every quarter, the IPSE Confidence
Index surveys over 754 IPSE and
PeoplePerHour members on the state of the
UK’s freelancing sector. In Q3, 2021 the index
found that following the rollout of IR35 reforms
on the private sector in April 2021, confidence
in the UK economy over the next 12 months fell
dramatically from 22.8 in Q2 to -13.2. The fall
in confidence represents a return to negative
figures - after initial optimism in Q2 2021 over
the relaxation of COVID-19 restrictions.
Following the implementation of IR35, the
responsibility for deciding the employment
status of self-employed workers has moved from
freelancers to businesses. The shift in tax status,
while seemingly minor has had a devastating
impact on the sector, with IPSE research
published last month finding that over 3 in 10
contractors (35%) have left self-employment
since the changes.
The other main factors negatively impacting on
freelancers’ business performance in Q3 were
UK government regulation relating to hiring
freelancers (64.2%) and the pandemic (63%).
While COVID-19 was the main factor impacting
self-employed workers in the past few indexes,
it is clear that the relaxation of restrictions and
the success of the vaccination effort has caused
freelancers to focus on other issues.
Significant increases in pay and work
The IPSE Confidence Index has also found that
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freelancer day rates have increased dramatically
across the board, with the average day rate
charged by self-employed workers over the past
three months now standing at £537 (up from
£397 in Q2 2021). This represents the highest
average day rate charged by freelancers since
the establishment of the Confidence Index in

2014. Moreover, over half (51%) of freelancers
predict that day rates will continue to rise over
the next 12 months.
While day rates increase, the research has found
that work is also increasing, with the number of
weeks not worked by freelancers standing at 3.1

weeks. For context, this represents the lowest
average of weeks since prior to the pandemic
in Q4 2019.
With a combination of increased day rates and
increased freelancer capacity utilisation, the IPSE
Confidence Index has found that freelancers’
average quarterly earnings have also seen a
large increase, with average earnings standing
at £24,606 this quarter compared to £18,652 in
Q2 2021 – the highest reported figure since Q4
2018 and driven by increases across all three
SOC groups.
Derek Cribb, CEO of IPSE (the Association
of Independent Professionals and the SelfEmployed), said: “While headlines continue
to focus on the pandemic, Brexit and supply
chains, it is clear from the IPSE Confidence Index
that there is only one issue dominating the lives
of freelancers: IR35. The changes to tax rules
in the private sector in April have sown seeds
of doubt and uncertainty into the UK’s selfemployed, with a significant number abandoning
contract work altogether.
“While it is promising to see increases in day
rates, quarterly earnings and work, without
changes to IR35, self-employed workers won’t
receive the benefits of their hard-earned work.
Clearly, the government needs to reevaluate
the IR35 rules in light of the disruption and
uncertainty they are causing business.”
For the full report, please click here:
https://www.ipse.co.uk/policy/freelanceconfidence-index-hub/freelancer-confidenceindex-q3-2021.html

THE UK HOMEBUYER
LOCATIONS WITH THE
LOWEST BURGLARY LEVELS
Research by the estate agent comparison site, GetAgent.co.uk, has found that when it comes to
feeling safe in our homes, Devon, Cornwall and Rutland rank top as the least likely places to be
burgled.

B

urglary or home invasion is perhaps the biggest intrusion of privacy
and one that can leave many feeling unsafe in their own home.
The subject recently made headlines after a professional gang was
convicted for a spate of high profile celebrity break ins. But it’s a significant
concern for all homeowners regardless of where they sit on the property
price ladder.
GetAgent analysed data on both the number of estimated homes across
each county of England, as well as the number of residential burglary
offences recorded over the space of a year, to see which areas of the
market were the safest for homeowners.
In England, there are an estimated 20.5 million homes while 150,000
burglaries were reported in the last 12 months. This means that the ratio of
residential burglaries to homes sits at a 0.007.
With the lowest ratio score in England, Devon is the market where burglaries
are least likely to occur. There are 382,500 homes in the South-Western
county and a total of 558 reported break-ins, creating a ratio score of 0.001.
In nearby Cornwall, there are 283,500 homes and just 448 burglaries,
creating a ratio score of 0.002. This score is also shared by Rutland and
West Sussex making them some of the safest spots to be a homeowner
when it comes to the chance of home invasion.
The City of London, Isle of Wight, Dorset, Wiltshire, North Yorkshire, and
Norfolk share a ratio score of 0.003, while Staffordshire, Somerset, Cumbria,
Suffolk, East Sussex,Northumberland, and Herefordshire all score 0.004.
At the other end of the table. South Yorkshire (0.012), the West Midlands
county (0.012), Greater London (0.012), City of Bristol (0.010), West Yorkshire
(0.010), and Merseyside (0.009) are home to some of the highest ratio
scores.
Founder and CEO of GetAgent.co.uk, Colby Short, commented:
“Crime levels have long been an influential factor when it comes to buying a
home. Burglary and home invasion statistics are perhaps the most relevant
in terms of how safe we may feel in a given area. These statistics can also
affect premiums we might get with home or car insurance.

Burglary and
home invasion
statistics are
perhaps the most
relevant in terms of
how safe we may
feel in a given area

A good estate agent should have local crime statistics to-hand, but you can
also find this hyper-localised data at the click of a button. Utilising this during
the initial stages of your house hunt can save you time viewing in areas that
aren’t right for you.”
Data on total dwellings by area sourced from Gov.uk: Total Dwellings
Data on burglary levels sourced from LG Inform: Residential Burglary Rate
Note: Crime data for the Greater Manchester region was not available at the
time of publication.
Ratio score based on total burglaries divided by total number of homes to
see where the lowest level in relation to the number of properties is.
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BEING REALISTIC IS DEEMED THE TOP
TRAIT OF A SUCCESSFUL BUSINESS
LEADER ACCORDING TO NEW
RESEARCH FROM ECI PARTNERS
A quarter of CEOs (25%) think being realistic is the most
important characteristic of a successful business leader,
according to ECI Partners’ new Growth Characteristics
report.

T

businesses needing to be realistic
about what could be achieved in trying
circumstances.

Realism was closely followed by being
logical (24%) and loyal (19%) as the most
important traits of a successful CEO.

Tom Wrenn, Managing Partner at ECI
Partners said:“Businesses have contended
with a wide range of new challenges in the
last two years and strong leadership has
been crucial to help businesses both survive
and thrive. The personalities, behaviours
and attributes of business leaders will have
played a major part in how businesses and
teams have responded to these challenges
and how they’re positioning themselves for
the future.”

he research found that being realistic
is even more essential for leaders of
larger companies, with 35% of CEOs
in businesses with 500 or more employees
citing it as the most essential trait when
it comes to being a successful business
leader.

ECI, the growth-focused private equity
firm, surveyed over 500 fast-growth SME
business leaders as part of its Growth
Characteristics report in order to define
what makes a successful CEO as well as to
understand current challenges and growth
opportunities.
Interestingly, less than one in ten (8%) stated
that being enthusiastic or inspirational was
a key characteristic for being a business
leader, and only 15% of business leaders
cited the importance of being vision-led.
Leaders may recognise that, more than just
being figureheads, their focus needs to
be on delivering demonstrable results, a
viewpoint which may have been
exacerbated by the
pandemic, with

Realism was
closely followed
by being logical
(24%) and loyal
(19%) as the most
important traits of a
successful CEO
Joanna Swash, Group CEO at the ECIbacked leading outsourced communications
company, Moneypenny added: “I’m not
surprised that the three most important
characteristics are to be ‘realistic, logical and
loyal’ and for me, I’d summarise these under
the ‘authentic leader’ banner, which I am
passionate about.
“In a fast-paced, high growth business
environment, your people need to really
believe in you, knowing that your decisions
and actions have extremely firm foundations
and that you always speak the truth and are
not afraid to share both the good and bad
news. If this authenticity runs throughout the
company culture, then your people will in
turn emulate this behaviour, helping them to
be the best they can be.”
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QUEEN’S PIER PROJECT
GETS A FINANCIAL BOOST
Phase Two of the restoration of Queen’s Pier in Ramsey will soon be underway
with the help of a grant from Manx Lottery Trust.

£

50,000 has been awarded to Queens Pier
Restoration Trust from the Dormant Assets
Fund, which is being distributed by Manx
Lottery Trust on behalf of Isle of Man Treasury.
The Victorian Pier, which was constructed in the
1880s and opened in 1886, was built as a deepwater berth for shipping. It closed in 1991 due to a
lack of funds required for its restoration.
In 2017, after years of consulting, fundraising,
and campaigning, the repair of the pier got
underway with Phase One – the restoration of
bays one-three – commencing. After a massive
community effort, including the sponsorship of
decking planks, Phase One is now complete.
This milestone was commemorated with a

celebratory opening ceremony on 22nd July
when Sir Richard Gozney, then Lieutenant
Governor, officially cut the ribbon.

Two of our restoration. On behalf of the Trust,
we offer our sincere thanks to the Manx Lottery
Trust.’

With 60 bays in total, the Queens Pier
Restoration Trust is restoring the pier bay-by-bay
and the grant from Manx Lottery Trust will cover
the costs of materials for a bay on Phase Two
of the project, including steel, wood beams and
railway sleepers.

Sarah Kelly, Chairman of the Manx Lottery Trust,
added: ‘It’s a pleasure to award this grant to such
a worthy community project. The restoration
of Queen’s Pier will benefit the whole Manx
community as well as visitors to our Island and
we are excited to watch the project progress
over the next few years.’

Graham Curphey, Treasurer and Trustee at
Queen’s Pier Restoration Trust, said: ‘We are very
pleased to be awarded a grant of £50,000 from
Manx Lottery Trust. This is a marvellous and very
generous award which will fund a bay on Phase

To find out more about the Manx Lottery Trust
Dormant Assets Fund, please visit: www.mlt.org.
im/grant-programmes
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A CHILLING REMINDER OF YOUR
DUTY OF CARE THIS WINTER
Brendan Aherne, Managing Director of Winter Services at OUTCO, offers some advice to
businesses when it comes to effective winter planning

T

he past year has made the Met Office’s
history books for some of the chilliest
UK weather on record, with February
temperatures dropping well below -20C. While
these kinds of temperatures are by no means
unheard of in the UK, “extreme weather events”
are becoming more commonplace. That is why
the issue is at the very heart of topics addressed
by world leaders at the recent COP26 summit.
These kinds of dramatic and volatile
temperature swings make it very difficult for
businesses to prepare for the risks of wintery
conditions. Indeed, research by the Institute of
Workplace and Facilities Management (IWFM)
found that almost a quarter of their members
said that their organisation doesn’t actually
have a winter maintenance plan in place – and
of those that do, 26 per cent fail to review it
annually. But how prepared do businesses need
to be when the bad weather hits?
Despite this lack of planning, the Health
and Safety Executive (HSE) estimates
that around five million days are lost
each year through workplace injuries,
costing the UK economy billions
of pounds. Slips, trips and falls
account for over a third of
employee injuries – making up
more than half of all reported
major/specified injuries and
almost 29 per cent overseven-day injuries – and more than 50
per cent of such accidents take place during
the coldest months of the year. These statistics
serve as a chilling reminder to all businesses of
their responsibility to protect people from the
risks of slips and falls in icy conditions.

steps have been taken to make sites safe for
staff and customers during harsh winter weather.
Clearly, this is more than an administrative
matter: Failing to get things right can have a
major effect on any individuals that come to
harm and also to an organisation’s reputation
and its finances. There is also the risk of legal
action. Over the past few years there has been
an increase in litigation with ‘slipping on ice’
accidents having the potential for the most high
value claims and compensation.

•

•

•

Data driven compliance
Like virtually every other industry, outdoor
facilities management is becoming increasingly
data driven. Thus, as well as triggering site
visits according to road surface temperature
forecasts, the actions we take to mitigate
adverse weather can be tracked by customers
in real time and used to create robust records
that can be used in the event of incidents.

•

Not only are OUTCO’s site visits logged the
moment a gritting vehicle enters a geofenced
area (as defined by its GPS coordinates),
but our gritting crew’s movements
and activities can be tracked via
the smartphones app they use to
manage and record their jobs.
Furthermore, that information can
be shared with customers too.

•

This kind of detailed real-time
intelligence and up to the minute
automatic reporting ensures that companies
remain safe, operational and completely
compliant, even through the harshest of winters.

Meeting your Duty of Care and avoiding
liabilities
The Health and Safety at Work Act 1974 states
that an employer has a Duty of Care to ensure,
so far as is reasonably practicable, the health,
safety and welfare at work of all employees,
including the provision of a safe working
environment. This Duty of Care also extends
beyond staff to anyone visiting, or passing by
the facility, including suppliers on company
business and members of the public.

A winter maintenance plan
A proactive and fully managed approach to
winter maintenance can help businesses
prevent accidents and mitigate potential
liability claims. Ultimately, this comes down to
having a robust winter maintenance plan that
is embedded into an organisation’s health
and safety policy. By doing so, businesses can
meet their Duty of Care, achieve compliance,
manage risk, and meet insurers’ expectations.
Furthermore, when the bad weather does arrive,
acting on the basis of a clear plan can be key to
ensuring business continuity.

As a result every organisation must be able to
demonstrate that they have done everything
reasonably possible to meet their Duty of Care.
Any plan has to ensure compliance with all
health and safety legislation and that effective

Your adverse weather policy should clearly
communicate how your organisation will
manage/take action in extreme weather
situations. Key aspects of any effective plan
include:

•

Use of a recognised health and
safety management system such as
OHSAS1800115 to ensure the plan is fit for
purpose.
Clearly defined and communicated
responsibilities - both on the ground and
with a senior ‘champion’ to ensure high
level management buy-in.
A process for documenting the proactive
actions, incidents and investigations
undertaken with records maintained and
kept for a minimum of three years.
Ensuring the plan is based on detailed
surveys to identify hazard areas and that
action is undertaken according to real time
accurate weather data and agreed action
triggers for service.
Adequate resourcing with either
professional contractors or a dedicated
trained in-house team, sufficient and wellmaintained PPE.
Clearly defined KPIs to measure
performance against and a process to
review the plan and any KPIs on a regular
basis (at least bi-annually).

Don’t leave it to the last minute
A carefully considered winter maintenance plan
will be an essential part of your Health & Safety
toolkit, ensuring the safety and productivity of
everyone on site. Ultimately, the process of
developing such a plan should start months
ahead of winter. If your organisation is one of
the quarter of UK businesses without a plan (and
presumably having to responding in an ad hoc
manner to current conditions), then now is the
time to take stock of the scope of the challenge
and evaluate your organisations response. The
lessons learned this winter will be invaluable
for developing an adequate plan for the future.
This is equally true for businesses that have
prepared but perhaps not been following best
practice to regularly review their planning: Once
the pressure is off, take time to review and seek
opportunities to improve.
Can you really afford not to?
One of the most fundamental reasons that
the UK seems to be lagging behind other
countries in managing extreme weather is
that preparedness costs money. However, the
short-term costs of effective planning pales into
insignificance compared to the financial and
reputational risks to an organisation of being
found negligent and failing to meet its Duty of
Care.

For more information on how to keep your outdoor estate compliant this winter contact OUTCO on 0800 0432 911
email info@outco.co.uk or visit www.outco.co.uk.

60

|

STUNNING ISLE OF MAN
VIKING BROOCHES GO ON
DISPLAY
Two stunning Viking Brooches discovered on the Isle of Man in December 2018 by metal
detectorists John Crowe and Craig Evans, went on display at the Manx Museum on Friday 17
December. The highly decorated oval brooches date to around AD 900 – 950 and are made
from bronze with silver wire decoration. The beauty and delicate intricacy of the design of these
brooches has now been fully revealed following a specialist conservation process.

T

he brooches were discovered alongside
a glass bead and buckle, with the finds
requiring specialistexamination and
conservation undertakenby Manx National
Heritage and conservation specialists at York
Archaeological Trust (YAT). The process of
conserving them started with x-rays to reveal
details not visible to the naked eye. They were
then cleaned, removing corrosion and soil,
before coating withmicro-crystalline wax to
protect them.
At the time of their discovery, Manx National
Heritage (MNH), the charity responsible for the
care and promotion of the Island’s natural and
cultural heritage, commissioned a targeted
archaeological excavation of the find site, to
establish whether any burial remains were
present. Archaeologists from YAT conducted a
small excavation on site but no grave found.
Commenting on the discovery, finder, Craig
Evans told B365: “John and I knew straight
away that our discovery was very special, and
it’s great to see the brooches cleaned and
conserved”.

John Crowe added: “It’s very rewarding that they
are now on display at the Manx Museum, for
everyone to see and enjoy”.
Sandra Toloczko, Assistant Conservator for
York Archaeological Trust, said: "Restoring the
MNH artefacts has been a process that has
used all the key skills of our specialist team here
at YAT, revealing the beauty of these unique,
delicate objects from conditioning through to
careful packaging for transportation to the Isle
of Man, so that they can be displayed in their full
splendour for the public to enjoy."
Oval brooches are relatively common in Viking
Age Scandinavia and are seen almost as
national dress, showing that the wearer was
most likely of Scandinavian origin. The absence
of this type of brooch from the Isle of Man
before now has led to theories that it was only
the men from Scandinavia that settled on the Isle
of Man in the early Viking Age.
Allison Fox, Curator for Archaeology at MNH
said: “The Isle of Man has a rich Viking heritage
and the Manx National Collections reflect this.
This type of brooch, worn by Scandinavian

women in the Viking Age and usually found in
graves, has been missing so far.In addition to the
brooches, there was also one decorated glass
bead made in Ireland and a belt with bronze
fittings, most likely made in the Irish Sea area.
Although proud of her Scandinavian roots, this
particular pagan lady also wore local fashions”.
Vikings arrived on the Isle of Man in the 800s,
firstly trading and eventually settling. They were
maritime people, and the position of the Island
right in the centre of the British Isles meant that
it was perfect as a base first for trade, then for
settlement.
The Manx Viking legacy is still very evident, not
least through the modern parliament, Tynwald,
which has its roots in this period. There is still
a strong Viking influence to be seen in the
landscape, with castles, burial mounds and
settlements all visible.
The two newly conserved brooches are now
on display in the Viking Gallery at the Manx
Museum, Douglas, alongside many other
spectacular artefacts from the Viking Age on the
Isle of Man.
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FAB FOUR ATHLETES
SECURE A NEW DEAL
Manx athletes Ollie Lockley, Matt Bostock, Erika Kelly and Tom Gandy have secured a renewal of their
sponsorship agreements with International Financial Group Limited brands RL360 and Friends Provident
International (FPI).

L

ast year was another tough one for all four athletes, as
it was for sportspeople around the world, but they’ve
performed well and showed their grit in the face of
adversity.
Here, Ollie, Matt, Erika and Tom provide an insight into how
2021 shaped up for them and share some plans for the
coming year.

of the season at the highest level: the European Tour.
This was a big advantage in that it was great to experience
this level of competition and it will keep me in good stead
for the future when (fingers crossed!) I am a fully-fledged
European Tour player. I had the opportunity to observe how
the best players practiced, played, and even managed to
pick some of their brains.

Tom Gandy – Golfer

Last year I was supposed to play in the Challenge Tour events
but due to the disruption of Covid-19, I ended up playing most

Erika Kelly
Erika Kelly – Race walker

Unfortunately Covid-19 greatly impacted my 2021 racing
season and meant that all the races I had planned - including
trying to qualify for the Commonwealth Games - were
cancelled. I was fortunate enough to be invited to race in the
British Olympic 20km Trials, which were held in Kew Gardens,
but Covid-19 protocols and restrictions meant we had to race
at 4am - ahead of the British Marathon trials. It was a bit of
a shock to the system, but I was extremely grateful to walk
away with a bronze medal.

Tom Gandy
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With everything I’ve learned this year, I hope I can go into
2022 stronger, robust and more confident as an athlete. I am
continuing to strive for specific targets including, in the longterm, aiming for the Paris 2024 Summer Olympics and I'm
very excited to see what I can achieve!

Ollie Lockley – Runner

My main objective in 2021 was to qualify for the
Commonwealth Games standard, which I did competing in
the London Marathon. I finished the course in under 2:20:00
and as a result I was selected for the 2022 Commonwealth
Games and will represent the Isle of Man on 30 July in
Birmingham.
The next focus will be solely on the Commonwealth Games
and gearing towards what I hope will be a great performance
in Birmingham!
I want to give a BIG thank you to RL360 for their support in
such challenging times and for the continuation of this into
2022.

Matt Bostock
Matt Bostock – Cyclist

To put it simply I'd say the first half of my year went really well
and the second half was marred with bad luck and a couple
of crashes.
In the first half of 2021, I achieved some of my best results
ever but more importantly, I was consistent. I managed to
get four top 10's in professional races (riding against the best
teams in the world), which filled me with confidence and
helped raise my profile amongst the bigger teams.
Sadly, a broken finger at the start of August came at the
worst possible time – coinciding with the final run-up to my
goals for the season - and meant that for 3 weeks I couldn't
compete outside.
I didn’t let it ruin my season however and coming 9th on
the final stage of the Tour of Britain (the biggest race in
Britain) against household names like Mark Cavendish was
definitely a high point

Ollie Lockley
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While you’re on your
way to work, we’re
considering the future
of urbanisation.
All over the globe, people are flocking to
cities from rural areas. Generating growing
future demand for better infrastructure,
more houses, and sustainable electric cars.
At Ravenscroft we study global themes
which shape the world around us, to give
us the insight to recognise opportunities
that we believe point towards sustainable,
long-term investment growth.

Thematic Investing from Ravenscroft.
It’s your future.
Discover more at
ravenscroftgroup.com/themes

Investments for everyone

The value of investments and the income derived from them can fall as well as rise. Investors may get back less than invested.
Ravenscroft is a trading name of Ravenscroft (IOM) Limited, registered in the Isle of Man with company number 127781C, which has its registered address at St George’s Tower, Hope
Street, Douglas, Isle of Man IM1 1AR and is licensed and regulated by the Isle of Man Financial Services Authority. All calls will be recorded and monitored for training and security purposes.
For all Ravenscroft connected entities, please refer to www.ravenscroftgroup.com/disclaimer
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