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Living a full and productive life is all about finding the right
balance between work and play. Here at B365 we know
the importance of both. Our new lifestyle section will include
regular topics covering travel, motoring, property, health and
leisure.

Living a full and productive life is all about finding the right balance between work and play.
Here at B365 we know the importance of both. Our new lifestyle section covers topics
including travel, motoring, property, health, sport and leisure.
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printing press on carbon balanced paper which is produced at one of the world’s

Business365 evolved from Mannin Group’s highly successful, market leading publication, Money Media.

most environmentally advanced paper mills ensuring it’s ultra clean and friendly to the

The new title embraces and builds on the ethos of its predecessor offering an all-embracing look at all

environment.

sectors of the Isle of Man’s vibrant business community. Business365’s incisive editorial reflects the Isle of
Man’s standing as an international business centre of repute, and its modern, stylish presentation makes
the magazine the first choice for industry leaders and professionals. In keeping with its position as the
Isle of Man’s premier business publication Business365 enjoys an extensive distribution network. The
magazine is delivered by post to all Isle of Man business addresses and is widely available in dispensers
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comments
have your say!

Business365 offers a view on a topic
or issue of the day. You can also log
onto our dedicated website and
express your opinion...

NEW KEYS, NEW START - TIME FOR A
MORE COMPASSIONATE APPROACH?
The general election has come and gone and
the dust now settles – or does it?
The new House of Keys, which includes ten
women, will face something of a baptism of
fire in the coming months. The effects of the
coronavirus pandemic will linger for years, but
the new government can’t afford to use the
virus hangover as an excuse for inactivity.
The previous administration’s lacklustre
performance pre-Covid was largely forgotten
as the Island joined together to fight the virus.
The new cohort must focus on some pressing
issues, many of which the various individuals
that now make up the Keys, flagged up in their
manifestos.
At the top of the list are the housing crisis and
improvements to infrastructure. If the Island
is to succeed in bringing new talent and
new business to its shores it must be able to
provide decent, affordable accommodation for
people, and offer roads, towns and facilities
that are fit for purpose.
Housing is an old chestnut successive
administrations have collectively failed
to crack. The recent boom was probably
overdue after years in which the housing
market was in the doldrums.

The new
House of Keys,
which includes
ten women,
will face
something of a
baptism of fire
in the coming
months
Part of the current problem would appear to
be that the major construction companies
are driving the agenda. There’s lots of house
building going on but very little that most firsttime buyers could even dream of affording.

politicians are politically uncomfortable at
the thought of a large-scale social housing
programme they need to ask themselves what
is the alternative?
Local charities are overwhelmed with people
needing that most basic requirement – a
decent roof over their heads. It’s a growing
problem that is polarising our society.
The gap between the rich and poor is
growing and government seems reluctant, or
powerless, to address the problem.
Meanwhile, we have roads described by
recent visiting motor enthusiasts as ‘third
world’. A shiny new prom (when it’s finished)
and a pristine TT course aside, they have a
point.
It’s great to see a more gender balanced
House of Keys. Let’s hope they apply a more
considered and compassionate approach to
tackling the very real social challenges our
community faces.

If we lived in a perfect world everybody
would be able to afford to make that first
step on the property ladder. Sadly, we don’t.
The alternative is social housing, and if some
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HISTORIC ELECTION TAKES
FEMALE REPRESENTATION IN THE
HOUSE OF KEYS TO TEN
After a night of high drama in the House of Keys general election ten women were elected into office
– the highest number on record.

T

he public registered their dissatisfaction
with the performance of the last
administration by removing four former
ministers – Graham Cregeen, Tim Baker, Ray
Harmer and Geoffrey Boot.

Johnston.
Douglas Central: Ann Corlett, Chris
Thomas.
Douglas East: Joney Faragher, Claire
Barber.
Douglas South: Sarah Maltby, Clair
Christian.
Douglas North: David Ashford, John
Wannenburgh
Garff: Daphne Caine, Andrew Smith.
Onchan: Rob Callister, Julie Edge.
Rushen: Juan Watterson, Dr Michelle

The new Keys is:
Middle: Jane Poole Wilson, Stu Peters.
Ramsey: Lawrie Hooper, Dr. Alex
Allinson.
Arbory Castletown and Malew: Jason
Moorhouse, Tim Glover.
Ayre and Michael: Alfred Cannan, Tim

Hayward.
The history making night got off to a dramatic
start with two women topping the poll in South
Douglas where Manx Labour party member
Sarah Maltby topped the poll by just two votes
from Claire Christian.
The changes mean there are also now two
vacancies in the Legislative Council, after Jane
Poole-Wilson and Kate Lord-Brennan won seats
in the House of Keys.

CABINET OFFICE WELCOMES
ELECTION OBSERVATION FINDINGS
‘Scope for improvement in some areas’

T

he Cabinet Office has welcomed the
initial findings of the election observation
mission conducted by the Commonwealth
Parliamentary Association British Islands and
Mediterranean Region (CPA BIMR).
The independent mission team has published
its preliminary statement after observing
preparations for the 2021 House of Keys General
Election and the proceedings on polling day.
CPA members attended polling stations
and count venues across the Island’s 12
constituencies, and gathered evidence from
a range of key stakeholders, including deputy
returning officers, candidates, voters and election
officials.
The preliminary statement said the Isle of
Man had ‘delivered a well-administered and
competitive election’.
It commented on the successful introduction
of the Voting App utilised in the Douglas South
constituency. “The project appears to have
been a success, based on the Mission’s polling
day observations. The system was easy to use
for staff and numerous voters attended polling
stations that were not their originally designated

The preliminary
statement said the
Isle of Man had
‘delivered a welladministered and
competitive election’
one. Staff coordinating the technology supporting
the online process reported no errors or failures
of the system during polling day”.
The Cabinet Office is already carrying out its own
analysis of the processes involved in delivering
the 2021 General Election, which was the first to
be conducted under modernised legislation.
The CPA’s interim findings, together with the
recommendations in its final report, will be taken
into account as part of this post-election review.
An Isle of Man Electoral Commission will also be
appointed for the first time to look at constituency
boundaries and other election issues as directed
by Tynwald.

Peter Boxer Executive Director of Crown and
External Relations said: ‘Ensuring that elections
are properly administered is vital in maintaining
the public’s confidence in the democratic
process and in protecting the Island’s reputation.
The independent and expert scrutiny of the
CPA provides an opportunity to benchmark our
system against international standards and best
practice. We welcome the CPA’s preliminary
statement and wish to thank all those who
contributed to the successful delivery of this
year’s election, especially the deputy returning
officers and their teams.’
Frank Carolan Head of the Crown and Elections
Team at the Cabinet Office added: ‘Overall, we
were pleased with how the election process
went. We are committed to delivering the best
process possible and are aware that there is
scope for some improvements in a number
of areas. A key focus of our review will be
accessibility. We were broadly happy with the
venues that we used this year that offered better
accessibility and convenience to many voters.
There will inevitably be areas where we can
continue to improve in this regard to make our
elections as open and inclusive as possible.’

|
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REGIONAL SEWAGE TREATMENT UPDATES PROVIDED
TO GARFF AND PEEL COMMISSIONERS
Representatives of Manx Utilities have met with the Commissioners of Garff and Peel to provide
an update on the work that has been carried out to progress sewage treatment for the remaining
Island catchments to complete the Regional Sewage Treatment Strategy.

M

eetings were held with Garff
Commissioners and with Peel Town
Commissioners where Manx Utilities
provided an outline of the site review and
selection process currently underway for both
the Garff and Peel & Glen Faba catchment
areas.

proximity of residential areas, landscape and
visual impact considerations, the ecological
and environmental impact (which will include
carbon footprint calculations), location
elevation and the requirements for any
intermediate pumping stations needed for the
location or process proposed.

Each involves the reassessment of all
previously identified locations and also
those newly proposed by the Call-for-Sites
conducted earlier in the year. The assessment
process consistently applied across both
projects considers the adequacy of the
land area available, the land use zoning, the

The site review and selection process will
form part of the planning applications process
to demonstrate the level of detail in the
selection method. It is anticipated that new
applications will be submitted in the early part
of 2022 following further public consultations.
Construction activities would commence once

approval have been achieved and likely take
at least 18 months to complete Manx Utilities
have committed to the Commissioners to
consider operational mitigations which may
help in the meantime.
Adrian Dobbins, Executive Director for Manx
Utilities said, “We thank the Commissioners
for their valuable time, allowing us to discuss
progress and to engage in useful debate.
Delivering these schemes remains a priority
for Manx Utilities and seeking local views and
keeping community representatives informed
is an important part in the process.”

ISLE OF MAN MEATS IS ONLY IOM
PRODUCER TO WIN 3-STAR 2021
GREAT TASTE AWARD - FIRM WINS 6
AWARDS IN FOOD INDUSTRY ‘OSCARS’
Isle of Man Meats is the only Manx producer to be given a 3-Star rating in this year’s Great Taste Awards.

W

idely regarded as
the food industry’s
equivalent of the
Oscars, the annual awards
are organised by the UK’s
Guild of Fine Food and
judged by a panel of over
500 experts including chefs,
buyers, food writers and
retailers. Winners receive
1-Star, 2-Star or 3-Star awards
(with 3-Stars being highest)
which all indicate a product of exceptional
quality.
Isle of Man Meats won six awards in total this
year – a 3-Star award in the matured rib of beef
category, plus two 2-Star awards (short leg
of lamb and belly pork categories), and three
1-Star awards (in the ribeye steak, shoulder of
lamb and shoulder of pork categories). The
3-Star award also means that Isle of Meats is in
the running to win a prestigious Golden Fork
Award – the winners will be announced at the
Fine Food Show North on October 17th.
Phil Parsons, Plant Director at Isle of Man Meats,
told B365: “We have won several Great Taste
Awards in recent years, but this year is our

6
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best ever result because it’s
the first time we have won
the top 3-Star award which
judges say is only given to
extraordinarily tasty foods.
Winning six awards in total
is another independent
industry endorsement for
the quality of our products,
and that of course reflects
positively on the business
and our network of
producers, retailers, business partners and all
other stakeholders. The Great Taste Awards
logos are symbols of top quality producers
and products which are widely recognised
by industry professionals and consumers. As
winners, we can use the logos – alongside
other trusted symbols such as Red Tractor,
BRCGS and Isle of Man provenance logos – to
support sales in the UK and locally.”
Tim Baker, Chair of Isle of Man Meats,
commented: “This is an outstanding
achievement and a just reward for the work
put in by the whole team. Statistics from the
Great Taste Awards organisers show that this
year there were 14,113 product entries from 108

countries. Fewer than 10% of entries received
a 2-Star rating, and the number that received
3-Stars – 218 – represented only 1.5% of the
total entries. Those statistics are a measure
of what has been achieved but, even more
importantly, the Great Taste Awards illustrate
the strength of the reputation that Isle of Man
Meats has established in the UK for being a
producer of high quality products, and a brand
which retailers and consumers trust. ”
After tasting Isle of Man Meats’ 3-Star awardwinning matured rib of beef, the Great Taste
judges said: “What an absolute stunner of a
joint. Expertly butchered and prepared. The
rendered fat delivers so much buttery, beefy
flavour. The meat is tender and delicious.
Fabulous.”
Earlier this month Isle of Man Meats was a
chosen as a finalist in the ‘Best Beef Product’
category at the Meat Management Industry
Awards. The business is also shortlisted in
the Great British Food Awards which will be
announced on October 28. Find out more
about Isle of Man Meats at www.iommeats.
com, on Facebook, Instagram, and Twitter @
IsleOfManMeats

CHIEF MINISTER
CONTINUES
RECOVERY AT HOME
Chief Minister, Howard Quayle is making good progress
and is comfortable at home after his recent stroke, where
he looks forward to continuing his recovery.
The Chief Minister said: ‘The past few days have been a challenging time for me and
my family. We feel fortunate that I’ve been able to return home so quickly. I am hugely
grateful for the care I received from the highly professional Manx Care team while in
Noble’s Hospital.
‘I wish to thank everyone who has sent me their kind messages of support - the
number has been overwhelming, and each one has been a source of great strength.’
Mr Quayle was seen in public recently at the swearing in of new Lt Governor, Sir John
Lorimer at Castle Rushen.

CONTRACTORS SOUGHT FOR MAJOR
LAXEY WHEEL CONSERVATION PROJECT
Can you help with the conservation of one of the Isle of Man’s best known and loved ancient monuments?
Manx National Heritage, the registered charity responsible for the care and promotion of the Isle of Man’s
natural and cultural heritage, has commenced the search for contractor to complete a crucial maintenance
programme at the world’s largest working waterwheel, The Great Laxey Wheel.

D

esigned by the Victorian engineer,
Robert Casement, the wheel was
completed in 1854 to pump water from
the depths of the Laxey mines using water
from Glen Mooar to power the wheel. The
impressive 22m (72.5 feet) diameter structure
found immediate popularity and has remained
one of the Island’s most iconic and dramatic
tourist attractions for over 165 years.
The world famous waterwheel was last
repainted between winter 2014 and spring
2015, and prior to that between winter
2003 and spring 2004 in time for her 150th
anniversary celebrations.
Steve Blackford, Head of Properties for Manx

National Heritage said:
“This unique contract offers a rare opportunity
to work on conserving one of the Isle of Man’s
most treasured ancient monuments and the
largest working water wheel in the world.
This is a complex and demanding project,
which will see the iconic structure clad with
scaffolding before works commence over a
four month period and the wheel unveiled in
time for the 2022 visitor season.
Advance surveys reveal that work is needed
on stone masonry on the wheel housing, with
repairs to handrails, cladding, buckets and the
wheel structure also required. Old render and
defective timbers which have suffered decay

caused by natural weathering will be replaced,
and then the wheel, housing, railings and
viewing platform will be re-painted. Additional
works will also take place on the T Rocker
and rod duct, which will be advertised on the
procurement portal shortly”.
Work will commence on site in November
2021, with the project scheduled to conclude
in April 2022, when the famous waterwheel
will reopen for the visitor season.
Interested contractors should visit the Isle
of Man Government Procurement Portal to
register interest in the project. Expressions
must be submitted by 12 Noon on 1 October
2021.

Your unique family, our unique approach
Whatever your family office needs, we can help

Visit home.kpmg/cds to find out more
© 2021 KPMG in the Crown Dependencies is the business name of a group of Jersey and Isle of Man limited liability entities each of which are
member firms of the KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private English company
limited by guarantee.
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SUPPLY CHAIN ISSUES THREATEN TO
INCREASE
THE COST OF CHRISTMAS
Christmas deliveries are under threat from supply chain problems. Here Dr Jonathan Owens, logistics
expert from the University of Salford Business School comments on the situation, saying we could see
higher prices and lack of availability this festive season.

D

r Owens said: “Empty shelves, delayed
or cancelled deliveries have become
a familiar sight for many, as companies
struggle to meet demands on-line and traditional
supply channels, with decreased capacity.
“Christmas supply routes are now running, and
many companies are finding it challenging to
book their place on the ships, as currently the
main supply route for our manufactured products
is China.
“Ningbo port has been partially closed to
shipping traffic due to a Covid outbreak. This
bottleneck is going to cause further disruption
to the global supply of shipping containers,
which have never recovered from the first wave
and are still imbalanced, which has created a

shortage and driven up container prices.
“Shipping has been extremely tough during
the pandemic. However, what perhaps makes
Ningbo a significant announcement is it is the
world’s third busiest cargo port and at a time
when Christmas supply chains are now being
loaded. Subsequently, what we could be seeing
downstream in our supply chains is delays and
eventually bottlenecks appearing at our ports
and distribution hubs at the busiest time of the
year. This year could see a more expensive
Christmas shopping experience, product
shortage especially and not as much choice.
“For supply chains to function well, they need
good infrastructure throughout, be digitally and
IT connected, but crucially they need people.

Companies build into their planning about a 3%
loss of personnel, before it starts to affect their
operations.
“Often, they can cope with small fluctuations,
but as we have seen with the HGV distribution
industry this has been the perfect storm. They
have lost a significant workforce who returned to
the EU post Brexit.
“To counter this the sector has been building up
capacity through training new drivers, however
this takes time and once these new drivers were
trained the Covid restrictions created a backlog
in getting them licensed and on the road. We
have seen choice and variety of product being
reduced, but often the price has risen, and we
will probably see more rises on the horizon.”

AIR QUALITY MONITORS BEING TRIALLED
IN EDUCATIONAL AND POLITICAL
ENVIRONMENTS
Digital Isle of Man, an Executive Agency of the Department for Enterprise, has installed a number of
indoor air quality monitors in the Island’s schools and the Tynwald chambers as part of its Internet of
Things (IoT) Accelerator Program.

T

he indoor air quality monitoring project is
the first IoT trial chosen by Digital Isle of
Man due to its use of relatively low cost
devices that capture lots of data, its benefits
to health, and its credentials as a practical and
inspiring example to use in educational and
political settings.
Sarah Ennett, IoT Manager at Digital Isle of Man,
ctold B365: ‘We are very proud to tell you about
one of our first IoT trials on the Island; one that is
so important to protect the health, and support
the development of, our Island’s young residents.
‘The pilot started at Scoill Phurt le Moirrey. We
began planning back in spring and the devices
have been collecting data since the beginning
of June. The results are really encouraging and
we’ve learned a lot about how to talk to teachers
and students about the devices, as well as how
to calibrate and install the units themselves. We
are now working closely with the Department of
Education, Sport and Culture to install them in all
of our Island’s schools.’
Joel Smith, Learning Transformation Lead
at the Department of Education, Sport and
Culture, commented: ‘Research has shown that
monitoring levels of CO2, heat, humidity and light

8
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in school environments can have a significant
impact on pupils’ ability to learn effectively.
Both in terms of academic progress and health
and well-being, this initiative will provide vital
data, enabling us to effectively review existing
environments within schools and inform the
planning stages of any education infrastructure
in the future.’
Sarah Ennett, IoT Manager at Digital Isle of Man,
continued: ‘We spend up to 90% of our time
indoors, and poor quality air has a measurable
impact on cognitive performance as well as
being harmful to health. A healthy indoor
environment means that there is adequate
ventilation to introduce and distribute clean air,
that contaminants are controlled, and that the
temperature and humidity level are comfortable.
‘Importantly at this time, non-ventilated indoor
spaces can increase the likelihood of aerosol
transmission of COVID-19 and CO2 levels
can be monitored as a proxy for possible
transmissibility. The small devices measure
several parameters in a room; Carbon Dioxide
(CO2) concentration, total volatile organic
compounds (TVOC), temperature, humidity level,
light levels, barometric pressure and activity

levels. These are all factors that are important
to be aware of for optimal comfort, health and
cognition. The levels of CO2 exhaled can
become more concentrated with low ventilation,
causing potential disruption to concentration and
effective learning.’

Poor quality air
has a measurable
impact on
cognitive
performance as
well as being
harmful to health
These initial trials form part of a wider project
portfolio aimed at supporting the social and
economic development of the Island across
all areas of our working and home lives. This
supports Digital Isle of Man’s long-term objective
of showcasing that the Isle of Man is an ideal
location for innovative technology trials.

THE ISLE OF MAN TREASURY LISTS
£400M SUSTAINABLE BONDS ON TISE
The Isle of Man Treasury has listed £400 million sustainable bonds on The International Stock Exchange
(TISE).

T

he Isle of Man Treasury £400 million
1.625% Sustainability Notes due 2051
have been listed on TISE’s Qualified
Investor Bond Market (QIBM) and admitted to its
sustainable market segment, TISE Sustainable.
The issuance is in line with the Isle of Man
Government’s newly-established Sustainable
Financing Framework, which is aligned to the
International Capital Market
Association (ICMA) Green
Bond Principles, ICMA
Social Bond Principles
and ICMA Sustainability
Bond Guidelines, and
which has received a
Second Party Opinion
from Sustainalytics. The
eligible projects covered in
the Sustainable Financing
Framework include clean
transportation, energy efficiency, affordable
housing, education and healthcare.

HSBC acted as Sole ESG Structuring Advisor.
Anthony Byrne, Head of Bond Markets at TISE,
told B365: “I am delighted to welcome The
Isle of Man Treasury’s £400 million sustainable
bonds to listing on our recently launched
Qualified Investor Bond Market (QIBM) and
admission to our sustainable market segment,
TISE Sustainable. This listing from The Isle
of Man Treasury is
another milestone in
the ongoing growth
of TISE as a major
European market
for professional
bond issuances,
including those
supporting

environmental, social and sustainable
initiatives. My thanks to all transaction
parties involved for engaging directly
with TISE from the outset in bringing
this significant sovereign issue to
listing on the QIBM.”
The bonds are rated Aa3 by
Moody’s and were offered under
standalone documentation.
Banco Santander S.A., Barclays
Bank PLC and HSBC Bank plc
acted as joint lead managers
with international law firm
Dentons acting as lead counsel to
the joint lead managers.

Anthony Byrne, Head of Bond Markets at TISE

EY acted as Independent Financial Advisor.
Clifford Chance LLP acted as Legal Advisor to
The Isle of Man Treasury team.

Carolyn Gelling, Head of Equity Markets at TISE

Caldric Randall, Chief Financial Officer at
The Isle of Man Treasury, said: “We are very
pleased to list these bonds on TISE. We
have been delighted by the strength of
institutional demand for our debut issue
of sustainable bonds. This demonstrates
that investors recognise the Isle of Man’s
fiscal strength and, through our new
Sustainable Financing Framework,
the Government’s commitment
to protecting and enhancing the
environment in the Isle of Man as
well as investing in the community
for the long term. I would like to
thank the team at TISE for their
responsiveness in ensuring a
smooth and efficient listing.”

Cains Advocates Limited acted as lead Isle of
Man Counsel to the Treasury on the transaction
and Cains Listing Services Limited (CLSL), part
of the Cains Group has been appointed to act
as listing agent for The Isle of Man Treasury in
respect of the listing.
Carolyn Gelling, Head of Equity Markets at TISE
and lead in the Isle of Man for TISE, commented:
“With TISE having had a presence in the Isle of
Man since 2017, we are extremely pleased to see
this domestic sovereign bond list on TISE. This
further demonstrates the ecosystem which has
been built up in the Isle of Man around listings on
TISE, which has brought a new revenue stream
to the island from both local listings and those
facilitated through local professional services
firms. Furthermore, it is a pleasure to be able to
assist in an issuance which is intended to bring
a range of environmental, social and sustainable
benefits to the Isle of Man.”
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MAJOR STUDY REVEALS THE HIDDEN COST
OF WORKPLACE SAFETY – FEARS OF INJURY,
DISTRUST OF EMPLOYERS AND BELIEF THAT
PROFITS ARE PUT BEFORE PEOPLE
Over a third of manual workers believe their employer is putting profits over people, with close to one
in ten fearing for their safety every day at work, according to a major new study.

A

recent online survey, carried out by
YouGov, on behalf of A-SAFE, reveals
an all too often hidden cost of safety in
workplaces across the UK and a perception that
the focus on Covid-security has compromised
other measures designed to keep workers safe.
Global workplace safety leader A-SAFE, based in
West Yorkshire, commissioned the survey as they
launch a worldwide campaign to highlight the
risks being taken in some factories, warehouses
and distribution centres, and the important safety
measures that can be put in place to reduce
them.
2,019 manual and semi-skilled workers, such
as machine operators, fitters and drivers, were
questioned. Among the key findings:
•

37% believe that profits are put before
people in terms of ensuring the right health
and safety measures are in place where
they work.

•

33% say the focus on creating Covid-secure
environments has led to the neglect of
other health and safety measures.

•

24% do not think their employer is
dedicated to keeping them safe and they
do not trust them to protect workers.

•

Taken together, this leads to one in ten (9%)
of those surveyed saying they go to work
not feeling safe in general.

Analysis of the official RIDDOR (Reporting of
Injuries, Diseases and Dangerous Occurrences
Regulations) data from the Health and Safety
Executive (HSE) shows that, on average, at least
136 workers have received fatal injuries in the
workplace each year since 2016 with 70,000
receiving injuries. One in five of those deaths
came from being struck by a moving vehicle.
It is feared that many non-fatal injuries go
unreported by workplaces who choose not to
notify the HSE of accidents and near misses
under RIDDOR.
James Smith, co-owner and director of A-SAFE
told B365: “I know that for some businesses
health and safety can be seen as a chore with
red tape, ticking boxes and endless bureaucracy.
But when there are failures, the results can be
catastrophic - lives can be changed and families
devastated in an instant. it is time this hidden cost
of going to work is highlighted, and that is what
this survey and our campaign aims to do.

10

|

“Protecting the health and safety of employees
is an essential part of a company’s risk
management and must be led by its leadership
team. People are at their most vulnerable in
industrial workplace environments, where
vehicles and pedestrians are working in
proximity, and yet more could be done to protect
employees at work.”
The new campaign from A-SAFE will show these
risks and highlight one story in particular – that
of Lisa Ramos, a mum-of-one who lost her leg
after being struck by a forklift truck. A gritty and
emotional short film, titled Amputee, follows the
traumatic impact of limb loss on Lisa and her
family, and shines a harsh spotlight on the hidden
cost of workplace safety.
The safety barrier manufacturer is calling for
stricter standards to be put in place to reduce
injuries, protect workers and ensure that
everyone who goes to work at the start of their
shift is able to go home when it ends. A-SAFE
is now calling for businesses to adhere to
PAS 13 in workplaces. Published by the British
Standards Institution (BSI), PAS 13 is a guideline
for organisations to follow which reduces the risk
of collision accidents and ensures protection is fit
for purpose.
James Smith adds: “Our survey serves to
encourage business leaders to make better
decisions and improve workplace standards, and
the findings indicate that more needs to be done
to tackle some of the industry’s most pressing
health and safety challenges. Ultimately, failure
to include health and safety as a key business
objective can have catastrophic results, as Lisa’s
story highlights.
"We are launching our campaign, ‘The Hidden
Cost of Workplace Safety’, to help raise
awareness of the issue and increase standards
in the workplace. As industry experts, we support
organisations of all sizes to find the best ways
to lead and promote health and safety, and
therefore meet their legal obligations.”
The Royal Society for the Prevention of
Accidents (RoSPA) welcomes A-SAFE’s work to
draw attention to the importance of good health
and safety management and the need to follow
guidelines in the workplace.
Dr Karen McDonnell, occupational health
and safety policy adviser, head of RoSPA
Scotland,commented: “The research highlights

that during the pandemic, there has been a
shift in attitudes towards health and safety –
businesses faced pressure to be covid-secure
and continue to operate. It also shows the
worries, fears and anxieties that many of us face
in a working environment.
“The insight this research provides will
help businesses and government bodies
understand the need to follow clear guidelines
for businesses in terms of health and safety.
Lisa’s story highlights the human impact that
a workplace accident can have on someone
and how following clear guidelines, such as
PAS 13 from the BSI, can make these accidents
avoidable.”
Lisa Ramos concluded: “The aim of Amputee
was to highlight the heart-breaking hidden cost
that people and their families endure when they
have a workplace accident. It has been a long
and painful recovery and A-SAFE has created an
emotional, thought-provoking film that tells my
story in a respectful way.
“As a result of my accident, I had to have my
left foot amputated and suffered degloving of
the skin and fat, up to my thigh. My recovery
has been an ongoing process, and I continue
to suffer with phantom limb pain, take large
quantities of medication and struggle with my
mental health. The whole campaign highlights
the crucial message that businesses need to
introduce these clear guidelines on workplace
safety, so others won’t have to endure the
trauma that my family and I went through.”
To watch the full Amputee film and find
information on the ‘The Hidden Cost of
Workplace Safety’ campaign, visit: asafe.com/
thehiddencost

PENSIONS
IN A POSTCOVID
WORLD
Chris Bell
Ravenscroft Isle of Man Portfolio Manager

I

t was fascinating to read a recent survey in
the UK by the Pensions and Lifetime Savings
Association (PLSA) that a staggering 46% of
non-retirees did not know how much they receive
each year in State pension payments. A slightly
higher number of this group, 56%, were also
concerned that they were not saving enough
for their retirement. Presumably it would help if
you knew the first number in order to know the
second number! Once again it is another example
of the challenge in educating workers on how
important it is to build up a pension pot alongside
the state benefits. A full state pension in the UK
by the way is currently £9,339 per annum and in
the Isle of Man it is £10,199. To put that in context,
a recent Which? report highlighted that a married
couple would require a combined £26,000 per
annum for a ‘comfortable’ lifestyle. This rises to
£41,000 per annum for a ‘luxury’ lifestyle, which
includes long haul holidays and a new car every
five years.
I am no financial planner, but you can see the
ramifications of retiring and then living perhaps for
at least another 30 years. There has been criticism
in some quarters that the blanket retirement age
is rising to 67 by 2028 but that the life expectancy
data has become more disperse. Covid-19 has
had an impact here and in the poorest regions
(according to the King’s Fund health charity) the
average life expectancy of a male is currently 72.4
years compared to 82.6 years in the richest areas.
For females, the poorest area’s life expectancy is
77.3 years compared to 85.8 years in the richest
area. So, is it really equitable that payments are
made at the same speed rather than considering
individual’s circumstances? It therefore seems to
be the optimum strategy to take as much control
as you can as an individual.

The concept of auto enrolment is one way to
address the savings gap, with all employers
obliged to provide a workplace pension for
qualifying employees. There are now an
impressive 10 million additional individuals in
the automatic enrolment programme. However,
according to the PLSA, one in five non-retirees are
still not contributing to any pension. There are also
concerns that workers earning less than £10,000
per annum are excluded as are those younger
than 22. With the advent of ‘fintech’, there should
be accessible, cheap offerings that individuals can
start regularly saving into from ultra-low amounts.

The long-term
level of inflation is
very important for your
pension, as it erodes
the future value of your
spending power
The landscape for savings looks very different
to the one this time last year and it is worth
highlighting once again the savings that were
built up, by many but I appreciate not all,
during the pandemic. It is estimated by the UK
Government that the savings ratio rose from
8.9% pre-pandemic to a staggering 25.9% in the
period April – July 2020. By June of this year, the
estimate for the total additional savings is over
£200 billion. Clearly one of the reasons why the
CBI’s estimate for the UK GDP figure for 2021 is
8.2% is that some of these savings will inevitably

get spent.
With the current level of pent-up demand in the
economy, we are witnessing product/service
shortages as well as significant price increases.
The long-term level of inflation is very important for
your pension, as it erodes the future value of your
spending power. Many ‘safe’ bonds now offer a
negative ‘real’ yield when you consider inflation,
hence why more people have been attracted up
the risk scale to generate returns. Fine when the
going is good but, as ever, you need a balance.
There are times when setting aside money for a
pension is just not what you want to do – you may
be worried that you might need those funds in five
years’ time, for example. Remember that for most
people, there are tax benefits for contributing to
a pension scheme, so it is a fantastic way to save.
However, if you don’t feel you can commit to a
pension, then saving for the future is still a sensible
option and investing regularly helps smooth the
ups and downs of the market - we are happy to
talk about the options available.

The value of investments and the income
derived from them may go down as well as
up and investors may not receive back all the
money invested. Any information relating to past
performance of an investment or investment
service is not a guide to future performance and
may not be repeated.

|

11

ELECTRIC VEHICLE ‘CHARGING
FORWARD’
Manx Utilities have announced the addition of the first Electric Vehicle (EV) public rapid charging
point as part of its ‘pay-for-use’ charging network.
he unit is conveniently be located at the
Sea Terminal to accommodate residents,
businesses and visitors; and brings the
current potential Island offering for EV public
charge points to 47.

T

for businesses to support their workforce
EV charging needs and domestic customers
who wish to charge at home with a dedicated
charge point can also benefit from cheaper
electricity at night as part of their EV tariff.

The new rapid charge point is capable of
providing 100 miles of range for a 30 minute
charge based on 4 miles per kWh at a cost
of 25p per kWh (approx. 7p per mile) which is
competitive with UK pricing and less than petrol
or diesel fuel alternatives.

Chief Executive, Phil King said, “It is important
that we continue to expand the EV public
charging network for the Island to ensure it is
fit for the future and supports Government’s
climate change action plan to net zero
emissions. Manx Utilities is proactively working
with a variety of stakeholders including
businesses, domestic consumers, Government
fleet services, the disability employment
service, Departments and Local Authorities.
This extensive engagement has allowed Manx
Utilities to identify key sites where civil works
are planned to allow shared excavations for
future network installations.”

Douglas Promenade residents, businesses
and visitors will also be able to access a further
30 charge points as they come online in the
coming months due to the investment made in
the capital’s regeneration scheme.
Manx Utilities works closely with the
Department of Infrastructure to monitor
demand and ensure the European standard of
1 charging point for every 10 EVs is maintained;
estimated to be up to 30 charge points per
annum at current levels of Island demand. The
utility provides an EV commercial tariff incentive

Mr King went on to say, “We are aware EV
users have voiced concerns of their inability
to access public charging bays when most
needed and therefore parking orders will
be put in place which includes signage,

bay painting and enforcement of parking
restrictions regarding time limits for use, to
ensure all users can access charging in a fair
way.
Overall, we are seeing a steady growth of
EV take-up on the Isle of Man with a saving
of over 27,000kg (45,734kg to date) of CO2
recorded last year and so already improving
the air quality of our Island environment
by providing a total mileage based on 4
miles p/kWh to date of over 325,000 miles.
Evidence shows that EV drivers are typically
commuting to the workplace and retail outlets
and charging at these destinations prior to
travelling home. Manx Utilities would welcome
any enquiries from recreational or hospitality
sites that benefit the Island community, for
consideration in the future. We already have
installations agreed with Tynwald Mills, Jurby
Medical Centre and an increase at Port St Mary
Town Hall in addition to having some proactive
conversations with several other organisations
looking to provide charging locations for EV
users.”

TECHNOLOGY EXTENDS SCOPE TO
ENHANCE USE OF PATIENT DATA
Patients in the Isle of Man have been accessing their medical records online via EMIS Patient
Access for almost five years – and can now also view those records securely through the NHS App.

A

s healthcare continues to be
transformed through technology and
digital innovation, the terms under
which patient data is held and processed
need to be updated and refreshed, to ensure
the overriding principles of data privacy and
security continue to be upheld.
The rollout of the EMIS Patient Access app
in 2016 meant for the first time, Isle of Man
patients could view their records, consultations,
test results and other information held securely
by their GP online. The app also offers patients
a convenient way to contact their local practice,
to book appointments and request prescription
medicines, from their home computer or
mobile device.
To enable this development, Isle of Man patient
data is held on behalf of GPs in the secure
EMIS datacentre in the UK, a system fully
compliant with data protection and privacy
legislation. As owners of the patient record,
GPs remain in control of access to their
patients’ data, underpinned by agreements
within their practices. Patients are informed
their data is not shared with anyone in the UK.

The advent of the NHS App has offered UK
and Isle of Man residents a direct route to
view their health records, as the App connects
securely to their patient data held on EMIS,
in the same way as EMIS Patient Access.
Importantly, if a patient does not wish to use
the NHS app then no data is available. The
App is also a neutral portal for Manx patients to
access other applications offering a range of
advice and information to promote health and
wellbeing.
Island residents who have registered for the
NHS App through high level authentication
and explicit agreement to the terms of its
operation, have been able to view their
medical records, and for some people this has
been unexpected. However, the Department
of Health and Social Care and Manx Care can
confirm that no additional sharing of data has
been involved and patient data is protected,
private and secure as it always has been, in line
with the original commitments made.
The DHSC and Manx Care acknowledge that
the public were not informed that the NHS App
would be able to view patients’ health records,

nor of the governance arrangements which
allow for this.
It is the responsibility of the data controller, in
this case GPs and Manx Care, to let people
know how their data is held or processed. With
regard to the patient record, this responsibility
passed from the Department of Health and
Social Care to Manx Care in April this year.
It is important that the relationship between
patient data and the portals which access it
are clearly understood by patients, as well as
the safeguards in place to ensure security. This
information will be clearly communicated to
patients via the Manx Care Privacy Notice and
the NHS App terms of use
Patient information is held securely on a patient
administration system when they register with
a GP for NHS services. Isle of Man patients are
reassured that their data has not been shared
with any third parties and that information which
can be seen on the NHS App is only that held
in EMIS, the accredited and quality assured
system used to host millions of GP records.

WEALTH AND THE
NEXT GENERATION
PROTECTING IT, PASSING IT ON AND THE
IMPORTANCE OF COMMUNICATION

Over the past two years the COVID-19 pandemic has seen so many of us re-evaluate what is
important to us and in our line of work this has been evident through a lot of conversations with
families about their desire to transfer some, or sometimes a large portion, of their wealth either to
the next generation or to a philanthropic pursuit.

I

n this short piece we wanted to draw attention to
a number of the recurring issues that we often see
arising when we engage with families, and assure
you that very often we are not talking about tax.
Starting with control, it is a well-established scenario
that the generation that created their family’s wealth
want to pass it on but want to have a say, or in
some cases completely dictate, how the recipients
or beneficiaries utilise what they get. The desire
to retain control is a common human trait and
reluctance to giving away something you have
worked so hard to generate is natural.

by Justine Howard
Associate Director, KPMG in the
Crown Dependencies

The desire to
retain control is a
common human
trait and reluctance
to giving away
something you
have worked so
hard to generate is
natural

Our first piece of advice is that it is yours, if you don’t
want to give it away then don’t. Yes, there may be
tax consequences depending on your personal
circumstances, but what we consistently say to most
of the families we speak to is that, first and foremost,
look after yourselves and enjoy your life, be happy.
Just make sure you understand any exposure that
does exist as there aren’t many things less welcome
than a surprise tax bill.
For many, that approach isn’t sufficient as either
they wish to mitigate estate taxes or they wish to
see others benefit from their generosity a) when the
recipient really needs it and b) when the donor is
still around to be thanked for doing it.
So, if you do want to give something away to your
children directly you probably need to accept
that it won’t be yours anymore. For a gift to be
effective for estate tax planning in most jurisdictions
it has to be a bona fide gift, as most international
tax codes contain provisions akin to the UK’s gift
with reservation of benefit rules which enable tax
authorities to choose to ignore the legalities of a gift,
typically where the donor has retained an interest
in it (most common example being a property that
the donor continues to use regularly) and doing so
often results in an increased tax take for the public
purse.
Trusts remain an extremely effective halfway house
where you can protect assets, often reduce tax
exposure, and retain at least direction via a well
drafted letter of wishes, if not complete control.
Over the last few years, as offshore trusts find

themselves ever more in the spotlight from a tax
morality perspective, we have seen an increasing
use of them in their purest form as a means to
protect assets for the next generation, so often our
structuring conversations seek only to understand
the tax involved rather than how to reduce it.
In addition to seeking to retain control, another
common pitfall we see is the failure to communicate
effectively. So often we see grievances arise
in families where gifts are made to meet the
perceived needs of the recipient rather than
following discussion of what that child actually
needs or wants. You may, at this point, refer to such
beneficiaries as ungrateful so and sos (!) but we
really recommend that you formulate your own
appetite for generosity first and then talk to your
kids about it. Be clear about what you want to
do, and why, and understand how that works for
them. As noted above you have no obligation, but
if you are seeking to give somebody something
it is always nice to know they actually want it! We
have seen this go wrong with house purchases
or expensive car purchases, etc, where actually
help with school fees would make a fundamentally
bigger impact on that child’s life, or increasingly
where they might much rather see your wealth
deployed to help those who are truly needy.
In that vein we have seen a lot of family businesses
and high net worth families seek to increase their
charitable donations or often consider the creation
of their own charitable vehicle. There is no doubt
that COVID-19 has brought into focus a degree
of reflection as to who we are, what we have
achieved, and what we want our legacies to be as
well as a serious amount of perspective. Whether
you are considering transferring wealth to your kids,
a charity of your choice, your local sports team or
school make sure you know what you want to do
and why. Be aware of the tax considerations, but
don’t let them determine everything you do and
discuss your plans with those you are trying to
benefit.
If you would like to find out more about our family
office services, please contact jhoward@kpmg.
co.im.
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2 MILLION MALICIOUS EMAILS SLIPPED
PAST BUSINESS MAIL SECURITY
DEFENCES IN THE LAST YEAR
Two million malicious emails bypassed traditional email defences, like secure email gateways, between
July 2020-July 2021, according to new data from Human Layer Security company Tessian.

T

hese emails were detected by inbound
email security tool Tessian Defender and,
in a first-of-its-kind report, Tessian analysed
them to reveal how these attacks slipped past
existing controls and the
tactics cybercriminals use to
carry out advanced spear
phishing attacks.
The report revealed that
organisations received the
most malicious emails in the
last three months of the year,
with Tessian detecting 45 per
cent more malicious emails
in October, November and
December 2020 versus the
quarter before. November
2020 saw the biggest spike, with around 90,000
malicious emails detected in the week of the
Black Friday sales.
Overall, employees received an average of
14 malicious emails per year. However, this
number rose dramatically in the retail sector,
with employees in this industry receiving the
most malicious attacks at 49 on average.
Manufacturing employees received the second

most at 31, employees in the food & drink
industry received 22, research and development
employees received 16 and tech employees
received 14.
Interestingly, Tessian
researchers found that
malicious emails are typically
delivered around 2 p.m.
and 6 p.m. in the hopes that
a phishing email will slip
through the cracks of a tired
or distracted employee. In
a previous Tessian report,
45 per cent of employees
admitted they had clicked
on a phishing email because
they were distracted.
When looking at the techniques used to target
employees, impersonation tactics like display
name spoofing, whereby the attacker changes
the sender’s name to someone the target
recognises, were used in 19 per cent of malicious
emails while domain impersonation, whereby
the attacker sets up an email address that looks
like a legitimate one, was used in 11 per cent of
threats detected by Tessian. Two per cent were

account takeover attacks.
The top five brands most likely to be
impersonated in the malicious emails detected
between July 2020 and July 2021 were
Microsoft, ADP, Amazon, Adobe Sign and Zoom
- the latter likely spurred on by the shift to remote
working.
Josh Yavor, Chief Information Security Officer,
Tessian told B365: “Gone are the days of the
bulk spam and phishing attacks, and here to stay
is the highly targeted spear phishing email. Why?
Because they reap the biggest rewards,
“The problem is that these types of attacks
are evolving every day. Cybercriminals are
always finding ways to bypass detection and
reach employees’ inboxes, leaving people as
organisations’ last line of defence. It’s completely
unreasonable to expect every employee to
identify every sophisticated phishing attack and
not fall for them. Even with training, people will
make mistakes or be tricked. Businesses need
a more advanced approach to email security to
stop the threats that are getting through - the
attacks that are causing the most damage because it’s not enough to rely on your people
100% of the time.”

FIM CAPITAL SURPASSES US$1BN AUM
Investment Management and Fund Administration company, FIM Capital, headed by Russell Collister and
Graham Smith, has announced that the assets under management by its investment management arm
now exceed US$1bn after a period of significant growth

O

sustainable investment for some time both not
only in terms of its investment strategy but also
in its commitment to the environment through
its longstanding main sponsorship of Beach
Buddies, affiliation with the UN Principles for
Responsible Investment, partnership with
UNESCO Biosphere Isle of Man and ongoing
support for UK charity Plastic Oceans, amongst
other initiatives.

riginally founded in 2006 the business
has enjoyed a period of sustained
growth which has accelerated since
a management buyout was completed by the
executive team in 2014.
The Investment Management division of FIM
Capital provides a range of Investment services,
including bespoke Discretionary and Advisory
Investment Management, their range of ‘Pound
a Day’ Model Portfolios and Institutional Fund
Management. The business prides itself on its
hard-won reputation for client service excellence
which is provided to a global client base
including a range of private clients, institutions,
charities, trustees, and family offices.
The investment philosophy of the business is
built upon an active management approach with
a focus on long-term quality assets allied to a
robust investment process combining intensive
fundamental analysis, thorough research, and
active engagement with companies. A key
component of this strategy is to make direct
company visits, engage with management and
attend AGMs which provides the team with a
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Russell Collister, Chief Investment Officer
valuable insight into each investment.
The growth in assets under management at FIM
Capital has accelerated in recent years, driven
by an influx of new clients, strong investment
performance and support for its range of cost
effective ‘Pound a Day’ model portfolios.
FIM Capital has also been in the vanguard of

Russell Collister, Chief Investment Officer of
FIM Capital told B365:“We are very pleased
to have reached this significant milestone for
the business and believe our robust approach
of focussing on quality, long-term investments
combined with rigorous analysis and active
engagement stands us in good stead as we
look to the future. Our independence gives
us complete autonomy and flexibility to invest
in assets that are right for our clients, and the
commitment we give to researching our direct
equity holdings provides us with a unique
perspective when making investment decisions.”

SURE TO PROVIDE WAN
CONNECTION FOR MANX
GOVERNMENT

Sure has been awarded a second significant contract from the Isle of Man Government, following a
competitive tender process, for Managed Wide Area Network (WAN). The contract win follows Sure
recently being appointed as sole provider for government internet services.

S

ure will now also be sole provider for Managed WAN services for all
government sites in the east of the island, which includes Douglas
and Onchan locations. This area contains critical and the highest-capacity
requirements government has equating to around 120 locations in total.
Sure will provide Managed WAN services to a number of key locations
including healthcare, emergency services and schools.
Mike Phillips, Sure’s chief executive in the Isle of Man, said that the new
network will be of huge benefit to the government and the island as a
whole. The Isle of Man Government wanted a solution that would underpin
its digital transformation ambitions as it looks to digitise services for the
benefit of islanders.

mobile, internet and WAN.”
These new services are enabled by Sure’s continued investment in its
own fibre access network (FAN), a network of underground fibre cables
designed to provide high-quality, fast internet speeds that is already used
by many local businesses.
“We’ve invested millions of pounds in the island’s telecoms infrastructure so
we’re very pleased that the government has recognised the quality of our
team and the strength of our network,” said Mr Phillips.

“Our WAN solution, designed by our local Professional Services team, will
deliver new levels of scalability and agility to the government while ensuring
stability, resilience and increasing speed,” he said.
“This new additional state-of-the-art service and award builds on our
internet tender success last month resulting in Sure now being the Isle of
Man Government’s key supplier of connectivity services encompassing

WILTON ANNOUNCES BESPOKE
TRUSTEES ACQUISITION AGREEMENT
Isle of Man based professional services firm Wilton has agreed terms to acquire Bespoke Trustees Limited and
Bespoke Investments Limited, the latest in a growing number of notable acquisitions. Subject to regulatory
approval, the deal expands Wilton’s pension book and investment offering into the European Union.

W

ilton, whose registered office
is in Grosvenor House in Athol
Street, Douglas, is an independent
professional services, investments,
pensions and insurance firm,
employing nearly 200 staff.
Renowned for its exceptional
customer service and
establishing long-lasting
relationships with business
partners and clients, it is on
an innovation journey with
ambitious growth plans.

commented: ‘I am very excited about this new
acquisition as Wilton continues to expand its
pension and investment profile. We remain
dedicated to ensuring that pension
investments are administered
cleanly and safely as we continue
to provide one of the most
competitive services in the
market. We are committed to
good customer outcomes and
will particularly focus on fair
pricing and customer choice for
available investment offerings.’

Bespoke Trustees Limited was
established in 2006 to provide selfadministered pension products and services to
the Irish intermediary market. It has evolved into
a market leader in its field, building its business
and reputation on its unrivalled service in the
pensions industry. Bespoke currently employs 17
full-time members of staff, with €300 million of
assets under administration.

In recent years, Wilton has acquired
businesses including Hartley SAS, Greyfriars
Asset Management, Guinness Mahon, Berkeley
Burke, Guardian Pensions and The Lifetime
SIPP. Wilton has also agreed to enter a process
to acquire IOMA Group, an insurance company
that can write life, general and captive insurance
business, making it an experienced and
successful acquirer and integrator of regulated
financial services businesses.

Wilton’s founder and Group CEO, Tony Flanagan

Bespoke’s Managing Director, John McDonnell,
added: ‘This is an exciting new chapter for
Bespoke, which, as part of Wilton, now has the
backing required to achieve all our goals in the
next crucial phase of our development, providing
unrivalled service levels as we grow. We truly
believe that this acquisition will significantly
improve and expand on our existing pension and
investment offering for our current and future
customers.’
Denis McHugh, CEO, Pensions confirmed:
‘Wilton plans to retain and strengthen Bespoke’s
team with the addition of internationally
experienced financial services, taxation,
insurance and investment professionals. In
addition, the acquisition will strengthen Wilton’s
presence in Ireland and unlock additional cross
border services maximising its growth for years
to come.’
To find out more about Wilton and the
professional, investment, pensions and insurance
services it provides, visit: www.wiltongroup.com
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UTMOST GROUP POSTS STRONG
FIRST HALF RESULTS
Utmost Group has delivered a strong financial performance for H1 2021 posting a £65m
operating profit.

U

tmost Group’s diversified business
model enabled it to deliver
profitable, sustainable growth as the
Group embarks on the next phase of its
development:
•

•

on track for completion in Q4 2021. The
Group is progressing the regulatory
approvals required to complete the
acquisition and work continues at pace
planning the integration of the business
into Utmost International.

New Business: Strong new business
volumes totalling £1.3bn due to increased
activity across the globe as economies
emerge from the pandemic. Utmost
International continues to focus on client
outcomes and proposition development.
Acquisition Activity: The proposed
acquisition of Quilter International remains

Paul Thompson, Group CEO, told B365:
“Utmost Group has enjoyed a strong halfyear with assets under administration up
over 8% since H1 2020 and record new
business volumes. Our colleagues have again
demonstrated their commitment and resolve.
We have a resilient business model, our
financial position is strong and the outlook for

the business is positive.
“We announced a significant acquisition
in Quilter International in April 2021 and
are well positioned to take advantage of
further strategic opportunities as these arise,
benefiting from the continued support of our
shareholders. I look forward to the rest of the
year with optimism about what we can achieve
for our customers and investors.”

VAT RISE FOR HOSPITALITY AND
ATTRACTIONS UNDER FIRE

The Manx TaxPayers’ Alliance has criticised
government’s decision to mirror the UK and
restore the higher VAT rates on hospitality and
attractions businesses.

S

pokesman Michael Josem said:
“Slugging Manx hospitality
businesses with higher taxes at
the start of the off-season is precisely
the wrong thing for Manx businesses
and workers. Manx businesses and
workers need higher taxes like they
need a hole in the head.”

We should be
supporting local
businesses and
workers through
the winter

He continued: “We should be
supporting local businesses and workers through the winter, not whacking
them with higher taxes when the weather gets colder and wetter. Many of these
businesses suffered the brunt of COVID-19 lockdown restrictions and COVID-19
tourism restrictions.”
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DATA BREACHES REPORTED TO
ICO DROP 20% DUE TO COVID-192
The UK Information Commissioners Office (ICO) has reported a 20 per cent drop in personal
data breach reports, from 11,854 in the 2019/20 financial year, down to 9,532 in the most recent
financial year (FY 20/21).

T

hese figures were published in the ICO’s annual report
and analysed by a Parliament Street think tank. The
report cited the Covid-19 pandemic as the primary
reason for this drop, and also mentioned that the introduction
of mandatory breach reporting in sectors that handle
large volumes of personal data has also contributed to the
downward trend in personal data breaches reported to the
ICO.
The industry which reported the highest instances of data
breaches was Healthcare – which made up 16.8 per cent of
all personal data breaches reported to the ICO in FY 20/21.
Education and Childcare came second, reporting 1,160
personal data
breach incidents
over the last year,
which is 13.6 per
cent of the total
quantity.

The industry
which reported
the highest
instances of data
breaches was
Healthcare

Retail and
manufacturing
was next at 10.9
per cent, Finance
insurance and
credit was fourth with 10.5 per cent, and ‘local government’
was fifth, having reported 8.8 per cent of the total personal
data breaches reported to the ICO.

Personal Data Breaches - Received

Personal Data Breaches - Finished

Sectors generating most PDB

Interestingly, 71.4 per cent of all personal data breaches
reported to the ICO led to no further action. However, more
than one fifth (21.6 per cent) were investigated further – the
specific outcomes of these investigated cases were not
clarified.
The report did reveal, however, that 3.9 per cent of personal
data breaches led to ‘informal’ action being taken, and just
0.1 per cent of cases led to formal action being taken, which
included administrative punishment or a lower tier fine.
Chris Ross, SVP Sales International for Barracuda Networks
told B365: “Whilst the ICO have reported a surprising decline
in personal data breach incidents this year, business owners
and workers must not get complacent. Despite what the
figures suggest, cyber attacks targeting remote workers
and businesses have increased in intensity over the last 18
months. This is particularly because more employees were
working from home for the first time, and thus more sensitive
data has been handled across email, cloud storage and
personal devices than ever before, presenting a gold mine of
opportunity for hackers.
“A general lack of security provisions and training throughout
remote working also contributed to a number of bad and
dangerous habits across some employees. Our recent
research even revealed that malicious emails spend, on
average, 83 hours in an employee’s inbox before it is
detected or resolved, and perhaps most worryingly, nearly 1 in

Personal Data Breaches - Outcomes

30 will click on a link in a malicious email, potentially compromising important business
data in doing so.
“Therefore, businesses must ensure that all employees are provided with regular and
tailored security training, so that they can appreciate the seriousness of this threat and
react accordingly.”

|
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Expert comment from leading figures within the business community, on a variety of
topical issues across a range of sectors.

IS SHOP LOCAL SET TO STAY
POST LOCKDOWN?

During the course of the COVID-19 pandemic, attitudes of shoppers in the UK changed significantly as they
developed a considerable sense of community. Rather than visiting the big supermarket on the edge of town,
residents would visit their local corner shops and grocers, reigniting old habits. In April 2020, off-licences,
greengrocers, independent convenience stores, butchers, and bakeries saw growth of 37.7 per cent.

R

esearch conducted by SnowShock,
suppliers of slush machine syrup, looked
into this shifting trend that is needed not
only to support local communities but reduce
our impact on the environment. Here, we will
delve into this increased sense of togetherness
and answer whether or not we can expect
“Shop Local” to continue.
Supporting your local community
This shift in trend is a result of changing
attitudes and behaviours. As we tried to stay
safe in lockdown by shopping at smaller stores
nearby that maybe didn’t require travelling and
queuing, we discovered local retailers we hadn’t
previously considered and were pleased with
what we found.
Mecommi is a company that delivers products
from local market stalls to customer homes.
Co-founder Alannah Wood commented: “One
of few upsides of the pandemic is that people
are more conscious of looking out for their local
community and the businesses they serve. The
market is very much part of this landscape.
“Shopping locally creates jobs and brings
money into your local community. Shopping
locally brings charm to town centres in the form
of home-baked goods, quirky coffee shops,
and local delicacies. Many small businesses
are unable to trade during lockdown and have
suffered a considerable decrease in trade as a
result of the pandemic in general. Unless we use
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them, we’ll lose them. Perhaps even forever.”
Environmental benefits
Many people are unaware of the significant
benefits that shopping locally has. Using our
purchasing power to support local business
helps reduce our impact on the planet we
should be looking after.
Not only does shopping locally reduce our food
miles, but large supermarket corporations get
their stock from producers in other countries,
which results in more miles travelled and
more emissions emitted into the atmosphere.
Shopping local prevents these food miles and
also protects land from developers who are
looking to buy out local farms that have much
more sustainable practices.
We are at a point in the world where we need
to be aware of the damage to the environment.
We must be considerate in all areas of life,
primarily where and how much we buy when at
the shops.
A sense of togetherness
Fostering a sense of togetherness is a key
driving force for local shopping. In lockdown,
we craved human connectivity. It is interesting
but understandable that when we are forced
indoors in social isolation, we realise that people
matter the most – friends, family, neighbours.
The pandemic resulted in new living and
working patterns, with more people interested
in their local hubs and supporting businesses

going through hard times. Being, thinking, and
acting local creates a better sense of community
well-being, which helps us to feel safe and
connected in our area by getting to know those
around us.
Local stores prevent waste that the large
supermarkets are guilty of. Plus, local stores
can be hyper-focused on the needs of their
community, offering customers exactly what they
want.
Will it continue?
According to The Guardian, more than nine in
10 people who were shopping locally said they
will continue to do so. Over the last year, around
two-thirds of consumers have shopped closer to
home. We expect to see fewer people visiting
large supermarkets. However, online shopping
is also growing, which has had an impact on
high street retailers who just can’t compete with
e-commerce and fast, convenient delivery.
Tom Cheesewright, a leading future trends
consultant, said: “Echoes of this pandemic will
be heard long after lockdown is lifted through
a sustained shift in our buying behaviours.
Changes we expected to happen over a
decade have been condensed into a year.”
Independent stores that are committed to
meeting the needs of local communities should
do well – they should invest in social media,
websites, and an outstanding shop experience
to draw people from online shopping.

INVESTOR’S
DIARY
BY PETER SHARKEY

HOW MUCH IS ENOUGH?

The question might be one of life’s great imponderables, although it’s one to which many of us have
devoted plenty of time over the past eighteen months.

A

series of pandemic-inspired lockdowns
have given a large number of people
an unexpected opportunity to calculate
just how much they’re likely to need to retire,
take a career break, to wind-down from full-time
employment, or simply to run away, become an
avant-garde artist, drink absinthe and smoke
Gauloise cigarettes.
Okay, so the last option might prove a little too
left-field for some. Nevertheless, whenever
we’ve considered what we might do, postpandemic (or after we’ve accepted that we
must live with Covid-19 for the foreseeable
future), and attempted to calculate how much is
needed to fulfil our ambitions, it’s reasonable to
assume that most folks abandon the exercise,
frustratedly asking themselves ‘how long is
a piece of string?’. It’s an easier question to
answer...
We all have an idea of how much we would
like to have in the bank, though reality means
we must exclude the likelihood of a significant
Lottery win, albeit that it would come in handy.
Instead, to answer the question posed at the top
of the page, we must first take account of our
current circumstances and consider when we’re
likely to need access to our savings or pension
pot.
According to a report published by asset
management company Vanguard, most folks
can save tens of thousands of pounds simply
by delaying the point at which they tap into
their pensions. Instead, they should live off
other savings, assuming they exist in sufficient
quantity, once they’ve waved goodbye to the
world of full-time work.
Vanguard’s research revealed that leaving
pensions untouched for as long as possible and
drawing income from other sources of saving,
such as a general investment account, could
leave people with an income 14% higher than

they would have enjoyed had they drawn down
their pension upon retirement.
It goes without saying that how much we need
depends upon what we want to do when we
reach say, the age of 60. Retire early? Work 2-3
days a week (an increasingly popular option for
millions)? Blow it all on a post-pandemic world
cruise?

Reality means we must
exclude the likelihood
of a significant Lottery
win, albeit that it
would come in handy
Then we must consider whether we wish to live
extravagant lives or just be comfortable and
suffer no money worries?
As Johnny Nash famously sang, “There are
more questions than answers”.
One element people often overlook when
calculating their ‘how much is enough’ figure is
the state pension.
Depending upon your Manx National Insurance
record and contributions made during your
working life, the current maximum state pension
is £196.14 a week, or £10,199 a year. A couple,
then, could enjoy a gross state pension of
£20,398, enough to cover basic living costs
assuming they have no mortgage outgoings.
Indeed, the figure could be higher: you could be
entitled to an additional state benefit depending
upon your earnings between 6 April 1978 and 5
April 2019.

out or that one thing the Island currently craves:
holidays. On top of this, you may fancy changing
the car every 4-5 years, having work done on
the house, especially stuff that gets decidedly
more difficult as we get older. Note we haven’t
mentioned care costs.
Nor have we mentioned happiness, wellbeing
or contentment. What value do we place upon
them?
Almost eighty years ago, a psychologist named
Abraham Maslow wrote a paper titled “A theory
of Human Motivation” in which he outlined his
hierarchy of human needs, a theory that met
with protracted academic criticism. Over the
next eleven years, therefore, Maslow fine-tuned
his theories and in his 1954 book, Motivation
and Personality, he presented the world with his
completed hierarchy. This divided human needs
into three separate areas: our need for selffulfilment; our psychological needs and finally,
our basic needs.
If we overlay Maslow’s hierarchy onto our
original question while considering where we
include our corresponding pursuit of happiness,
wellbeing and contentment, the enormous scale
of the original question becomes evident.
To conclude, we can only answer some of these
questions, fulfil some of our needs, because
there is so much to consider. Which is why the
answer to the original question is: it’s different
for everyone.

The figure is, however, less than half the Island’s
national average salary of £41,253 which means
it’s unlikely to be sufficient to cover relative
‘luxuries’ such as new clothes, shoes, eating
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FORGET ABOUT TRENDY
INVESTMENTS & BECOME AN
ANGEL INVESTOR INSTEAD

Have you noticed the unusual things that people are investing in? And have you thought of investing
in them yourself? BY CHANTELLE ARNEAUD, ENVESTORS

R

ecently, an invisible piece of artwork sold
for $18,000. By ‘invisible’ I don’t mean it’s
a new James Bond style tech that you
haven’t heard of. I mean in actual terms, this art
does not exist. And yet, someone invested in
it. The craze with Non Fungible Tokens (NFT)
has seen monies poured into assets including
a digital perfume, a digital house which went for
$500,000.
There are many trendy things you could invest
your money in. But how long will this craze last?
Who’s to say. What I can say is that if you’re
looking to invest your money into something
exciting (and slightly more predictable) you
should consider angel investing.
Angel investing is a journey where you have the
opportunity to identify and help grow the UK’s
brightest businesses – and if you’re savvy make
a good financial return in doing so.
So, if the idea of being an angel investor has
never crossed your mind, here are some good
reasons to consider it.

The feel-good factor

established, companies offers:
•
•
•

•

Income tax relief of 30% of the amount
invested
Exemption from Capital Gains Tax (CGT) on
any gains from selling your EIS shares
Further income tax relief at top rate of
income tax (40% or 45%) for any losses
made on the disposal of EIS shares
Unlimited deferral of capital gains

Its earlier stage counterpart, the SEIS scheme
offers:
• Income tax relief of 50% of the amount
invested
• Exemption from Capital Gains Tax (CGT) on
any gains from selling your EIS shares
• Further income tax relief at top rate of
income tax (40% or 45%) for any losses
made on the disposal of EIS shares
• Unlimited deferral of capital gains
All of this is designed to encourage investing
into early-stage businesses, while off-setting the
risk, because investing in early stage businesses
is risky.

Cash is important, but it is not the only thing
young businesses need. They need advice,
support and your black book. When you invest
in a start-up you join them on a journey, one
in which you can directly impact their growth
trajectory.

You might become richer overnight
One day you might find out that one of your
businesses has been sold for big money.
(Conversely, I need to mention that one day
you might wake up and read the news discover
that one of your businesses has gone down the
drain.)

You may also be the difference between a
business growing into a future giant or not
existing at all. So, if there is a cause you feel
passionate about, like sustainable fashion or
social care for the aging population, you can
support seed businesses in those areas which
can help affect a broader social impact.

A recent study published in January 2021 by
FounderCatalyst showed that angel investments
yielded an average 2.77 X return. With the
additional benefit the EIS scheme that grows to
an average 3.19 X return.

You’ll save money on your taxes
The UK government runs two lucrative and
important tax schemes that a shocking number
of people have never heard of – the Enterprise
Investment Scheme (EIS) and the Seed
Enterprise Investment Scheme (SEIS). Both of
these schemes are designed to encourage
investment into early-stage businesses. So far,
the scheme has helped raise £22bn for over
thirty-thousand companies.
It’s that successful because the tax incentives
are that good.
The EIS scheme, which is for slightly more
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It is worth pointing out here that averages are
averages. Any experienced angel will tell you
that many companies take much longer than 4.5
years to mature and exit. Some companies fail
quickly while others fail slowly, never growing
and never exiting— locking up your assets
indefinitely.

You’ll increase you networks of friends
A huge part of angel investing is networking.
As you start to investigate opportunities you
will meet passionate founders and like-minded
investors with whom you can discuss said
passionate founders.
You can also join an investment club (which
I recommend for all new investors). Opt for a

About the author
Chantelle Arneaud is from Envestors.
Envestors’ digital investment platform brings
together entrepreneurs and investors
across geographies, communities and
sectors – creating the single marketplace
for early-stage investment in the UK.
Envestors partners with accelerators,
incubators and angel networks to provide
a white-label platform empowering them
to promote deals, engage investors and
connect to other networks.
Founded in 2004, Envestors has helped
more than 200 high growth businesses
raise more than £100m through its own
private investment club.
Envestors is authorised and regulated by
the Financial Conduct Authority.
Web:
LinkedIn:
Twitter

https://www.envestors.co.uk/
https://www.linkedin.com/
company/envestors-llp/
@EnvestorsLondon

sector specific club aligned to your interest and
expertise or for a sector- agnostic one. There
are plenty to choose from. Research agency
Beauhurst lists the most active ones here.
And finally, whether you make a load of money
or a little bit (or none at all) you’ll have a great
story to tell because as an angel investor you
will have a positive impact on the businesses
you choose to invest in.

WITHDRAWING A REGULAR INCOME
FROM YOUR INVESTMENT PORTFOLIO
Rules of thumb can be remarkably accurate, almost irrespective of the industry from which they
originate. BY PETER SHARKEY

T

ake, for example, the 1-in-60 rule often
employed by aeroplane navigators as an
important prompt to cross-check flight
co-ordinates, route and direction. The rule states
that for every one degree a plane veers from its
set course, it will miss its intended destination
by one mile for every sixty miles travelled. A
plane travelling one degree off course over a
1,200 mile journey would, therefore, miss its
destination by twenty miles.
Not only is the 1-in-60
rule an important one for
flight navigators, it can act
as an aide memoire for
investors, reminding them
that withdrawing funds from
an investment portfolio is
considerably more than a ‘setand-forget’ exercise. Whatever
initial plans an investor has
made, they should be reviewed
regularly to ensure they remain
on course to deliver the
required level of withdrawals.

the investor should review the rate annually to
take account of inflation, irrespective of their
portfolio’s value, adjusting their withdrawals
accordingly.
Since 2008, Bengen’s 4% rule has been
undermined by a number of factors, including
historically low gilt yields, virtually zero or
negative interest rates and quantitative
easing. Nowadays, a number of investment

prevailing economic conditions, as well as any
changes in the investor’s circumstances or
income targets.
Bear in mind too that where investments
are concerned, the definition of ‘risk’ can be
extremely subjective. One man’s notion of low
or moderate risk may send another’s blood
pressure rocketing as he considers it far too
high.

CANACCORD GENUITY WEALTH MANAGEMENT MODEL - Asset allocation (%)
UK equity
International equity
Fixed interest & debt
Alternatives
Asian equity
Cash
European equity
0%

5%

10%

15%

20%

25%

30%

Source: Canaccord Genuity Wealth Management MPS Income Portfolio factsheet Q2 2021

Navigating a plane to its ultimate destination
entails taking account of a variety of different
(and frequently changing) factors, from weather
and wind direction to geography and air
pressure. The investor creating a portfolio from
which she intends drawing an income must
contend with a similar number of variables,
primarily in the form of different asset classes
which could come into play.
Finance professionals maintain that there are
several preliminary steps investors should take
when creating a strategy for withdrawing regular
income from a portfolio. Firstly, they should
establish a realistic target return. Prior to the
financial crisis of 2007-08, most were content
to adhere to another simple rule of thumb first
advocated in 1994 by Bill Bengen, an engineer
who later became a financial adviser.
Bengen’s conclusions are often misinterpreted.
He championed the idea that investors should
enjoy an initial withdrawal rate of 4%, but the
figure was not set in stone. Instead, Bengen
maintained that to create a safe withdrawal rate,

professionals champion investing for growth and
selling holdings when an income is required.
For many people, this is impractical although
to protect a portfolio, the target yield should be
closer to 3%.
Most importantly of all, the assets within a
portfolio must be allocated effectively.
What does this mean? Effective asset allocation
entails diversifying capital across a variety of
investment classes (shares, fixed interest, cash,
‘alternatives’ etc) for two principle reasons: a)
to limit losses and reduce income volatility, in
order that b) longer-term capital gains are not
sacrificed.
It follows that effective asset allocation is pivotal
to an income portfolio’s performance over the
medium- and longer-term. Yet asset allocation is
not an ‘off-the-shelf’ process. Granted, guidance
is given by advisers, wealth managers and
other finance professionals once people have
decided what type of investor they are (low,
moderate or high-risk), but allocations are not
pre-determined and will change according to

Nevertheless, investors
prepared to accept significant
risks in pursuit of a higher level
of income, ie the probability
that their portfolio’s value may
fall markedly, will tend to weight
their asset allocation towards
shares, property and mutual
funds. Those at the opposite
end of the risk scale will tend
towards safer asset classes
35%
such as bonds and cash
deposits.

The problem for the high-risk
investor is volatility; for the cautious investor, it is
the prospect of extremely low returns.
Dermot Hamill, head of Canaccord Genuity
Wealth Management on the Isle of Man notes
that current stock market conditions could be
good news for moderate and high-risk investors.
“While average dividend returns on shares of
FTSE100 companies have fallen to around 3.5%
since 2019, it’s fair to say that the UK offers a
higher yield than other major stock markets.
“Moreover, following a miserable period last
year, when two-thirds of businesses reduced
their dividend, there has been a noticeable
surge in them being reinstated and, in many
instances, increased, which could be good news
for income seekers.”
It would appear that Bill Bengen’s 4% rule of
thumb has, for the time being at least, been
sidelined, which may tempt some investors to
chase returns by taking on greater risk. Before
they do, they should remind themselves of plane
navigators’ 1-in-60 rule to ensure they’re on the
right track.

Canaccord Genuity Wealth Management offers a discretionary
portfolio management service which enables our investment
managers to construct and run a personalised portfolio on your behalf.
For those who take an active interest in financial markets and wish to
make their own investment decisions, our trading and dealing team
can offer you traditional stockbroking services.

For more information, contact Dermot Hamill on dermot.hamill@canaccord.com or 690100
www.canaccordgenuity.com/wealth-management-uk/
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THE RACE TO RECRUIT: WHY
EMPLOYEE BENEFITS ARE A
MARGINAL GAIN IN IOM JOBS
MARKET
Just as marginal gains can be crucial in winning an F1 Grand Prix, employee
benefits can be the decisive factor for employers facing increased competition
to be first in the race to recruit skilled and experienced employees.

I

t’s widely accepted that there is a skills gap
in many sectors of the Island’s economy. One
consequence of that is the fact that many
businesses are competing to recruit from a
relatively small talent pool, and the pandemic
has added the challenges of recruiting from
off-Island. Those factors mean it’s often the
most attractive employee benefits package
that tip the balance when hiring – and it’s also
a marginal gain in terms of employers’ ability to
retain staff at all levels across many sectors of
the economy.

investing in the best possible employee
benefits solutions are finding that they are
lagging behind in the race to recruit and retain
personnel.
Stephanie Hatton – Corporate Distribution
Manager at Zurich International and one of
the Isle of Man’s leading employee benefits
experts – says these trends will impact

recruitment and retention strategies for the
foreseeable future: “I work with a dedicated
team based here on the Island where we are
seeing increased interest in our Isle of Man
Employee Benefit solutions as a cost-effective
investment which give forward-thinking
companies the edge when prospective
employees are making that important decision

A recent Isle of Man Chamber of Commerce
survey is the latest evidence of that trend.
75% of respondents said that finding suitable
staff on-Island to fill vacancies was still a
challenge. For businesses that need to recruit
from off-Island there is a similar picture, with
the challenge being made even harder by the
impact of the pandemic.
In this context, many employees can pick and
choose businesses that are prepared to offer
them benefits packages that support their
career aspirations, and the lifestyle they want
for themselves and their family. Conversely,
businesses that don’t see the value of

Peace of mind

for Group Life and Income Protection
A trusted global brand, combined with strength that comes from nearly 40
years’ experience here on the Island, provides peace of mind for the many
Isle of Man businesses that benefit from our world class Group Life and
Income Protection products.

Choosing Zurich means your business has a secure, global provider with
the added strength of an excellent local support team who truly understand
your needs.
Visit us at www.zurichinternational.com/im
Zurich International Pensions Administration Limited is registered with the Isle of Man Financial Services Authority as a Professional Schemes Administrator under the Isle of Man Retirement Benefit
Schemes Act 2000. Registered in the Isle of Man number 132210C. Zurich International Life Limited is fully authorised under the Isle of Man Insurance Act 2008 and is regulated by the Isle of Man
Financial Services Authority and provides life assurance, investment and protection products. Registered in the Isle of Man number 20126C. For life assurance companies authorised in the Isle of Man,
the Isle of Man’s Life Assurance (Compensation of Policyholders) Regulations 1991 will apply, subject to the terms of the regulations, to protected planholders.
Registered Offices: Zurich House, Isle of Man Business Park, Douglas, Isle of Man, IM2 2QZ, British Isles. Telephone +44 1624 662266 Telefax +44 1624 662038 www.zurichinternational.com
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to choose one employer over another.”
Choosing an employer that offers financial security
has always been a priority for employees, but the
uncertainty created by the pandemic has made it even
more important, adds Stephanie: “It has caused many
workers to re-evaluate their long-term needs, and the
expectations they have of their employer. That has
pushed the relative importance of benefits packages
towards the top of the list of priorities for employees.
Interestingly, this trend applies to millennial employees
who are now more risk-averse and more likely to
engage on these issues with their employers than they
were prior to when the pandemic began.”

The key takeaway, she concludes, is that businesses
which fail to invest in the best possible employee
benefits packages risk seeing the next generation of the
most hard working and highly skilled employees in their
sector being recruited by competitors.

Many employees
can pick and
choose businesses
that are prepared
to offer them
benefits packages
that support their
career aspirations
Stephanie Hatton,
Corporate Distribution Manager at Zurich International.
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CORONAVIRUS HAS
TRANSFORMED HOW PEOPLE
MANAGE THEIR SAVINGS
An Investec survey of more than 900 savers in the the UK, reveals that 40% of people with savings
accounts say they now spend more time managing them since the start of the Coronavirus
crisis, compared to just 5% who spend less time.

T

he biggest change is the switch to digital,
with 11% of people with savings accounts
starting to manage their savings online
for the first time during the crisis. In part this can
be explained by the fact that 8% of people with
savings say they stopped using branch-based
accounts during the crisis, and 3% stopped
using call centres.
Investec, which offers an Online Flexi Saver
account paying 0.58% AER, and a one-year
Fixed Rate Saver paying 1.33% AER on balances
of between £5,000 and £250,000, found one in
five (19%) savers say they dramatically increased
the amount of time they spent online managing
their savings during the crisis, and 10% say they
downloaded an app for the first time to help
manage them.
Seven out of ten (69%) people with savings
accounts say they now only use digital platforms
to manage them, and 26% use these alongside
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telephone services and branches. Just one in
20 people say they only use call centres and
branches to manage their savings.
Samantha Booysen, Head of Digital Savings at
Investec, told B365: “It’s encouraging to see so
many people with savings accounts spending
more time managing them. Digital services and
platforms can make it much easier for many
people to do this, with greater access to their
money.
“This will also help savers to spot any big
changes to their accounts, allow them to easily
switch if they’re not happy with the interest rate
and overall service they receive.
“Indeed, our analysis at the end of March this
year revealed that four of the top 50 instant
access savings accounts for balances of £5,000
relied on short-term bonuses to inflate their
returns, but once these expire their average

interest rate dropped to 0.01% Gross AER.”
Investec’s Online Flexi Saver account is a simple
and secure instant access savings account that
is easy to use online. It pays an interest rate of
0.58% AER monthly on balances of between
£5,000 and £250,000, provides instant access
to savings, and allows unlimited deposits and
withdrawals to a linked current account.
Investec’s one-year Fixed Rate Saver account
pays 1.33% AER. It can be opened online with
a balance of between £5,000 and £250,000.
Interest is calculated daily and paid at the end of
the one-year term into a linked current account;
no withdrawals are permitted until the end of the
one-year term, and no further deposits can be
made after the first seven days.

HOW TO DEAL WITH A BAD BOARD
MEMBER
BY PAUL STARK, GENERAL MANAGER, ONBOARD

Bad board members do crop up. They miss board or committee meetings frequently or show up completely
unprepared. They display antagonism toward staff, or disrupt meetings with a toxic attitude. They lack
sufficient financial literacy to help make informed business decisions, or they’re staunchly opposed to using
new technology when preparing for a board meeting. A bad board member can adversely affect a board’s
productivity and decision-making efforts, and ultimately cost your entire organisation time and money.

H

owever you address bad board
behaviour, it’s important to identify and
correct it early on.

How to Identify a Bad Board Member
Many boards follow the good governance
handbook to determine whether board
members meet expectations, or fail to perform
their board member duties. Do they attend
board meetings regularly? Do they support
the organisation through equity involvement?
Do they bring financial literacy skills to the
boardroom table, or a new perspective based
on deep expertise or experience?
While the answers to those questions may
shed some light on how effectively individuals
perform, they don’t necessarily provide the full
picture when trying to correctly identify a bad
board member. To do that, one must dig into the
social aspect of a board.
•

•

•

Do you label some board members as
troublemakers, when they’re really just
an engaged dissenter seeking to make a
positive contribution to the board?
Do certain board members develop back
channels to company line managers
because they’re trying to undermine your
CEO, or are they simply seeking further
clarity or information from the people
impacted by their decisions?
Are board members developing political
factions in a takeover attempt, or simply
seeking consensus for a shared opinion?

There’s a fine line between what some consider
good board members versus bad board
members. That’s where polling, full-board
evaluations, and peer reviews can help.
Conduct an anonymous survey of individual
board members on occasion to see whether
any factions are forming, if they trust the
information provided by the CEO, or if they
display confidence in the competence of your
management team. Ask your governance
committee to perform a full-board evaluation that
includes individual directors’ self-assessments,
along with their peer reviews of one another,
to determine how they feel about their own
performance as well as their colleagues’.
Objective Factors for Board Member
Effectiveness
If you’re unsure whether a member of your
board is the right fit, consider evaluating the
following factors to make a qualification of their
contribution.
Attendance – If you’ve noticed a board

member misses more meetings than his or
her colleagues, analyse attendance over
the last 12 months. You may find they missed
more (or fewer) meetings than you realise.
Engagement - An unengaged board
member is one that doesn’t contribute to
executing the board or the organisation’s
mission. Evaluating engagement can be as
simple as taking note of who proactively
participates in board discussions.
However, it’s important to consider that most
boards have multiple channels for engagement;
some board members may be more vocal in
meetings, while others may prefer to contribute
in written remarks.
Preparation – A prepared board member
is effectively ready to engage in nuanced
discussions on any number of topics before
the board. An unprepared board member
not only does themself a disservice, but
they can also waste valuable board meeting
time getting up to speed on materials sent
in advance.
Skills assessments – Board composition
requires a careful balance of board member
experience and skills, and its ongoing
challenge as organisations’ needs change
over time. Problematic board members who
lack the needed skills can be identified
using a board-wide skills assessment tool.
Board performance reviews – Consider
hiring an independent consultant to conduct
a board performance review that includes
individual board member performance.
Other Signs a Board Member is Not Working
Out
Poor behaviour and negative attitudes can
lead to a toxic environment where good board
members stop attending meetings or leave the
board entirely.
Outside influences also factor in when it
comes to bad board members. For instance,
the COVID-19 pandemic forced many boards
to meet virtually, rather than in-person, which
completely changed the dynamics for building a
cohesive team.
According to our 2021 Board Effectiveness
Survey:
• 23% of respondents said their board’s
collaboration deteriorated since COVID-19
forced their meetings to shift to a virtual
format.
• 8% said governance had become “difficult
and challenging” since the pandemic

•

began.
12% of board members who don’t use
board management software said their
board members weren’t prepared for
meetings (compared to 6% for those who
do use board management software).

How to Work Around Counterproductive
Behaviour
When dealing with a toxic board member, many
boards wonder how to ask a board member
to resign. While this solution may be the final
outcome — if you have established policies and
bylaws in place — there are other ways to work
around a prickly board member’s behaviour.
Here are some workaround tips:
• Find the source — Are they truly a
troublemaker, or raising legitimate
concerns? It’s okay to be passionate about
a topic, as long as you remain respectful
to others.
• Damage control — Are they recruiting
allies and planting seeds of doubt, or
simply asking for more information and
transparency? Present facts with honesty
and transparency, and avoid the personal
attacks.
• Limit the offender’s role — If your bylaws
prevent you from removing a repeat
offender, try reducing their involvement in
certain areas.
How Best to Address a Troublesome Board
Member
It’s better to address the issue head-on with the
individual board member, rather than developing
workarounds or impugning the entire board for
one person’s bad behaviour. Gather evidence,
confront the board member with facts, then work
to help them make any necessary changes.
According to the Association of Governing
Boards of Universities and Colleges (AGB), some
of the most important Habits of Highly Effective
Boards include:
• Creating a culture of inclusion by putting all
issues on the table for discussion.
• Trusting your chief executive to set a vision
and achieve strategic goals.
• Selecting an effective board chair who
stays focused on issues that matter.
• Delegating appropriate decision-making
authority to committees.
• Establishing a strong governance
committee for oversight and accountability,
including setting bylaws with policies for
term limits or an impeachment process.
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Looking at the people who keep the wheels of commerce turning on the Island;
features, profiles, achievements and stories with a human dimension.

JUNIOR ACHIEVEMENT & HSBC
ENCOURAGE STUDENTS TO
DEVELOP THEIR BUSINESS SKILLS
Manx charity Junior Achievement is encouraging students to develop their business skills
alongside their curricular studies by signing up for the Company Programme.

D

elivered by Junior Achievement, the
Company Programme is being supported
for a further three years by HSBC and is
the world’s top entrepreneurial programme for
young people in education aimed aged between
15 and 19. With the support of a volunteer business
mentor, students are encouraged to set up and
run their own business over an academic year.

The aim of the programme is to provide students
an understanding of how a business works and
how wealth and employment are created. It
also helps them to develop a range of soft skills
including communication, time management, selfconfidence, negotiation and presentation skills.
The JA Company Programme will run from
October 2021 to March 2022. At the end of the

All you need to do is add water to the paper and
rub it between your hands. It disintegrates leaving
no waste.
At the end of the 2021 programme students
were invited to offer feedback on their Company
Programme experience. 99 per cent of
respondents said they would recommend it to
other students, 95 per cent felt it had helped to
develop their employability skills and 60 per cent
said that at some point in their life they would like
to become self-employed.
Junior Achievement CEO Sue Cook said: ‘Taking
part in the Company Programme is an experience
that students will never forget. We recognise that
initially it can be hard for students to balance this
additional work with their academic studies but
the long-term benefits far outweigh the extra
demands it imposes on their time. Once again, I’m
looking forward to seeing what ideas the students
will come up with this year.

The winning team from St Ninian’s High School. Left to right: David Roberts
(Volunteer Business Mentor). Members of team Elevate; Hannah Lancaster,
Abigail Pontee, Sam Gill, Jadwiga Niski and Claire Clucas. Adam Drummond
(JA Ambassador).

HSBC has generously agreed to support the
programme for another three years. This means
all Year 12 students in every high school have free
access to this amazing opportunity.’
Commenting on the continued sponsorship,
Chantal Le Goff, Head of Sustainability, HSBC
Channel Islands and Isle of Man said:

The Isle of Man is one of more than 40 countries
where the Company Programme operates as
part of the Junior Achievement network, reaching
250,000 students each year.

process, students can enter their business into the
competition to win the title ‘Student Company of
the Year’. The winning team will travel to Estonia in
July 2022 to take part in the European finals.

“The Company programme provides a unique
hands-on experience into becoming a future
entrepreneur and operating many aspects of
business and we’re delighted to continue our
community partnership with JA IOM.

The mini-student company runs on the same lines
as a normal business with students taking on roles
such as managing director, finance manager and
company secretary. The challenge is to raise the
capital to take a product or service to market.

Winners of the 2021 Junior Achievement Student
Company of the Year award was Elevate, a
student team from St Ninian’s High School, who
produced and packaged paper soap. Available in
small handy packets the paper soap makes hand
washing on the move both easy and convenient.

Supporting future skills programmes are extremely
important to HSBC, especially education and
employability skills, which form part of the Bank’s
sustainability focus. We very much look forward to
seeing what exciting new business ideas young
people develop through the programme.”
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QUILTER INTERNATIONAL EMPLOYEES
REWARDED FOR LONG-SERVICE

T

wenty-five Quilter International employees have received long-service
awards. They were all presented with bottles of bubbly, plus certificates
marking their achievement, by CEO Peter Kenny at the company’s HQ
at King Edward Bay House, Onchan. Awards for 25 years of service went
to Suzanne Hewitt, Michael Lewin and Caroline Robinson. The other award
winners are as follows:
•
•
•

20 years: Andrew Jones, Cat Matthews, Gemma Stanway and Stephen
Wood.
10 years: Andrew Davies
5 years: Anna Adamiak, Leigh Bell, James Cleator, George Dassoulas,
Kyle Hundscheid, Karolina Karch, Eleanor Killey, Juan Kinvig, Stephen
McMahon, Jack Murray, Daniel Robson, Kim Sun-Mi, Oliver Swales,
Johanna Watkinson, Victoria Yeardley and Olav Zietsman.

The CEO thanked them all for their loyalty and significant contribution to the
business. Quilter International is a leading cross-border provider of wealth
management solutions and operates in multiple global markets the UK, Africa,
Asia, Europe, Latin America and the Middle East

25 years long-service award recipients are presented with certificates
by Quilter International CEO Peter Kenny. Left to right are Michael Lewin,
Suzanne Hewitt, Peter Kenny and Caroline Robinson.

20 years long-service award recipients are presented with certificates by
Quilter International CEO Peter Kenny. Left to right are Cat Matthews, Gemma
Stanway, Peter Kenny, Andrew Jones and Stephen Wood.

Andrew Davies (left) is presented with a 10 years long-service certificate by
Quilter International CEO Peter Kenny.

Some of the 5 year long-service award winners who were presented with
certificates by Quilter International CEO Peter Kenny. Back row, left to right,
are Olav Zietsman, Peter Kenny and James Cleator. Front row, left to right, are
Victoria Yeardley, Eleanor Killey and Oliver Swales.

Some of the 5 year long-service award winners who were presented with
certificates by Quilter International CEO Peter Kenny. Back row, left to right,
are Anna Adamiak, Karolina Karch, Peter Kenny and Kim Sun-Mi. Front row, left
to right, are Jack Murray, Leigh Bell and Kyle Hundscheid.
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CHAMBER OF COMMERCE
HOSTS ANNUAL GALA
DINNER
Isle of Man Chamber of Commerce held its biannual gala dinner at
The Nunnery.

I

t was attended by 250 guests from across the Island’s business
community, and was a chance to reflect on Chamber’s successes over
the past 12 months in addition to looking ahead at future strategy.

Guest speakers included new Chamber President Kristan McDonald,
and Isle of Man-based entrepreneur Stephanie Kelsey who has gained
international acclaim for her Beach Powderproduct which was featured
on the BBC’s Dragon’s Den show. Stephanie said she was delighted to
speak at the gala dinner, and that it was a privilege to ‘support such a
great organisation that does so much for local businesses’.
She added: “The role Chamber plays in advocating for and championing
business has never been more important as recently, during the
pandemic.” During her speech she gave a fascinating insight into her
inspiring journey to become a successful entrepreneur which has
included expanding the market for Beach Powder into the UK, Europe
and USA.

Kristan McDonald was appointed Chamber President at the organisation’s
AGM last week following his predecessor Caren Pegg stepping down
after completing her two year term in office. Kristan – who is Chief
Technology Officer at Pushologies Ltd – joined Chamber in 2017 and
became Chair of its FUEL (Future Emerging Leaders) sub-committee.
Last year FUEL evolved to become Chamber’s Think Tank group which
provides a path for business people to join and make a positive, long-term
contribution to the organisation. He became Chamber’s Vice-President in
2019. Several other changes were announced at Chamber’s AGM. Claire
Watterson, formerly Chair of the Think Tank group, is now Chamber’s
Vice-President. Barry Lawson has moved up from Vice-Chair to Chair of
Think Tank. Kathryn Sharman is now Think Tank’s Vice-Chair.
In his speech, Kristan paid tribute to his predecessor Caren Pegg for her
contribution as President. He said: “Caren, and the whole Chamber team,
have done an amazing job during the most challenging times we are
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likely to face in our lifetime. She leaves Chamber in a very strong position
and I look forward to continuing the excellent work that has been done
during her presidency.”
Chamber CEO Rebecca George expressed thanked guests, sponsors
Simcocks, Chase Wealth, Capital International Group, MAC Group, KPMG,
Cherry Godfrey and Smart HR, plus creative partners Wonder Wall and
ELS that both helped to stage the gala dinner.
The evening raised just over £2,700 for Love Tech, the charity
and initiative run by a group of local female business leaders and
technologists who volunteer their time to support and mentor young
people.
Go to www.iomchamber.org.im to find out about upcoming events
exclusively for Chamber members, plus events that are also open to nonmembers.

|
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MANX ADVOCATE JOHN RIMMER NAMED
AS TOP 100 PRIVATE CLIENT LAWYER
Local advocate John Rimmer has been named as one of the Top 100 Private Client Lawyers
by Citywealth. His inclusion on the list comes after a year in which Citywealth said lawyers
“really had to go above and beyond” to quickly adapt and respond to the changes and added
complexities created by the pandemic and lockdown measures.

J

ohn has also been shortlisted for Advisor
of the Year - Succession Planning/
Trusts Law in the Citywealth International
Financial Centre Awards 2022 and his practice
Advocate John Rimmer has been shortlisted
for Law Firm of the Year - Isle of Man. These
coveted awards highlight the excellence of
advisers and managers in the private wealth
sector in the major international financial
centres.
A practising lawyer for over 30 years, John
originally qualified in England in 1993 and
was admitted to the Isle of Man bar in 2001
after joining Dickinson Cruickshank & Co. He
later established his own firm, Advocate John
Rimmer, in 2014, focusing on private clients and
their trustees, and charities. He is joined there
by fellow Manx advocates Hollie Ranscombe,
and, as consultants, Paul Morris and Gillian
Christian.
Receiving a Top 100 accolade from Citywealth
has become a welcome regular occurrence
for John, who has appeared annually in
various Citywealth Top 100 lists since their

inception, both for his work on-Island and more
internationally.

“I am delighted that the work of my colleagues
has also been recognised and proud of the fact
that, as a practice, we strive first and foremost
to deliver the very highest quality service to
individuals, families, charities, and trustees.
“We always aim to work with the highest
professional integrity and in the interests of the
Isle of Man, but we also insist on balancing
our commitment to work with our staff ’s family
lives. Even before the pandemic, we allowed
staff to be flexible with holidays and working
hours, and where they work from - and they
have more than repaid us by their hard work
and dedication.
“This additional recognition from Citywealth and
our peers is very much appreciated by us all.”

Commenting on the
announcement, John
said, “It is an honour to be included in such a
prestigious listing and to be held in such high
regard by others in the industry, which has
certainly seen its fair share of challenges over
the past 18 months.

Winners of the Citywealth International Financial
Centre Awards will be announced in January
2022. Although the awards are principally
judged by a panel of private wealth advisors,
there is a small public vote element. Votes can
be cast at https://ifcawards.com/

ST JOHN AMBULANCE AND ISLE OF MAN SEA CADET
CORPS RECEIVE BEST TURNED OUT AWARDS
St John Ambulance Isle of Man Cadet Hannah James and the Isle of Man Sea Cadet Corps have
been recognised in the Tynwald Day 2021 Best Turned Out awards

B

est Turned Out Individual Hannah, 17, said
she was delighted to have received such
an unexpected honour, adding: ‘It’s a very
proud occasion to be on parade on Tynwald
Day, especially this year when we were in the
presence of Her Royal Highness, the Princess
Royal and that 2021 was first time St John
Ambulance has won a Best Turned Out award.’
Queen Elizabeth II High School student Hannah
added that she hoped to apply the skills she had
learned to pursuing a career in physiotherapy
and rehabilitation.
St John Ambulance Isle of Man commanding
officer Martin Benson said that Hannah was
an ‘exceptional’ cadet who had been on water
duty at the Tynwald Day ceremony but then had
stepped in magnificently at short notice to serve
as standard bearer after a member fell ill.
Receiving the Best Turned Out Unit award on
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behalf of the Isle of Man Sea Cadet Corps,
sublieutenant Jamie Ward, 25, said: ‘The 2021
Royal Tynwald Day was the first major event
we had attended since 2019, because of the
pandemic. The island’s cadet corps are quite
competitive so we’re extremely pleased to have
won this award, which is a great morale booster
for all of us.’

He went on to congratulate Hannah on her
‘tremendous performance’ and said: ‘St John
Ambulance is highly revered and greatly
respected. Hannah and her fellow cadets
are “unsung heroes” providing an extremely
valuable service to the people of the Isle of Man.’

The President of Tynwald, Laurence Skelly MLC,
said: ‘Creating these awards was very important
as a means to recognise the vital contribution
made by the military, not only to the Tynwald
Day ceremony but also to the Island’s history
and heritage.’
Presenting the Best Turned Out Unit award he
said that the Sea Cadets had done ‘a superb
job’ which reflected the island’s role as a proud
sea-faring nation.

St John Ambulance Isle of Man Cadet Hanna James
receives the Best Turned Out Individual award from
the President of Tynwald, Laurence Skelly, MLC

DOUBLE TOP!
ISLE OF MAN MEATS HONOURED
IN 2 FOOD INDUSTRY AWARDS
Isle of Man Meats has been honoured in two prestigious UK food industry events –
the Great British Food Awards, and Meat Management Industry Awards.

At the Meat Management Industry Awards are (left to right) Mark Theobold and Philip Woodfield (both Northgate Foods); Phil Parsons (Plant
Director, Isle of Man Meats); Graham Hands (Sales & Dispatch Manager, Isle of Man Meats); Kirree Kermode (Procurement Officer, Isle of Man
Meats); and Robert Watterson from Scarlett Farm in Castletown which supplied Isle of Man Meats’ rib of beef award entry.

T

he business, which supplies Manx beef,
lamb and pork to retailers both on and offIsland, is a finalist in the annual Great British
Food Awards that celebrate the finest artisanal
produce in Britain and the Isle of Man. They
are judged by a panel that reads like a Who’s
Who of Britain’s top chefs and restaurateurs,
including The Hairy Bikers. Monica Galetti, and
Raymond Blanc to name but a few. Winners will
be announced on October 28.
Isle of Man Meats was also named as a finalist
in the ‘Best Beef Product’ category at the Meat
Management Industry Awards evening last week,
compered by Liverpool and England legend
Kevin Keegan OBE. The awards featured most
of the UK’s major food distributors and retailers,
including M&S, Waitrose, Sainsbury’s and Asda.
In both awards it was a mouth-watering Isle
of Man Meats rib of beef which tickled the

judges’ taste buds. After the highest rated rib
was selected by Isle of Man Meats for the Meat
Management Industry Awards entry, records
were checked and it was traced back to Scarlett
Farm in Castletown. In addition to quality, high
standards of traceability was also a key factor in
the awards judges’ decision.
Phil Parsons, Plant Director, Isle of Man Meats,
said: “We have won several Great Taste Awards
in recent years, but this year is the first time
we’ve been shortlisted in the Great British Food
and Meat Management Industry awards. When
you consider the calibre of entrants in both
awards, being chosen as finalists is a magnificent
achievement and it illustrates the high regard for
our products and brand in the UK.”
The Meat Management Industry Awards are
a celebration of the creativity, innovation and
excellence of the UK’s meat industry with winners

being decided by reader votes and product
entries, along with a select judging panel for
product evaluation.
While attending the awards evening, the Isle of
Man Meats team also used the opportunity to
network and meet UK customers, and it allowed
Phil Parsons to introduce his colleagues to some
of the many industry contacts he has worked
with during his long career. The team also met
representatives from Northgate Foods, and
M.E.A.T Ipswich which is supporting Isle of Meats’
recently launched NVQ butchery training scheme.
Northgate Foods is a leading UK-based importer
and exporter of high quality meat, poultry
and seafood products that has been trading
successfully for over 30 years. Their contract
with Isle of Man Meats began in 2019 and it has
opened the door to new export markets for Manx
beef, lamb and pork.
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Charlotte Ronan has been
appointed to the Board of
Directors, Roxanne Sheeley
joins leadership team as
Associate Director and Chris
Kissack has been appointed as
Business Development Manager

KEY APPOINTMENTS
Affinity Group are delighted to announce three key appointments to the Affinity (Isle of Man) team. In line
with the continued success of the business, this expansion is a further example of Affinity’s reputation for
attracting respected professionals and brings additional skills to the already impressive calibre of personnel.
People are at the heart of Affinity’s business and the company demonstrates again that it will continue to
invest in a people driven infrastructure for the benefit of a service focused on its clients.

I

n addition to the sustained growth in the
familiar sectors of yachting, aviation and
traditional offerings. Affinity has fast become
a leading name in emerging sectors. With
an ever growing eGaming client base and
the foundations firmly in place to develop
the offering in esports and newly regulated
cannabis industry, Affinity continues to be at the
forefront of the international corporate services
industry. With offices in the Isle of Man, Malta
and Cayman Islands, Affinity remain well placed
for our clients’ needs.
Charlotte Ronan has been appointed to
the Board of Directors, making the move to
Affinity from the legal sector. Drawing on her
experience as an Isle of Man advocate Charlotte
brings valuable input that is increasingly sought
after in the industry. Having previously advised
on multi-jurisdictional corporate and commercial
transactions as well as acting in a wide range of
litigation, Charlotte’s understanding of the legal
and regulatory landscape makes her very well
placed to join the leadership team.
As a member of the Board Charlotte will share
the responsibility for the oversight of the Isle of
Man office and ensure the exceptional level of
service Affinity offers its clients is maintained.
With direct involvement in all of Affinity’s sectors,
Charlotte will drive internal standards, manage
team performance and facilitate strategic
delivery.
“Having worked alongside Affinity for a number
of years I have witnessed both impressive and
considered growth of the business, with Affinity
going from strength to strength. The team is
committed to delivering the highest standards
and achieving ongoing success, at the same
time as retaining Affinity’s ethos of being a
service provider with a personal touch. Affinity’s
integrity was a key factor when considering
the change in direction in my career, it was
important for me that Affinity is a firm that is both
highly professional in its delivery of services

Affinity have made a donation to the Royal British Legion Poppy Appeal
but also has strong core values at the heart of
the business. Since making the move I have
thoroughly enjoyed joining the supportive and
driven Affinity family.”
Andy Morgan, Group CEO commented on
Charlotte’s appointment “I am delighted that
Charlotte has agreed to join the team at Affinity.
Having known Charlotte for a number of years,
both personally and professionally, I have no
doubt that she has all the requisite skills, ability
and enthusiasm to oversee the development
of our growing team in the Isle of Man. Most
importantly, Charlotte is an excellent cultural fit
for our team and buys into our fresh, ambitious
ethos which we have successfully instilled over
recent years.”
Further bolstering the leadership team is the
appointment of Roxanne Sheeley as Associate

Director. Roxy is highly experienced in the
corporate services sector, boasting over twelve
years in industry. Specialising in management
and the administration of varied corporate
structures which span many sectors, this
appointment brings significant value to both
Affinity’s client base and the already established
team.
With a passion for compliance and regulatory
framework, Roxy will work closely with the
Board and existing management team to
continue to develop and implement the high
standards Affinity prides itself on.
Roxy expressed her enthusiasm for joining
Affinity “I have settled in well at Affinity and I
was made to feel very welcome and part of the
team as soon as I landed. I joined Affinity during
an exciting period of organic growth and look

forward to drawing on my knowledge and
experience of the wider Corporate Services
industry to add value to their existing diverse
portfolio of loyal clients.”
Director, Rachael McGeachie said of the
appointment “I am delighted that Roxy has
joined Affinity. Her management skills and indepth experience are a great compliment to the
team. In an ever changing regulatory landscape
it is important to add to the strong culture across
the business and Roxy does just that.”
In line with Affinity’s development into
emerging sectors Chris Kissack has been
appointed as Business Development
Manager. A familiar name within the Island’s
finance and tech sectors, Chris joins the team
after heading up the esports initiative for the
Department of Enterprise within Digital Isle
of Man. Following that tenure, Chris opted
to return to the private sector and came on
board with Affinity. Known for his enthusiasm
and energy for promoting the Isle of Man
as a place to live and work via his LinkedIn
content and appearances on podcasts and
panels, Chris’s holds an established network
of international contacts which adds value to
business development on the Isle of Man.
Alex Gardner, Group COO, shared her
thoughts on Chris joining Affinity “Through

our venture into the esports sector we have
come to know Chris as an ambassador for the
Isle of Man through his efforts in promoting
the Island in the esports ecosystem, at
the same time as enjoying his panels and
presentations. When the opportunity arose for
us to work together it seemed like a great fit
for what Affinity stand for and want to achieve
going forward. We were extremely pleased to
have Chris join us.”
Chris also shared his excitement for joining
Affinity “It has been a privilege promoting
the Isle of Man within the esports sector, an
industry I am and will continue to remain
extremely passionate about. Over the last
twelve months, the Isle of Man has become
known in the world of esports as a jurisdiction
with has an authentic approach, ensuring our
grassroots and future talent in the space are
supported. Whilst I will remain as an advisor for
Digital IOM as and when they need me, I am
excited for the opportunity to re-join the private
sector and be included in the growth strategy
for Affinity. Affinity have invested in the esports
arena, being the first Isle of Man company to
sponsor and support local tournaments; this
made it clear that Affinity would be an ideal
fit for me. I am looking forward to developing
their growth in other sectors, such as the
cannabis space.”

The success of Affinity
Group is set to continue
and adding to the
talented team is a great
achievement. Affinity
prides itself on being an
employer of choice and
works hard on promoting
a supportive and dynamic
environment. People
are Affinity’s best
asset and delivering an
exceptional service starts
with exceptional people,
something Affinity
sees investment in
as the backbone of
its future.
You can find more information about
Affinity, read the profiles of the recent
hires and all of the team on their website.

Affinity (Isle of Man) Limited regulated by the Financial Services Authority.

CYBER CRIME - DON’T
BE THE NEXT VICTIM!
Cyber-crime continues to rise in scale and complexity, affecting essential services, businesses
and private individuals alike. Cyber-crime costs billions of pounds, causes untold damage, and
threatens national security.

C

yber-crime cost the UK economy £190
billion in the year 2019-2020 and this will
continue to increase. On the Isle of Man,
individuals and businesses have lost large sums
of money with one recent case involving the loss
of £350,000.
The nature of cyber-crime means that criminals
can operate distanced from their victims, often
in foreign countries where it can be difficult to
prosecute offenders.
The threat to Isle of Man businesses, other
organisations and individuals is significant.
Cyber-crime is still largely underreported with the
public often only hearing about large high profile
incidents. It is vitally important that we should
not become complacent on the Island as it is
happening here and now. We all need to take
steps to reduce the opportunities these cybercriminals seek to exploit. A cyber-attack could put
you out of business!
Our reliance on digital technologies for our
everyday lives means any loss of the internet
or technology can affect us massively, be it a
technical failure or a deliberate act. It can no
longer be a case of IF you suffer a cyber-attack, it
is a case of WHEN.
Steps can be taken to reduce your vulnerability to
attack and also to ease recovery and minimise the
impact of when it does.
The Isle of Man Government’s Office of CyberSecurity & Information Assurance, known as
OCSIA, is working in collaboration with the
business sectors of the Island and the Police
to make people more aware of these threats,
encourage the reporting and providing support,
where relevant, to help those affected by cyber
issues.
There are 5 simple steps a business or individual
can take to increase their Cyber-Security.

OCSIA is available for advice and
guidance to anyone on the Island and
you can contact them on 686060 or
Email: Cyber@gov.im
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1.
2.
3.
4.
5.

Back up data
Protect from malware
Create strong passwords
Keep devices secure
Defend against phishing

More information can be found on the OCSIA
website www.ocsia.im/

OCSIA operates on a strictly confidential basis
and will not share your information with anyone
without your permission. However where possible
OCSIA would like to encourage openness as this
helps to stop more people becoming victims and
help build a clearer and more up to date picture
of the issue.
A more recent addition to the fight against cybercrime has been the introduction of the Suspicious
Email Reporting Service or SERS. This service
is in collaboration with the Police, UK National
Cyber-Security Centre and the National Crime

In addition, OCSIA has developed a reporting
portal allowing victims to report their cyber issues
and, where selected, to send the report to the
Police for review and investigation. The report
form can be found on the website above. It is
important to stress that, especially where financial
transactions take place, the sooner the matter is
reported the sooner intervention measures can
take place.
Successes of this process, with early advice
and intervention, have already stopped large
sums of money from leaving bank accounts and
prevented huge losses.

Agency where suspicious
emails, such as spam,
phishing or other suspected
frauds can be submitted
to an automated system.
This system reviews the
content against other known
criminal campaigns and
strips out information such
as telephone numbers,
website addresses or email
addresses and allows action
to be taken to disrupt these
crime campaigns. If you have
a suspicious email, forward it
to SERS@OCSIA.IM
It may not be possible to provide in depth or
specific advice in all cases but OCSIA will always
endeavour to provide relevant advice and
support.
If you would like to know more come along to

the annual cyber-security event CyberIsle 2021
at the Villa Marina on Tuesday 19th October 2021.
You will get to understand the threats and the
measures you can take, to protect yourself and
your business, through presentations from subject
matter experts and business trade stands offering

advice and solutions. Best of all the Isle of Man
Government’s CyberIsle is a free to attend event!

If you are suffering an ongoing incident where it is adversely affecting you or your
business operations, or you are still engaged in a dialogue with a suspect please contact
the Police or OCSIA immediately who have the ability to provide appropriate advice.
If you have lost money, or funds contact your bank or financial institution
immediately.

DON'T BE THE
NEXT VICTIM!
|
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PAUL SPELLER takes a left-field look at the issues of the moment

WHAT WILL THE NEW HOUSE
OF KEYS BRING US?

So, there it was. The 2021 General Election came and, as we saw,
some were conquered.

W

e’ve tried to generate a lot of
excitement about the fact four ministers
lost their seats but we must ask
ourselves were any of those defeats really a
surprise.
The answer is no, although it is hard not to feel
sympathy for Ray Harmer, in Glenfaba and Peel,
who came very close to returning and, with a
narrower field of candidates, might have scraped
over the line.
There has been a fair amount of comment about
the fact that 10 of the MHKs are women. While
undoubtedly an improvement on the five the
previous time, it is still fewer than half and the fact
that we all feel the need to comment tells its own
story about how bad the gender imbalance has
been in our parliament up until now.
People got annoyed when the most-talked about
candidates to replace Howard Quayle as chief
minister were members of his previous cabinet.
But it isn’t really that much of a surprise. In the
absence of a meaningful party political system,
a lack of ministerial experience, while not a
dealbreaker, would probably be a tiebreaker.
Add to that the number of fresh faces in the
House of Keys, the pool from which to choose a
new chief does shrink.
There was a lot of talk of whether the island would
have its first woman chief minister. There was no
short amount of lobbying of certain MHKs who
were deemed to fit the bill but showing a greater
awareness than some men might in a same
position, most appeared to believe it would be
more sensible to build up their portfolio first.
So, we have a man at the helm again. For what its
worth, a lot of us believe the next chief minister will
be a woman.
Will the greater balance in the House of Keys
see a change of approach, both politically and
behaviourally?
I am old enough to remember when the
behaviour of some MHKs was so chauvinistic it
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was painful to watch.
Hazel Hannan, an experienced cabinet member
and an education minister whose reputation has
repeatedly improved when compared with the
majority of her successors in that position, had to
put up with an awful lot.
Each time she got up to speak, not only did
a sizeable number of misogynistic MHKs not
pay attention, some, quite deliberately and
demonstratively, would turn away from her and
start talking to a colleague before she had even
uttered a word.
Pathetic. Embarrassing.
I remember being unable to believe my eyes
the first few times I witnessed it. Not all Tynwald
members were guilty of such behaviour, but there
were enough, particularly from the back benches.
For some, it really was an old boys’ club and it was
so much the worse for it.

Will the greater
balance in the
House of Keys
see a change of
approach, both
politically and
behaviourally?
Fortunately, we have moved on. We ought to be
at the point that, once the landmark of a female
chief minister is passed, the number of women in
Manx politics is no longer a required discussion.
In the aftermath of polling day there are number
of new MHKs, including two who have tiptoed
downstairs directly from the Legislative Council.
Plus a third, a former MHK, who left LegCo earlier
in the last administration because they were
hoping to stand for the Keys once more.

Their attitudes towards the upper chamber and
their expectations from the candidates who put
themselves forward to replace them in LegCo will
be interesting.
First question ought to be: ‘Are you planning to
use a seat on the Legislative Council to launch a
bid for the House of Keys at a later time?’
I wonder how keen MHKs will be on any such
candidates, particularly ones who happen to live
in their constituencies.
Still, debate about MLCs going directly into the
Keys will make a change from the debate about
former MHKs getting a job in LegCo.
All the new MHKs need to get to grips early with
the demands they face, including combining their
constituency role with any role in government.
Of course, given the comfortably mind-numbing
increase in basic salaries for all MHKs and the
removal of any uplift for government department
members, some might decide the balancing act
isn’t worth the effort.
Let us hope not. We are often told – and it is true
for the vast majority, at least when they start out –
that no one becomes an MHK for the money and
that they want to serve the Isle of Man in the best
way that they can.
Looking ahead no one will kid themselves that
the island does not continue to face challenging
times, as does the rest of the world.
After every general election, there is a bounce of
unity where MHKs seem genuine about working
together, both inside and outside of government.
And, while those initial group photographs on
the steps of the legislative buildings may have
betrayed that not everyone was entirely happy
with all those they were standing with, that
positive bounce will be noticeable, unless the
new government produces some catastrophically
ill-thought-out manoeuvres.
It’s when things remain tough a year or two in that
we start to see how well our new House of Keys
is really doing.

MINIATURE RAILWAY BACK ON TRACK
THANKS TO MANX LOTTERY TRUST
A much-loved Island attraction for all ages is ready to delight locals and visitors alike after a key
part of the facility was rebuilt.

T

he Orchid Line Railway, which is based
at the Curragh’s Wildlife Park in Ballaugh,
has benefited from a Community Award,
courtesy of the Manx Lottery Trust.
The grant of £1,370 will allow the Manx Steam and
Model Engineering Club to demolish, remove and
rebuild the railway’s old ticket office.

allowing the club, which comprises a group of
local model engineers, to get to work.

Island charity. It operates every Sunday and Bank
Holiday throughout the season.

Ian Beech, Chairman, said: ‘For many decades
now, members of the club have been building
and running the Orchid Line and its popularity has
soared. To be able to carry out this work makes
such a difference when we welcome passengers.

Sarah Kelly, Chairman of the Manx Lottery Trust,
added: ‘The dedicated volunteers of the Manx

‘The two signal boxes were actually demolished
and replaced by club members during the winter
closure of 2019/20 but we knew we needed
to replace the ticket office to provide a safe
environment for volunteers and to continue
to provide passengers with ticket purchasing
facilities, with work to complete this is due to begin

It had been originally built 20 years ago, together
with two signal boxes which are used to house
the electronic control equipment for the railway’s
signalling system.
However, renovation or replacement was
essential with the Manx Lottery Trust funding

later this year.
‘This new structure also houses the station control
panel without which the railway cannot operate so
a sincere thank you to the Manx Lottery Trust.’
Each year, the club gives part of the money raised
from train rides on the miniature railway to an

Steam and Model Engineering Club give up
so much of their time to provide enjoyment for
locals and visitors to the Island. We felt it was
time they had something back to allow them to
continue their services and we are delighted this
Community Award does just that.’

To find out more about the Manx
Lottery Trust’s Community Awards
programme, please visit:
www.mlt.org.im/grant-programmes

|
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Who, what, where – a comprehensive appointments section keeping you abreast of
all the movements within the business community.

THE LATEST JOBS NEWS FROM THE
ISLE OF MAN BUSINESS COMMUNITY
NEW RECRUITS WELCOMED AT PWC ISLE OF MAN
PwC Isle of Man has strengthened its local capabilities and client service
solutions with the recent addition of three new recruits.
Dasa Brynjolffssen, Daithí O’Regan and Adolf Mugandiwa bring with them
expertise in accounting consulting, regulatory and compliance, information
technology and cyber security.
Dasa Brynjolffssen
joins as a Director
within the Assurance
and Consulting team,
supporting both local
clients and other PwC
network firms in her role.
Dasa was previously
a Director with PwC
UK and has 20 years
audit and accounting
consulting experience
with PwC, including
writing industry specific
guidance and hosting
various industry client
roundtables covering
a broad range of
accounting issues.
Dasa has an auditing
Dasa Brynjolffssen, Director,
background across
PwC Isle of Man
private and listed entities
and is an experienced
accounting lecturer for both PwC internal and external training
programmes. Dasa’s most recent role with the UK firm was a secondment
in their accounting technical team, where she had a particular focus on
revenue, leasing and employee benefits accounting.
Daithí O’Regan joins as a Manager with a specific focus on providing
Regulatory and Compliance advice. Daithí supports clients in
understanding and developing practical solutions to their regulatory
challenges having previously held compliance positions within the TCSP,
e-gaming and insurance industries including the role of MLRO. Daithí
started his career in Dublin in criminal and civil litigation. Upon moving
to the Island, he continued to work in litigation before specialising in
regulatory compliance.
Adolf Mugandiwa joins as a Manager in the Risk Assurance Services
team where he works with clients to navigate the risks associated
with technologies. Adolf’s experience spans across multiple business
sectors, specializing in IT governance, risk management, cybersecurity
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technical assessments,
information technology
general and application
controls review,
data analytics, pre &
post implementation
reviews, and emerging
technologies. Adolf
joins the firm from PwC
Zimbabwe having
recently worked with
the PwC US firm in
San Jose. Adolf holds
a degree in Business
Studies and Computing
Science with several
certifications in
information technology
and cyber security.

Daithí O’Regan, Manager,

Nick Halsall, Territory
PwC Isle of Man
Senior Partner told
B365: “I am delighted
to have welcomed Dasa, Daithí and Adolf to the firm over recent months
enabling us to continue to invest in the future needs of our staff and
clients. The skills and
experience Dasa, Daithí
and Adolf bring to the
firm, combined with the
breadth of our staff ’s
current skills will further
add to our ability to
ensure we maintain
exceptional quality whilst
providing sustained
outcomes to our clients
at a time of significant
change and disruption,
be it ESG, Regulatory,
and Technology. They
are each well placed
to ensure we address
a broad range of client
needs and develop
the quality services we
Adolf Mugandiwa, Manager,
offer.’’

PwC Isle of Man

Who, what, where – a comprehensive appointments section keeping you abreast of
all the movements within the business community.
Mark Emery announced as head of DQ’s new insolvency
& restructuring team
DQ has announced that Mark Emery, Associate Director in its Dispute
Resolution team, is to become head of the firm’s new Insolvency &
Restructuring team.
The newly established Insolvency & Restructuring team will advise
clients in respect of issues concerning compulsory liquidation, personal
bankruptcy, voluntary liquidation, recognition of foreign insolvency
practitioners, company rescue, schemes of arrangement and the
responsibilities and duties of a company director when there are concerns
regarding insolvency.
Mark qualified as a Manx Advocate in 2012 and since has regularly been
ranked by Legal 500 as well as Chambers & Partners UK. Mark has
regularly appeared at all levels of the Isle of Man High Court of Justice and
is a key player behind DQ’s membership in the International Fraud Group,
made up of handpicked of specialist fraud lawyers across the world.
Speaking about his
appointment, Mark said:
‘I am delighted to head
DQ’s new Insolvency &
Restructuring team. DQ is
already known in the Isle of
Man as a market-leader in
respect of contentious and
non-contentious insolvency
and restructuring, providing
clients with a first-class,
bespoke, and costeffective service tailored
to suit individual legal and
business requirements.
‘With DQ’s experience
in representing clients
in various complex and
high-profile cases in the
Isle of Man High Court, often dealing with difficult questions of personal
or corporate insolvency law, it was a natural decision to launch DQ’s
own freestanding Insolvency & Restructuring team and I am excited to
demonstrate what our new team can achieve for our clients.’
Commenting upon Mark’s appointment, Andrew Harding, Head of
Corporate and Commercial, added: ‘Mark has been a brilliant addition to
DQ and his expertise in the field of insolvency and restructuring is widely
recognised both locally and internationally.’
DQ is a leading law firm in the Isle of Man, and a member of TAG Alliance,
one of the largest and most respected multidisciplinary alliances of
independent firms covering 110 countries, meaning that it is well-connected
where cross-border issues arise.
Further, DQ’s membership in the International Fraud Group means that it
is perfectly placed to assist where, as in many cases, there are elements
of fraud to a particular piece of insolvency & restructuring work which
requires urgent action.

Senior appointments at FIM Capital
Fund Administration and Investment Management Company, FIM Capital,
headed by Graham Smith and Russell Collister, has announced the
appointment of Peter Craig to the role of Head of Client Accounting and
Jonathan Dixon to the role of Senior Client Accountant.
These appointments represent a key step in the ongoing development of
the Fund Administration part of the business and builds upon the strong
foundations that have been established since the inception of FIM Capital.
Peter is an experienced financial reporting accountant with over 30 years’
experience in the Fund, Investment and Insurance Sectors and prior to
joining FIM, Peter gained considerable experience in the Investment and
Insurance industries in Audit with a Big 4 accounting firm and more recently
as the CFO of a Group of International Life Insurances Offices. He brings
considerable accounting experience to the team having previously worked
with a wide variety of asset management clients. Peter is a Fellow of the
Institute of Chartered Accountants in England and Wales and a former
Chairman of the Isle of Man Wealth and Fund Services Association.
After graduating from Lancaster University Jonathan completed his
accountancy training with an Isle of Man based accountancy firm, firstly
as an Auditor and subsequently as an Audit Manager. He has gained
extensive international experience across a range of sectors and became
an ICAEW registered Chartered Accountant in 2017 and in 2020 he
completed an MBA at Lancaster University Management School prior to
Joining FIM Capital as a Senior Client Accountant.

Graham Smith (Chief Executive Officer) said: “We are delighted that
Peter and Jonathan have joined FIM Capital as we build upon our period
of sustained growth. The experience and knowledge that they bring
perfectly complements and strengthens the team and will be invaluable
as we focus on developing and growing the business further. These two
appointments add considerable depth to our fund accounting capability
which ensures that we can continue to deliver the highest levels of service
to our clients.”
Peter commented: “This is great time to be joining FIM Capital and since
joining the company I have been impressed with the experience and
professionalism of the FIM team and look forward to contributing to the
Company’s continued success.”
Jonathan added: “The level of service I have seen from FIM has been
excellent. I am incredibly excited about the new role and to contribute to
the strengths and capabilities of the team”

|
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Who, what, where – a comprehensive appointments section keeping you abreast of
all the movements within the business community.

FIVE SENIOR PROMOTIONS
CONFIRMED AT ZEDRA
A leading trust specialist has further showcased the experience and diversity of its team by confirming
no fewer than eight promotions (five at a senior level) in its Isle of Man office.
Zedra has announced the elevation of staff to roles in its Management,
Accounting and Administrative departments.
Andrew Foley, who joined the firm more than four years ago, has been
appointed Assistant Manager (Private Office) with the Client-Facing Team.
He started with the company as an Executive in April 2017 and previously
progressed to become a Trust Officer and Senior Administrator.
Meanwhile, Josh Brockbank, an employee of Zedra since July 2016, has
been promoted from Senior Account Officer to Financial Accountant with
the Finance Team. He initially joined the company as a Bookkeeper on a
temporary contract.
In addition, Donna Hughes and Jack Walsh have all been appointed as
Senior Administrators.
Donna has been with Zedra since 2007 as a member of the Document
Management Team
before moving to
become a Trust
Officer. Likewise, Jack
has worked through
the ranks as a Trust
Officer.
On the administration
side of the business,
four members of
staff who joined the
company in 2016
and 2017 have been
promoted.
Jack Fallon and
Leona McGovern
began as an Assistant
Administrator and
Trainee Bookkeeper
respectively and have
been promoted to
Administrator and
Senior Accounting
Officer. Two more
members of staff who
started as Accounts
and Junior Account
Assistants, Lee
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Chapman and Katie Watterson, are now Accounting Officers.
Based in Upper Church Street in Douglas, Zedra is a specialist in trust,
corporate and fund services and has ambitious growth plans with the
Island’s reputation as a leading jurisdiction for Marine and Aviation services
a key focus for the office.
Managing Director Joanna Bodell said: ‘As a global company, it is core to
our business to provide a dynamic and challenging work environment as
we nurture local talent and help staff to grow, develop and achieve their
career goals.
‘We are fortunate at Zedra Isle of Man to have a team of talented individuals
and this is evident by their progress. These promotions are a testament to
the hard work and commitment of all nine members of staff and I would like
to offer my personal congratulations, they really are well deserved.’

Lifestyle
H E L PI NG

YOU MA K E T HE MOST

OF WORK AN D PLAY

Living a full and productive life is all about finding the right balance between work and play.
Here at B365 we know the importance of both. Our new lifestyle section covers topics
including travel, motoring, property, health, sport and leisure.

B365 – bringing a bit of balance into your life!

|
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PROPERTY

FEW PEOPLE ENJOY THINKING
ABOUT OLD AGE – BUT…
BY PETER SHARKEY

Published in October 2020 during those bleak, but thankfully now distant, pre-jab days
at the depth of the pandemic, the Cabinet Office’s latest Review of Ageing Population
Report addressed a number of challenges the Island faces as people live longer.

T

he report noted that life expectancy for
females aged 65 is now 85.9 years; for
men, it’s 84.2 years. It concluded that by
2036, around 23% of the population will have
retired from work.
Most folks consign thoughts of later life and its
potential tribulations to a deliberately difficult-toaccess area of the brain, yet it is something we
have to address and prepare for, physically and
mentally, as well as financially.
Professional financial advisers
will encourage their greying,
middle-aged clients to address
the ‘simple’ stuff associated
with ageing first. This includes
ensuring wills are written and
up-to-date, or checking that
matters relating to pensions or life
policies, nominating who should
receive their assets when they die
have been addressed.

Of course, not everyone wants to downsize and
few older people want to move away from their
communities and local amenities.

costs (£140) and insurance (£60), they’re left with
a balance of £1,200, which gives them a net
rental of £493 per month, or £5,916 per annum.

One option, increasingly popular with middle
aged folks who recognise that they may have
a need for later life care is to buy a property,
the ongoing cost of which is covered by rental
income, and ultimately enjoy the benefits of
longer-term capital appreciation as an alternative
means of funding expensive future care costs.

This figure takes no account of tenancy voids,
but nor does it include any increases in rent.
Bear in mind too that the £5,916 annual net
income represents a healthy 3.9% return on our
couple’s savings of £150,000.
While the net rental income is useful, the longerterm capital appreciation could be
significant. Based upon a current
value of £300,000, let’s assume
that our couple’s apartment
appreciates at an average of 2.5%
a year. This means that by the time
the mortgage is repaid in full and
our couple are both aged 70, they
have a saleable, mortgage-free
asset worth around £490,000.

Admittedly, our assumptions could
prove wide of the mark and the
The next phase is a tad trickier
property’s future prospective
because it involves earmarking
value of £490,000 is likely to be
money for later life care.
worth significantly less than it is
today. Conceptually, however,
Earlier this year, an article in the
acquiring a property likely to
A two-bedroomed apartment in Ramsey for sale via
Financial Times declared rather
appreciate in value and letting
Hartford Homes
brutally that: “Life is unfair and
it over the long term (on the
care is expensive.
example above, our couple would
How could this work?
generate £ 118,000 in net rent over the 20-year
“One person may have dementia and need
Let’s say a 50-yearold couple buy a twomortgage term) has obvious appeal.
care for several years; another may be perfectly
bedroomed apartment for £300,000, using
active till late in life and then suddenly die of a
savings of £150,000 and a 20-year repayment
The appeal is enhanced further if we assume
stroke. So the costs of care fall unevenly. And
mortgage, also of £150,000, on which they’re
that: a) later life care costs will continue to rise
those costs are heavy.”
charged 1.2%. For ease of illustration, we’ll
steadily and b) the state will be unable to fully
assume the mortgage interest rate is fixed,
fund those costs as the population ages.
The FT article noted that the amount most
which means our couple’s mortgage costs them
people pay in taxes doesn’t cover anything like
Few people enjoy thinking about old age, but
£707 a month.
the costs of the benefits they receive, including
with some careful planning the prudent fiftylater life care. Nevertheless, paying for private
Rental demand across the Island remains
something could generate a steady net income
care can be so eye-wateringly expensive that
buoyant and well-appointed two-bedroom
and benefit from owning a valuable, mortgagethe family home may need to be sold to fund
apartments will command monthly rents of
free property at precisely the point at which they
the cost.
between £1,000 - £1,500. If we assume our
need to seriously consider the cost of later life
couple let their apartment at a gross rent of
care.
No doubt mindful of this, the Review of Ageing
£1,400 from which they deduct management
Population Report considered how individuals
might free up equity from their homes in order to
pay for care, offering two possible alternatives:
•

•

Downsizing from their current property
to something smaller, thereby releasing
capital from the larger house, or
Using an equity release product such as
a lifetime mortgage to access part of the
‘hidden wealth’ locked in their home.

42

|

Hartford Homes currently have a range of
modern, new build investment properties
available for sale, yielding around 5%.

For details email sales@hartford.im or telephone 01624 631000

It’s 10 years since the Laxey Working Mens Institute was rebuilt from a crumbling wreck to become a
valued community facility in the heart of the village and this year’s Christmas Market on 27th and 28th
of November will help keep it thriving and go some way to affirming Laxey as the Island’s Christmas
capital.

I

t’s been a year when more people than ever
have been crafting and making local produce
and the demand for stalls has been such that
the organisers are, for the first time ever, letting
stall holders have one day only.

For the visitors it has made it into two different
markets, where they can browse over 100
stalls in four venues and of course meet Santa.
It’s become a very popular event
which brings over 1000 people into
the village each day, which puts
pressure on parking. So, this year the
organisers are encouraging people
to use the buses; anyone who comes
with a valid bus ticket can get in for
half price.

running costs and
to keep the hire
costs affordable for
community groups or
activities, they need
the Christmas Market:
“This year we have
had a lift maintenance
bill of 4K and if
anyone wants to
sponsor the lift we’d
be happy to to talk to
them, it’s an essential
bit of kit. There’s
always stuff to fix and
walls to repaint”.

SATURDAY 27TH & SUNDAY 28TH NOVEMBER

Despite a difficult
year, including months
when the building
had to remain closed,

It’s become a
very popular
event which
brings over 1000
people into the
village each day

The 27th and 28th November will
be a weekend when Laxey village
really embraces the Christmas spirit
with the Institute, Christ Church, the
Station and the Pavilion full of stalls and the local
Cafes and hostelries busier than ever.

For the Institute it’s the single most important
fundraiser. The building is run entirely by
volunteers and it is income from this event that
literally keeps the lights on and the building in
good shape.
Richard Henthorn, trustee and chairman
explained that it costs around 10k a year in

the Institute has still
managed to host 295
sessions for a wide variety of community groups.
Debbie Callister takes the booking and says
that there is a stronger demand than ever from
people wanting to run activities and workshops:
“These range from keeping physically and
mentally fit and healthy for adults and children,
crafting sessions, dog training, dance, musical
performance, community meetings and talks.
Our priority is to make sure the building is
used and accessible to a wide cross section of
our community. Yes, we need to make money
but we volunteer because we can see how
important it is to have a place for the community
to come together. All we ask from people using
the facilities is a modest fee and to return the
building to the same clean condition that they
found it in.”

bringing it alive and helping several charities
raise funds for their own causes.
It also adds more traffic and sometimes
inconsiderate parking. They would like to thank
those villagers who enter into the Christmas
spirit by putting up with this, the DOI for help and
access to the station and encourage people to
enjoy the experience further by getting on a bus
or arranging a car share

The committee acknowledges that the
Christmas Market is hard work and great fun,
but it also has an impact on the village in both
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COMMUNITY

LAXEY’S FAMOUS CHRISTMAS
MARKET 2021

FOOD & CULTURE

ISLAND CELEBRATES LOCAL
PRODUCE AT ISLE OF MAN
FOOD AND DRINK FESTIVAL
More than 10,000 people sampled the delicious creations of more than 70 local producers at this
year’s Isle of Man Food and Drink.

T

he family-friendly event, sponsored by
PokerStars, showcased a range of great
tasting food and drink from artisan breads
to unique ice lollies.
The action-packed programme also included a
variety of cooking demonstrations, talks, food
eating competitions and live music in the Villa
Marina Gardens.
A spokesperson for the Department of
Environment, Food and Agriculture, who
organise the annual celebration, told B365: “We
are absolutely delighted that so many people
took this fantastic opportunity to find out more
about local produce and its journey to their
glasses and plates.
“Buying local benefits the local economy and
environment, as it supports jobs and can reduce
food miles, packaging and waste.”

We are
absolutely
delighted that
so many people
took this fantastic
opportunity to
find out more
about local
produce
New to the festival, Isle of Man Salt Co was
crowned ‘Best Stand’ competition winners, with
The Fynoderee Distillery taking second place
and Red Mie Farm awarded third place.
DEFA’s Food Matters strategy aims to grow the
Island’s food industry by £50m
over 10 years in a sustainable,
profitable and increasingly
collaborative way, so the
food supply chain meets the
needs of customers who are
increasingly conscious of
provenance and traceability.
Sustainability was again a key
theme with a new section
featuring local businesses
active in this area, sponsored
by Zurich International. Traders
were again prohibited from
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using certain single-use plastics and visitors
were encouraged to bring their own bags and
reusable water bottles.
Over the weekend 100kg of recycling was
collected from stations dotted around the
festival.
Sustainability plays a major part in the Isle of
Man Government’s commitment to significantly
reduce plastic consumption in line with its
climate change goals, and the Climate Change
Action Plan Phase One.

There is a new Sound for Isle of Man
Radio Listeners
The Isle of Man has a brand new radio station aimed at the over 35’s
The Sound is available online
www.soundradio.im
On your Smart Speaker
including Skills for Amazon
Alexa – download the Alex
skill.
Mobile App from the likes of
My Tuner Radio
https://mytuner-radio.com
Facebook @
thesoundradioiom
Twitter @soundradioiom

T

he SOUND Radio is on the air right now playing
a format of Classic and Greatest Hits, along
with easy listening music and current contemporary
artists. www.soundradio.im

The new digital station is available on ip radio,
online via our web widget or our website, on your
mobile device and on your smart speaker and has
been created to serve an over 35’s market that has
been abandoned by other music radio stations.
With the advent of smart speakers and a huge
uptake in mobile apps that connect to car stereos
and IP enabled portable radios, radio listening via IP
has increased significantly – 32% of adults claim to
own a Smart Speaker. IP radio listening is the fastest
growing area for radio up 33% on 12 months ago
(Feb19/Feb20).

Listeners to The Sound will enjoy a mix of
music carefully chose from iconic artists from
the 1960’s, 1970’s, 1980’s and 1990’s, through
to the best of todays contemporary artists. The
Sound mixes those classic hits with smooth
easy listening tracks from all decades of popular
music.
Presenters – Our Presentation team are
seasoned broadcasters and have a style that
delivers a professional, friendly and mature style.
News – The Sound also features local Isle of
Man news during peak times such as breakfast,
lunchtime and on the afternoon drive home as
well as traffic and travel information and the ever
important Manx weather.
The Sound offers a unique opportunity for radio
advertisers as well with campaigns across the
station and at fixed times at very competitive
rates. At present, all clients of Energy FM receive
bonus spots on The Sound free of charge.

The Sound offers a
unique opportunity for
radio advertisers
Mike Eldergill, Business Director for Energy
Media said: “The Sound is an exciting concept
and offers listeners a real choice. Currently there
is no locally produced music radio station on the
Island aimed at the tastes of the over 35’s and
in particular, the ABC1 demographic. But the mix
of music will appeal to anyone who enjoys the
greatest hits format but who also needs to be
updated with local news bulletins, weather and
travel news.
The Sound also gives us an opportunity to
target our clients advertising at specific markets.
Energy FM delivers a very strong audience of 15
to 45 year olds with the Chart/Contemporary Hit
Radio (CHR) format, while The Sound is an Adult
Contemporary (AC) and easy listening station.
– We can therefore offer the full demographic
spectrum”.
Although The Sound is currently a digital
station, they have a strong desire to deliver the
service on traditional radio platforms such as FM
which still has many years of service left. Initial
response has been extremely positive and the
format has been welcomed by listeners who
have been tuning in in their thousands via smart
speakers such as Sonos, Bose and Amazon to
name a few.
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FOOD & TRAVEL

IS FOOD & BEVERAGE THE ANSWER
TO BOOSTING TOURISM BUSINESSES
HIT BY THE PANDEMIC?
BY ERIK WOLF, EXECUTIVE DIRECTOR, THE
WORLD FOOD TRAVEL ASSOCIATION

Despite the doom and gloom of the pandemic, we haven’t lost our passion for good food and drink.
In fact, many of us finally had the time to cook at home, and talk with parents and grandparents
to resurrect family recipes and learn old cooking methods. And because of the restrictions on
movement, many of us have also rediscovered the joy of shopping in our own local neighbourhoods
– bakers, butchers, greengrocers, etc. In many ways, the pandemic opened our eyes to the food
and beverage options in our own local areas.

D

espite the negative effects of the
pandemic, I’ve seen numerous positive
benefits. Specifically, many local food
and beverage retail stores and producers have
done well financially during the pandemic, and
even grown market share.
As for travellers, not everyone plays golf, visits
museums or enjoys sightseeing, but everyone
eats and drinks. The onus is on tourism offices
to help visitors to discover their unique and
memorable food and beverage products and
experiences. What a shame when millions of
tourists leave a sun-drenched beach area with
memories of nothing more than fish and chips,
hamburgers, pizzas, colas and imported beer –
the same food and drink they can get at home.
Worse is that many of these prepared foods are
made by foodservice factories – lower quality
purchased wholesale and resold to tourists
at a tidy profit. Those tourists will never be
ambassadors for that destination, because they
simply did not experience anything unique and
memorable.
What if we could do better? What if destinations,
governments and businesses worked together
to celebrate local food and beverage producers,
growers and makers?
Research done by the World Food Travel
Association shows that food-loving visitors
spend on average 25% of their travel budgets
on food and drink. That percentage increases
in more expensive destinations, as well as
when food lovers spend on culinary souvenirs.
We actively seek out local grocery or gourmet
stores and think nothing of spending £200 on
food and drink products on every trip to bring
home with us. That’s in addition to everything
we already spend on restaurants, cafes,
wineries, breweries, bars, food and beverage
tours and other culinary experiences. That said,
food lovers are explorers and prefer to do our
culinary souvenir shopping among locals and
avoid the overpriced duty-free stores. Yet it is
not always easy for us to find the best places to
buy our culinary souvenirs. To this end, certified
local culinary tourist guides can really help.
Because many of us bring food and beverage
products back as souvenirs, a few things
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happen when we share these food and
beverage products with friends at home. First,
the word-of-mouth engine starts. Friends
and family sample our souvenirs, hear our
endorsements and put themselves in our shoes.
They see our pictures and videos and imagine
what it would be like to be there, sampling these
food and drink items themselves. Invariably,
someone asks “Where can I get this here?” If
the product is not available in my area, then
someone will have to make the trip to buy it
in the same place where I bought it. That gets
added to a wish list, which is what travellers are
doing right now – adding to their lists.
Food and beverage brands can also encourage
tourism. There is a very good reason why over
a half million visitors each year (pre-pandemic)
visit Epernay and Reims, France. It is because
they know the Dom Perignon, Pommery and
Taittinger cellar names.
The story is the same in Napa Valley, California,
USA, which received four million visitors in 2019.
People will travel to visit a famous brand like
the Robert Mondavi Winery. Or consider the
Ghirardelli chocolate factory in San Francisco.
If you are a food lover, no visit to the city would
be complete without a trip to Ghirardelli. You
can even smell the chocolate in the air as you
approach the facility. Talk about touching all five
human senses.
Specific food and beverage products can also
encourage tourism. One example is Parmesano
Reggiano in Italy, where visitors will go because
they want to try “the real thing.” Great balsamic
vinegar is available everywhere, but if you
want “the real thing,” then one simply must visit
Modena. If you want some of the best black
olives in the world, you’ll need to make a trip to
Peru. There, the high acid content and terroir
give the black olives an intensely rich flavor
found nowhere else on Earth. Are you ready to
travel yet?
Authentic experiences and genuine products
can have another major impact on an area,
namely increasing community pride. To be
known as “the place” where visitors (and locals
alike) can get “the real thing” is a badge of
honour. Sadly, many entrepreneurs still do not

About the Author:
MERIK WOLF, MA, CCTP, MCTP is
recognised as the founder of the modern
food tourism industry and the World Food
Travel Association. He is a highly-sought
speaker, thought leader, strategist and
consultant, in the US, UK and abroad, on
food and drink tourism issues, and has
been featured in The New York Times,
Newsweek and Forbes, and on CNN, Sky
TV, the BBC, the Australian Broadcasting
Corporation, PeterGreenberg.com, and
other leading media outlets. He advises
leading global brands such as World
Travel Market, Absolut, American Express,
Disney, Marriott and Royal Caribbean,
and organizations such as UNESCO and
UNWTO. His articles, research and books
have been translated into dozens of
languages.
have access to one or more of those essential
components. Better training and investment
opportunities can help these entrepreneurs to
survive and thrive as economies world-wide
adjust to the new normal.

MyBiosphere

This month, Lucy Kerr writes:

I

was born and brought up on the Isle of Man and am very proud of my
Manx heritage. Over the years, I have been lucky enough to spend time
studying, working and travelling abroad but I have always been drawn
back to the Isle of Man.
When I was invited to write about a favourite part of the Island or Island
life, my mind began to race. How on earth would I be able to choose one
aspect of the Isle of Man to focus on?
The lifestyle we enjoy here is very hard to beat. I absolutely love the ease
with which we can access so many stunning locations around the Island,
and that we often have these unspoilt places to ourselves.
Every day I marvel at the fact that we can leave work or school and within
minutes be back at home, or cycling through a plantation, or building
sandcastles on the beach.

These days I, like many others, enjoy boat trips to the Calf of Man during
the summer months, and I am so thankful that its wild and natural beauty
remains largely untouched.
The wildlife that can be seen on and around the island is fabulous, from
basking sharks to porpoises, and puffins to choughs.
A trip to the Calf of Man also gives an opportunity to view the Isle of Man
from a different perspective. We really are lucky to have this unique and
spectacular landscape right here on our doorstep.
I launched my business Rock Relocations to help people relocating to
our Island, by showing them around, finding property and assisting in all
aspects of their new adventure.
My mission is to make sure they settle quickly and enjoy the amazing
lifestyle and scenery that is on offer here.

A few weeks ago I
spotted dolphins in
Port Erin bay, so, after
dropping my children at
school, I dashed home
for my wetsuit and swam
across the bay (I was
hoping to fulfil my lifelong
dream of swimming with
dolphins…. alas, they did
not come and play).
I was still home in time
to login to work for the
morning. There cannot
be many places in the
world where a Tuesday
morning would look like
that.
When talking about
specific locations of
interest on the Isle
of Man, I always go back to places with family history and personal
connections. One such place is the very special, incredibly beautiful island
off the south coast; the Calf of Man.
In 1937, my great grandfather, Francis Dickens, was travelling in a train
carriage with a man named Joshua Popplewell, who owned the Calf of
Man at the time. Popplewell told him that he planned to sell the island to a
syndicate for tourism development.
Dickens was horrified and told Popplewell that he would buy the Calf of
Man instead. By the end of the journey, the deal was done, and Dickens
then gifted the Calf of Man to the National Trust so that it could be
preserved in a natural state.

Lucy Kerr is the owner of Rock
Relocations Isle of Man.

To find out more about UNESCO Biosphere Isle of Man, or to apply to be a partner, visit
www.biosphere.im, email biosphere@gov.im or ring 01624 686080.
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The Isle of Man is the only entire nation to boast UNESCO Biosphere
status, reflecting it is a special place for people and nature.
In our regular feature, authors from different walks of Manx life offer a
personal perspective on #MyBiosphere.

COMMUNITY

EIGHTH GRANITE
MANN CHALLENGE
The Granite Mann Challenge, organised by The Children’s Centre and sponsored by Browne Craine
& Co is the only off-road triathlon in the Isle of Man in which participants can take part either as an
individual or as a team.

C

ompetitors “enjoyed” a 400
metre swim in the reservoir,
followed by a 10 kilometre
mountain bike ride using the trails
around the plantation with the final
element being a five kilometre
scenic trail run using the tracks in the
plantation.

autumn sun to warm those who took
part and came to watch.
“Our events raise money so we can
help families in need living on the
island. As a completely independent
Manx charity we have to raise all the
funds we need to do the vital work
we do with children, young people
and families. This year alone we have
worked directly with 600 individuals
who are struggling, not fitting in, not
able to access services anywhere
else.

The 2021 Granite Mann winners were:
•

•
•

•
•
•
•
•

•

Men’s Triathlon Solo: William
Draper – winning male for the
fifth year running;
Ladies Triathlon Solo: Ellen
Barker;
Men’s Triathlon Team: The Spice
Boys (Ryan Fairclough/Andy Bass/Ryan
Fairclough);
Mixed Triathlon Team: ACA (Ali Neuwirt/Tim
Woakes/Conor Caley);
Ladies Duathlon Solo: Emma Atkinson;
second year running
Men’s Duathlon Solo: Nigel Beattie;
Men’s Duathlon Team: Bell-Scott Brothers
(Phil Bell-Scott/Anthony Bell-Scott);
Ladies Duathlon Team: All we do is tri
(Clare Singleton/Erin Cregeen-Watson/Alice
Oakes);
Mixed Duathlon Team: North South Divide
(Paul Perkins/Nicola Bowker)

This year spot prizes were introduced with
David Gibson, Diane Motley, Team Melon
(Alex Graham/Alex Graham/Hollie Mills) and
ATLA Front (Daniel Foulis/Rachel Gregson) all
receiving a prize.
“Congratulations to all the competitors who
took part,” said Basil Bielich, director in Browne
Craine & Co. “This year’s event was Browne
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Craine’s third year of sponsoring Granite Mann
and it was great to see so many competitors
taking on the challenge of the course which is
no mean feat!
“It was a pleasure to again hand out the awards
to the worthy winners and also the new spot
prizes for individuals and teams who we felt
deserved special recognition. I’d also like to say
well done to Jane, Sharon and the rest of The
Children’s Centre team for organising a great
event. We are already looking forward to next
year!”
Browne Craine decided to get involved and
support the event because it helps raise money
for a fantastic local charity and its staff regularly
take part in events which are organised by The
Children’s Centre.
“We were so lucky with the day, I would even
wager we had the perfect weather for an offroad triathlon.” said Joff Whitten, Head of The
Children’s Centre. “Not too cold to start with,
a little bit of rain to get used to the lake swim
followed by the clouds clearing and some lovely

“Granite Mann has raised us nearly
£8000 – this pays for over 59
sessions working directly with a young person
unable to attend school. We are tremendously
grateful to Browne Craine for sponsoring this
event, without this sponsorship we couldn’t
raise the money we do. A big thank you also
to Gav and the Bikestyle team for once again
supporting our event, and providing all the
prizes.

“We are in awe and incredibly grateful to all
those who took part. I might (might!) give it a go
myself next year.”
To find out more about The Children’s Centre,
and/or the fundraising events they hold
each year you can visit their website www.
thechildrenscentre.org.im.

FASCINATING NEW BOOK FROM RAY STANFIELD
Home to probably the most complete mediaeval castle in Europe, Castletown’s slightly sleepy aura
today belies its history as stronghold, former island capital and bustling port.

C

astletown past & present has just been
published by Loaghtan Books, nicely in
time for those searching for Christmas
gifts. Once again the starting point has been
Ray Stanfield’s extensive collection of rare
postcards. George Hobbs has matched the
old scenes with modern equivalents, while Sara
Goodwins has added captions to put them in
context.

of magic and witchcraft, which still exists in
Cornwall. A local school is renowned for
annually setting the world’s most difficult quiz.
And, each year, the quiet town hosts the World
Tin Bath Championship. Much has changed, of
course, but, as the photographs show, it’s often
astonishing just how much has remained the
same.
Castletown past & present joins sister volumes
Port Erin past & present and Peel past & present
in the popular series. Each retails at £13.95 and
is available in shops throughout the island, or
online from www.loaghtanbooks.com.

Explains George: ‘I try to make the views as
accurate a match as possible, but sometimes

I’ve had to think laterally. For example, Ray
had an old postcard of a rorqual whale washed
up at Langness in 1925. I could have taken a
photograph of the horse gullet rocks where it
washed up, but that didn’t seem very interesting.
Then we found that the whale’s skeleton was
hanging up in the Natural History Gallery of the
Manx Museum, so I photographed it there.’
Not only the whale provided the book’s
surprises, as the team found. Castletown
was once home to a world famous museum

ISLE OF MAN ARTS
COUNCIL EXHIBITION
ELLYN: A TALE OF MANX
CONTEMPORARY ART
The Isle of Man Arts Council, in partnership with
UNESCO Biosphere Isle of Man, enjoyed a successful
opening weekend of their new art exhibition Ellyn at the
Villa Marina Arcade in Douglas.

T

he show features new artwork on the theme of the Isle of Man by more than
60 contemporary local artists - with the work also being published in a new
collaborative art book.

Ellyn is open daily between 10am-4pm and will run until Sunday 10 October at the
Villa Marina Arcade.
Full pedestrian access is being maintained to the exhibition while the cultural area
works are being completed as part of the Douglas Promenade Refurbishment
Scheme and directional signage is in place during this time.
There is also a drop-off area and bus stop nearby and two-hour disc parking
is available at Chester Street car park. Disabled parking is available on Harris
Promenade.

|

49

COMMUNITY

CASTLETOWN – PAST
AND PRESENT

HEALTH & WORKPLACE

61% OF UK OFFICES DON’T PERMIT
MUSIC, DESPITE OVER HALF OF
EMPLOYEES BEING IN FAVOUR
 Ahead of employees returning to the office,
new research by Office Furniture Online delves
into one of the biggest workplace debates:
office music
 61% of offices don’t play music, despite over
half (54%) of workers expressing they enjoy
listening to songs

 However, a third of office workers (32%) have
ended up in an argument thanks to the choice
of music or radio station
 Neuro-linguistic coach settles the debate
once and for all, revealing that listening to
music does, in fact, improve morale and boost
productivity

The office playlist can often lead to a heated debate. While some employees prefer to listen to music
to get them through their 9-5, others wish to work in utter silence. But, according to new research1,
over half (54%) of workers do favour music in the office.

A

s many offices across the UK prepare
to welcome their employees back
into the workplace, a new study by
Office Furniture Online1 has revealed once
and for all whether music really does improve
performance, alongside worker’s preferences.
Whilst over half (54%) of workers enjoy listening
to music when working, 61% of offices don’t play
music out loud for staff to enjoy, despite workers
expressing it helps to fill the silence (42%) and
increases productivity (35%).
However, a third of workers (32%) claimed that
the choice of music in the office has caused
arguments between staff, and one in ten people
(11%) dislike the music that is played in their
office.
Looking at the demographic split for listening to
music whilst working, those aged 16-24 and 4554 (45%) state they always enjoy the music that’s
played, the highest percentage out of all age
groups. Whereas 19% of 55+ reveal they hardly
ever enjoy the music that’s played.
On the other hand, for the 39% of workers
whose office permits music, the radio is their
preferred source of tunes (42%), 16% also like
to listen to podcasts. When asked about their

go-to radio stations to get them through the
day, BBC Radio 1 takes the top spot (39%) a firm
favourite of Gen Z (55%), followed by Capital
UK (29%) and Heart UK (28%), despite Heart
being crowned the most popular station at the
beginning of the year2. Interestingly, BBC Radio
2 is another favoured choice among Gen Z
(27%).
The UK’s top office radio stations are as follows:
•
•
•
•
•

BBC Radio 1 – 39%
Capital UK - 29%
Heart UK - 28%
BBC Radio 2 – 21%
Kiss – 16%

*In the Isle of Man the likelihood is that Manx
Radio, 3fm and Energy FM would figure in the
top rankings.
As the study uncovers, it’s clear many workers
are in favour of music whilst working. But does
it, in fact, increase morale? Neuro-linguistic
programming and hypnotherapy coach,
Rebecca Lockwood, explains:
“When we listen to music it creates an
intentional representation in our mind which
gives an upbeat feeling. The kind of music
you’re listening to will determine how you feel.

Listening to music that makes you feel good
will have a great impact on your mental health
because it creates an internal perception that
leaves you feeling good, which in turn boosts
office morale. After all, employees generally get
a buzz off one another, so if one member of staff
is feeling joyous, it’ll have a ripple effect.
“Try, where possible, to opt for upbeat music that
won’t create a sense of sadness because this
will have a negative effect on your mental health
- you’re creating internal perceptions in your
mind that you’re not happy which in turn will lead
to a drop in productivity levels or distract you
from the work you’re doing.”
Mark Taylor, Managing Director of Office
Furniture Online, also comments on the findings:
“As people return to the office, it’s important to
create a sense of harmony, while still ensuring
staff are comfortable and productive. Creating a
shared office playlist with upbeat, popular songs
can help with this.
“However, make sure you speak to your staff
to see what their preference is, and if possible,
provide them with quiet “break out” areas where
they can go to if they need some peace and
quiet”.

Want to find out more about the
research? Head here: https://www.
officefurnitureonline.co.uk/blog/
music-in-the-office-how-do-wereally-feel/
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Arts Aid has announced its 2021 scholarship awards.
Now in its fourth year, the charity has made awards
to nine exceptionally talented Isle of Man students in
the arts.

S

even of the recipients will be attending arts education
programmes at some of Britain’s most prestigious arts
colleges, while two are completing their final year at
high school.
From BTEC diplomas and A-levels to Bachelor’s degree and
Level-6 diplomas the courses range from dance and drama to
fine art.
Christian Cooper begins his second year of a BA in
musical theatre at Mountview Academy of Theatre Arts in
London.
Amy Convery embarks on a 3-Year Diploma in musical
theatre at Laine Theatre Arts (Epsom).
Alicia Schofield progresses to the second year of her
Diploma in dance at SLP College (Leeds).
Alexandra Slater is well advanced in her Diploma course
at the London School of Musical Theatre.
International award-winning pianist Annabel King will be
completing her A-Levels at Chetham’s School of Music in
Manchester.
Joshua Morrison begins a degree course at Rambert
(London).
Gracel Delos Santos is taking a Foundation Course at the
London Academy of Music and Dramatic Art.
This year awards have also been made to Ballakermeen
High School sixth formers, Alicia Kewley and Paulina
Kudzydlow, to assist them in their fine arts degree
applications.
The directors of Arts Aid are very grateful to their growing
number of corporate, charity and individual sponsors. These
include ILS World, Isle of Man Advertising, Ramsey Crookall
and Zedra, together with the trustees of the WTC Brien, the
Elizabeth Clucas and the J R Moore Trusts, as well as Shane
Magee.
David Wertheim, chairman, said: “Once again Arts Aid has
been immensely fortunate to receive applications from an
outstanding group of highly talented and ambitious young
Isle of Man arts students. The directors are very pleased to
be able to help them achieve their goals. The last eighteen
months have been extremely challenging for everyone as a
consequence of the COVID-19 pandemic, but especially so for
those in or aspiring to careers in the arts. Our award recipients
remain undaunted and we wish them every success both in
their forthcoming studies and beyond when they come to
make their way in the creative arts world.”
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THREE YEAR CAMPAIGN HAS
CHANGED THE LIVES OF
CROSSROADS’ YOUNG CARERS
Quilter International on target to donate £60,000 as fundraising drive enters final
phase

A

three-year fundraising campaign has
helped to change the lives of more than
100 young carers here on the Island.

With just four months left to go, Quilter
International employees are on schedule to hit
their target of raising £30,000 for Crossroads’
Young Carers Project which helps children aged
from five to 17 who care for relatives. The aim was
to raise £10,000 every year for three years with
every pound being match-funded by the business.
£40,000 has already been donated and that’s
enabled the charity to introduce two more support
groups, one-to-one sessions, take young carers
off the waiting list (there are currently 71 on the list),
and employ a Young Carers Worker.
In 2019 funding also enabled Crossroads to hold
a Young Carers Festival to give our community’s
real-life superheroes a well-earned break. That’s
all made a massive difference to the lives of
young carers, one of whom commented: “I started
going to a young carers group last year and have
recently been able to join in with the regular
sessions. I really enjoy all the activities we get to
do because they are things I am not usually able
to do. I have also made some new friends and
look forward to going each time to see them and
all the other young carers like me.”
At the beginning of the initiative, the Crossroads
team visited Quilter International’s HQ to explain
the challenges faced by young carers who
help to look after vulnerable relatives every
day. Wendy Ranft-Gerber, Communications
& Community Investment Manager at Quilter
International, commented: “Hearing about real-life
experiences gave everyone added motivation to
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make sure that we achieved our target of raising
£30,000, which will be doubled following match
funding. The campaign has been enthusiastically
supported across the business from day one. The
pandemic and lockdowns meant that we had
to think outside the box when some fundraising
events had to be postponed, but despite those
challenges we have remained on schedule
thanks to the
energy and
enthusiasm of
everyone in our
team. Of course,
we couldn’t
have reached
our target
without the
support of the
generous Manx
community who
have attended
events open to
the public, or the
help we have

received from the fantastic team at Crossroads.
“We have organised everything from bake sales
and dress down days to a family circus fun day
in July this year. It’s been a really rewarding
experience and, in addition to raising funds,
it’s also helped to raise awareness about the
challenges faced by the Island’s amazing young
carers who are an inspiration to us all.”

Jackie Betteridge, CEO, Crossroads, said: “Quilter
International’s campaign has had a far-reaching
impact and changed lives by allowing us to offer
additional services, and to extend the support
we provide to more young carers. We have seen
first-hand the positive effects this has had – so we
must say a massive thank you to everyone who
has organised and supported fundraising events
over the past three years.”

To find out more about the difference we make or how to get involved
please call or email: info@thechildrenscentre.org.im or 01624 800000

NOT ALL OF US ARE MADE OF STONE
BY JOFF WHITTEN
Head of The Children’s
Centre

W

e recently held one of our outdoor fundraising
events, Granite Mann 2021 – the islands only offroad triathlon. We had nearly 125 people take part,
swimming in the Cringle reservoir, mountain biking a technical
trail or running through the plantation.
Some people chose one of the disciplines as part of a team,
some two and some all three. The reservoir was a balmy 14.4
degrees. We couldn’t have asked for a better day for the
event as it started off a little chilly, perfect for
all those taking part in the off-road activities
then warmed up later into the morning
with a lovely autumnal sun cheering all the
participants and supporters on.
So many people were involved with the
event, from the team at Bikestyle who
checked in the bikes for us – to the kayak
group, Paddle Boards, who ensured
the 400 metre lake swim was safe and
enjoyable experience. Winners won and
teams completed the challenge. We raised
around £8,000 from the event and have to
say a special thanks to our sponsor Browne
Craine & Co who have supported Granite
Mann over the last three years; with-out such
sponsorship this event may not take place
and it certainly wouldn’t raise any funds for
the charity.

The
Children’s
Centre is
a charity
whose sole
purpose is to
help children,
young
people and
families

It was such a lovely day and event, I was surprised to hear
myself say “I should take part in this next year”. Maybe I will,
but not all of us are made of stone.
There was a special atmosphere around the event for us that
some might have missed on the day and those who weren’t
there wouldn’t know about. It is to do with one of the families
we work with.
The Children’s Centre is a charity whose sole purpose is to
help children, young people and families who fall between
the gaps in other provisions. We have nearly 30 years’
experience working in this way. We provide support where
families need us. We help children with their challenges
where other providers are unable to. We find solutions to

problems that we perhaps don’t like talking about. The root
causes of the issues we address come from all sorts of factors
such as poverty, social isolation, additional learning needs,
bullying, health challenges and domestic abuse.
One of the families we have been working with, their oldest
child has been selectively mute for over a year. We get a lot
of children with selective mutism coming to The Children’s
Centre, a severe anxiety disorder that if untreated can carry
on into adulthood. It’s worth googling the
condition if you are interested.
One of the significant issues of the condition
is how much it impacts relationships with
immediate family. The young person in
question has a 6 year old sister called
Amelie. For most of her talking life she hasn’t
had a strong bond with her older brother
as they haven’t really talked. Until recently.
As a result of our work the young person in
question has started talking. We were thrilled
that he engaged in a full conversation with
other young people at the farm last week –
unaided by us and unprompted.
Amelie decided she wanted to do
something for the charity and with the
incredible support of her mum and dad,
challenged herself to walk 100 miles over
the summer as a sponsored walk. As it
happened Amelie completed her challenge on the same
day as Granite Mann. We invited the family along to start the
event – personally I was thrilled to see her older brother there
as well. He has made such incredible progress since working
with us, with these funds and ongoing donations we can
continue to support more children.
Amelie set herself a target of £400 which she has already
broken but if you felt you wanted to support her 100 mile
walk, she has a Just Giving page. It explains a little more of
her story.

https://www.justgiving.com/fundraising/
donna-richardson12
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IS BACK PAIN BEATING YOUR
BUSINESS? TIME TO BEAT IT
BACK!

BY MICHAEL FURLONG, CLINIC DIRECTOR, BALANCE HEALTH CENTRE, LIVERPOOL

You have a brilliant idea that will propel your new business into a lucrative new market … but the pen
you need to write that idea down has fallen on the floor and you can’t bend down to pick it up. Never
mind, you can type it into a doc on your laptop. Aren’t you clever for coming up with a workaround?

N

o. Not unless the next thing you do is
address that back pain.

Any by the way, that laptop may be involved in
you having the back pain.
The less we move, the more our muscles
weaken. The less we move, the more we lose
flexibility in the joints as the tissues around them
become stiff or tight. Sitting at a desk all day,
slouching and generally not moving as much
means that when we do stretch or twist or
bend over incorrectly to lift something, we can
strain our spine or, we can trigger a protective
response in our body which causes it to lock up
in a spasm. That protective mode is very painful.
There can be inflammation if there is minor injury
to soft tissues (muscle) and the inflammation can
irritate nerves and cause further pain.
How much pain could you manage before the
pain impacts how you manage your business?
Depending on the nature of the problem, in
practically all cases something can be done to
help people; from manual therapy and exercise,
to more advanced treatments such as IDD
Therapy spinal decompression.

Unresolved back pain
Unresolved back pain can either mean that we
have back pain because we have put off doing
something about it, or it can mean that despite
trying some treatments the pain persists.
As a clinician, back pain is by far the number
one reason people come to see me. The same
applies generally to osteopathy and chiropractic.
We see people with back pain who fall into both
categories of unresolved pain.
There can be a variety of causes of back pain.
Of course, a traumatic injury from falling off a
ladder or a car accident can create an instant
problem, but in most cases the causes of the
back pain have built up over time.

Manual Therapy and Exercise
As a clinician, often the first task we must
perform is to gently encourage the body to
release the spasm and then work on the stiff
joints and tight muscles. When somebody has
back pain, they think the problem is in their back.
However, the reason the back has a problem, is
often due to problems elsewhere.
Our bodies work as a single unit. So, if we sit
for prolonged periods for example, the muscles
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in our hips (hip flexors) can become tight. Or
again through sitting and lack of movement, the
hamstring muscles in the back of our legs can
lose length and this combination changes our
posture and put undue strain on our backs.
There is some debate about the importance of
core muscles, but these are the deep muscles
in our abdomen which support the spine and, in
some ways, push the spine back and keep it in
place. This isn’t the “six pack” muscles and we
don’t need such aspirations to have a healthy
spine, thank goodness.
So, in most cases where pain hasn’t been
addressed for a long period, we begin by easing
the tightness around the painful area and then
we examine the tissues which connect the body
as a whole.
Patients often equate “exercise” with images of
army drill sergeants and boot camps. The reality
is that in the time it takes to read some social
media posts on a phone, we can all do some
exercises which have a dramatic impact on our
spinal health. And whilst we are interested in
spinal health, any exercise and being pain free
means we can do so much more besides and
live life with a smile on our faces.

But I am still in pain!
The second category of unresolved pain is
when manual therapy and exercise haven’t
brought about change. It is always good to
get a second opinion if one practitioner is not
able to address the problem. However, some
conditions can be more challenging.
A “slipped disc” or the correct term is a “bulging”
or “herniated” disc is a common category of
back, neck and nerve pain which can persist and
have a significant impact on someone’s life.
The intervertebral disc is a spongy like shock
absorber which sits between the bones of our
spine (vertebrae). If we think of the vertebrae in
the spine like a stack of cotton reels, the discs
in between are like mini-donuts which can be
squashed in all directions. This is why we can
bend to the side, backwards and forwards as
well as twist.
As we get older the disc walls can become
weaker. These days the number one enemy
of the disc is the way we sit and slouch. Poor
posture and a lack of activity puts a lot of
pressure on the disc which is unable to stay
healthy and recover adequately from this slow

About Los Las Ultra:
Michael Furlong is the Clinic Director of
Balance Health Centre in Liverpool. An
Osteopath for over twenty years, Michael
is passionate about spine care. When IDD
Therapy resolved his own herniated disc,
which was threatening to stop him from
working, Michael brought IDD Therapy to
his clinic to complete a comprehensive
non-surgical spine care service.
bombardment. Over time the discs can weaken
and become vulnerable.
Sudden or small movements can cause the
toothpaste-like centre of the disc to push out
and cause the walls of the disc to bulge. In
some cases, the centre of the disc can push out
through the disc wall itself. At any given time,
we may have slight bulges in our discs and
the body has a natural correction and healing
mechanisms, so it isn’t a problem. Movement or
rather, correct movement, is especially beneficial
for disc health.
However, if the bulging disc wall presses against
a nerve as it exits the spine, the result can be
shooting pain or dull aching pain. If the centre
of the disc pushes out through the wall, then
the pain can be especially intense and cause
additional chemical irritation to the nerves as the
area becomes inflamed.
Such a disc bulge usually happens at the bottom
of the spine and this is the area where nerves

When the body picks up a sense that it is
injured, it can go into spasm. The spasm is like
a cramp sensation and the muscles lock-up
thinking they need to prevent further movement
and possible further damage. This, in itself, is
incredibly painful and combined with nerve pain,
is doubly bad.
Physical therapy can address most cases of
sciatica caused by a bulging or herniated disc.
The body has its healing mechanisms, and
a skilled practitioner will work to relieve the
muscle spasm and then work on tissues to free
movement, whilst gentle exercises strengthen
supporting muscles.
Over a series of treatments pain can subside
and, gradually, normal movement returns.

IDD Therapy Spinal Decompression
When a condition has built up over a long
time, the tissues around the spine
can become extremely stiff and
immobile. The discs in our spine
rely on movement to replenish
fluid and nutrients but if the
joints become compressed,
which is compounded by
pain, then it can be very
challenging to restore
mobility and function to help
the disc.

make significant improvement and return to a
pain free life.

Pain Management
There are of course many causes of pain. Agerelated back pain from conditions like arthritis
can lead to restricted movement. Sadly, in some
cases we must not set our expectations too high
about the degree of improvement that can be
achieved.
However, some improvement can usually be
obtained with gentle activity and hands-on
treatment in order to give relief, and to preserve
and maintain function, i.e. to prevent further
deterioration.
Pain management is a term to describe where
pain persists and, usually, pain medication or
injections are given. A pain consultant will
discuss the available options depending on the
severity of the pain. Pain medication can help
ease pain and ideally provide a means to get
some improved activity levels.
Whilst not desirable, some conditions
are only currently served with
pain management through
medication.

Surgery
Spinal surgery

has an important place in spine care. It is
generally given as a last resort and most
orthopaedic surgeons and neurosurgeons will
only operate when all other non-invasive options
have been exhausted.
Surgeons will not typically operate for nonspecific back pain and will usually only intervene
when the pain is severely impacting on a
patient’s life and or it is causing weakness; loss
of balance or loss of bladder/ bowel control.
When surgery is the required treatment
route, the surgeon will advise on a course of
rehabilitation after the surgery to give the best
possible long-term outcome.

End Note
Back pain can affect us all and it is rare that
anyone gets through life without an episode
or two of pain. Most unresolved pain can
usually be resolved; it is a case of undoing
and correcting the causes which created the
problem.
No clinician has the answer for every patient
who comes before them. If you are still in
pain, never be afraid to seek a second opinion
because a different set of eyes will always
look at a problem through the lens of different
experiences and knowledge.

IDD Therapy is a
computer-controlled spinal
decompression treatment which
practitioners use to decompress the
affected spinal segments. This nonsurgical treatment sees patients lie
fully clothed on the table of the
Accu SPINA machine.
They are connected to the
machine by ergonomic
pelvis and chest harnesses
and then a gentle force
pulls the pelvic harness at a
precise angle. The way in
which the force is applied
means that we can take
pressure off the affected spinal
segment and importantly, gently
stretch and work the tissues. This is
done through a series of stretching cycles
to help release muscle spasm and improve
mobility.
Patients have a series of twenty-five minute

sessions on the Accu SPINA machine. IDD
Therapy treatment is combined with hands on
treatment and exercise, again to help address
some of the other underlying causes which led
to the problem manifesting in the first place.
By decompressing the disc, restoring mobility
and taking pressure off nerves, patients can
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leave the spine and travel down through the
buttocks to control the legs. This sciatic nerve is
a source of real pain, and even agony, for some
people and the pain condition is called sciatica.

Exactly what it says on the tin – news snippets, forthcoming events and information from the
business world.

EXPLODING THE MYTHS AROUND
FINANCIAL PLANNING

BY JOANNE DUGDALE OF CHARTWELL PLANNERS

Myth 1: Financial Planning is too
expensive.

Myth 6: I don’t need a financial
planner, until later in life.

The question to ask is ‘Are you getting value for
money?’ which is the driver of any successful
arrangement. Like any professional service
provider, financial advisers charge for their
services but their objective is to get you to a
financially better position than you were before.

Its always better to plan early. The earlier the
better. The longer you wait, the harder you’ll have
to work and the more you’ll have to save.

Think of a financial adviser’s services as an
investment instead of an expense. Financial
advisers can help you improve your cash flow
through responsible budgeting, protect you
against ill health or death, mitigate tax liabilities,
increasing your investment returns, or even
helping you avoid costly financial mistakes.
It's important to not only understand the charges
your adviser will make, but also the value they
add. Taken as a whole, the value of the planning
process far outweighs the cost of the service.
Many who have worked with financial advisers
would say that ‘peace of mind’ was the leading
benefit. What price would you place on that?

Myth 2: I need to have a certain
amount of wealth to work with a
financial adviser.
While it is true some advisers focus on customers
with a certain amount of funds available, many
advisers work with customers at all levels of
income and assets.
An adviser’s expertise and technical knowledge
can bring value to those with more modest funds
to invest, especially when it comes to more
complicated matters. Because advisers tailor
their advice to your specific situation, you can
benefit no matter where you fall on the wealth
scale.
Remember; Wealthy people are often wealthy
precisely because they planned for it. It’s not
what you’ve got it’s how you use it. They will
have achieved their wealth with careful planning
and diligent savings.
Financial planning is beneficial for everyone,
because it helps you balance living for today with
preparing for the future.

Myth 3: I will lose control of my
finances.
In the end, a financial adviser doesn’t make the
final decision. They are there simply to advise
you.
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We can make many plans for our future, and life
will always throw us a curveball. So, the earlier
you start working with a financial adviser, the
better your chances of reaching your goals.
Especially for retirement planning, it’s never
too early to understand your options and start
making decisions.
•

Joanne Dugdale of Chartwell Planners
The best financial advisers will give you
recommendations based on product and
investment knowledge, research, and economic
trends, but it is ultimately in your court to decide
whether to proceed with the recommended
advice.

Myth 4: I don’t need a financial
planner.
You may have a level of knowledge and keen
ability to manage your finances, but there is no
denying that the world of finances changes daily
and maintaining that knowledge is a full time job.
A trained and qualified financial adviser can help
you navigate your objectives in ways that keep
you protected and they will be aware of the latest
updates and changes in regulations, market
fluctuations, and economic impacts.
If you have financial goals of any kind (retirement
planning, university education, savings), then
you’re a good candidate for financial planning.

Myth 5: I will inherit from my parents
(or other relatives) so I don’t have to
worry about a financial plan
You may be hoping/expecting to receive an
inheritance, but it doesn’t mean you don’t need a
financial plan. After all, it’s unlikely that you know
with 100% certainty that:1.

Your inheritance won’t be spent on later life
care costs
2. When you will get your inheritance
3. How much you’ll be receiving.
If you do anticipate an inheritance, we help
establish a solid plan based on where you are
now and what they can control, so you’re never
caught unprepared.

•

•

•
•

Without a plan, how can you even be sure
when you can retire?
Do you know what you’ll need to cover your
basic expenses and where those funds are
coming from?
Do you know if you can afford to take up
a new hobby, travel more, or pay off your
mortgage?
Do you know when the best time is to start
drawing your pension funds?
Do you know how to structure your finances
for optimum tax efficiency?

How do you know you won’t outlive your
money?
A financial planner can help you with all of this.

Myth 7: A financial adviser will talk in
terms beyond my understanding
When you are seeking advice on anything in life
it is assumed that you don’t know as much as
you would like too. You couldn’t possibly know
all of the financial jargon or industry terminology
that financial advisers speak every day. However,
a good financial planner will look to impart what
they know and build your knowledge to give
you more confidence. They won’t give advice
until they have listed and understood your goals.
Ultimately, the success of a financial planner
comes from helping you become successful.

Myth 8: Once you have a Financial
Plan in Place, You’re Set
Hmmm not quite. Your circumstances, your
financial situation, financial markets, fund
managers, products, tax legislation are all subject
to change and therefore so too is your plan. It
is so important to review it on a regular basis
to ensure it remains fit for purpose. We believe
once a year is sufficient.

RAMSEY BAY MARINA – COMPANY HITS
BACK AT SOCIAL MEDIA COMMENT
The company behind plans for a Ramsey Bay Marina have hit back at negative social media
comment about the project. In a lengthy statement they have addressed concerns over design
aspects, environmental impact, flood risk and economic benefit
The full statement:
Following recent social media comment, the
Board of Ramsey Marina Limited (“RML”) wish
to clarify their proposals for the marine leisure
centre and marina in Ramsey, and address
concerns that have been raised.
The Ramsey Bay Marina development has
always been intended to provide a major public
marine leisure centre for the entire population of
the Island, with the beach facilitating increased
leisure activities so that many more people
can enjoy the pleasure of Ramsey Bay than
at present. As a public facility, it will have no
restrictions in terms of public access – it will be
open for all to use and enjoy.
Inclusive and sympathetic design
Since RML first launched the project in 2019,
much development of the design has taken
place. The marina has, in effect, been rotated
by 90 degrees anti-clockwise, opening up the
gap between the Queen’s Pier and the marina,
requiring only seven hectares (as opposed
to 12 hectares previously) of the beach to be
reclaimed. Four of these seven hectares will
be a landscaped area for the public to use and
walk their dogs at any stage of the tide with only
three used for the development itself.
RML is proposing to create a new all-tide beach
at the south-west corner of the development for
general public use. It will be, in part, protected
by a large public slipway, and look onto the
Queen’s Pier. It would have disabled access to
encourage its use by all residents.
The public slipway has been deliberately
enlarged as RML foresees much demand for a
protected all-tide launching ramp for RIBs and
trailer fishing boats as well as other boating
activities such as sailing, paddleboarding and
sea rowing.
In short, the development is designed for
individuals and families to enjoy the use of
Ramsey Beach and the Bay.
Environmental impact
RML is keenly aware that the proposed location
is within the Ramsey Bay Marine Nature Reserve.
In developing the concept, much attention
has been paid to the environmental issues,
particularly regarding the rock armour that will
be used around the breakwater. Inevitably, with
a structure such as this, the environment will be
affected. In discussing the Environmental Impact
Assessment (EIA) with potential consultants,
it has been pointed out that rock armour

breakwater is generally accepted as one of the
best ways of creating a new marine eco-system
both above and below water, and has been
used successfully in many parts of the world.
That is why artificial reefs are constructed. This
will increase the number of spawning fish and
crustaceans in the bay, as well as providing
excellent breeding grounds for sea birds.
Ramsey’s eel grass has attracted a lot of
comment, particularly given its ability to store
carbon. There is no eel grass where the marina
will be located. However, the eel grass is now
seeding itself beside the Queen’s Pier and
mooring dolphin, as the seeds have been
“caught” by the structures. It therefore stands
to reason that, with the tidal current heading
northwards in the Bay for the 80% of the time,
seeds will be carried along the toe of the
breakwater. As with the nearby structures, eel
grass is very likely to propagate along the toe of
the breakwater.
A full EIA study is expected to confirm these net
benefits in the coming months.
Ramsey flood risk
RML has also taken into account the flood risk
to Ramsey. A report commissioned by the Isle
of Man Government[1] ranks Ramsey as the
location that has the highest risk of flooding on
the Island with a 1 in 10 year risk. The report’s
assessment is that, if such a flood takes place, it
would inundate over 1,000 properties at a cost
of over £113m. Rising sea levels make this ever
more likely in the decades to come.
The Department of Infrastructure have
recently published their proposals for the
flood protection of Ramsey [2]. Their proposed
development of south promenade would involve
a new 7m high concrete sea wall and a concrete
or stone armour revetments extending 19 meters
beyond the existing sea wall. The estimated
cost could be in the region of £10m-£15m just
for the south beach development, not including
any further developments north of the existing
harbour entrance. RML’s proposed marina
development would remove the need for the
bulk of this work.
Funding and economic benefits
Many marinas around the UK are assisted with
local government funding. As this is unavailable
in the Isle of Man, the marina has, by necessity,
to be a private sector initiative, and like most
private sector marinas, a parallel development
generates the means to pay for the structure

of the marina. RML will only build the minimum
number of residential units required to cover the
cost of the breakwater and the marina.
In terms of benefits to the Island, based on
reports from Scottish, Irish and Welsh marinas[3],
as well as on input received from RML’s advisors,
RML estimates that the development could
generate between 200-300 jobs, and that the
local economy and Ramsey shops, in particular,
could benefit by up to £30m per annum of
increased visitor expenditure. It is further
estimated that increased VAT, NI and Income
Tax arising from these figures would amount
to between £50m and £60m during the first
10 years of the marina operation, generating
positive income for the Island’s Treasury.
Skilled engineering jobs would be created
to support the maintenance and repair of the
recreational vessels. An existing example is the
Wight Shipyard in the Isle of Wight, which was
run down and unoccupied for some 40 years,
but now employs 120 skilled craftsmen who
work alongside around 20 apprentices.
In short Ramsey would become a major centre
of excellence for marine engineering in the
northern Irish Sea, attracting and retaining
younger generations and supporting the
Government’s aim to make the Island a great
place to live and work.
Social benefits
In addition to the economic benefits and
enhanced leisure opportunities outlined above,
the proposed Ramsey Bay Marina will deliver
a number of social benefits including the
establishment of a new charity, the National
Maritime Sports Centre (“NMSC”) which will
provide all types of marine training from
beginners up to those wanting professional
qualifications for sea-going jobs.
RML is also working on setting up the IoM
Community Youth Trust. This will bring together
all the various organisations providing physical
activities for the disabled and deprived on the
Island, offering activity holidays on land and
at sea and the potential to move into marine
careers.
Now that Covid has somewhat abated and
life has returned to some sense of normality,
RML believes that it is time to move the project
forward as a major element in the economic
recovery of the Island. Work will shortly begin
on a detailed Environmental Impact Assessment
which will take 4 – 6 months.
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UK REVEALED AS THE BEST EUROPEAN
COUNTRY TO START A BUSINESS
The study looked at national performance indicators for 28 European countries, including GDP,
unemployment rate and the practicalities of starting a company to reveal the best European
countries to start a business.

T

hanks to the UK’s large economy, low unemployment rate, and ease
to start and run a business here, the UK ranks number one. The UK
also topped the list of countries with the lowest cost of starting a
business.
The UK may be the best place to start a business, but the bad weather,
British culture, political climate and a myriad of other factors may push
future business owners to consider opening shop in other countries.
Ireland is the top contender for UK business owners wishing to start up
abroad. Pairing its strong economy with reasonable tax rates and ease of
starting and running a business, Ireland ranked second overall in the study.

If you want to move further afield, the Netherlands follows in 3rd place
thanks to a combination of simplicity of starting a company and very low
unemployment rate. Followed closely by Denmark and Estonia.
Further insights:
• Luxembourg has the narrowest gender pay gap out of all of the
countries the study looked at
• Germany is the leader in the GDP category, which means they
have a bigger economy with more activity. This could make
a great place to run your business, as it may provide a larger
potential market for your business
• Czech Republic has the lowest unemployment rate

Top 10 European countries to start a business
Rank

Country

GDP 2019

Unemployment
rate

Time required
to start a
business (days)

New
business
density

Ease of doing
business score
(/100)

Gender pay
gap (%)

1

UK

2,827,113,184,696

3.85%

5

15.6

84

17.3

2

Ireland

388,698,711,348

4.93%

11

7.1

80

11.3

3

Netherlands

909,070,395,161

3.20%

4

6.4

76

14.6

4

Denmark

348,078,018,464

4.91%

4

10

85

14

5

Estonia

31,386,949,981

5.11%

4

23.6

81

21.7

6

Sweden

530,832,908,738

6.48%

8

7.2

82

11.8

7

France

2,715,518,274,227

8.43%

4

4.8

77

16.5

8

Slovenia

53,742,159,517

4.20%

8

3.1

77

7.9

9

Lithuania

54,219,315,600

6.35%

6

3.3

82

13.3

10

Romania

250,077,444,017

3.98%

20

7.3

73

3.3
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PWC’S CLIMATE TARGETS
VALIDATED BY SBTI
PwC has received validation for its science-based targets and reaffirmed its commitment to achieve net
zero greenhouse gas (GHG) emissions by 2030.

T

he Science Based Targets initiative
(SBTi) validated PwC’s targets to reduce
greenhouse gas emissions by 50% in
absolute terms from 2019 levels by 2030 in
line with a 1.5 degree scenario. Importantly,
PwC’s targets go beyond scope 1 & 2 emissions
to include PwC’s largest indirect scope 3
emissions.
With this
approach,
which aligns to
SBTi’s highest
ambition
level, PwC
commits to
decarbonising
the way it
operates and
decoupling
its business
growth from
emissions.

Climate
change is
one of the
most urgent
problems
facing our
planet today

Bob Moritz, Global Chairman of PwC, says:
“Climate change is one of the most urgent
problems facing our planet today. As part of
our new strategy - The New Equation - we are
renewing our commitment to be part of the
solution. That is why we have committed to be
net zero by 2030, and I am pleased the SBTi
have validated our emissions reduction targets.
Like our clients, we need to build trust with our
stakeholders and deliver sustained outcomes
- and tackling our climate impact is crucial to
both.”

emissions. As such, PwC has committed to meet
SBTi’s highest level of ambition and our scope
3 emissions reduction target aligns to the 1.5
degree scenario.”
As outlined in PwC’s new global strategy,
The New Equation, PwC has committed to
transforming its business model to decarbonise
its value chain, increasing transparency, and
supporting the development of robust ESG
reporting frameworks and standards. The
PwC network will also engage its
clients and suppliers to support
them to tackle their climate
impact. The commitment
involves four key areas:
operations, clients,
suppliers and the climate
agenda.

in the worldwide commitment and excited about
working together with clients and stakeholders
to achieve our goals and support others efforts.
Locally we have established a net zero team
who will work towards executing our territory
action plan, which includes establishing our local
reporting, using 2019 levels as a base year, to
report progress externally beginning in 2023.”

Paul Jones, Partner and
Net Zero leader at PwC
Isle of Man told B365:
“This validation is an
important milestone in our
journey towards achieving
our net zero commitment.
We are proud to play our part

With this approach, which aligns to SBTi’s
highest ambition level, PwC commits to
decarbonising the way it operates and
decoupling its business growth from emissions.
Colm Kelly, Global Leader for Purpose, Policy
and Corporate Responsibility for the PwC
Network adds: “As we support our clients and
suppliers in transforming their businesses to
achieve net zero, we recognise the importance
of actively reducing the climate impact of our
own operational footprint – including scope 3
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LIFT OFF FOR HELICOPTER EMERGENCY
MEDICAL SERVICE TRIAL
A new service to transfer seriously injured or unwell patients by helicopter from the Isle of Man directly
to the UK for emergency medical treatment has commenced a long-term trial.

T

he direct transfer of patients to trauma or
other specialist centres in the north-west
will ensure those who need it, receive offIsland treatment in the shortest time possible.
The Great North Air Ambulance (GNAA) has
entered into an agreement with Manx Care to
provide the service for an initial period of seven
months. GNAA is an established provider of
advanced treatments at the scene of an incident
as well as emergency treatment in flight – and
its team is experienced in the swift transfer
of patients from a variety of locations to the
hospital door.
The helicopter emergency medical service
(HEMS) will operate alongside the Island’s
existing fixed wing air ambulance service,
marking an expansion of emergency medical
provision for the public.
As at present, patients who need immediate
hospital care will be brought to Noble’s and
if they require further treatment off Island,
subsequently transferred by fixed wing air
ambulance.
The HEMS is intended for patients who are likely
to need immediate specialist care in Liverpool
or require specialist skills at the scene, and

incoming 999 calls will be screened to identify
those most likely to benefit. While the focus will
be on trauma cases, it is hoped the new service
will in future take patients with certain types of
heart attacks quickly to Liverpool.
Gareth Davies, Manx Care’s Clinical Director
of the Medicine, Urgent Care and Ambulance
group said: ‘The addition of a helicopter
emergency medical service will be a great
compliment to existing emergency services and
the fixed wing air ambulance provision. Having
access to a HEMS service based 25-30 minutes
away in Cumbria means emergency services will
be able to reach patients fast and intervene as
quickly as possible after serious injury or illness,
and fly patients direct to definitive specialised
care, which will give patients the best chance of
survival and longer term outcomes.’
Manx Care’s partnership with GNAA is a step
towards delivering on a key recommendation
of Sir Jonathan Michael’s landmark review into
heath and care services in the Isle of Man: the
creation of an enhanced 24/7 emergency air
bridge.
Sir Jonathan said: The new HEMS partnership
with the Great North Air Ambulance provides
another opportunity for the transformation of

care in trauma cases and for an increasing
range of conditions for Island residents. The
addition of a highly trained medical team who
can provide life-saving treatments in-flight is
an important addition to the Island’s existing
service. I am encouraged by the work taking
place to maximise opportunities to deliver better
care with the new service.’
The GNAA team has been on Island to meet
Noble’s Hospital and Manx Care staff as well as
members of the Island’s emergency services
and Civil Defence personnel. A simulated
HEMS intervention has been staged, to test and
demonstrate the capabilities of the service.

NEW UK DATA REVEALS GAS
EXPLOSIONS HAVE DOUBLED IN THE
LAST FIVE YEARS BY SBTI
Health and safety experts, CE Safety, have analysed data to reveal the injuries and fatalities caused by
gas safety failings in the workplace.
The analysts broke down the Health and Safety
Executive (HSE) data, looking into how carbon
monoxide leaks, gas explosions and other
instances have affected people at work from
2015 to 2020.
2019-20 was found to be the worst year since
2015, with 41 gas explosions injuring 35 people.
That’s a 58% increase, and out of 11 fatalities
over the last five years, eight of those occured in
2019-20 alone.
However, 2016-17 saw the most people sadly
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injured by an explosion, with 39 recorded.
The analysts also looked at carbon monoxide
poisoning data in the workplace. They found
that there’s been a 34% decrease in carbon
monoxide poisonings since 2015, with 96
instances, no fatalities being recorded, and 151
non-fatal injuries.
Compared to 2015-16 in which 146 recorded
events of carbon monoxide poisoning, resulting
in 225 non-fatal injuries and seven fatalities - the
most fatal year since in the last five years.

The data also highlighted the impact of ‘other
exposures’ in the workplace.
CE Safety found that injuries from unburnt gas
more than doubled, from six reports in 2015-16
to 13 in 2019-20.
Also, in 2018-19, there were six events of ‘other
exposures’ resulting in an increase of 117% in
the last 12 months. No fatalities were recorded,
but the analysts found that these exposures did
cause 41 injuries over the last year, with 2019-20
being the worst, recording 15 instances.

ONLY 12.5% OF WEBSITE PRIVACY
POLICIES ARE READABLE BY UNDER
18 YEAR OLDS…ACCORDING TO NEW
RESEARCH BY PILOT FISH MEDIA.
Pilot Fish Media have delved into 80 popular websites to reveal the reading scores of each company's
privacy policies, to interpret the ages of people who can confidently understand the policies before
accepting the terms and conditions.

T

he Flesch reading score is given to the policy’s text to assess how
readable it is based on age and education level.

The companies with the highest reading ages

A lower score indicates that the text is more complicated, whereas a
higher score indicates that it’s readable for those with lower reading ages.
The companies with the lowest reading ages
Rank

Website

Reading score

Reading age

1

ESPN

30 Flesch reading score

18+

2

CNN

31 Flesch reading score

18+

3

Netflix

32 Flesch reading score

18+

4

eBay

32 Flesch reading score

18+

5

Fox News

36 Flesch reading score

18+

6

Business
Insider

36 Flesch reading score

18+

7

Fandom

36 Flesch reading score

18+

8

Etsy

37 Flesch reading score

18+

9

PayPal

37 Flesch reading score

18+

10

Amazon

37 Flesch reading score

18+

•

Rank

Website

Reading score

Reading age

1

BBC

71 Flesch reading score

12

2

ASOS

66 Flesch reading score

13

3

Lloyds bank

66 Flesch reading score

13

4

GOV.UK

59 Flesch reading score

15

5

Natwest

55 Flesch reading score

15

6

Royal Mail

55 Flesch reading score

15

7

Tesco

55 Flesch reading score

15

8

NHS

53 Flesch reading score

15

9

Snapchat

53 Flesch reading score

15

10

New York
Times

52 Flesch reading score

15

ESPN ranked the lowest for reading accessibility, with a Flesch
reading score of 30, which is significantly lower than the BBC’s score.

Further findings from the research include:
•

The BBC ranked highest for the most accessible reading age, with
a Flesch reading score of 71, allowing children aged 12+ years old to
read and understand the privacy policy when navigating the site.

•

A positive correlation between reading score and sentence length
was found, with the BBC’s low reading age corresponding to the
amount of short sentences used in the privacy policy, whereas
ESPN’S high reading age correlated to the high percentage of longer
sentences.

•

Job search engine Indeed has the longest privacy policy, with it
taking over an hour to read the company’s terms and agreements.

•

The study raises questions about how comprehensible company’s
privacy policies really are, while equally suggesting how a simplistic
and short policy could prompt more readers to engage with a
company policy before automatically accepting agreements.

You can view the study in full here: https://www.
pilotfishmedia.com/privacy-problems/
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STRONG REVENUE AND PROFIT
GROWTH FOR JTC IN LATEST
INTERIM RESULTS
Financial Services provider JTC, which has an office in the Isle of Man, has announced strong
revenues and further growth in profits for the first half of 2021, as detailed in its latest set of interim
results.

T

he results show that JTC, which is listed
on the London Stock Exchange and a
member of the FTSE 250 Index, grew
revenue by 24.8% compared to the same period
last year to stand at £67m as of 30 June.
Additionally, underlying profit was up 22.6%
to £21.9m year-on-year, whilst annualised
new business wins totalled a record £10.3m,
representing an increase of 19.8% compared
to the first half of 2020. The company also
revealed that it won its largest ever mandate
during the period, an engagement worth c.

£2.5m per year to provide services to a major
global financial institution.
Other strategic highlights noted in the results
include an improvement in profitability of the
Institutional Client Services (ICS) division –
alongside good growth in revenue and business
wins – and continued strong performance in the
Private Client Services (PCS) division, including
new business wins and planned investment
in new hires and the further development of
services.
JTC has also continued its role as an active
consolidator, acquiring the market leading

employer solutions business RBC cees and
specialist depositary, AML and ESG services
business INDOS Financial. In April the Group
secured £65.9m from investors through a
successful equity fund raise and last week
announced the acquisition of Segue Partners,
a US fund services business. Concurrent with
today’s results, JTC has also announced the
acquisition of Ballybunion Capital, an Irish
Management Company (ManCo) and fund
services business based in Dublin.
In July, the company awarded £20m of JTC
shares to all employees globally in recognition
of strong financial performance since listing in
2018. JTC’s innovative shared ownership model
is now in its 24th year and has so far created
more than £350m of value for employeeowners.
Nigel Le Quesne, Chief Executive Officer
of JTC PLC, said: "We are very pleased with
progress made in the period, which is the first
six months of our new Galaxy Era business
plan. The core business performed strongly
despite the ongoing market challenges and
it was particularly pleasing to see margin
improvement in the ICS Division, continued
strong performance from the PCS Division and a
strong flow of new business wins, including our
largest ever single mandate.
“We are delighted with our acquisitions of RBC
cees and INDOS and the pace of integration
of those businesses onto our global platform.
The post period end acquisitions of Segue
in the US and Ballybunion in Ireland further
demonstrate the momentum of our disciplined
inorganic growth strategy. Most importantly,
our people and culture remain at the heart of
JTC’s success and we were proud to make a
post period award of £20m in JTC shares to all
our people globally, reflecting the substantial
growth of the business since IPO in 2018. These
results demonstrate the continued resilience
of our business, which I am delighted to report,
continues to deliver profitable growth and
consistent returns for all our shareholders.”
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Part of

Proud to call the
Isle of Man home
We’ve been based on the Isle of Man
since 1978 and are part of a group that
provides financial solutions to 215,000
customers around the world.

Friends Provident International Limited: Registered and Head Office: Royal Court, Castletown, Isle of Man, British Isles, IM9 1RA. Isle of Man incorporated company number 11494C. Authorised and
regulated by the Isle of Man Financial Services Authority. Provider of life assurance and investment products. Authorised by the Prudential Regulation Authority. Subject to regulation by the Financial
Conduct Authority and limited regulation by the Prudential Regulation Authority. Details about the extent of our regulation by the Prudential Regulation Authority are available from us on request.
Registered in the United Arab Emirates with the UAE Insurance Authority as an insurance company. Registration date, 18 April 2007 (Registration No. 76). Friends Provident International is a registered
trademark and trading name of Friends Provident International Limited.
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is your business

on fibre yet?
our fastest ever broadband
rolling out across the Island

unlimited

no caps on uploads or downloads

installation & router
included as standard

router management
options available

We’re investing in our fastest ever Fibre Broadband
service, delivering it to business premises in locations
across the Island.

Connect your business to the future

nectivity

voice

mobile

data centre

business
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cloud

connectivity

voice

mobile

data ce

call +44 (0)1624 636 636
visit manxtelecom.com/connectivity

Call us today on 636770

manxtelecom.com/mtbusiness
Terms and conditions apply. See manxtelecom.com/mtbusiness for more information.

