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While you’re on your
way to work, we’re
considering the future
of urbanisation.
All over the globe, people are flocking to
cities from rural areas. Generating growing
future demand for better infrastructure,
more houses, and sustainable electric cars.
At Ravenscroft we study global themes
which shape the world around us, to give
us the insight to recognise opportunities
that we believe point towards sustainable,
long-term investment growth.

Thematic Investing from Ravenscroft.
It’s your future.
Discover more at
ravenscroftgroup.com/themes

Investments for everyone

The value of investments and the income derived from them can fall as well as rise. Investors may get back less than invested.
Ravenscroft is a trading name of Ravenscroft (IOM) Limited, registered in the Isle of Man with company number 127781C, which has its registered address at St George’s Tower, Hope
Street, Douglas, Isle of Man IM1 1AR and is licensed and regulated by the Isle of Man Financial Services Authority. All calls will be recorded and monitored for training and security purposes.
For all Ravenscroft connected entities, please refer to www.ravenscroftgroup.com/disclaimer
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The new title embraces and builds on the ethos of its predecessor offering an all-embracing look at all

environment.

sectors of the Isle of Man’s vibrant business community. Business365’s incisive editorial reflects the Isle of
Man’s standing as an international business centre of repute, and its modern, stylish presentation makes
the magazine the first choice for industry leaders and professionals. In keeping with its position as the
Isle of Man’s premier business publication Business365 enjoys an extensive distribution network. The
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comments
have your say!

Business365 offers a view on a topic
or issue of the day. You can also log
onto our dedicated website and
express your opinion...

MUCH TO THINK ABOUT
The people of the Isle of Man will go to the polls
later this month to elect a new House of Keys.
It’s an important time and there are many new
faces attempting to enter the political arena for
the first time.
Over the next few weeks, leading up to polling
Day on September 23rd, prospective MHK’s
will be knocking on doors and introducing
themselves.
This election is probably the most important for
many years. The Isle of Man is attempting to
recover from the effects of the global pandemic,
and the next administration will need to be both
prudent and imaginative.
When candidates come to your door don’t be
afraid to press them on the important issues, and
don’t be fobbed off by bland political wish lists –
which make up all too many of the manifestos.
The Isle of Man is no longer the land of milk
and honey it was less than twenty years ago.
We need politicians who are passionate in their
desire to make the Island a better place to live
and work, but also capable of delivering their
message succinctly.
Grand ideas are of little use if you don’t have
the ability to articulate your strategies to both

This election
is probably
the most
important for
many years
members of Tynwald and the general public
alike.
Successive Tynwalds have promised much but
fallen short on delivery. They are not helped
by the system. Most of our politicians are
independents – one voice in 24. It makes the job
of pushing through new policies very difficult.
The merits of the Island’s ministerial system are
still open to question. The system is evolving
and the last five years show it has room for
improvement.
The Council of Ministers is all-powerful. For
members who are not part of the inner sanctum
it can be hugely frustrating when it comes to
influencing policy or introducing new political
thinking.

There are some serious issues to be tackled
next term – not least the growing inequality of
wealth in our Island.
Affordable housing is a topic that many
prospective MHK’s raise before an election,
though – sadly – they seem to suffer amnesia
once they take their seats.
The Island is experiencing rapid house price
inflation after a lengthy period in which values
have fallen. It’s not the re-adjustment that’s the
problem, it’s government’s inability to evolve a
system to help people get a foot on the property
ladder.
Another headline topic this time around is
climate change. It’s easy for candidates to
declare their green credentials and a desire to
save the planet, though few it seems have much
of a grasp on the practicalities or the cost.
Some of the previous administrations climate
change wish list ideas don’t appear to have
been properly costed or thought through. The
poorer members of society must not be made to
suffer disproportionately in pursuit of the green
agenda. As things stand that looks like an almost
inevitable consequence of cleaning up our act.
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CONSTRUCTION BEGINS ON ISLE OF MAN STEAM
PACKET COMPANY FLAGSHIP VESSEL

Construction has commenced on Manxman, the Isle of Man Steam Packet Company’s new flagship ferry,
at Hyundai Mipo Dockyard in South Korea.

T

he 133m-long vessel, which is due to
replace the Ben-my-Chree when she
comes into service in 2023, will be able
to carry 949 passengers and have 495m2
additional space for freight and vehicles.
Officials from the Steam Packet Company,
Hyundai Mipo Dockyard, Sea Quest Marine
Project Management (specialist shipbuilding
consultants), Houlder Naval Architects and Lloyds
Register (Class Surveyor) were all in attendance
at the milestone event - known as the steel
cutting ceremony - on site in Ulsan today, where
a formal pushing of the button took place to mark
the first piece of steel being cut.
This signifies that the detail design of the vessel
– comprising a total of around 300 detailed plans
– has been finalised and agreed by the Steam
Packet Company Project Team and construction
can commence.

Plasma files are produced from the approved
construction drawings to allow the shipyard’s
plate cutting machines to automatically and
accurately cut each piece of the vessel. There
will be up to two months of plate cutting, panel
production, plate bending and pipe production
before block construction, and then keel laying,
can commence.
Isle of Man Steam Packet Company Managing
Director Brian Thomson said: ‘The steel cutting
ceremony is a milestone occasion and cause
for celebration which signifies that after years
of planning, the construction of Manxman is
under way. The Project Team has been working
incredibly hard to ensure the project stays
on track and it’s fantastic to see everything
progressing as scheduled.
‘This is a very exciting time for the Company
and we’re looking forward to keeping the Island

community up-to-date with the progress of
Manxman ahead of her coming into service,
scheduled for spring 2023.’

IOMSPC and HMD Steel Cutting Ceremony Manxman - 20th August 2021

For the latest updates on Manxman, keep an
eye on the Steam Packet Company blog: www.
steam-packet.com/blog/isle-of-man-steampacket-company-new-vessel-progress

VIEWS SOUGHT ON KING SCALLOP
PLANS

A public consultation is seeking views on major changes to the future management of the Island’s £
multi-million king scallop industry to ensure its long-term sustainability.

T

he industry is of significant commercial
importance for the Island, generating up
to several million pounds from landings
in Manx territorial waters each year, depending
on stock status and market demand.
Initiated by the Isle of Man Scallop
Management Board (SMB) and jointly
developed with the Department of
Environment, Food and Agriculture (DEFA) the
consultation follows industry calls for a longerterm and more strategic management plan.
If backed the changes would mean a significant
departure from the existing management
framework to one that takes account of
‘bioeconomics’, ensuring sustainability and
conservation of the king scallop stock and
economic sustainability for businesses.
People who work in the industry or have an
interest in it are encouraged to share their
views on proposals which include:

•
•
•
•
•

Long Term Objectives
Co-management
Effort management and regulating fleet
capacity
Technical measures
Industry-led research funding

Geoffrey Boot MHK, Minister
for Environment, Food and
Agriculture, said: ‘We have
listened to the industry and
we now want their views
to help us make the right
decisions.
‘The proposals would see
a significant change in the
management of the fishery, so
that opportunities are allocated in a way
that allows for profitable levels of catch whilst
also incorporating the fundamental biological
limits of the resource – to help deliver a truly
sustainable King Scallop industry for the future.’

Dr David Beard, IoM SMB industry
representative, said: ‘In response to industry
calls we worked with DEFA and Bangor
University to develop these proposals, which
are grounded in the aim for long-term bio
economic security for both the stock
and people that depend on it.’
The 12 week consultation
can be found on the
Government’s consultation
hub and will run until 29
October. Paper copies are
also available from DEFA
offices in St John’s.
People will also be able to ask
questions at a series of drop-in
sessions at the Peel Hub, on the Isle of
Man Food Park, which will be held during the
consultation period. Details of the date and
times of these session will be promoted in the
coming weeks.

|
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DEPARTMENT FOR ENTERPRISE LAUNCHES GRADUATE
EMPLOYABILITY TRAINING PROGRAMME
The Department for Enterprise has launched a Graduate Employability Training Programme designed
to enhance recent graduate’s employability as they enter the job market.

T

he Graduate Employability Training
Programme comprises a two-week
intensive course to provide graduates with
the skills required to help them get ahead in the
workplace.
It is intended that the training course will be
delivered at multiple points throughout 2021
and 2022, scheduled in line with demand. The
Training Programme will be free to graduate
applicants, with funding provided by the
Economic Recovery Group.
The first course commences on 6th September
2021 and offers 20 spaces available for
graduates. The training will be delivered by
End2endacademy, an Isle of Man based
accredited training provider in management
development, lean operational improvement,
project, programme and change management.
The first week of the course will be focused on
skills. Graduates will gain introductory skills in
key business areas, including; customer service,
customer relationship management, social
media engagement, search engine optimisation,
basic website requirements, basic bookkeeping,
compliance and GDPR principles.
The second week will focus on more general
employability skills, and in partnership with some
of the Island’s recruitment agencies, graduates

will receive training on topics including: CV
writing, mock interviews, communication,
team working and presentation skills, project
management, problem solving, analytical skills
with Microsoft Word and Excel (intermediatelevel).
The programme will be aimed at individuals who
have graduated within the past two years and
are currently unemployed, as well as those who
are within their first six months of employment
post-graduation.
Treasury Minister Alfred Cannan MHK,
who chairs the Economic Recovery Group,
commented:‘The Graduate Employability
Training Programme’s content was designed
following direct consultation with Isle of Man
businesses through stakeholder workshops
and surveys delivered through the Chamber of
Commerce, as well as direct discussions with
a number of employers, on the wide range of
skills they look for when hiring to ensure our
graduates are taught all the necessary skills to
excel in the workplace.
‘The aim of the course is to equip recent
graduates with knowledge which will support
them as they enter the job market and to
support SMEs who are able to utilise this broad
range of skills that they otherwise would not hire
for exclusively.

‘Providing career opportunities in the Isle of Man
for qualified graduates is important to ensure the
Island has the skills required to meet business
requirements both now and in the future.’
Peter Ginty, Director at End2endacademy,
said: ‘Through this training programme we
will look to provide graduates with practical
base-level business skills knowledge, which is
interchangeable throughout different sectors
and roles which they may be interested in
pursuing throughout their careers.
‘I hope this course will act as a useful tool for
recent graduates to support them as they take
their first steps into employment in the Isle of
Man.’
The Graduate Employability Training Programme
forms part of the Department for Enterprise’s
Graduate Ecosystem, which includes supportive
measures for graduates looking to take
up employment in the Island, including the
Graduate Role Incentive.

For more information on the
Graduate Employability Training
Programme and to enrol on the first
course, please visit: https://www.
iomdfenterprise.im/graduatetraining-programme

MANX GRAND PRIX AND CLASSIC
TT REVIEW CONFIRMED
The Manx Motor Cycle Club and the Isle of Man Government Department for Enterprise can confirm that
they are currently conducting a collaborative root and branch review of the Manx Grand Prix and Classic
TT events.

T

he Manx Grand Prix has offered amateur
riders the opportunity to compete on the
famous TT Mountain Course for almost
a hundred years and is set to celebrate its
centenary in 2023. Many former Manx Grand Prix
competitors have gone on to enjoy success at
the TT and in world championships.
The Classic TT meanwhile has run since 2013,

Nathan Harrison, MGP Senior TT 2019

quickly establishing itself as the world’s premier
road racing event for classic racing motorcycles,

6
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attracting a host of star riders and exotic
machinery since its inception.
The review will consider a number of factors
linked to the successful delivery of the events
including the organisational structure, operational
resource and safety risk management, as well
as scheduling, event duration, race classes,
marketing and communications. The review will
also assess the impact that staging these events
has on the local community.
The Manx Motor Cycle Club and the Isle of Man
Department for Enterprise are committed to
delivering sustainable events that are viable in a
post pandemic world. It is anticipated that if there
are any changes made that would impact on the
2022 events, these will be communicated by the
end of the current calendar year.
Peter Maddocks, Chairman of the Manx Motor
Cycle Club: “The world has changed and

continues to change in light of the Covid-19
pandemic and we need to be prepared to adapt
as we bring these events back in 2022 after a
two-year hiatus to ensure their future success
and sustainability”.

Conor Cummins, RST Superbike Classic TT 2019

Anyone wishing to contribute to this review
may do so by visiting: https://bit.ly/MGP_CTT_
Survey

PEER EDUCATION PROGRAMME GOES
FROM
STRENGTH-TO-STRENGTH
More than 1,000 schoolchildren in the Isle of Man have been educated about the true reality of
homelessness over the past academic year.

H

ousing Matters’ Peer Education
Programme was launched in 2017 when
local homebuilder Dandara awarded
the charity a five-year funding package to
help it deliver the project. By using real-life
experiences and stories, it aims to engage
primary and secondary school students with
the issue of homelessness from a young age
and the stark reality of living without permanent
accommodation.
Despite this year’s two lockdowns, which
impacted the charity’s ability to deliver sessions
during the spring and summer term, it was still
able to engage with 270 Year 11 pupils at Ramsey
Grammar School, 250 Year 11 and Sixth Form
students at Castle Rushen High School and 530
Year 10, 11 and Sixth Form pupils at St Ninian’s
High School during the autumn term.
During these sessions, they focused on the
pandemic and the issues it has brought to those
without a permanent residence such as ‘how
does a homeless person self-isolate?’ and ‘how
can you sofa surf when you are unable to move
from house to house?’
Katie Farrell, Peer Education Co-ordinator for
Housing Matters, said: ‘Statistics show that you

are only three pay cheques away from potential
homelessness. In a three month lockdown, on a
significantly reduced income such as MERA, how
do you continue to pay rent and support yourself
and your family? These are the messages that
are so important to get across to young people
and what we have focused our attention to this
academic year.

Katie Farrall (left) and Margaret Howie (right)
with students from the Buchan
‘Early education is absolutely key; ensuring
young people know the facts rather than the
romanticised view of living with friends. Over the
past five years, we have had a really positive
impact on our local young people with the rollout
of the Peer Education Programme, and this is

backed up by our statistics.
‘We would not have made this progress without
the fantastic support of Dandara and we are
incredibly grateful. Its support has made a real
difference to our young people and their future,
thank you Dandara.’
Since Housing Matters launched the Peer
Education Programme with Dandara’s funding
support in 2017, the charity has seen an overall
reduction of 26% of under 21s contacting it for
advice, housing and other support.
Dandara Marketing Director Jo Orton said: ‘The
2020-21 academic year marks the final year of
our five-year partnership with Housing Matters’
Peer Education Programme. It is so encouraging
to see that since the initiative was launched,
fewer young people are contacting the charity
for advice and support. This just demonstrates
the fantastic positive impact these sessions are
having.
‘It has been an absolute pleasure to work with
Katie and the team at Housing Matters and we
look forward to keeping in touch and up-to-date
with the charity’s future endeavours.’

Expert speakers on current and future trends
Practical cybersecurity scenarios

for the Isle of Man

Discover solutions
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BUSINESSES WANT MORE ACTION ON
COVID ADVICE, SAYS CHAMBER SURVEY
Consumer concerns about the risks posed by Covid 19 are still affecting many businesses in the retail,
lifestyle and hospitality sectors.

T

hat’s one of the headlines in a Chamber
of Commerce survey carried out in the
first week in August which gathered the
views of 49 of its members who operate in
those sectors. Chamber says the results also
confirm the ‘summer slump’ predicted in the
recent review carried out by PwC on behalf of
the Department for Enterprise into the Island’s
hospitality sector because a large number of
residents have left the Island at a time when
visitor numbers are restricted by border controls
and event cancellations.

premises was increasing consumer confidence,
a majority of respondents (58.9%) said it did not.
Government is offering help via the Coronavirus
Business Support Scheme, but in the Chamber
survey over three quarters (77.5%) of retail,
lifestyle and hospitality businesses said they
had not applied for it. When asked why they
hadn’t applied 65.3% said they didn’t think
their business qualified, and 30.7% said it was
because they weren’t aware of the scheme.

[Sales chart (2020)]: A bar chart from the survey
showing how sales during the first week in
August this year compared to the same week
in 2020.

[Sales chart (2019)]: A bar chart from the retail,
lifestyle and hospitality sector survey showing
how sales during the first week in August this
year compared to the same week in 2019
Chamber CEO Rebecca George said: “A key
concern expressed in the survey is the lack
of consumer confidence to go out, and the
impact that is continuing to have on businesses
in these service sectors. Many respondents

8
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commented that they feel Government is not
doing enough to address this issue which affects
retail, lifestyle and hospitality more than it does
most other sectors because of the challenges
of social distancing. With so many people
working from home again, Douglas businesses
are experiencing more downward pressure
and sales slumped between the end of June
and July, and they are only recovering in limited
areas. Businesses are also being affected by
staff shortages with only 56% of respondents
saying that they are fully staffed.”
Government announcements about the
number of cases and deaths was, according to
many survey respondents, exacerbating fears
among the general public. When asked if staff
and customers wearing masks while on their

Chamber is carrying out a series of surveys to
gather the opinions of the business community.
It’s part of a broader strategy – based on
Chamber’s Business Manifesto – which aims to
ensure that business and economic concerns
are considered by every voter and prospective
MHK as the Island counts down the days to the
General Election.

[Staffing chart]: A bar chart from the survey
showing responses when businesses were
asked about current staffing compared to
normal levels of attendance
Full survey results can be viewed here - https://
www.surveymonkey.com/stories/SMC6CWKBMJ/

RIELA CYBER STEPS UP AS CYBERISLE
2021
PLATINUM
SPONSOR
CYBERISLE 2021 is shaping up to be an informative and engaging day with strong support from Isle of
Man businesses and delegates attending from a wide range of sectors.

G

overnment has announced that Riela
Cyber, the Ballasalla-based Cyber
Security Operations Centre, is the
platinum sponsor for this year’s event (19 October
2021).
Across the day sponsors and contributors will
present a wide range of initiatives and intelligent
ideas, as CYBERISLE continues to raise
awareness of cyber-crime, build resilience and
highlight its impact on users at home, at work
and in the community.
The Riela Group founder Robert Tobin said: ‘As a
Group of interrelated companies that understand
cyber risk management, we are proud and
enthusiastic to be supporting the critical initiatives
promoted at the 2021 edition of CYBERISLE. This
focused event is the ideal opportunity for local
businesses and individuals to learn more about
the cyber risks they are open to, and how this
year's theme of resilience can be strategically
applied in their situation.’

Mr Tobin added: ‘The cyber threats facing
businesses, individuals and institutions - ranging
from critical energy infrastructure to health
care - grow by the day in scale, complexity and
sophistication. As the threat grows, the profits
for cyber criminals grow, so they redouble their
efforts. Defence against these insidious criminal
behaviours is a pressing issue for society.’
CYBERISLE 2021 aims to help Manx businesses,
institutions and the wider community better
understand how to protect their operations,
assets and reputations. Sponsors, vendors and

delegates will be on hand to demonstrate and
discuss current best practice in cost-effective
cyber defence and awareness.
Industry experts will present case studies,
practical tools and insights to promote the
importance of cyber security, asking the key
question: ‘how prepared are you and your
network?’

Further announcements on speakers and
sponsors are due over the coming weeks in the
run-up to the event. News will be posted on the
CYBERISLE 2021 event page and social media
channels.
www.gov.im/cyberisle

The event takes place on Tuesday 19 October
2021 at the Villa Marina in Douglas, is free
and open to everyone. It will run from 9.30am
– 5.30pm with opportunities for networking
throughout the day.

The event takes place on Tuesday
19 October 2021 at the Villa Marina in
Douglas, is free and open to everyone.
It will run from 9.30am – 5.30pm with
opportunities for networking throughout
the day.

Registrations can be made online at https://
cyberisle-2021.eventbrite.co.uk

Registrations can be made online at
https://cyberisle-2021.eventbrite.co.uk

A limited number of sponsorship options,
stand-alone trade stands and guest tables in the
Royal Hall are still available. Interested parties
should contact CYBERISLE@gov.im for more
information.

The cyber threats
facing businesses,
individuals and
institutions ranging from
critical energy
infrastructure to
health care - grow
by the day in scale,
complexity and
sophistication
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IOD ISLE OF MAN WELCOMES
RAVENSCROFT AS NEW
BRANCH SPONSOR

The Institute of Directors (IoD) Isle of Man has welcomed Ravenscroft as its new branch sponsor, which
will help ensure it can continue to provide local business leaders with high quality business events,
training and networking.

J

ennifer Houghton, IoD Isle of Man
Cricket Association’s CricStart programme,
Chair said:‘This is fantastic news for our
Santa’s Little Helpers and Manx Breast Cancer
members. It will give the branch resources
Support.
to continue to host our
David Bushe, Director,
informative ‘Connect’and
Ravenscroft, Isle of Man, is also a
‘Development’ events for the
committee member of the Isle of
rest of 2021 and throughout
Man branch. He added:
2022. We would like to
thank Ravenscroft for their
‘Having studied with the IoD, I
support which will benefit
know first-hand the difference it
the business community
can make to senior leaders. The
and our economy as
local branch has some exciting
Jennifer Houghton,
strong leadership will be
plans for the next 18 months
IoD Isle of Man Chair
essential for local businesses
and Ravenscroft is delighted to
navigating the post pandemic
be able to support them. We
world.’
hope that it will allow us the
opportunity to meet other business leaders and
Since opening its office in the Isle of Man last
talk more about Ravenscroft’s commitment to the
summer, Ravenscroft, which also has offices
Isle of Man and our future plans.’
in Guernsey, Jersey and the UK, has made a
number of commitments to the community.
IoD Isle of Man Executive Officer, Rachel
These include support of the Chamber of
McKenna thanked previous branch sponsor
Commerce and sponsorship of the Isle of Man
HSBC for its commitment over the last two

years:‘We have been incredibly fortunate to
have HSBC as our branch sponsor and hope
that opportunities may arise in the future for
collaboration on specific events.

The partnership
with Ravenscroft
marks an exciting
new chapter for
IoD Isle of Man
‘The partnership with Ravenscroft marks
an exciting new chapter for IoD Isle of Man
and thanks to their support, I look forward to
promoting the autumn events schedule shortly.’
IoD Isle of Man plans to formally welcome
Ravenscroft as its new branch sponsor at a
dedicated event for its members this month.

NEW GOVERNMENT EMPLOYEES WILL
BE GIVEN PENSION SCHEME CHOICE
Employees joining the public sector from April 2022 will be offered a choice of pension scheme to help
them save for retirement.

T

hey will be given the opportunity to join
the current Defined Benefit schemes or a
new Defined Contribution arrangement.

While Defined Benefit guarantees a level of
pension income at the time of retirement, the
benefits from a Defined Contribution scheme
would depend on the amount paid in and the
performance of investment funds.
Under a new Defined Contribution arrangement
employee and employer contributions would
be paid to the provider to invest on behalf of
the employee. There would be no long-term
liability for the Government to pay the pension
and it would not be a statutory arrangement - it
would instead be a contract directly between the
employee and pension scheme provider.
Defined Contribution schemes are usually seen
in the private sector, and provide employees
with a more flexible and portable retirement
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fund should they ever change careers or
circumstances.
A report on public sector pensions looked at
range of options to manage future costs and to
contain the legacy funding gap, which has built
up over many years by the current schemes.
The report acknowledged that none of the
options considered could provide a single
solution to the issues around historic unfunded
schemes. It was, however, recommended that
public sector pensions should be expanded to
offer employees a viable alternative.
It is hoped that introducing a Defined
Contribution arrangement to new employees will
begin a gradual transition to this style of more
flexible pension, away from the more costly
Defined Benefits schemes and in the very longterm reduce the burden on public finances.

RAINA CHATEL ELECTED TO SERVE AS
MAYOR OF DOUGLAS FOR 2021-22
Raina Chatel, Honorary Freeman of the Borough of Douglas, has been elected to serve as the Mayor of
Douglas for the 2021-22 municipal year.

M

embers of the council voted
unanimously to elect Mrs Chatel at a
statutory public council meeting

Proposing the nomination, Councillor
Ian Clague, who has known Mrs Chatel
for more than 40 years, spoke of how
she had ‘the capacity to openly provide
support to anyone who requires it.’
He went on to say that she was ‘an
enthusiastic supporter of the local
community and of the community
services provided by the council’. In
closing he said that Mrs Chatel ‘had
the dedication, vast experience and
expertise to carry out the exacting role
of Mayor.’

‘transformational work’ being achieved by local
charities, despite the increasing pressure being
exerted on their budgets.

In his reply, Jon Joughin thanked his former
colleagues on the council for their support and
said that serving as Mayor was ‘a job like no
other’, adding that between them,
he and his wife had attended 692
engagements over the course of their
three years in office.
He went on to praise his fundraising
committee for their efforts that had led
to raising £50,000 and, In making his
closing remarks, he was visibly moved
when he spoke of the support given
‘without question’ by his wife, Angela,
who had been a tireless ambassador
for the council. He went on to say: ‘I am
extremely proud of everything she has
done and want to thank her publicly
for all her hard work and dedication to
both me and the very demanding role
of Mayoress.’

Seconding the nomination, Councillor
Stephen Pitts said that he had had
the privilege to serve as Mrs Chatel’s
The Mayor of Douglas, Raina Chatel with outgoing
deputy mayor when she was Mayor
Mayor, Jon Joughin
in 1994-95. He spoke warmly of
For the 2021-22 municipal year the
her sense of humour, how she had
Mayor, Raina Chatel will be supported
It was against this background that she and her
instigated the first council ‘Christmas Dinner in
by her Mayoress, Deirdre Chatel, her sister-inMayoress, Deirdre Chatel, had selected three
August’ event and, in closing, said she was a
law.
deserving causes for the 2021-22 charity appeal:
‘good all-round and charitable person.’
Graih, the charity for the homeless, the Manx
Councillor Janet Thommeny will serve as deputy
Youth Band and Rebecca House, the children’s
Accepting the nomination, the Mayor, Raina
mayor and Councillor Natalie Byron as deputy
hospice, in memory of former Mayor and
Chatel, said that to have served as Mayor of
mayoress.
councillor, Debbie Pitts who had devoted much
Douglas in 1994-95, was ‘an honour’ but to have
Serving as Mayor’s chaplain is the chaplain to the
of her career to looking after terminally ill children
been selected once again, was ‘not only a great
Bishop of Sodor and Man, the Rev’d Dr Michael
and those with life-limiting illnesses.
honour, but also truly humbling’.
Brydon.
Mrs Chatel praised her predecessor, Jon
She went on to say how serving as Mayor in
Joughin and his wife, Angela, who had served
2021-22 would be very different, referring to the
as Mayoress, for raising more than £50,000 for
council membership having been reduced from
local good causes over the course of their three
18 to 12 and the number of wards from six to four.
years in office. ‘Their stamina, enthusiasm, sense
She went on to say that the council had
of duty and unfailing service to the people of
successfully managed the impact of Covid-19
Douglas have been truly remarkable…and they
and had ‘continued to serve the people of
will be a very hard act to follow,’ she said.
Douglas with great sensitivity in extremely
In closing she said that she had never lost her
difficult and uncertain times.’
enthusiasm ‘for all things Douglas - a town I’ve
She spoke of the ‘strong legacy’ left, first by
always been proud to call my home. And a town
Douglas Town Commissioners, then by Douglas
I’m proud to be serving once again as Mayor.’
aldermen and councillors, on which the presentProposing a vote of thanks to the outgoing
day ‘more entrepreneurial’ council would
Mayor, the leader of the council, Claire Wells,
continue to build.
thanked Jon Joughin and his wife Angela for the
She continued: ‘And now in 2021 - the 125th
outstanding efforts and dedication to their roles
anniversary of Douglas Borough Council - we’re
during their three years in office and wished
still delivering for Douglas. And we still have
them the best of luck for the future.
ambition for Douglas’.
Seconding the vote of thanks and echoing the
She said that serving as Mayor provided ‘a
leader’s sentiments, Councillor Stephen Pitts said
unique opportunity’ to meet with representatives
the fundraising achievements and service to the
from different charitable and voluntary
Borough of Douglas of the former Mayor and
organisations, all helping to make Douglas
Raina Chatel, Honorary Freeman of
Mayoress over the past three years had been
‘the very special place it is’ and referred to the
the Borough of Douglas
‘incredible’.
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The EU ePrivacy
Directive requires
that users provide
consent before
cookies or trackers
are placed except
for those that are
strictly necessary
for the functioning
of the website

Dan Martin
Insights & User Experience Designer, PDMS

PDMS PARTNERS WITH USERCENTRICS
TO PROVIDE COOKIE CONSENT
MANAGEMENT SOLUTION

PDMS is now implementing a leading Usercentrics cookie consent management solution on all of our
client’s websites. Combining legal compliance with great usability, Usercentrics gives peace of mind to
busy marketing teams.

P

DMS is now implementing a leading
Usercentrics cookie consent management
solution on all of our client’s websites.
Combining legal compliance with great usability,
Usercentrics gives peace of mind to busy
marketing teams.

Cookie consent – the legal requirement
As you will be aware cookie consent is required
on public-facing websites to ensure compliance
with the requirements of GDPR and other
international regulations. A cookie is used to
remember something about you - it is essentially
a small text file that is downloaded onto your
computer or smartphone when you visit a
website. It allows the website to recognise your
device and store some information about your
preferences or past actions.
The EU ePrivacy Directive requires that users
provide consent before cookies or trackers
are placed except for those that are strictly
necessary for the functioning of the website.
This consent must be freely given, specific,
informed and unambiguous and website owners
must:
•

tell people the cookies are there

•

explain what the cookies are doing and
why

•

get the person’s consent to store a cookie
on their device

Many cookie consent solutions that are currently
in use do not comply with the legal requirements
as they are not granular. The consent must be
tag or cookie specific. This means that the user
must know at a granular level for which data
record and for which third-party provider they
are granting or withdrawing their consent. The

commonly found “I agree to cookies” consent
does not fulfill this requirement.

Why Usercentrics?

•

PDMS recently undertook technical and legal
research into the topic of cookie consent on
websites with a view to recommending the best
solution to our clients.
We are now recommending “Usercentrics” as
we believe it provides the best cookie consent
option for our client’s websites. Usercentrics
combines legal compliance with privacy
regulations and great usability that helps to
maximise user opt-in rates.
The Usercentrics consent management
platform:
•

•
•

•
•
•

Collects consents in accordance with
the law – complies with GDPR, ECJ, IAB
Transparency and Consent Framework
Provides granular and detailed information
– important requirements for valid consent
Is compatible with all of the leading
marketing tools for analytics etc. e.g.
Google, Hotjar, Facebook etc.
Is fully customisable and blends in with
your brand
Provides an in-depth audit trail
Supports multiple languages

Many of the features listed above are commonly
provided by many other cookie consent tools.
However, there are additional features provided
by Usercentrics that provide considerable
added value:
•

Analytics & reporting - Usercentrics also
allows you to monitor your opt-in and
opt-out rates with analytics graphs. This is
a great tool for your marketing department

•

who will be able to get a much clearer
picture of traffic to your website.
Automatic data monitoring – Usercentrics
incorporates a Data Processing Scanner
(DPS Scanner) for additional peace of mind.
The DPS Scanner collects and aggregates
data on any third-party requests and
produces alerts if any third-party
technology is being triggered which is not
yet included in your consent management
platform.
Dynamic Privacy Policy updating – To
ensure the information in your Consent
Management Platform is in sync with your
privacy policy, whenever something is
changed in the CMP it will be dynamically
updated in your privacy policy as well.

The Usercentrics consent management platform
can be integrated with both Umbraco and
Wordpress websites and many other leading
website content management systems.
As a market-leading solution, currently
processing over a billion consents per day,
Usercentrics is investing heavily in ongoing
product development and will be at the forefront
of consent management including ensuring
ongoing compliance to international regulations.

PDMS and Usercentrics – making
compliance easier
We can help ensure that your website complies
with cookie regulations and provide an ongoing
service to remove the headache of ongoing
compliance. Through our agreement with
Usercentrics, we can implement the solution on
your behalf – helping to ensure that everything
is set up correctly and providing you with access
to review your data and analytics.

If you’d like to know more about how we can help you with Cookie consent,
we’d be happy to have a chat 01624 664000 and sales@pdms.com
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SYNAPSE360 EYES UK GROWTH WITH
NEW MANCHESTER HEADQUARTERS

New Manchester HQ is a strategic step in cloud provider’s UK expansion. Cloud solutions
specialist, Synapse360, part of the Manx Telecom Group, is opening a brand-new UK headquarters
in Manchester as part of its ambitious UK growth plan.
The new UK headquarters is central to
Synapse360’s plans to supercharge growth by
increasing its presence and visibility in the UK.
The company’s move into the landmark One
St Peter’s Square development in the heart of
Manchester, will further its ambitions to become
a leader in the country’s cloud solutions and IT
managed services market.
Stephen Douglas, MD of Synapse360, says of
the move: “Moving our UK headquarters is a
significant step in Synapse360’s journey. Our
new central Manchester location will enable us
to expand on that considerably, strengthening
our commitment to delivering the UK’s quickest
route to the cloud to businesses all across the
country and helping business leaders to sleep

soundly, knowing their data is completely safe
and secure.”
Steve Lamb, Synapse360’s UK Business
Manager, heads up the office of around
40 employees comprising technical, sales,
marketing, and administrative support for
existing UK customers including Luton Airport,
JML, and BDP. In addition to its central location,
the new office offers the company flexibility to
grow this number as it scales, as well as access
to a flourishing tech community.
Lamb adds: “The biggest digital and
technology hub outside of London, Manchester
was recently named the fastest growing tech
city in Europe. As part of a thriving tech-savvy

business community, and with access to a
wealth of incredible talent, Synapse360 is
perfectly positioned to serve our loyal existing
customer base, as well as helping more
businesses across the country to reap the
benefits of moving to the cloud and protecting
their priceless data.”
The company’s Manchester office move
follows the recent launch of a new brand
identity and simplified portfolio, focusing on
Synapse360’s ‘can do’ approach. The new
brand look and feel is designed to reflect the
firm’s commitment to providing straightforward,
uncomplicated solutions that are scaled and
costed appropriately to customer needs.

TISE WELCOMES EQUIOM
AS MEMBER
The International Stock Exchange (TISE) has welcomed global
private wealth and professional services provider Equiom as a
new Listing Member.

E

quiom (Guernsey) Limited has been approved to
facilitate the listing of bonds and equities on TISE.

Robbie Andrade, COO at TISE, told B365: “I am delighted
that Equiom has joined as a Listing Member of TISE.
Providing a wide range of different services from
numerous locations globally, it is ideally placed to bring
significant new business from around the world to
TISE. This aligns very well with our plans to continue to
diversify our products and markets as we execute our
strategy in the coming years. We had a record number
of new listings in the first half of 2021 and I welcome
Equiom on board as a new Member to assist and share
in our future success.”
Operating across Europe, the Middle East, Asia
and the Americas, Equiom has more than 40 years’
experience in supporting high net worth individuals and
international corporations. The firm provides a broad
range of bespoke and end-to-end wealth protection
and business support services to private clients,
corporate clients and funds.
Caroline Prow, Managing Director of Equiom Guernsey,
said: “I am extremely pleased that Equiom in Guernsey
has become a Listing Member of TISE. We have watched
the continued growth of TISE in recent years and we
are seeing increased client demand for listing on a
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recognised exchange which offers an efficient and costeffective service. I am looking forward to being able to
offer this facility directly to our clients not just in Guernsey
but also in our offices in the Isle of Man and Jersey, as
well as all our other group locations around the world.”

Mark Porter, Equiom CEO,, Caroline Prow, Managing Director
of Equiom Guernsey and Robbie Andrade, COO at TISE

Mark Porter, Equiom CEO, commented: “Our strategy
is centred on the delivery of complex structuring
solutions, fiduciary oversight and technical expertise. Our
membership of TISE only enhances our ability to deliver
that strategy and the highest level of expert support and
guidance for our clients.”

BORDERS RESTRICTIONS REVIEW
DELAYED TO MID-SEPTEMBER
The Isle of Man’s current border restrictions will remain in place until at least mid-September.

T

he extension was agreed at a virtual
sitting of the Council of Ministers, and
follows a commitment by the Chief
Minister at July’s Tynwald sitting to review the
situation again by the end of August.
After considering the latest data in relation
to infection rates and the number of people
in hospital, in addition to the progress being
made with the vaccination programme, Council
agreed to postpone introducing unrestricted
travel at this stage.
This approach is intended to bring a number of
benefits, including:
•

•
•

To continue delivering second
vaccinations to those eligible, especially
those who had doses delayed due to the
current outbreak
To enable 16 and 17 year olds to have their
first vaccination
To allow schools to reopen and to monitor
the impact of students returning

The Isle of Man Government is also awaiting
clarification from the Joint Committee on
Vaccination and Immunisation (JCVI) regarding
vaccinations for those aged 12 to 15.

Chief Minister Howard Quayle said: ‘Reopening
our borders to anyone who wishes to visit is
vital to our wellbeing as a community as well as
an important measure to support our economy.
‘As it stands today, the vast majority of the
UK adult population, more than 77%, are fully
vaccinated and therefore already eligible to
come without restrictions upon arrival – 84% of
the Island’s eligible adult population are also
now fully vaccinated.
‘Allowing unrestricted travel remains the
target – but welcoming more people to our
shores now, especially those who are not fully
vaccinated, may risk compounding our current
situation.
‘Although the figure for weekly average cases
is falling slightly, the numbers remain relatively
high compared to what we have experienced
in the past. People are also in hospital and this
is, of course, our key consideration as we seek
to protect our health and care services while
learning to learn with COVID-19.
‘Taking into account a wide range of factors,
Council has therefore agreed to postpone
any changes in order to monitor progress and

enable more vaccinations to take place. A midSeptember review will take place to look at the
situation in detail once again.’
He added: ‘Our vaccination programme is
rolling out well, but there are still people
we need to reach and I urge them to come
forward. The vaccines that have been
administered already are enabling our
community to resume everyday activities, and
it’s important that we all do what we can to
prevent hospital numbers from rising.
‘I must also reiterate the need for us all to
be vigilant and to take responsibility when it
comes to personal hygiene: wash your hands
regularly, wear a mask to protect yourself and
others, and keep your distance, particularly
indoors where ventilation is more difficult.’
Full details of the Isle of Man’s current border
restrictions can be found here: https://covid19.
gov.im/travel-borders/
To register for a vaccination, visit https://
covid19.gov.im/vaccination/vaccinationregistration/ or call 111.

ISLAND’S NEW LIEUTENANT GOVERNOR
TO BE SWORN IN LATER THIS MONTH
The Isle of Man’s 31st Lieutenant Governor will be sworn in at a ceremony in Castletown this month.

L

ieutenant General Sir John Lorimer will succeed diplomat Sir Richard
Gozney, who has held the post for the past five years.

Sir John, a father-of-three, a father-of-three, served in the British
Army for nearly 40 years and completed tours of duty in both Iraq and
Afghanistan. Most recently he has been working as advisor to the UK
Ministry of Defence on the Middle East.
As Lieutenant Governor, he will be the Queen's personal representative
and impartial adviser on the Island until 2026.
The Island’s top judge, First Deemster Andrew Corlett, also holds the
position of Deputy Lieutenant Governor, and acts on his behalf when
required.
He said: “We are delighted to welcome Sir John to the Island. It will be
a privilege to swear in the Island’s next Lieutenant Governor in such an
historic setting.”
The swearing in ceremony will take place in the old courtroom at Castle
Rushen on 29 September.
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FIRST WEEKLY SURVEILLANCE
REPORT PUBLISHED BY PUBLIC
HEALTH DIRECTORATE
Isle of Man Government’s Public Health Directorate has published a surveillance report, which will be
updated weekly, to provide a summary of indicators which are used to understand the status of the
current wave of COVID-19 in the Isle of Man.

T

he report has been compiled by the Public
Health Intelligence team using data from
Manx Care and the Civil Registry, and aims
to increase public accessibility to data to help
individuals, businesses and the wider community
‘be smart’ and make informed decisions about
their own behaviour.
The weekly report will be published each
Thursday while the Island manages the
pandemic and details a summary of key points
from the 28th June, which is taken to be the
beginning of the current (third) wave. The first
report demonstrates an almost even split of
hospitalised patients being symptomatic, and
asymptomatic which highlights the need to
remain vigilant and utilise Lateral Flow Device
testing, which is available to all Island residents
free of charge.
•

The first report demonstrates that the Isle of
Man is currently experiencing a third wave
of widespread community transmission, the
impact of which is significantly mediated by
the vaccination programme

•

Currently, the wave dynamics indicate a
significant fall from peak daily new cases to
a current position of slower decline/plateau,
with notable daily variation as would be
expected for a small population. This
position is likely to continue.

•

A fourth wave is predicted for the UK during
Autumn/Winter 2021-22, although the
timing of this is uncertain. It is reasonable to
expect a similar wave here.

•

The start of the new school term in
September may lead to a further surge
in cases due to increased mixing of a
population group (aged 11-16) who are
largely unvaccinated and have similar
infection/transmission rates as older adults.

•

Autumn/Winter will likely see significant
changes in mixing patterns (and hence
COVID-19 and other respiratory pathogen
transmission) due to people spending more
time indoors with lower levels of fresh air/
ventilation.

•
Winter pressures on health and
care may be significantly increased this
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year if a further wave of COVID-19 coincides
with increased incidence of other seasonal
respiratory infections (flu, RSV, etc) which were
largely suppressed last year, including on Island,
due to restrictions on mixing in place across.
Henrietta Ewart, Director of Public Health,
told B365: ‘Council of Ministers have made a
commitment to sharing appropriate information
that will help the Manx public to make positive
choices and consider their personal response
to Covid-19. The first surveillance report
demonstrates that the overall trend of confirmed
cases is decreasing, but COVID-19 remains in our
community.
‘While the vaccination programme has
substantially increased our collective defences,
and is the most effective measure you can take
to prevent potentially life threatening illness,
COVID-19 is still a very real threat to our Island.
‘Vaccination, whilst effective, is not a silver
bullet and we have seen cases in our hospital
who have been fully vaccinated. This is to be
somewhat expected given that such a large
proportion of our Island have now been fully
vaccinated. Thankfully, the likelihood is that those

people are very significantly less ill than they
might otherwise have been.
‘As we look ahead toward autumn, pressures
on health and care are likely to increase and it is
reasonable to expect a fourth wave, similar to the
UK, here. None of this is said to alarm anyone,
but being ‘safe, smart, and kind’ is all about
making informed decisions based on the best
available data. Right now, the data indicates that
we do need to take collective action to protect
ourselves and others.’
Government advise everyone to ‘Be Safe’ and
protect yourself from Coronavirus by thinking
‘hands, face, space and fresh air, ‘Be Smart’ and
make informed decisions using trusted and
credible data sources, such as the surveillance
report, and ‘Be Kind’ and tolerant to others.

Visit https://covid19.gov.im/guidancefor-public-health/weekly-public-healthsurveillance-report/ to view the dashboard
each week.

TISE MAKES LISTING RULE CHANGES TO
TARGET SPACS
The International Stock Exchange (TISE) has revised its Listing Rules to attract Special Purpose
Acquisition Companies (SPACs).

S

PACs activity has surged in 2021,
especially in the US, and now the UK
has launched a new SPAC listing regime
which came into effect from 10 August.
TISE initially introduced rules for listing SPACs
in 2015 and it has recently revised them to align
with developing market trends in both the US
and Europe and notably, where there may be an
institutional investor base.
Carolyn Gelling, Head
of Equity Markets at
TISE, said: “Globally
there has been a
resurgence of SPAC
activity this year, which
we have watched with
interest. Our Listing
Rules for SPACs were
initially introduced
in 2015 and since
then they have been
regularly updated but
with recent developments in the market there
were several areas which warranted a refreshed
approach.”
These key changes are:
•

Dual share class structures (and founder
shares) are permitted, subject to certain
provisions and disclosure requirements;

•

Issuers seeking to complete qualifying
acquisitions must give shareholders the
option to redeem, or otherwise acquire
the shares from the shareholders for a predetermined value or price per share;

•

A SPAC issuer may not need to obtain prior
shareholder approval for the completion of
a qualifying acquisition, subject to certain
exemption provisions;

•

Any proposed qualifying acquisition must
be announced to the market within three
business days; and

•

There is no requirement for a SPAC issuer
to suspend dealings in its securities upon
an announcement being made in relation
to a proposed qualifying acquisition.

Mrs Gelling added: “These changes have been
introduced with a view to specifically attracting
SPACs that have a potential sophisticated and
institutional investor base. We think that with
these changes, the environment at TISE is now
very well suited to ‘institutional’ SPACs.”

listing SPACs on TISE, which include:
•

Accessible minimum requirements;

•

Flexible custody arrangements;

•

A 36-month timeframe to make the
qualifying acquisition;

•

Competitive listing fees; and

•

A guaranteed responsive service for listing
applications.

agreement with Avenir Technology for the
supply of a new price discovery and trading
system.
The platform is designed to operate on an
auction basis, but with the ability to scale up and
accommodate continuous trading if desired and
in doing so, it will enhance TISE’s secondary
market proposition for current equity issuers, as
well as offering new products and services to a
whole new range of potential clients.

Mrs Gelling added: “The
update to the listing
rules for SPACs
is a very useful
refinement of
our Equity
Market.
We look
forward
to

speaking with interested
parties about how TISE
can facilitate an efficient
and cost-effective listing
on a regulated market,
which has a growing
number of international
recognitions and
several other planned
enhancements to our
offering.”
The update to the
Listing Rules and Fees
across both TISE’s
bond market, the
Qualified Investor
Bond Market
(QIBM), and the
Equity Market
come at a
time when it
has been
announced
that the
Exchange
has
reached

The changes to the Listing Rules complement
the other key features of the requirements for
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Expert comment from leading figures within the business community, on a variety of
topical issues across a range of sectors.

HOW IMPORTANT ARE COMPANY
AUDITS FOR BUSINESSES IN THE
EARLY STAGES?
In order to help a business monitor and reliably measure the financial situation of a company, a
regulatory statuary audit is vital. Not only does an audit help present a business’s monetary situation
in a true and fair manner, but it also provides clarity and comfort to stakeholders that the company has
adopted appropriate accounting policies and methods.

A

lthough statutory audits can take a
variety of different forms depending
on the scale, complexity, and nature
of your business, one may be considered
more appropriate than the other. Put into some
context, for a small retail company an audit
will most likely be focused on stock valuation,
margins, and receipts. Alternatively, an audit
for the likes of a large property investment
company will largely focus on property valuation,
funding, and systems.
When presented to potential investors, an audit
report can do more than just clarify a business’s
financial situation — it can also offer the
reassurance needed for investors before they
make their final decision.
Furthermore, there are multiple benefits of
supplying investors with an audit report, some
include:
•

•

•

Compliance — for business owners,
shareholders, and potential investors,
showing conformity to an audit process is
one way to show investors that a company
is credible and transparent.
Improves planning, budgeting, and
forecasting — since statutory audits
give credibility to historic numbers, this
information can be used to forecast ahead
and ultimately limit the potential financial
risks a business might face.
The credibility given to financial
statements — the main purpose of
an audit is to verify that the financial
statements are true and fair thus helping to
build trust with an investor.

When an investment decision is being made, all
investors and entrepreneurs know that business
transparency is key. Audits can ultimately help
increase the confidence that investors have
through the reassurance provided by the
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audit.
Stressing the importance of audits is Andrew
Millet from Wisteria Accountants, saying: “Any
company that is seeking investment over the
next few years should be thinking of voluntarily
having themselves audited. Leaving it until the
year of investment is often too late”.
How important are investors for emerging
businesses?
In order to successfully encourage investors,
early stage businesses that are seeking funds
to grow with will need to dedicate a lot of time
towards providing a reliable and accurate audit.
Not only that, the likes of
a credible management
team, a business model,
robust systems, and a
good trading history
will also help paint
your business in
a positive light.
Furthermore, a
statutory audit will
help enhance
an investor’s
views on the
company
and confirm
that the

management is thorough, transparent, can
operate with a heightened level of integrity, and
is willing to be open to scrutiny.
It’s common for businesses in the early stages to
become carried away with sales and products.
Although this is of high importance, they must
also monitor their systems, processes, reporting,
accounting, and compliance, at all times. The
likes of a statutory audit will help all businesses
achieve this. Investors could be intrigued by the
idea of your business in theory, but the comfort
and reassurance they get from the management
team will be the ultimate determinant whether
they invest or not.

GET THE VERY BEST FROM
YOUR STAFF
BY SID MADGE, MEEE

I’m a great believer in learning how to create micro-moments, rather than having people attend endless
courses and interventions. When we foster the ability to actively take charge of our situation and
emotions in the moment, we can bring more empowerment and enablement to the workplace and help
people create positive momentum for themselves and their teams.

H

ere are five simple ways to get the very best
from your staff in just a minute a day.

1.

Look for Alignment of Purpose and
Values

If you recruit for aligned values then retention
is less of an issue. Employees are much more
resilient in navigating the inevitable ups and
downs of work life because they see the bigger
values-based picture. They are better able to
recognise the importance of their work in the
corporate context because that work also fits
for them in a wider personal context of what is
important to them. Performance improvement
is a happy by-product of greater alignment of
purpose and values.

3. Take Responsibility: Give Praise.
If you are the boss, the buck stops with you.
Take responsibility and don’t apportion blame
– even if it's warranted. Certainly, never pull
people up for any performance issue in front of
others. Those conversations need to be one-onone. Acknowledge the shortfall and work as a
team to put it right. No finger pointing.
Conversely, when things go right, don’t take the
glory. Make sure those involved are thanked
and do that publicly as well as one-on-one.
Again, these are quick actions but they bond the
team and build trust.

4. First Things First
Work with your team so everyone knows what
you are striving for and who will benefit. This
will increase motivation all round. Empower
each person to focus on their most important
work first and make sure they have the access,
responsibility and resources to make it happen.
Encourage everyone to do first things first and
only move on to the next priority when they
have finished that first thing or have progressed
it as far as possible at that time.
Productivity always takes a nosedive when
employees are unclear of their role, their
priorities or the scope of their decision-making
powers. Taking a few minutes each day to
help clarify that can make a huge difference
to productivity and efficiency. Even better,
encourage your team to create focused time
when they can be free of distractions (for
example, turn off the email), which helps us get
into a flow and achieve more.

2. Say Thank You (And Sorry)
I get it, we are all busy. There is a mountain of
stuff to get through, but a heartfelt thank you can
go a very long way in building relationships, trust
and motivation. Specific appreciation is always
more powerful than generic praise because
it proves that you are paying attention. When
someone goes the extra mile – acknowledge
it and make sure your people know you are
grateful for their effort. This intervention usually
doesn’t even take a minute!
It’s worth noting that a very close second in
terms of quick interventions that matter is a
heartfelt sorry when one is needed. Never shy
away from an apology, especially when you
know you were in the wrong. Showing humility
and honesty also helps to build trust.

5. Foster the Beginner’s Mind
Shoshin is the concept of the ‘beginner’s mind’
practiced in Zen Buddhism which refers to an
attitude of openness, anticipation and lack of
assumptions and preconceptions when learning
a new subject – even when that learning is at
an advanced level. Encourage your people to
adopt this mindset. Perfection is not required:
effort and openness are far more important.
Purposefully take some of the pressure off,
especially if you are asking your people to
learn something new or use a new system. Aim
for curiosity and engagement and give some
leeway in the spirit of experimentation.
When learning something new make sure that
everyone has the opportunity to demonstrate
the new skill without judgement. Adults learn by

About the author
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thinking from the worlds of psychology,
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watch?v=bR3Cyjs62c8

doing not talking about doing. But make it is fun:
have prizes for the worst initial effort or the most
insightful learning. Mastery is not the initial aim –
engagement and just trying something with an
open mind is the initial aim.
By taking just a few minutes a day and following
the suggestions above you can ensure your
teams enjoy the work they do and feel valued
and appreciated for it.

|

19

INVESTOR’S
DIARY
BY PETER SHARKEY

WHEN DOING YOUR OWN
RESEARCH THERE ARE NO
SHORTCUTS
At university I had a slightly eccentric tutor, John Moore, who offered undergraduates the opportunity
to study medieval economic history as part of our second-year studies. It was considerably more
interesting than it sounds, not least because it involved visiting public record offices in Gloucestershire
and Wiltshire, but mostly in Somerset, handiest of all when driving from Bristol.

O

nly four of us signed up for John’s
course, so every Thursday lunchtime he
would squeeze us into his modestlysized car and drive to that week’s chosen
West Country location, providing a non-stop
commentary on where we were headed and
why. Once we had finished our day’s research,
John would invariably track down a pub
he knew in the middle of nowhere and
buy the first round of drinks (and usually
the second) before his quartet of poor
students dug deep to buy the next
round between them.
I’ve retained an image of those public
record offices as remote, musty places
curated by enthusiasts delighted to see
John again and meet his latest batch of
students. As our numbers were so small,
we were usually offered a cuppa and told to be
careful when leaning over original documents.
We always were. The experience was a million
miles from that which you encounter when
visiting the National Archives in Kew.
While researching the family tree, my wife and
I had reached a point where our next series
of leads necessitated a trip to the National
Archives. Opportunity knocked after our
overseas summer holiday was postponed so we
booked a short trip to the capital which included
our first visit to what has been described as
a palace of hand-written data. There must be
mountains of the stuff behind the scenes; what a
fantastic place.
We’ve been trying to track down details of a
relative who served on the Californian during the
early twentieth century, a journey that has taken
us as far afield as Melbourne, Australia. At one
point, the Californian was the closest ship to the
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Titanic before the latter collided with an iceberg
and sank. For many years, notoriety plagued
the Californian and it took more than 80 years
for the ship’s captain to be exonerated of any
wrongdoing for not being first on the scene as
the Titanic went down.

capable of meeting a specific objective.
Despite this, the majority of investors and a
sizeable number of professionals avoid the
heavy lifting, using ideas from elsewhere without
modifying them or, worse still, establishing
whether they’re suitable for their own
circumstances and longer-term objectives.
The problem with this approach is obvious:
it’s akin to buying an item of clothing
because it’s a specific colour without
checking whether it fits.
Of course, investors have always relied
upon authoritative sources for ideas and
suggestions, but this doesn’t necessarily
mean that they’re always ‘one-size-fits-all’.
In fact, it would be a miracle if they were.

We had access to original ship records at the
National Archives which meant we could verify
the relative’s signature, although even this left
us tantalisingly short of the conclusive evidence
we sought. However, a chance examination
of the 1911 census revealed several previously
unknown relatives, adding a fresh, exciting
dimension to our research and the probability of
some rich pickings in the near future.
As we returned to our hotel, satisfied with
a full day’s work, it struck me that the truth
unequivocally summarised by the old
adage: “You don’t get ‘owt for nowt” applies
wherever hard work is involved, whether that’s
researching your family tree or researching
investment opportunities.
When it comes to investment returns, the
inescapable truth is it’s impossible to avoid the
grind of research if you want to give yourself
a chance of generating longer-term returns

In other words, when it comes to
undertaking your own research – not just into
a specific share, bond, fund or other security –
there are no short cuts. To do the job properly,
it is important that you also consider where any
proposed investment will sit in your portfolio
and what type of realistic performance are you
expecting from it.
It follows that investors must take the time and
effort to conduct their own broad research;
alternatively, they should rely upon an
independent source capable of undertaking
the necessary research with reference to the
investor’s longer-term ambitions and targets.
Earlier this year, a report revealed that people
spend more time researching their holidays
than they do examining and researching their
investments, a revelation which suggests there’ll
be an awful lot of folks who come up short on
their financial targets.

TAP HAPPY: ALMOST HALF OF
TRANSACTIONS TO BE CONTACTLESS
BY THE END OF 2022
 The use of contactless payments is set to make
up 47% of all UK payments between 20212022, and will be the most common type of
transaction

 Contactless payments are up by nearly a
third (30%) since the start of the pandemic,
when chip & pin payments were still the most
popular way to pay

 Forecasts show almost three quarters (72%) of
payments will be made by card within the next
year

 Between 2021 and 2022, cash payments will
account for just over one tenth (11%) of all
purchases

Contactless spending is expected to account for almost half of all transactions by the end of 2022
(47%), as it becomes the most popular payment method for the first time, according to new research.

T

he VoucherCodes.co.uk Life after Covid:
Prospects for online retailing, physical
stores and how we pay report, carried
out by the Centre of Retail Research (CRR),
examined the pandemic’s effect on the way UK
shoppers pay for goods.
The study shows that pre-pandemic in 2020,
chip and pin was the most popular payment
method, accounting for over a third (37%) of all
transactions in the UK. During the same period,
only 17% of all payments made were contactless.
However, between 2021-2022, chip & pin
payments are forecast to decline to just 25%
of all purchases and cash payments will see a
sharp decline, accounting for just over a tenth
(11%) of all payments by the end of 2022.
The switch, which will constitute a 30% increase

Year

in contactless payments from pre-pandemic to
the end of 2022, was accelerated by changing
consumer and retailer behaviour when it comes
to paying for goods during Covid-19. Shoppers
swapped cash for card for hygiene reasons,
many retailers also stopped accepting cash
altogether, and the contactless payment limit
increased from £30 to £45.
Looking ahead to next year, card payments are
expected to account for almost three quarters
(72%) of all transactions.
Anita Naik, Lifestyle Editor at VoucherCodes.
co.uk, told B365: “Covid-19 has forever changed
the way consumers spend their money. With
exponential increases in online orders during
the pandemic, combined with increased
contactless limits and retailers implementing

cash bans, people have quickly adapted to
relying on contactless payments for the bulk of
purchases as a result.
“It remains to be seen whether the government
will amend laws relating to legal tender, enabling
retailers to permanently refuse to accept cash if
they wish.
“Ultimately, only time will tell, but in the
immediate future, whereby cash was once key,
contactless is our future.”
For more details, the Life after Covid: Prospects
for online retailing, physical stores, and how we
pay report can be found here: https://www.
vouchercodes.co.uk/savings-guides/guidesreports/life-after-covid-prospects#onlineretailing

Cash

Chip & Pin

Contactless

Cheque

Bank Transfer

2019 - pre-pandemic 2020

26.60%

36.50%

16.80%

3.1%

17.00%

2021-2022 forecast

10.90%

24.90%

46.70%

1.70%

15.80%

Breakdown of preferred payment methods amongst UK shoppers
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ATTACK OR DEFENCE?

An annual pension statement dropped through the letterbox earlier this month. Almost twenty pages of
performance statistics, details of equity and fund holdings plus comments regarding their suitability,
assumptions regarding my possible retirement age and a host of other information BY PETER SHARKEY

A

ll good stuff, although the page that
really caught my attention comprised a
performance summary confirming that
over the course of the previous twelve months,
the pension’s net value had risen by almost one
fifth, thanks mainly to its significant equity bias.
Anyone sporting more than a handful of grey
hairs, a category into which your correspondent
falls, intuitively knows that such impressive
growth cannot continue indefinitely. Mindful of
this, I wondered whether the time had come
to invoke Warren Buffett’s famous investment
rules? Rule one: don’t lose money. Rule two:
never forget rule one. Perhaps, I mused, the
pension, or at least part of it, could become a
little more defensive?
Once upon a time, adding defensive exposure
to a portfolio was relatively straight forward. If
the prospect of an economic downturn reared
its ugly head, investors shifted their attention
away from equities and focused instead on
government bonds. Though the basic laws
of supply and demand pushed bond prices
higher, there was ample consolation in the
fact that irrespective of how difficult times
got, governments would always make their
payments; bonds were the ultimate safe haven.
Moreover, accessing this safe haven was
similarly easy: you sold some of the equities
within your portfolio and used the proceeds to
buy government bonds. Meanwhile, a subtle
transfer took place in a separate area of the
portfolio which resulted in capital being shifted
away from equities and into ‘defensive’ funds,
while an additional tranche of capital was
invested in companies capable of growing
irrespective of the economy’s health. So-called
‘bond proxies’, such as those in the food and
drink sector that generated reliable and steady
income, invariably gained in popularity as
investors sat tight and waited for the latest
economic storm to pass.

Wasn’t life easier then?
Yet it’s not a forthcoming economic downturn
with which investors are having to contend but
the impending aftermath of a genuine global

crisis which, ironically, has propelled many
stock markets towards new highs. Investors
with exposure to so-called ‘growth’ stocks have
seen their portfolio values surge; anecdotal
evidence suggests that many have re-balanced
their portfolios, adding a much broader ‘value’
element, thus simultaneously reducing exposure
to commodities.

Rule one: don’t
lose money.
Rule two: never
forget rule one.
The logic behind such re-balancing is
solid enough: shares or funds displaying
comparatively low volatility and / or higher
quality, plus investment-grade bonds, have
tended to experience smaller losses during
economic downturns than poorer quality stocks
or bonds. In other words, though a defensive
re-balancing may reduce losses when times are
tough, it will not eliminate them altogether.
Of course, the perfect strategy simply doesn’t
exist. Risk is an inherent element of investment,
although it can be reduced, often by having a
fund manager or adviser create a total return
portfolio which seeks to maximise returns based
upon the investor’s willingness (or otherwise)
to embrace risk. This approach has historically
outperformed, albeit modestly, what might be
called the ‘pure’ defensive approach but it can
sometimes involve an uncomfortable whiteknuckle ride.
But hang on. Are we not ‘living in a different
world’ where governments joyfully print
money, label the process with a different
name (quantitative easing ) and use it to snap
up securities and other assets with little or no
thought given to how the enormous debts
they’re running up will be repaid?
Yes we are, a conclusion which, ominously,
warrants reference to a famous observation

made by the Austrian-school economist Ludwig
von Mises, who noted that “every government
intervention creates unintended consequences,
which lead to calls for further government
intervention.”

So when will government or central
bank intervention draw to a close?
Despite having effectively exhausted all of the
monetary tools available to them, politicians’
appetite to meddle in the market economy
appears as large as ever. Fiscal discipline has
been sidelined – for the time being, at least –
on the rather tenuous basis that because QE
worked in the wake of the 2008 financial crisis,
it’ll work again to extricate economies across the
globe from the prospect of depression. That’s a
significant assumption.
The numbers involved are staggering. For
example, the Biden administration has already
enacted a $1.9 trillion stimulus package, while
its ‘Build Back Better’ programme could cost
taxpayers a further £3 trillion, plus an additional
$1 trillion in tax credits. Similar examples of
reflation are to be found everywhere in the
world.
Does this suggest that investors opting to rebalance their portfolios, possibly to the point of
being overly defensive, is an inherently negative
strategy? With all this newly-created money
sloshing around, isn’t it time to be a little more
gung-ho instead?
“Given the risks involved with any form of
investment, it always pays to be cautious,”
notes Dermot Hamill, head of Canaccord
Genuity Wealth Management on the Isle of Man.
“Nevertheless,” he continues, “the propensity
for investors to increase their exposure to
commodities and good quality equities boasting
low levels of debt during this period of reflation
is completely understandable.”
I’m not expecting another 20% return on my
pension over the next twelve months, but the
need to effect a dramatic shift in investment
focus appears to be not quite as pressing as first
imagined.

Canaccord Genuity Wealth Management offers a discretionary
portfolio management service which enables our investment
managers to construct and run a personalised portfolio on your behalf.
For those who take an active interest in financial markets and wish to
make their own investment decisions, our trading and dealing team
can offer you traditional stockbroking services.

For more information, contact Dermot Hamill on dermot.hamill@canaccord.com or 690100
www.canaccordgenuity.com/wealth-management-uk/
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5 COMMON TYPES OF ECOMMERCE
FRAUD AND HOW TO FIGHT THEM

I

f you run an ecommerce business, it’s likely
that you’ve experienced some type of fraud.
Scammers are creating more sophisticated
ways to navigate some businesses’ fraud
prevention strategies, finding out how to better
imitate genuine customers. But how are they
committing these acts of fraud and how can they
get away with it? Here we explore five different
types of fraud that ecommerce businesses
encounter. Then, we’ll explore how you can
combine positive customer experiences with an
optimised fraud prevention strategy to protect
your business.

Payment fraud, including identity theft
Would you know if someone were pretending
to be you? Payment fraud is one of the most
common types of ecommerce fraud. In fact,
payment fraud contributes to a whopping 71%
of all online payment attacks. But things have
moved on beyond fraudsters stealing bank or
card details. Today, fraudsters will also use email
accounts, user accounts, names, addresses, IP
addresses, and personal devices to complete
their purchase. For fraudsters, the hope is that
all these details will make them look like the
real deal – like you. This, in turn, can lead to
fraudulent purchases and the creation of new
fake user accounts.

Friendly fraud
Despite its affectionate name, friendly fraud isn’t
all that welcome for ecommerce businesses.
Also known as chargeback fraud, it occurs
when a consumer (or fraudster) makes an online
shopping purchase with a credit card but then
requests a chargeback from the issuing bank
after they’ve received the goods or services.
The consumer may cite damaged goods or
undelivered products as grounds for a refund.
The stickler is, depending on the original
payment method, the merchant can be made
accountable when a chargeback happens. So,
as an ecommerce business, you’ve lost your
goods and lost your money.
However, it must be said that sometimes
chargebacks are legitimate, and friendly fraud
can be unintentional. Perhaps goods were
actually damaged or undelivered. Or the
consumer doesn’t recognize the merchant on
their credit card bill or has forgotten they made
the purchase. But overall, 57% of chargebacks
are classified as abuse.

Affiliate fraud
Many ecommerce businesses will run an
affiliate marketing program. Affiliate marketing
is a method of advertisement where online
publishers can make money by inserting links
on their website. The links may direct customers
to a product. These links can be tracked, and
when a specified action takes place, such
as an account registration or purchase, the

affiliate who published the link will be paid a
commission.
Affiliate fraud, therefore, plays a bad game
in this marketing technique. By completing
simple actions, fraudsters can profit from the
commission of affiliate links. This may include
auto-refreshing a page to imitate traffic or
clicks or spamming an email from a referral link.
Ultimately, the ecommerce business will believe
that they have increased their onsite traffic but
not see any increase in profits. In fact, they’ll be
paying out to the fraudsters.

Clean fraud
It’s hard to identify a dirty transaction when they
look so squeaky clean. Fraudulent transactions
that appear to be legitimate are known as
clean fraud, and it’s becoming an increasingly
problematic type of transaction for ecommerce
businesses. This is because the transaction is
less likely to get flagged up or appear on a deny
list for known fraud accounts. For clean fraud,
fraudsters will usually use stolen credit card
information to impersonate the real cardholder.
To make this fraud appear genuine, fraudsters
will convince account holders to make a
purchase through a fake website or by
intercepting messages between transaction
parties. Fraudsters can then use this data to
complete a purchase.

Interception fraud
There’s no messing about when it comes to
naming types of fraud. Interception fraud does
what it says on the label: it intercepts your online
orders. The fraudster will use a stolen credit
card along with the same billing address and
shipping address that is linked to the card. The
next step involves intercepting the goods before
they are delivered.
How is this achieved? Well, a fraudster may
call a company after the order is placed and
before it has shipped. Then they will ask for the
delivery address to be changed. They may also
contact the courier to change the route of the
package to a different address of their choosing.
Even simpler (and potentially riskier), they may
just wait for the package to be delivered at the
cardholder’s address, sign for it, and steal it from
right outside your front door.

Fraudsters are just bad actors
It seems like there are many ways for outlaws
to take advantage of ecommerce businesses in
the Wild West of the online world. But despite
more sophisticated methods of fraud becoming
prevalent, ecommerce businesses shouldn’t fret
too much. There is a solution and a way to fight
back against these slippery scammers.
The difficulty with identifying scammers is that
they’re getting very good at making themselves
look like genuine customers. From stolen cards

to fake user accounts, it may be difficult for
a person or agency to recognize when their
business is a victim of fraud.
There are ways to secure your ecommerce
business. Putting more barriers in place
to separate the fraudsters from genuine
customers will help to prevent fraud. This may
include identity verification, extra accounts and
passwords, or a CAPTCHA test to dodge those
pesky robots that are set up to do your business
harm.
However, these extra barriers harm the
customer experience of your ecommerce store.
Did you know that the average online shopping
cart abandonment rate is 70%? Factors such as
barriers to completing transactions contribute
to this. Promoting an easier sales experience,
with less friction, is the best way to boost your
business. Plus, there is a way to open your
business up without letting fraudsters in.
In reality, fraudsters are bad actors. While
they can wear the costume of stolen cards,
addresses, and fake accounts well, their
behaviour is a giveaway. Machine learning is
becoming more and more capable of finding
out when fraud is taking place, even when
every other factor seems to be genuine. This
takes into account things like delivery address,
average consumer purchase size, historic
chargebacks, buying behaviour, and the types of
products a specific consumer would usually buy.
Machine learning becomes even more powerful
when it is combined with a commerce protection
network comprising hundreds or thousands of
merchants. The network provides vision into
millions of transactions and that data is vital to
identifying fraudulent behaviour.
One platform, Signifyd, says that 98% of all
online purchases today have been made by
consumers that their platform has seen before.
This means that they will understand everything
there is to know about a consumer’s buying
behaviour, so if they or you are a victim of fraud,
it can be easily spotted and prevented. This
saves genuine customers time at the checkout
and can save everyone from fraud.
Ultimately, if your business is looking for growth
in the accelerating age of online shopping,
aligning your fraud strategy with your customer
experience strategy is a recipe for success.
Positive customer experiences lead to return
sales, and fraud prevention and payment
optimization can only benefit an ecommerce
business. Being recognized as a safe and
reliable business with friendly and helpful staff is
essential for long term survival in a competitive
online world. Identifying these types of fraud and
recognizing the most effective ways to deter
criminals will help you grow.
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Looking at the people who keep the wheels of commerce turning on the Island;
features, profiles, achievements and stories with a human dimension.

ONCHAN START-UP PLEDGES TO
HELP REDUCE BILLS AND HELP
ENVIRONMENT
A new company based in Onchan is aiming to help Isle of Man residents cut their household bills
and reduce carbon emissions on the island. .

S

mart Energy Solutions has launched,
offering to provide “unbiased” information
and recommendations on energy solutions
to residents, businesses and landlords.
The company has opened an office in Main
Road, Onchan, and launched a free version
of its software to allow Island residents to gain
access to free personalised energy analysis and
solutions.
The SES Energy Calculator invites visitors to click
through a free, one-minute, energy survey and
then sends an instant email with a tailored solution

to their individual needs.

energy bills and CO2 emissions.

Users are then welcome to contact SES for more
information on how they can improve the energy
efficiency of their home, business or property and
have a full energy analysis including thermal and
infrared scans for accuracy.

“It’s our aim to become a trusted first port of call for
homeowners, businesses and landlords looking
to reduce their energy consumption, cut their bills
and their carbon footprint.

Smart Energy Solutions co-founder Jonathan
Gower-Jackson said: “People have never been
more conscious of their energy consumption, not
only from the perspective of saving money on
their household bills but also the environmental
impact of their choices.
“Many people do not realise that energy bills are
their biggest outgoing. Even once retired and with
mortgages paid off, energy bills rise and constitute
a larger percentage of available income for many.
“We know from experience how difficult it can be
to get clear, independent advice on the best setup
for your needs and that was the inspiration for
Smart Energy Solutions.
“We decided to make the energy calculator free
to help drive our vision of lowering household

“We can offer people advice on the solution, both
in terms of technology and finance, that would
best suit their homes, properties and buildings and
then signpost them to reliable and cost-effective
experts to get the work done.”
Try the Smart Energy Solutions calculator to see
the money and energy you could save.
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NEW MAN AT THE
HELM AT 3FM
Radio station 3FM has appointed Jason Quinn as Managing Director.

J

ason, who has had a long career in radio joined
3 FM in 2008 as a presenter and producer and
over that time has played an integral part of the
development of the business.
3FM started broadcasting in 2004 and the company
was taken over by founding shareholder Ron Berry in
2011.
Ron told B365: ‘In 2011 the media landscape was
changing rapidly through the advent of the internet and
social media platforms. We recognised that to thrive in
the new world we had to review our business strategy
to become #more than radio. Jason has been a key
player in driving that change and his understanding of
the media landscape will be a great asset as he drives

the business into the future’.
Today 3FM provides the Isle of Man with both a
contemporary music radio station, and a significant
online footprint producing a varied range of content,
including video for distribution via the web and social
media platforms.
Jason said: ‘I am delighted to be succeeding Ron as
Managing Director and look forward to forging new
relationships and developing ideas that will take 3FM
into the future. I have inherited a great business and an
excellent team of people who are all passionate about
3FM and committed to delivering a first- class media
product for the people and businesses on the Isle of
Man.”

DAVID BRINGS INDUSTRY EXPERIENCE
TO M&P LEGAL
Island law firm M&P Legal has strengthened its employment and litigation teams with
the recruitment of a Manx advocate with much prior business experience.

D

avid Keates has joined M&P Legal from
another firm of Manx advocates where
last year he qualified as an advocate.
Prior to retraining as an advocate David was
senior manager in the financial crime team of a
large bank where he held the position of Money
Laundering Reporting Officer. David has previous
experience of working in risk management in
the credit department of a major lender. Before
working in the banking industry, David worked
for the UK police as part of an economic crime
unit, concentrating on offences of fraud and
money laundering and the confiscation of criminal
assets. David also sits on the panel of the Isle
of Man Employment and Equality Tribunal and
has thereby gained valuable employment law
experience.
David joins M&P Legal to work in their respected
employment and litigation teams. He will
focus on various aspects of employment law
including unfair dismissal claims, discrimination,
whistleblowing and redundancy advice together
with drawing on his vast industry experience
in compliance and regulatory work to advise
corporate and other clients on anti-money
laundering procedures and disputes that can
arise. He also gives necessary compliance
training to clients.

David was educated at Elizabeth College
in Guernsey before reading law at Reading
University and completing his Legal Practice

Course at the College of Law in Chester. He
stated: “I am really pleased to join M&P Legal
with the breadth and quality of legal work this
firm handles. I feel I can contribute to both
the employment and the litigation teams in a
meaningful way and can draw on my other
business experience when giving practical,
commercial and holistic advice to the firm’s
clients.”
M&P Legal’s managing director John Aycock
commented: “David is a terrific package in
that he has plenty of high quality business and
enforcement experience away from the law but
has also shown a remarkable propensity to adapt
to legal life very rapidly. He is a great addition to
our already talented team of advocates. We are
known for our work in Isle of Man employment
law and general dispute and regulatory work and
David’s presence here adds to that.”
M&P Legal was originally founded in the 1980s
and was the first Isle of Man law practice to
incorporate as a limited company in 2000. Its
innovative approach and dedication to its clients
have earned it recommendations in independent
legal directories such as the Legal 500 and
Chambers.
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A career with
IFGL provides the
opportunity to
gain knowledge,
experience,
qualifications,
friends and career
progression.
It genuinely
is a world of
possibilities!

Denzil Williams
IFGL Group Operations Director
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- WE’RE HIRING
International Financial Group Limited (IFGL), one of the Isle of Man’s largest employers, is on the
lookout for school leavers and anyone seeking an admin office role who would like to work in our
newly refurbished building in Castletown.

I

FGL owns the RL360, Friends Provident International (FPI) and Ardan
International brands and provides investment, savings and protection
solutions to international investors around the world. We have 215,000
customers and £18bn assets under administration.
Around 550 of our staff are based in the Isle of Man, across our
headquarters at International House, Douglas, and our newly refurbished
customer services office at Royal Court, in Castletown. We also have
offices in Hong Kong, Lebanon, Singapore, Montevideo, Kuala Lumpur
and Dubai.
IFGL has been working to transform the Royal Court building since buying
FPI last year.
Outside, the former FPI building has been repainted and rebranded with
the IFGL logo and the free car park has been expanded and kitted out
with electric car charging points.
Inside, the building has been completely overhauled and now offers a
fresh and modern environment for staff, with access to a gym, break out
areas and a canteen run by Conrod’s.
Royal Court is the hub for IFGL’s Customer Services team and it is for
those roles we are currently recruiting.

IFGL is a growing and successful international company and with the
majority of our staff on the island there’s a strong social scene among
staff.
IFGL Group Operations Director Denzil Williams said: ‘Dedicating
our Customer Service functions in our Castletown facility means we
have around 300 roles located in the south of the Isle of Man, ranging
from entry level positions to some of our most senior and technically
experienced staff.
‘It’s a terrific building and we are creating a unique customer focussed
culture based around teamwork, learning and achievement. Our staff
in Castletown are looking after all of our brands for around 215,000
customers from over 170 countries, and are supported by our satellite
operations in 7 different cities around the world, from South America to
the Far East, via Africa and the Middle East.
‘A career with IFGL provides the opportunity to gain knowledge,
experience, qualifications, friends and career progression. It genuinely is
a world of possibilities!’
If you’re interested in finding out more, send your CV and a cover letter to
careers@rl360.com

While nowhere is really too far to travel in the Isle of Man, working at
Royal Court is likely to particularly appeal to those who live in Castletown
and the south and who are looking for a short commute and great work/
life balance. The office is in walking distance of plenty of shops and
places to eat so you can make the most of your lunchtimes.
Meanwhile, IFGL offers a competitive benefits package, an exciting career
path, and opportunities to learn and develop, which means you can earn
while you learn.
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PERSONALITY VS PROFIT: YOU CAN
HAVE BOTH WHEN YOU RECRUIT RIGHT
Businesses have never recruited as much as they do today. They spend more time
doing it and invest more money to get it done. But why do so many businesses get
it wrong? What is the true cost of their mistakes? And is the increased emphasis on
personality conceding ground to competence?

D

avid Bernard, CEO of the innovative
recruitment technology firm AssessFirst,
believes that businesses can improve
both their profits and personality-led cultures by
modernising the recruitment process.
The traditional hiring process follows a pattern that
most of us are familiar with and have experienced.
It goes something like this: HR determines what
the tasks of the vacancy are with hiring managers
and outline the attributes required to fill it. Job
adverts are posted and applicants apply. An
interview is arranged. The winning candidate is
offered the job.
That process has undergone some change over
the years, but the essential structure has remained
the same. The problem with this model is that we
don’t know how successful it is. Most companies
can tell you how much they spend in pursuit of
the ideal candidate. But far too few of them can
explain the true cost per hire.
What we do know is that the traditional
recruitment process is broken. I often put my head
in my hands when I read the myriad of HR reports
that reveal the prevalence of bad hiring. The 2020
Career Builder report offered little reassurance.
It stated that 74% of employers hired the wrong
person last year. This came at an average cost of
£10,843. This is madness.

Profit
Productivity ought to be a key consideration
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when seeking a new candidate. Ideally, the
new hire should be more productive - either
through skillset, efficiency or both - so that profit
opportunities can be maximised. This makes a
bad hire doubly costly. Not only are businesses
paying for a wasted recruitment process with
inefficient training and slowed productivity, but the
cost of missing a chance to improve the quality
and volume of output is equally detrimental in the
medium-term. Profits that could have increased,
instead suffer.
Research by McKinsey & Company suggests that
the top 5% of talent is 8 times more productive
than average talent. Of course, every employer
should aim to be recruiting from as near to that
top 5% as possible. Now you might, if you are an
employer or recruiter, dismiss this as impossible
– ‘that’s ok for the Google’s and Apple’s of this
world, but how can I find that top 5%?’ This doesn’t
have to be an impossible aspiration. There are
solutions that I will come to shortly, but first let’s
breakdown just how a bad hire can damage
profitability.
The $200,000/$50,000 formula demonstrated
by HR Daily is a fantastic illustration of the
problem. It outlines how an employee who
brings in $200,000 in revenue would make their
employer a profit margin of $80,000 on the hire.
But an employee from the top 25% of the talent
pool would give the business a profit margin
of $130,000 because they will bring in more

revenue. A bad hire therefore results in a $50,000
loss of profit.

Personality
“The first thing we look for when hiring new staff
is personality. In my eyes, personality always wins
over book smarts.” - Sir Richard Branson
It is a statement that divides recruiters, business
owners and HR professionals.
Whilst the declaration that personality wins over
‘book smarts’ is contentious, it is inarguable that
character is a vital and too-often overlooked
requirement for any given job role.
Finding candidates that match the core values
and culture of a company is a profitable exercise,
increasing the likelihood that good candidates
can be retained. It also provides the opportunity
to diversify your pool of talent, bringing in people
who think differently to other staff to challenge
norms and existing processes.
Deciding between two or more candidates who
appear to offer similar advantages is hard; the
choice can be simplified with in-depth personality
data. Personality is in fact a predictor of future
job performance that exceeds the quality of
information that you can obtain from analysing a
person’s CV or qualifications.
Comprehensive personality assessments increase
the chance of hiring the best people. And the best
people drive healthy profitability.

Personality metrics
At AssessFirst, our AI recruitment platform collects
hundreds of data points about a candidate without
the candidate having to complete long drawn-out
questionnaires. This gives employers two crucial
advantages in the hiring process; it provides a
breakdown of a candidate’s personality type. And
it helps to predict each candidate’s behaviour,
revealing the tasks, projects and even teams
where they will have the most impact.
Gathering objective personality data provides
insight that can help to eradicate unconscious

biases. All employers are susceptible to, for
example, confirmation or affinity bias during the
recruitment process. This bias, perhaps more than
any other factor, contributes to bad hires.
Those continuing to recruit without the benefits
afforded by Artificial Intelligence are prone to
being in the 74% of employers that make the
wrong hire. Data driven personality recruitment
goes well beyond a simple tick-box personality
test. It is a deep analytical tool that draws from
behavioural science: assessing cognitive and noncognitive patterns. This is how employers can tap

into the top 5% of talent specific to their company
and culture.
The recruitment model of ‘advert, application,
interview’ is as antiquated a process as there
is in business. AI powered recruitment is more
frequently associated with blue chip tech
companies, but I think that a much larger cross
section of the business community, many of whom
are challenged by the uncertain post-pandemic
market, cannot afford to get recruitment wrong.
And it is personality metrics that will help to ensure
they get it right.

LATEST ONS COVID-19 ANTIBODY DATA IS
GOOD NEWS, BUT ALMOST HALF A MILLION
ADULTS WILL BE LEFT UNPROTECTED BY JABS,
WARNS LONDON MEDICAL LABORATORY
Over 9 in 10 adults have Covid antibodies, according to a new ONS data, but London
Medical Laboratory warns that the vaccine still won’t work for 1 person in 100. It says
we need to identify these people urgently.

T

oday’s Office for National Statistics (ONS)
Coronavirus Infection Survey revealed
over 9 in 10 British adults, or 93.6% of the
adult population, have developed antibodies
through vaccinations or past infection.However,
the coronavirus antibody testing expert London
Medical Laboratory (LML) is warning that, even if
every UK adult is fully vaccinated, up to 540,000
people won’t develop antibodies.
Dr. Quinton Fivelman, PhD, the Chief Scientific
Officer at London Medical Laboratory, has just
authored the White Paper ‘Has your vaccine
worked? Are you immune to Covid-19?’. He warns:
‘Our research reveals that 1 in 100 fully vaccinated
people fail to develop antibodies. People believe
they are protected against Covid following both of
their jabs and are living their lives accordingly but,
in fact, a significant proportion are as vulnerable
as unvaccinated people. Businesses could be
returning to pre-pandemic work routines with
a misplaced sense of confidence in their staff ’s
antibody levels, following this data.
‘88% of adults have now had at least one jab and
72.5% two, but one in hundred won’t develop
antibodies against Covid-19. There are currently
nearly 54m adults in the UK. Even if every single
adult is fully vaccinated, 1% of them (540,000)
won’t develop any antibodies following their
jabs. Additionally, many people will develop very
low antibody levels that may provide minimal
protection for only a short period. We need more
testing of antibody levels among people who

have been vaccinated, to identify those individuals
for whom the jab has not worked. This will be
particularly important as we enter the winter
months so we can identify which people may
need booster shots.
‘Covid-19 antibody tests have been around for
a while, but earlier ones were not always highly
accurate. New “second generation” tests have
been introduced that are far more accurate
and informative. Antibody levels across the
UK population range from 0 to 80,000 AU/
ml – covering the spectrum from those who
are unvaccinated through to those who have
responded very well to the vaccine. Interestingly,
these tests reveal that most people have a far
higher antibody response to a vaccine against
Covid-19 than from a natural infection. The latest
ONS results do not reveal the levels of antibodies
people have.

‘The latest antibody level tests – such as the one
offered by London Medical Laboratory – use a
finger-prick blood sample that people can take
in the comfort of their own homes. The sample is
then returned to the lab in a supplied envelope.
Whether you are an employer wanting to ensure
staff safety or simply someone who wants to
confirm if you have developed antibodies, the
new generation tests are highly accurate, quick
and simple to carry out.
‘For the latest information about the level of
protection vaccinations offer against Covid-19, see
London Medical Laboratory’s new White Paper at:
https://www.privatecoronavirustests.com/page/
vaccine-immunity

‘Individual scores vary significantly. Anything over
50AU/mL counts as a positive test, but that level
may not give great protection. This wide variation
in antibody levels needs urgent investigation as
we continue to return to offices and our pre-Covid
lifestyles.
‘More research needs to be done, particularly for
those people who don’t produce any antibodies
at all, or just very low levels, even after two jabs.
So far, this seems to remain the case even after
receiving additional jabs of an alternative vaccine
as well, although this is still being researched.
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GLAXOSMITHKLINE RANKS AS THE BEST
PERFORMING WOMEN-LED COMPANY IN
THE FTSE 100
Out of all the companies listed on The Financial Times Stock Exchange 100 index, just four have a
woman at the helm.

R

anking on top as the best scoring womanled firm on the FTSE100 is pharmaceutical
enterprise GlaxoSmithKline (GSK). Emma
Walmsley has been their CEO since 2017 when
she became the first woman to run a major
pharmaceutical company. Under Walmsey’s
command an overall score of 8 out of 10 is
obtained, with factors such as high employee
satisfaction (3.8) and ranking 9th on the stock
market being the biggest contributors.

the role of CEO from Andy Harrison. The parent
company of Premier Inn, Whitbread restaurants
and Costa Coffee scores an overall 4 out of 10
in our study, with aspects such as an employee

As Daniela Sabin Hathorn, DailyFX analyst,
says: “Although a lot has changed in the last few
decades, the top spots at the world’s biggest
companies continue to be mostly reserved for
men. The companies listed above are a great
example of how women are leading the way in
their respective fields, and will hopefully serve as
an example to future women leaders so we can
tip the scales of equality even further.”

In second place is the English water company
Severn Trent (SVT). Led by Liv Garfield since
2014, the firm secures an overall score of 5 out
of 10 on our index. SVT sees some of the highest
employee satisfaction in this index at 4.1 amongst
the 6,800 members of staff, as well as a dividend
of 4.11% and stock market price of £2,307 per
share.
Coming in third is the multinational British hotel
and restaurant company, Whitbread, with Alison
Brittain in charge. Alison joined the company in
2016 from Lloyds Banking Group, taking over

There are many women leaders across the world
changing the face of economics, business and
finance. However, our research has shown that
there is still a big gap between the number of
organizations with a male CEO versus the number
of firms that have a woman CEO. With an average
of less than 10% of companies being women-led,
there is still a lot of work to be done to reach
anything close to equality.

satisfaction rate of 3.8, position 69 on the stock
market and the highest price per share in this list
at £3,490.

DailyFX provides forex news and technical
analysis on the trends that influence the global
currency markets.

LIFESAVING DEFIBRILLATOR UNVEILED
AT THE HOUSE OF MANANNAN

A lifesaving defibrillator has been installed outside of the House of Manannan, thanks to joint
working between Craig’s Heartstrong Foundation and Manx National Heritage, the charity
responsible for the Isle of Man’s natural and cultural heritage.

T

he defibrillator, which delivers
an electric current to restart the
heart when someone is in cardiac
arrest, has been placed in a prominent
position adjacent to the main entrance of
the House of Manannan building, and is
available for community use.

a chance of life. Craig’s Heartstrong
Foundation have a growing network of
the machines installed across the Island
and it is great to see Manx National
Heritage providing venues for the
equipment to help save lives”.

Craig’s Heartstrong Foundation is an
established Manx Charity, which was
originally set up by the Lunt Family in
memory of their 25 year old son, Craig,
a popular young footballer who tragically
died in 2005 from an undiagnosed heart
Steve Jackson of MNH & Paul Healey of Craig’s Heartstrong Foundation, defect. The focus of the charity’s work is
pictured with the new defibrillator at the House of Manannan
to raise funds to enable heart screenings
for men and women aged between 14
with its location outside the main entrance to the
and 35 in the Isle of Man in order to detect
House of Manannan building”.
possible symptoms of Hypertrophic and Dilated
Steve Jackson, Site Supervisor for the House of
Cardiomyopathy, helping prevent Sudden Death
Paul Healey, Chairman of Craig’s Heartstrong
Manannan said:
Syndrome. The Foundation also provides
Foundation added:
“We feel honoured to be presented with this
lifesaving defibrillator machines at schools,
“Defibrillators are safe and simple to use
life saving piece of equipment and welcome
sports clubs, businesses and public places.
and give people who suffer a cardiac arrest
the entire community to familiarise themselves
Anyone who needs to access the
defibrillator in an emergency should call
999. The operator will give them a code
to open the box and guidance on how to
use the machine. The device is designed
to be used by someone with no medical
training, with an in-built speaker giving
simple step-by-step instructions to
operate.
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PROUDLY CELEBRATING
THREE DECADES OF
SERVICE
A time for reflection
LJ Fiduciary celebrated 30 years in business earlier this year. I
have been here for over 24 years of that journey, and it came
and went in what feels like the blink of an eye. But a great deal
has happened over the years, and there are some key events
that really made a difference.
The firm was founded by the late Charles Cain in 1991 and quickly established itself as a leading
Isle of Man based corporate and trust services provider. In the early 2000s, his son Edward Cain
fresh out of JP Morgan, joined the board and steered a course for expansion. By 2004, our Isle
of Man office had doubled in size, and in that year, we established our Swiss office, based out
of Neuchatel. We enjoyed rapid expansion and our Swiss office grew from two employees to
18 employees within three years. New staff, new clients and tremendous energy in and around
the business during the 2000s saw us build to a complement of over 40 employees and a truly
worldwide client base.
We had the platform and expertise across our offices to provide solutions to a wide range of
clients and their interests. Then in 2010 we opened an office in Singapore, catering to the needs
of our clients in South East Asia.
In 2012 the firm opened a new and significant chapter when it became part of Alvarium. The
combination of our business with Alvarium was highly symbiotic, allowing us to retain our people
and culture on the one hand, and on the other to further expand and develop the business and
ultimately to serve our clients better.
In 2015 we brought the Alvarium Private Office team based in London into the Fiduciary offering
from the Isle of Man and Switzerland and created what is now the Family
Office services division.
Since 2012, we have grown our corporate offering working very
closely with our colleagues in Alvarium, both in London and in its 11
other offices around the world, to develop and maintain efficient and
effective structures to assist with the direct investment opportunities
generated by Alvarium Private Markets, and to support the diverse
requirements of clients of Alvarium Wealth Management.
It has been an exceptional story of growth and achievement,
in no small part down to the amazing, intelligent and
hardworking team members we’ve been lucky enough to
employ over the years. Our teams across the business
today are remarkable in their talent and dedication and it
is they who in large part give me great optimism for the
continued success of the business. To all of them, past
and present, I give my warm thanks.
While our firm has grown significantly, we remain true
to our original caring ethos. We focus on building
long-term relationships with clients and we measure
our success on how we help them to achieve their
professional and personal objectives. Our clients and
their advisers treat us as true partners and I want to
thank all of them for their loyalty, support and the trust
they place in us.
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Partner, Head of Trust & Fiduciary

Conister Bank is
an independent
institution that
has adapted to
many changes,
both domestic and
international, over
the years.
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IS THE TWO-PILLAR GLOBAL TAX
REFORM A THREAT TO ZERO-10?
The Isle of Man needs to make sure it is best placed to withstand a wave of global tax reform that is
inevitably coming, says Conister Bank’s James Smeed.

J

ames, Finance Director at Conister Bank, believes the Isle of Man
must ensure it’s ready for the changes when the G20 countries
finalise the details of proposed tax changes thrashed out at the G7
summit earlier this year in the next two months.
In June, finance ministers and central bank governors of the G7 committed
to a global minimum corporate tax rate of 15% and to work to a solution as
to where taxation should be paid by multinational companies.
Following the summit, the Isle of Man joined a high level, two-pillar plan to
ensure that the largest multinational enterprises pay tax where they trade
and earn revenue, a move away from the previous regimes of paying tax
where value is created.
At the time, Chief Minister Howard Quayle said the Isle of Man was wellplaced to respond to the evolution of international standards, pointing to
the island’s track record over the past two decades.
In 2016, the Isle of Man, along with more than 130 other jurisdictions
committed to the Base Erosion and Profit Shifting (BEPS) standard drawn
up by the OECD in 2016.
James agreed the Isle of Man is in a good position to respond but warned
the devil would be in the detail of the final arrangements and said the
Manx Government and businesses should be aware of any implications
and opportunities.
The Isle of Man should work with other jurisdictions to ensure that
the fine print of any global accord does not risk adverse unforeseen
consequences.
At the same time, the changes could open new markets in future, and the
Island should make sure it is well-positioned to capitalise.

He said the Isle of Man should not be ashamed of the zero-10 tax regime.
Over the past 50 years, said James, the island ‘has danced to the piper’s
tune, including the VAT sharing agreement in place of Common Purse
arrangements, and revising this twice in recent times which had a hefty
impact on the Government’s finances.
The Island was an early adopter of Common Reporting Standard and
beneficial ownership sharing information with competent authorities and
had always shown co-operation on an international level, including the
Paradise Papers global investigation that hit headlines.
But he believes the potential changes on the horizon could become a step
too far if not monitored closely.
‘This global tax reform threatens our biggest USP as an island to attract
and retain economic activity, and will likely affect us all,’ he warned.
‘It risks taking away the government’s ability to set its tax rate as it sees fit.
It is like a retailer not being able to put its product range into the sales to
stir up business activity.’

The Two Pillars – Pillar One
Following the deal earlier this year, the G20 has emphasised the need for
a detailed plan for implementation to be agreed upon by October 2021,
alongside addressing the remaining political and technical issues for both
pillars. The target date for implementation is 2023.
The initial agreement at the G7 summit was hailed as ‘historic’ by both UK
Chancellor Rishi Sunak and US Treasury Secretary Janet Yellen but many
experts say the fine details could be complicated by the tax system that
exists in the USA.

‘This is something that is coming and will be something that will have wide
ramifications as soon as within the next 12-18 months, so now is the time to
act.

He said: ‘Two pillars are coming as part of this upcoming tax reform. Pillar
One is aimed at very large multinational companies, those in scope with
turnover greater than 20 billion euros – which will likely reduce to 10 billion
euros in future. The OECD has estimated that about 100 multinationals
could come within the scope, but host countries are expected to
be allowed to apply lower annual turnover thresholds to companies
headquartered in their jurisdiction.

‘If the Isle of Man Government is alert and can work with other jurisdictions,
there is no reason the island can not only futureproof itself to deal with
these changes but find a way to benefit from them.’

Although the headline figures suggest there may be no impact on the Isle
of Man, there is a much lower limit to separate business segments that
operate in jurisdictions such as ours.

The risk, he said, was that while on the surface the proposed tax reforms
did not represent an imminent threat to the Isle of Man, it would be how
definitions were drawn up under the regulations and what other changes
they could open the door to.

‘Even if you do not physically have a presence in a country, they can shift
up to 30% of profits there if revenue exceeds more than 1 million euros and
tax them accordingly at the source.

‘There is an opportunity for the Isle of Man to make sure we are still a
jurisdiction that attracts employment and large corporates,’ said James.
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Elon Musk’s recently announced plans to build a new satellite station on
the Isle of Man with Starlink is an example of a global operation that could
be affected by Pillar One, he said.
He questioned whether the eGaming sector in the Isle of Man would have
taken off in the way it did – helping to plug a gap from the VAT sharing
agreement with gambling duty and indirect taxes – if the Pillar One and
Two proposals had been in place.

The Two Pillars – Pillar Two
Pillar Two covers multinationals with revenue greater than 750 million
euros, which will be taxed at 15%.
‘Of particular concern is that countries will be free to apply lower annual
turnover thresholds to their country and other jurisdictions must respect
them,’ he said.
‘This will be collected by a top-up tax in the ultimate parent’s headquarters
if it is covered under the “inclusion” rules.
‘So if that was in London, HMRC will take a top-up payment for all of its
subsidiaries operating in other jurisdictions, at a rate less than 15%, such as
the Isle of Man. This cost will surely be passed via the “right to tax back”
onto the subsidiary and effectively make redundant the Island’s zero-10
regime.
‘If the “inclusion” isn’t applied, then there will be an undertaxed payment
rule which is a secondary backstop. This would deny deductions to be
made in the HQ’s tax return.’
‘This would seriously deter any large multinationals that would want to set
up operations here on the Isle of Man.’
‘However, there is a lot of debate and detail to ensue to establish the
mechanics of this and the Isle of Man needs to find a way to the table to
contribute to this discussion.’
He pointed out that that financial services and extraction (mining)
companies were set to be excluded from Pillar one.
James looked back at the situation regarding Apple, which shifted
operations from Ireland to Jersey back in 2014, in what many perceived to
be a response to the tightening of tax rules in Ireland. Jersey was chosen
from a ‘beauty parade’ of low tax jurisdictions, among the Isle of Man as a
contender, and was maligned in the press at the time for impure motives.
‘Was Apple wrong to relocate its operations to Jersey to minimise its tax
bill?’ he asked. ‘Whilst it’s true that it sold its products to other jurisdictions
at a distance, did those jurisdictions tax authorities not receive import
duties or VAT on goods sold?

The only apparent sector exclusions under Pillar Two are pension and
investment funds, although the shipping industry appears to benefit from a
de minimis.
‘These details are still to be finalised and I would have thought left to their
own devices will have a negative impact to the Isle of Man.’
James said: ‘Even if these proposals do not immediately impact us, as
they seek to address multinational companies, there is nothing to stop
governments – once these mechanisms have been established – from
lowering the thresholds and bringing more and more companies into
foreign government tax nets; much like how FATCA paved way for CRS.’
‘Once the mechanism has been established, it can invalidate the Isle of
Man’s zero-10 regime, particularly in respect of Pillar Two and the “right to
tax back” regime.’

Did the consumers not enjoy their iPhones at a fair price?’

He added: ‘The Isle of Government would be wise to engage with friends
and foe at an international level now to seek to influence how the Pillar
Two agenda is finessed and implemented at a global stage. Hopefully, it
has already started that process.

‘Did Apple not make large contributions to Jersey for employment,
social security, GST, import duties, business rates, not to mention the
technological enhancement and development, property development,
asset and infrastructure investment?’

‘The island needs to fight for its USP now, otherwise, it runs the risk
of a global tax reform, which seems inevitable that it will come, being
deployed in such a way that serves another irreversible blow to the Manx
Government’s finances.’

If the issue is about Apple’s ability to achieve economies of scale around
tax, compared with smaller companies that could not benefit from
such arrangements, are not economies of scale an issue for all market
participants. Does not the sole trader struggle to overcome the cheaper
manufacturing costs of SMEs?

‘At the same time, there is a wide range of opportunities for the Manx
Government, to take advantage of this reform and make the Island a top
jurisdiction for large multinationals in the future.’

He said it could be argued that the huge multinationals could be
considered a market force themselves to help reduce the tax rate of global
governments to a more level playing field for everyone.
The danger of the rule changes, he said, is they could be telling
multinationals at the level of Apple that they could choose where to set up,
which could have a negative impact in the Isle of Man.
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James said: ‘Conister Bank is an independent institution that has adapted
to many changes, both domestic and international, over the years.
‘It is in our interests, but also the Manx economy, to support a collaborative
effort to see the Manx Government engage with counterparts to ensure
the island’s economy remains strong and the Isle of Man continues to offer
the perfect location for businesses of all sizes.’

WHICH TECHNOLOGIES ARE
BEING USED TO KEEP IMPROVING
OUR HOSPITALS?
BY JOE FERNANDES, FOUNDER AND CEO, BUZZSTREETS

The pandemic has reinforced just how important our hospitals are for all of us. And
technology is a key part of the development of hospitals and the treatments available.

H

owever, the future does not just happen
on its own; luckily within the health sector
there is currently an impressive amount
of vision. Technology has been embraced by the
medical professional and hospitals are changing
as more new technologies are developed and
adopted in the hospital environment.
Let’s look at some examples.

3D Printing
Additive manufacturing is where a digital file is
used to create physical objects by adding multiple
layers – it is more commonly called 3D printing.
Since the early 1980s more than a dozen methods
or technologies have evolved, with examples
of 3D printing in medicine (actual and potential)
including: customised implants and prosthetics;
organ and tissue manufacturing; personalised
medical equipment; anatomical models for
education and surgical planning.
California-based Organovo is one of the leaders in
the research and development of 3D bioprinting;
they have a goal of 3D printing patches made
of human tissue for defunct organs and entire
organs for transplantation.

Artificial Intelligence
Healthcare use of artificial intelligence (AI) is
expected to grow rapidly. Examples of ways
that AI could reduce and/or mitigate risk include:
helping to detect high risk patients by identifying
those in need of medical intervention and
triggering alerts to medical staff; and helping to
deliver personalised recommended dosages
by factoring in the unique body chemistry and
associated environmental factors associated with
individual patients.

The UK’s Babylon Health has a patient-centered
remote consultation service that, through deep
learning, can provide users with personalised
insights to help them to better understand their
health.

Robotics
Surgical Robots are machines that execute
surgical tasks. But they are not autonomous. A
(human) surgeon performs the surgery using
robotic instruments that they guide via a console.
Although tiny wristed instruments move like a
human hand, they have a much greater range of
motion. The small size of the instruments means
surgeons can operate through one (or a few) small
incisions, helping with complicated operations
by allowing greater precision and flexibility than
traditional techniques.
Globally, da Vinci surgical systems is most widely
used system in this field.

Wayfinding
More than 85% of patients ask for directions when
they go to a hospital or other public health facility,
and 30% of first-time visitors get lost (Source:
Deloitte Digital). Wayfinding enables patients and
other visitors to navigate from outside the hospital
all the way to the specific location they need,
whether that is a bed on a ward, a consulting
room, the café, or the pharmacy.
Many times a day staff are stopped (and therefore
delayed) by visitors asking for directions; and often
patients are late for appointments as they get lost.
Indoor Wayfinding solves both these problems.
Global positioning systems (GPS) are part of
everyday life. We are used to reliable digital
navigation outdoors, so it’s an obvious next step

to take this navigation indoors.
For example, BuzzStreets technology helps
people navigate easier through a hospital as well
as giving them a more independent experience.
The navigation app can personlise the route, so if
you want to avoid the stairs it will show you how, it
can also choose the fastest or least busy route for
you, plus it can highlight interesting features along
the way, for example, it can tell you more about
the art you pass. The BuzzStreets system can
be found in a few pioneering hospitals, including
London’s Chelsea and Westminster Hospital.
Indoor Wayfinding in general has a direct and
positive contribution to the experience of patients,
visitors and staff.

Nanomedicine
Nanomedicine applies the tools of
nanotechnology to the treatment and prevention
of illness. It involves the use of nanoscale
materials for the delivery of therapeutics (including
vaccines), biomarker discovery, bioimaging and for
the treatment of neurodegenerative diseases.
There are a number of start-ups around the world
with interesting projects, including Israel’s Vecoy
Nanomedicines looking to treat viral infections by
administering novel nano-scale virus-traps that
capture and destroy viruses.
Robert H Goddard, the American physicist and
inventor famously said, “It is difficult to say what is
impossible; for the dream of yesterday is the hope
of today and the reality of tomorrow.” We are
seeing imagination being used and skill applied
as our hospitals make their visions of the future a
reality to the benefit of patients.

About the author
Joe Fernandes, founder and CEO of
BuzzStreets, an award-winning navigation
platform, that enables organisations
(hospitals, shopping malls, airports, offices,
stadiums, etc.) to offer their customers
an indoor way-finder that allows them to
navigate inside the building. The client
arrives at the entrance or reception and
then uses the bespoke app to navigate to
the specific location (room, shop, check-in,
office, or even seat) they need. BuzzStreets
also supplies movement analytics that can
help improve building efficiency and keep
track of vital equipment.
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NEARLY £1.4M GIVEN TO CHARITY
ADDRESSING CLIMATE ISSUES
Nearly £1.4m has been awarded to an International charity which helps people
affected by climate change issues in rural Africa.

S

end a Cow are one of two charities
selected from more than 30 that applied
for support through the International
Development Partnership (IDP).
The grant aims to facilitate lasting and
sustainable change through the creation
of long-term partnerships between the
Government and a number of respected
International charities.
The charity will use the £1.37m to fund projects
that help people affected by the impact of
climate change in Burundi and equip them with

skills to grow their way out of poverty.
It will also help educate thousands more to
manage their own natural resources, improve
environmental sustainability and empower
women to participate in environmental and
economic activities.
Chief Minister Howard Quayle said: “The
pandemic has shown us how globally
connected we are and I am delighted that the
Isle of Man can support this important work.”
Details of the second charity to be selected will
be announced shortly.

PUT YOUR WEST FOOT FORWARD FOR
THE 2021 COAST TO COAST WALK
Sight Matters has announced the return of the Coast to Coast Walk next month.

T

aking place on Sunday 5th September,
participants will walk from Douglas to Peel
via the Heritage Trail, with an alternative
shorter route commencing at St John’s. The event
will start at the NSC and begin with a lap of the
outside track before walkers make their way onto
the Heritage Trail, finishing in front of the House of
Manannan in Peel.
The popular community event offers participants
the opportunity to enjoy the Isle of Man’s beautiful
scenery while showing their support for the
Island’s blind and visually impaired community.
The walk, which is approximately 12 miles long, will
start at 1:30pm with check-in from 12:00pm at the
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NSC. Check-in for the shorter three-mile route will
open at 2:45pm at St John’s School car park, with
walkers expected to set off at 3.30pm.
Debbie Thomson, Sight Matters Volunteer &
Community Services Lead, says the team is
looking forward to another fantastic event. She
explained: ‘The 2020 walk was a record-breaking
year for us, with almost 600 participants taking
part on the day and in excess of £8,000 raised
for our charity. It will certainly be hard to beat,
but I have no doubt we can make it happen with
every penny raised going back to our charity and
helping to support blind and visually impaired
people in the Isle of Man.

‘The Heritage Trail is a beautiful walk which is
reasonably flat and gentle, making it suitable for all
ages, abilities and four-legged friends. So dust of
your trainers and come and join us for a wonderful
afternoon taking in the stunning Manx countryside,
hopefully in the sunshine!’
For more information and to download a
registration and sponsorship form, visit: www.
mbws.org.im/vision-awareness-week/coast-tocoast/. Hard copies are also available from the
charity’s Corrin Court headquarters in Onchan
or The VIP Store in Strand Street, Douglas. The
closing date for entries is Tuesday 31st August
and the entry fee is £10 for adults and £5 for under
16s.

PAUL SPELLER takes a left-field look at the issues of the moment

WHAT DID WE LEARN FROM
OUR MHKS?

The House of Keys of 2016-21 has passed. Like an early-hours
gaseous emission from a flatulent giant, it lingered for the prescribed
time and then it was gone.

T

he sun will rise on a new era following
a turbulent September night of election
activity. Will it be a false dawn, similar to
those that arrive after most polling days, if the
sceptics are to be believed? Only time will tell. But
we can look back on some of the things we have
learned from the past five years.
Consensus politics remains a short-lived myth.
It tends to appear in the weeks after a general
election and following the formation of a new
government. During this period, we will almost
certainly hear that it is time for a new era of
consensus politics. But come the final 12 months
of a five-year term, often much sooner, it will have
been long since forgotten due to a combination
of short memories and even shorter tempers. See
also the phrases ‘we will be different from the last
lot’ and ‘new approach’.
We were lucky enough for a double whammy of
the consensus myth this time around, first after
the election and then in the earlier weeks of the
pandemic crisis. Neither lasted.
Potential chief ministers. Several have been
tipped. It is healthy for that debate to take place
ahead of a general election. Some will have to
strike a balance between distancing themselves
from the perceived failings of an administration
they were part of – and taking credit for any
perceived successes. It’s a tight line to walk. If it
becomes too obvious that you’ve abrogated what
should have been your responsibility to avoid
accountability, you may come a cropper.
It also pays well to remember that you are elected
by your constituency. And whatever roles you may
have had in government, constituency work is
meant to be a five-year job.

Constituency colleagues make good comedy
double acts. But like all good comedy double
acts they don’t all get on. With 12 two-seat
constituencies, there has been an interesting
dynamic. Some pairings see one MHK thinking
they’re much better than the other. Some pairings
are happy to be a team. Some less so. Some
rarely bother to hide their contempt for each other.
The truth is, it doesn’t matter how that dynamic
manifests itself, if they’ve got the job done. But if
they haven’t …

Presumably, by standing as MHKs, they see that
role as being more important than Legislative
Council, so why did they accept nomination to
LegCo in the first place?

The standing of the Legislative Council has
been affected. There was back-slapping among
MHKs about who they appointed to LegCo
during this five years, and at the same time,
schoolmasterly tellings-off from the Quayle
emporium for MLCs who became too bolshy.
But that’s not the biggest issue, the 2021 general
election will have an adverse impact on the
Legislative Council whatever happens.

If they are elected, then two seats on LegCo will
need to be field for partial terms. Will MHKs vote
for the best candidate, or will they be afraid of
political climbers who seek to use the Legislative
Council as a paid learning base from which to later
launch a risk-free election bid (i.e. still have a job
afterwards even if they lose)?

Two sitting MLCs decided to stand for the House
of Keys but have chosen not to follow precedent
of years gone by when an MLC standing for
general election has first resigned their seat in the
upper chamber (Leonard Singer, Dr Edgar Mann).
Many have argued that this is not a problem – but
it raises issues.
Unlike sitting MHKs, have they been able to carry
on their campaign in the final weeks while still
having all the access and privileges of a Tynwald
member? (MHKs ceased to be so mid-August.) Is
this unfair or is it okay because some candidates
who work in the private sector don’t have to quit
their job in order to stand?
They were appointed to sit for five years and
haven’t seen out a full term as an MLC.

Should they fail to win in their election, it will be
argued by many that they should resign their seat
as an MLC – a Tynwald member – because they
have actually been rejected by the public. If not,
it will be a taunt used by political adversaries who
were elected, for the remainder of their term in
LegCo.

Whatever the outcome, the standing of LegCo is
damaged. Some may see that as a good thing.
The two MLCs who are standing have thus far
proven valuable Tynwald members. They would
probably make good MHKs, if elected.
But voters may ask themselves would they have
been equally happy with any other MLC – past
or present – taking the same approach. If not, will
they apply the same principle regardless of the
personality?
Skins have got thinner. We’re not talking
snowflakes here. Nor are we talking just the
Council of Ministers. The vast majority of the
House of Keys appear to have become allergic
to criticism. This can manifest itself in many ways,
from truculent pettiness on the floor of the Keys to
patronising retorts on social media. Never a good
look.
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ISLE OF MAN’S MANX RAMS TO FACE
WALES IN NETBALL TEST SERIES IN
NOVEMBER
The three-game series takes place on November 12th and 13th, coinciding with the U21 Netball
Europe Open, which is being hosted by Isle of Man Netball at the NSC.

T

he series provides an opportunity for
the Manx Rams to take to the court for
ranking matches, up against a Top 10
side. Wales are currently ranked 9th in the
world while the Isle of Man are ranked 23rd.
Claire Battye, Head of Performance, for Isle
of Man Netball told B365: "As we have been
unable to travel over the past 18 months, it is
really exciting to have a test
series in the diary. To be able
to invite a Top 10 team to the
Island for a series is fantastic
for our sport and a brilliant
opportunity for our squad.
The players and coaches
are working extremely hard
to prepare for a busy period
ahead, as we continue on
our mission to become a Top
20 country,"

Cole, Farrah Jaura and Rachael Radford
selected.

have. This includes a competitive test series
with Wales.

Pip Cross, President of Isle of Man Netball,
added: “November is going to be a very
special month for Isle of Man Netball as we
host the U21 Netball Europe Open, and run
a number of extra events throughout this
weekend, maximising every opportunity we

“This will be played in front of a home crowd
and we know how passionate our members
and community are about our sport and Island;
it’s going to be a thrilling test series.”
Before the test series in November the Manx
Rams will be competing in
the Netball Europe Open
Challenge in October in
Gibraltar. The selected squad
for the event can be found
here.
The last Netball Europe Open
Challenge event took place in
May 2019 when the Isle of Man
took home the title.
For more information on Isle
of Man Netball, follow the
social channels (Facebook,
Instagram, LinkedInand Twitter)
or visit the website www.
netball.im

Earlier this week World
Netball announced that the
UAP for the event is Heather
Gleadall, with umpires Louise

GAMESYS FOUNDATION SUPPORTS
ISLE OF MAN CHARITY MOTIV8
Gamesys Foundation, the independent charity created and funded by Gamesys Group plc, has
awarded a three-year grant of £150,000 to Motiv8 to support its work with families and young people
on the Isle of Man

T

he Group started operating on the island
in November last year and the Foundation
was keen to support a local
charity.
The grant will help provide
counselling, advice,
education and mental
health services to those
who are affected
by addiction, either
directly or indirectly
through a friend or
family member. The
services are available
for any type of addiction,
including alcohol, drugs and
gambling, and are provided free
of charge.
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Welcoming the donation, Motiv8 CEO Thea
Ozenturk said: “This generous grant from the
Gamesys Foundation will cover a
significant proportion of the
funding we need to raise
each year to provide our
services. It is especially
welcome after the
increase in demand we
have seen due to the
covid lockdowns.”
Ben Wood , Managing
Director, Gamesys Isle
of Man said: “We are
delighted that the Gamesys
Foundation is supporting
Motiv8 and the valuable work
it carries out on the Isle of Man. The

Foundation Trustees were keen to support a
suitable local initiative following the opening of
the new Gamesys Group office on the island.

“In particular, we are proud to be associated
with a charity that supports the main focus of the
Foundation, which is to preserve and protect the
wellbeing of individuals suffering from mental
health issues, and we will also be working
closely with Motiv8 to see how we can offer
practical support.”

DIVERSITY DATA AND GENDER EQUALITY:
HOW MUCH DO WE REALLY WANT IT?
We live in a world where equality, in numerous forms, continues to reside at the
forefront of many people’s minds. From gender to race and everything in between,
things have certainly improved, but there is still a very long way to go.

T

oday, there are a mere six female CEOs
in the UK FTSE 100, with the average
male CEO earning 17% more than the
average female CEO. Gender equality has been
in the spotlight far longer than other protected
characteristics such as race, religion, sexual
orientation, disability, age and it continues to
remain prominent.
And here, CEO and founder of AssessFirst, the
innovative artificial intelligence recruitment firm,
David Bernard, asks why, if we are losing the battle
for gender equality in the FTSE 100, we should
expect to see diversity, equity and inclusion
successes across a much wider cross section of
the business community.
A race to equality and diversity
The business case for gender, cultural and ethnic
diversity is strong, and is only getting stronger.
Since 2015, McKinsey has conducted extensive
research and produced compelling reports that
demonstrate ironically, whilst the business case for
diversity is robust, international progress is weak.
The latest reports show that those pushing ahead
with gender diversity are 25% more likely to
financially outperform companies in the bottom
quartile. What’s more, for ethnic and cultural
diversity, the top quartile companies are 36%
more likely to be profitable than bottom quartile
companies.

Conventional hiring and recruitment, such as only
using a CV to identify and rank talent, is part of
the root cause of bias decision-making (however
implicit it may be) because the initial filter sifts
candidates based on their upbringing, education,
experience, or even appearance.
We are, thankfully, at the start of a movement of
change. But this is a problem that is hundreds,
or maybe even thousands, of years in the
making. We need to unpick that problem with a
collaborative and collective effort.
Covid-19 impacted diversity, equality and
inclusion progress
There has been a polarisation of diversity, equality
and inclusion efforts, also known as DE&I, as a
fallout of Covid-19, the ongoing pandemic and the
ensuing lockdowns.
In the spring of 2020, companies rightly turned
their attention to the Covid-19 crisis. Most have
continued to do so – either to stay afloat or even
gain a competitive advantage – which meant DE&I
became more of a focus for some whilst a matter
of less significance for others.
Those that deprioritised DE&I - perhaps as a
short-term measure to consolidate HR and
hiring resources - have weakened their position;
whether that is in their ability to retain, recruit, or
mobilise their workforce, or even all those stages
in the talent lifecycle.

The UK (aside from the US) leads the way
with gender equality on executive teams. But
representation here only grew by 5% between
2014 and 2019. McKinsey's global data set for
2017-2019 shows a mere 1% increase. This pitiful
and indeed slowing progress is a problem. We
need to do better.

Diverse talent is often most at-risk during times
of challenge and hardship, as downsizing can
have a disproportionate impact on roles held by
those from more diverse backgrounds. And with
increased home-working practices, all manner of
inequalities can manifest in ways that will hit the
bottom line and badly impact minorities.

Yes, the UK and the US lead the way with gender
diversity, but there is still a long way to go, and
neighbouring countries need to make quick and
impactful changes.

For example, those who are managing childcare
responsibilities during periods of isolation or
school closures or those who are living in shared
accommodation may be frequently working
against the odds in order to keep pace with their
peers.

And, let’s not forget, whilst gender equality is of
pressing importance, businesses and leaders
should ensure that other cases, such as culture
and ethnicity, are considered no less important.
A knock-on effect
I see a lack of diversity and equality in workforces
as a psychological manifestation of who we are.
We, as are all humans, are programmed to find
differences in our perceptions distasteful. We
just do not like change - even if we adapt to it in
the end - and even 'feedback' on our actions is
naturally offensive to us.
So, with that in mind, it is inevitable that we have
ended up in a situation where we have an echo
chamber of talent that isn't necessarily supported
by objective performance data.
The problem manifests itself everywhere; from the
executive hires in the world's biggest companies
to the latest bartender pulling pints at the local
pub.

Without a diverse collective of perspective
catering to a diverse workforce, these problems
can multiply to cripple performance from the
ground up.
The acceleration of DE&I
The generational leap of tech-first remote working
for so many companies provided an opportunity
to build inclusive and agile cultures. Though we
may be coming out of the ‘crisis', there remains
a golden opportunity – and one that businesses
should seize.
Traditional management structures, reinforced
by physical office environments, have been
fundamentally changed forever - even if we see a
hybrid home-office working pattern become the
norm from this point onward.

diversity and inclusion goals seems more realistic.
Make or break: what’s next?
There is no silver bullet. There is much to consider
and even more to do.
But, with a few simple changes, real and
meaningful progress is possible. What encourages
me is that with all the companies that I speak
to, particularly within the UK, there is almost
wholesale agreement that this is an important
issue - notwithstanding the economic arguments.
However, the same cannot be said for all other
countries across the globe.
The most common question I receive from those
who recognise the criticality of this however is,
"But, where do we start?".
And to that, my response is always the same;
"What is the data telling you? What is your
workforce saying about your DE&I efforts?"
We must know what the scale of the problem is
before we can tackle it. Every single company is
unique, and the manner of their ideal solution is
unique to suit.
Once the problem is identified, I recommend a
few ideas that can be considered to start spinning
the wheels of change:
1.
2.
3.
4.

Get unbiased views of candidate potential
(internal and external)
Consult with your DE&I team, committee, or
lead when publishing job descriptions
Implement DE&I training for your workforce
Offer remote working opportunities where
practical and appropriate

I'm proud that AssessFirst continues to help
companies of all shapes and sizes with their
DE&I goals through our data-led psychometric
technology. We practice what we preach with our
own remote workforce and using this technology
as part of our own talent lifecycle management.
But I recognise that fantastic technology is most
effective when it is embedded as a part of a wider
reaching strategy.
I have hope for the future, though there is ongoing
work to do, and there will be for quite some time.
But as the UK economy stirs back to life within
what feels like the closing chapters of ‘crisis’, we
can also bring the equality gaps to a close with
renewed urgency.
Working in partnership with a handful of partners
in the UK, we created a Diversity and Inclusion
strategy guide. Whether it is for you or a colleague,
you can get it for free by clicking the link below:
https://www.assessfirst.com/en-gb/diversityinclusion-guide/

With this revolution, HR departments find
themselves in a situation a pathway to achieving
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ZURICH INTERNATIONAL EMPLOYEES
HELP DELIVER 80,400 DOSES OF
COVID-19 VACCINES THROUGH UNICEF
Zurich International’s employees on the Island raised funds for ‘VaccinAid’, a campaign
led by the UK Committee for UNICEF (UNICEF UK) and Crowdfunder raising money to
help UNICEF deliver Covid-19 vaccines, tests and treatments to millions of vulnerable
people around the world.

A

range of events have been organised in
recent weeks, including a Noble’s Park
Parkrun ‘takeover’ which saw Zurich
International employees act as marshals and
timekeepers at the popular weekly 5k event.
Donations were collected from generous
Parkrunners, and a junior run was also organised
by the Zurich International team. Other fundraising
events included a car wash, bake sale, pledge/
experience auction, plus online activities such as a
buy and sell sale and bingo.

Their efforts contributed to funds raised by Zurich
International colleagues in the UK and Middle East
which altogether were matched by the Z Zurich
Foundation (the charitable foundation established
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by the Zurich Insurance Group) and resulted in
enabling UNICEF to deliver 80,400 doses of
Covid-19 vaccines. It’s all part of an ongoing global
campaign which has already resulted in the Z
Zurich Foundation supporting UNICEF to deliver
more than 2.5 million doses of COVID-19 vaccines
to frontline workers and the most vulnerable as of
June 30th, 2021. The Z Zurich Foundation aims to
help UNICEF to deliver 2 billion Covid-19 vaccine
doses by end of 2021 for the COVAX Facility. The
main message behind this global movement is
‘no one is safe until everyone
is safe’.
Serena Wood, Isle of Man
Community Champion for the
Z Zurich Foundation, said:
“All the funds we raised have
been matched by the Z Zurich
Foundation. While we’re all
very proud of this incredible
achievement the campaign
does not end here. Across
Zurich’s business units, and
from Zurich employees to
distribution partners, customers
and the general public,

we’ve seen the start of a global movement to
help end this global pandemic. No one is safe
until everyone is safe, so we’re continuing to
encourage donations which can be made by
clicking here.”
UNICEF says the scale and speed of this Covid-19
vaccine delivery programme is the most ambitious
humanitarian challenge of the last 75 years, and
will be the largest, fastest immunisation effort in
history.

Who, what, where – a comprehensive appointments section keeping you abreast of
all the movements within the business community.

THE LATEST JOBS NEWS FROM THE
ISLE OF MAN BUSINESS COMMUNITY
JTC makes key appointment to lead isle of man office
JTC, the global provider of funds, corporate and private client services, has
appointed Aidan Davin to head up its Isle of Man operation.
Aidan is a private client
specialist with more than
30 years’ experience in
the international financial
services space, including
13 years at a senior level
in the Isle of Man. In his
new role at JTC, Aidan
will provide leadership
to the team with a
view to identifying and
securing further growth
opportunities for the Isle
of Man office.
Qualified as a Trust &
Estate Practitioner, Aidan
joins JTC as Managing
Director of the Isle of
Man office from Equiom
Group where he was Chief Operating Officer for the Crown Dependencies
offices and a director since 2008. His career began in London with the
RBS Group Trustee office, before he moved to the Isle of Man in 1991 to
join RBS International then later RBS Coutts Offshore until 2005.

Isle of Man Steam Packet Company crew member
promoted to Relief Master
Scott Kaniewski has been promoted to the rank of Relief Master on the
Ben-my-Chree.
Scott, who lives in Douglas, joined the Isle of Man Steam Packet Company
in 2014 from Global Marine Systems where he worked his way up from
Deck Cadet – with responsibility for cable repairs in both shallow and
deep water, as well as involvement in ship conversions and new builds,
all the way up to Third Officer/Junior DPO, Second Officer and then Chief
Officer.
Upon his arrival at the Steam Packet Company, Scott worked as a
Second Officer and then Chief Officer on board the Ben-My-Chree. In
2017, the Company supported his application for study leave to gain his
Masters Certificate of Competency, and in 2019 he transferred to fast craft
Manannan to sail as Chief Officer.
Over the past month Scott has been Master training on the Ben-My-Chree
to obtain his Heysham Pilotage Certificate, and on Thursday 12th August
he took command as Relief Master of the vessel. In the near future he will
also be trained as Relief Master on Manannan.
Isle of Man Steam Packet Company Managing Director Brian Thomson
said: ‘Scott’s progression through the ranks is a perfect illustration of the
fantastic career opportunities that are available for those who choose a
career at sea – it is a truly rewarding industry for those who work hard. He
is very deserving of this great achievement and we wish him many years
of sailing with the Isle of Man Steam Packet Company.’

With particular expertise in cross-border private client matters, succession
and estate planning, Aidan’s experience includes structuring a range of
asset classes, such as real estate, yachts and private aircraft.
JTC, which has its headquarters in Jersey, has an extensive network of
offices employing more than 1,200 people around the world. Its Isle of Man
office, based at Bridge Road in Douglas, is a key hub for the administration
associated with trust and fiduciary structures relating to the private client
market.
Iain Johns, Group Head of Private Client Services at JTC, commented:
‘Aidan has a combination of exceptional experience in the private
client field, operational knowledge at the top level and an insightful
understanding of the Isle of Man marketplace. This gives him an ideal skill
set to support our business growth from the Isle of Man.’
Aidan added: ‘I’m looking forward to joining a successful, well-resourced
and well organised team with many years’ experience in delivering
solutions to private clients across the globe. It’s a perfect platform to build
our business, and I’m excited about the potential for further growth of the
Isle of Man office.’

|

41

Who, what, where – a comprehensive appointments section keeping you abreast of
all the movements within the business community.
FSA appoints next Chief Executive Officer
The Isle of Man Financial Services Authority has announced the
appointment of Bettina Roth as its next Chief Executive Officer.
Mrs Roth brings a wealth of international experience to the role having
served in a number of senior positions during a distinguished 29-year
career.
She will head the Island’s financial services regulator at a pivotal stage in
its development, taking over as CEO from Karen Badgerow who retired in
July after six years at the helm.
Mrs Roth, who currently works for the Cayman Islands Monetary Authority,
will relocate to the Isle of Man in the autumn with her husband David.
The appointment follows an extensive global recruitment exercise by the
FSA, which is responsible for protecting consumers, reducing financial
crime and maintaining confidence in the financial services sector through
strong prudential supervision.
Mrs Roth has demonstrated a strong track record of professional
achievement in both the regulatory and private sectors. This has included
senior roles with the Cayman Islands Monetary Authority, enhancing
AML protocols and driving automation, Abu Dhabi Global Market (ADGM)
and the Office of the Superintendent of Financial Institutions in Canada,
which included a one-year secondment with the Office of Comptroller of
Currency in New York.
She made a significant contribution
to the development of ADGM as
a reputable and award-winning
financial centre, and is well-versed
in the areas of prudential and
conduct supervision.
A Chartered Accountant, Mrs Roth
has accreditations in Anti Money
Laundering, Conduct Risk and
Project Management, and holds a
Masters in Business Administration
from Queen’s University in Kingston,
Ontario.
Her appointment has been welcomed by Lillian Boyle, Chair of the IOMFSA
Board, who said: ‘Bettina’s qualifications, accomplishments and experience
make her an outstanding candidate for the role of Chief Executive Officer.
We are confident that she will build on the firm foundations that are in
place and drive the continuous improvement of the Authority. Bettina joins
us at a time of great change and innovation in the wider financial services
sector and her international experience will be crucial in setting the future
strategic direction for the Authority.’
Ms Boyle added: ‘I would also like to personally thank Colin Manley, the
interim Chief Executive, and his team for their work to ensure the continued
smooth running of the Authority during this transition period.’
Mrs Roth, who will also join the IOMFSA Board, said: ‘I am excited to take
on this challenge and to play my part in enhancing the Island’s reputation
as a well-regulated and internationally responsible business centre. I am
looking forward to joining a dedicated team of professionals and working
with industry to embrace new opportunities and address emerging risks in
the time ahead.’
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John Hunter appointed MD of Cherry Godfrey Isle of
Man
John Hunter has taken the helm as Managing Director of Cherry Godfrey’s
Isle of Man office.
Most recently Head of Banking and Fiduciaries for the Finance Isle of
Man Agency, John has over 35 years’ financial services experience within
the banking, fiduciary and insurance sectors, including directorships
on a number of subsidiary businesses for banks and an offshore funds
business.
John moved to the
Isle of Man in 2007
having previously
worked in London,
Cambridge, Bristol
and Guernsey.
During his banking
career John set up
a successful highnet-worth private
client business
for a major bank
in Knightsbridge,
developed a private
banking business
in the West Country
and set up and
developed a
significant private
equity desk for
a bank offshore. He holds the Diploma in Company Direction from the
Institute of Directors.
On his appointment, John said: “I am delighted to be taking up the lead of
the Cherry Godfrey business in the Isle of Man - a great business serving
local personal and business clients - and really putting the customer at the
heart of everything it does.
“Cherry Godfrey offers a wide range of consumer finance products and
insurance services. I’m looking forward to expanding Cherry Godfrey’s Isle
of Man work - breaking down barriers and providing simplified service and
solutions within the local community.
“Client service and relationships are absolutely key to everything Cherry
Godfrey does in understanding how to meet both individual and business
needs; we view customers as people who we will know by name and who
will know us by name too.’
David Cherry, Cherry Godfrey Chief Executive Officer, said: “We are thrilled
to welcome John as Managing Director of our Isle of Man business. His
remarkable experience and knowledge of the island will undoubtedly
help us serve even more local individuals and businesses in meeting their
financial needs.’’
Cherry Godfrey was established in Guernsey in 1993 and, following
significant growth with a business model that is tailored to island
communities, it opened its Isle of Man office in 2016. The company also
has an office in Jersey which it opened in 2000.

Lifestyle
H E L PI NG

YOU MA K E T HE MOST

OF WORK AN D PLAY

Living a full and productive life is all about finding the right balance between work and play.
Here at B365 we know the importance of both. Our new lifestyle section covers topics
including travel, motoring, property, health, sport and leisure.

B365 – bringing a bit of balance into your life!
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PROPERTY

‘I BEGAN THINKING OF
PROPERTY AS AN ADJUNCT
TO MY PENSION’.
BY PETER SHARKEY

It’s a topic usually favoured by understaffed newsrooms when newsflow is predictably
slow, such as during the period between Christmas and new year, because ‘Where now
for the property market’ articles are invariably well-received by readers.

Y

et here we are in September and instead
of it being a subject reserved for the
festive holidays, the question ‘Where
now for the property market’ is unseasonally
relevant as we slowly emerge from (and deal
with the consequences of) the pandemic.

Over the medium term, the owner-occupier
market appears likely to remain undersupplied
relative to demand, while the appeal of the new
build sector to investors is expected to remain at
least as strong as it was pre-pandemic.

The property market has
experienced a peculiar time over
the past 18 months, a spell that has
mixed uncertainty in some areas
with significant growth in others to
effectively highlight its inherently
fragmented nature.
In the UK for example, large,
city-centre offices stand virtually
empty, their previous occupants
reluctant to return having adapted
remarkably well to working
from home (WFH). People who
do return to their outsized,
signature offices are contending
with half-empty buildings and
a corresponding absence of vibrancy one
normally associates with busy city centres.
Away from the UK’s major commercial centres,
however, where skyscrapers are conspicuous
by their absence, demand for new, well-located,
smaller scale professional offices has remained
steady. Older office spaces, ill-equipped to
provide facilities likely to entice those WFH, face
being converted, most probably into residential
units.
Retail property, particularly that located on the
high street, has taken a hammering, its value
tumbling in direct proportion to the rate at
which internet sales have soared. The rapid
shift in consumer buying habits appears to
guarantee that high streets will continue to
struggle, although the outlook for the wider retail
sector, such as out-of-town retail parks capable
of combining shopping and leisure looks
considerably more favourable.
Meanwhile, the residential sector has enjoyed
a significant fillip which has served to highlight
a serious demand-supply imbalance both
for owner-occupiers and investors. Both
groups have seen property values rise, an
increase driven by steady buyer demand and a
corresponding shortage of supply.
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‘senior living’ sector.
Recent research undertaken by one propertyinvesting institution found that more than a
quarter (27%) of people aged 65 and over would
consider moving to a retirement community.
Currently, however, less than 1%
of retirees live in such facilities.
It follows that demand for
‘senior living’ homes looks set
to grow as the population ages
and older folks appreciate
the benefits of living within a
vibrant retirement community
while continuing to occupy
their own home, particularly as
loneliness is a major problem
among the elderly.

While smaller, fleet-footed property investors
often have an advantage over their larger
counterparts, institutional investment into several
different type of residential property continues
to grow.
Interest in student housing, ‘co-living’ (purposebuilt shared houses), large-scale residential
rental projects and senior living ensures that
investors are covering the whole demographic
spectrum, with build-to-rent apartments offering
hotel-style community facilities, including shared
social spaces and lounges proving especially
popular. This now booming sector, based upon
the US model first developed almost 30 years’
ago, was highlighted in this column as an area
of potential growth well before the pandemic’s
hold took a grip.
If ‘aparthotels’ are proving popular with investors
and tenants alike, the same is also true in the

For the majority of property
investors, however, the
preferred real estate option
remains the residential sector,
not least because it offers a
broad range of opportunity and the promise of
longer-term returns. Most property investors
want little more than well-managed units and
an uninterrupted rental flow. Fortunately, it is still
possible to achieve gross returns of more than
5% on newly-built property in the Isle of Man.
At present, the Island is blessed with a steady
stream of newly-arrived people willing to rent
over the long term. Moreover, as employment
opportunities continue to be created and the
Island maintains its international reputation as:
a) a great place to live and b) a transparent
jurisdiction offering significant corporate and
personal tax advantages, tenant demand for
good quality property will remain buoyant.
These factors reinforce what is an already a
compelling investment case; from an investor’s
perspective, there’s little sign of the case being
compromised post-pandemic.

Hartford Homes currently have a range of
modern, new build investment properties
available for sale, yielding around 5%.

For details email sales@hartford.im or telephone 01624 631000

To find out more about the difference we make or how to get involved
please call or email: info@thechildrenscentre.org.im or 01624 800000

WHAT DOES THE CHILDREN’S CENTRE DO?
BY JANET BAILEY
Head of Practice. The
Children’s Centre

The list is in fact endless - but our main stay, our bread and
butter with our children and young people is Therapeutic
Intervention.
Therapeutic intervention? What the heck does that mean I
hear you say? Well I am here to tell you what it means, what it
does and what it can achieve.
For us, therapeutic intervention is the vehicle we use to
support our children and young people to achieve their goals.
It isn’t a pill or a one off session, it is a collection of activities
designed to enable a child or young person to speak, to learn
about themselves. To learn about their own emotions and the
emotions of others. To begin to understand consequences
and responsibility. But most importantly to really talk, to really
say what they feel. Name the emotions they feel and then
learn how to self-manage emotions and behaviours.
We at The Children’s Centre use many different types of
therapeutic activities when working with our children and
families.
Our highly trained practitioners work on either a one to
one or group basis with children and young people who
are experiencing low self-esteem, difficulty in managing
their emotions, high levels of anxiety, low level depression.
They may have difficulty in managing a school setting
or understanding the emotions of others. They may be
adversely affected by domestic abuse, long term illness,
death, divorce, depression, alcohol or drug misuse by a
parent, carer, sibling or family member and of course, Covid
19 and all its associated fears; illness and long term effects on
everyone and everything.

The children
we work
with today,
are the ones
who will be
looking after
our future,
let’s do all we
can for them
and us now.

We utilise our magnificent 15 acre site to undertake our
work. From outdoor experiences in our conservation area,
growing tunnels, fruit and vegetable patch and orchard; to
our specially adapted kitchens, for cooking and creating food
masterpieces of success. We are able to use produce skilfully
nurtured, grown and harvested on site by our young people.
We also work in our community, using our many glens, coves
and beaches, as well as our rocks and rolling hills and spying
wonderful sea life in our Manx waters. Interacting with nature
has been found to reduce stress in young people and has
been widely recognised as a factor in boosting self-esteem
and sense of identity
We offer challenge by choice with the draw of success and

achievement, we offer the opportunity to stretch and grow in
emotional, cognitive and physical development.
POSITIVE INTERACTIONS
POSITIVE ROLE MODELS
POSITIVE OUTCOMES
We currently outsource Play Therapy for our children suffering
from significant distress. This is an expensive service but
desperately needed for our younger children between 3
and 10 years old. It is our hope that shortly we will be able
to launch our brand new craft and ceramics space with the
implementation of an art therapy service - watch this space!
We also support the parents of the children we work with,
offering a whole family approach where possible. This can
be as simple as a telephone catch up every couple of week,
to a full support package, of weekly sessions including some
talk time, support with budgeting, shopping, transport to
appointments, financial assistance, home decluttering and
setting rules and boundaries
A timetable of evidence based Parenting Programmes is
offered. run by trained practitioners, The Solihull Approach,
Understanding Your Child, Triple P Parenting; for Children and
Teens, Parenting Teens and Divorce and separation - How
it Affects Your Child to workshops such as potty training and
tackling tantrums.
As our children grow, we watch them week by week, build
their confidence and self-esteem, begin to talk, to express, to
manage. Return to school, return to clubs and social activities
and make friends. Moving from unhappy to happy, from I can’t
too I can, from no way to Okay - this is the power of the work
we do.
We are currently supporting 74 families with our bespoke one
to one service provision. From September will be supporting,
on a weekly basis, 10 individual groups of children of all ages
and abilities.
Our work is vital, it’s for those children and families who aren’t
“bad enough”, but need help and support now. We need
your support, funding this work is our biggest challenge, we
need you, your business to champion our charity. Many of you
already do, for those of you who don’t come up and see us,
let us tell and show you the differences we make.
The children we work with today, are the ones who will be
looking after our future, let’s do all we can for them and us
now.
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A COUNTRY THROUGH
ITS FOOD: CUISINE AND
CULTURE ARE FOREVER
LINKED
BY MARK BIBBY JACKSON, TRAVELBEGINSAT40.COM

Poutine-loving Canadians will get it, but there will be some visitors to the Isle of Man who won’t
understand the special place in Manx hearts for chips, cheese and gravy. Nothing provides the
traveller with a better insight into a country’s culture than its food. When I reflect upon the moments
when I feel I have started to understand different cultures, then invariably those moments revolve
around food.

H

ere are my tips for getting the most out of
your travels.

Eat Like the Locals
My most memorable meal in Vietnam, where I
worked for two years, was a fish meal our team
shared in a restaurant in Hanoi. When I say fish,
I mean fish. One fish between the dozen or so
of us, served over numerous courses, leaving
nothing to waste – even the innards. This fish
must have been related to Moby Dick.
Unlike the way that Vietnamese is often served
in the West, dishes do not arrive haphazardly
at roughly the same time, but in Hanoi they are
carefully choreographed. The tastiest dishes
arrive first while your palette is at its most
refined. The rice comes towards the end of the
meal sometime around the vegetable course
and broth to ensure that nobody leaves hungry.
The meal always concludes with a fruit dish.
I believe I understood more about my
colleagues in that one meal than I did from
weeks of working with them. I also realised how
much we have in common. After all some of my
strongest childhood memories are of going to
my Nana’s house to have our Christmas lunch.
The food might have been different – I don’t
think my grandmother could have fed the whole
family on a solitary cod – but the importance
of food, and the ceremony of the turkey being
presented to all assembled prior to carving was
an essential part of our family life.

Part of the culture of food lies not just in what
you eat, bit in how it is presented. In Japan, so
much of the food culture revolves around the
ceremony. This helps to swiftly remove any
lingering discomfort you feel from sitting crosslegged before some miniaturised table that
would better serve as a foot-rest.

Leave Your Comfort Zone
Eating like the locals does involve an element of
risk. I soon realised the best way to avoid nasty
surprises in Vietnam was to explain that I did not
eat the insides of animals, not that this always
helped me as I discovered when I tucked into a
piece of pasta that turned out to be part of some
animal’s stomach.
However, to really understand a culture and to
get to know the people better you should be
prepared to leave your culinary comfort zone.
Whether it is eating fried spiders in Cambodia,
snake blood in Vietnam or guinea pigs in Peru,
you will begin to understand more about what
makes your host community tick if you join in
too.

Eat Local Food
Wherever I am I always ask to eat and
drink whatever is local. Putting aside the
environmental benefits of ordering locally
sourced food, sampling what your host
community eats provides you with an insight into
their culture, environment and history.
Cambodians eat a lot of prahok or fermented

46

|

fish. The pungent dish is not to everyone’s taste,
but it makes you realise how the local people
used to preserve food through the dry season
when the waters of the Tonle Sap Lake in the
middle of the country receded and there were
fewer fish to preserve. The Faroe Islands also
traditionally fermented food to preserve it, as
well as smoking fish, as we have in the UK. You
see there are so many similarities despite the
apparent differences.
Nepal is one of my favourite countries to visit.
As soon as I touch ground, I want to try some
dal bhat. A simple thali dish consisting of rice,
dal, vegetable curry, poppadum and pickle. It is

Avoid Cookery Classes and Tourist
Traps
Many tourists opt to go on cookery
courses or cookery tours. Personally, I
am rather sceptical of these, having gone
on a few disappointing ones in the past.
Essentially, they are designed for tourists
and as such they can easily fall into the
trap of providing travellers with what the
host thinks they want, not what the locals
actually eat. However, I did once have a
great time in El Salvador trying to prepare
some pupasas, the natural dish made of
flatbreads stuffed with a combination of
cheese, pork and refried beans. My effort
tasted great, despite not quite looking
like my instructor’s prototype.
On one of my recent trips to Thailand, a country
I have visited for three decades including
establishing a lifestyle magazine in Bangkok, I
found myself in a tourist resort town surrounded
by fellow travellers. Hard as I tried, I couldn’t
find a local place to sit and try the local fish
washed down with a bottle of Leo beer with
ice. Eventually I chose one touristy restaurant,
and sat next to a table of European tourists who
asked for their food to be without heat. Now

asking for Thai food, which is based upon the
principle of balancing spice with sugar to be
“without heat” is a bit like ordering fish without
chips. You might like it, but it is not authentic.
Hard as I tried to explain that I wanted Thai food
like Thai people, my blond hair, blue eyes and
paltry Thai betrayed me, so I settled down to an
average meal, surrounded by a cacophony of

As with all travel there is no quick fix. If you
want to have a cursory understanding of a
country’s culture and food, you can go on a tour
or a cookery class and emerge with a stagemanaged understanding. However, to really start
to understand how the food of the country has
emerged, you have to spend some time with the
local people visiting the local markets with them,
preparing food with them and then dining
together.
And the slower you do it, the better the
understanding you will get of the local
community that is hosting you, and the
more enriching your experience will be.
Cultures are constantly evolving, and to
experience food as it is currently eaten by
local populations provides insight into the
nature of this evolution. Some you might
approve of, some you might not, but to
get a better understanding of a country’s
culture, you really should embrace its
living cuisine in all that entails.

approving ‘delicious’ from my neighbours.
You can hardly blame the locals for providing
the food that they assume travellers prefer.
However, it can result in people getting
completely the wrong impression of the food
of a country and consequently their culture.
Back in London, I have had chefs apologising
for not serving proper Thai and Cambodian
food, explaining that if they had prepared it
authentically nobody would eat it.

Embrace Slow Food

About the Author:
Mark Bibby Jackson is passionate about
travel and sharing the joys of visiting new
places and people. He is founder and
group editor of websites Travel Begins at
40 and London Begins at 40, as well as
the award-winning author of three thrillers
set in Cambodia. He is the former editor
of AsiaLIFE Cambodia, ASEAN Forum and
Horizon Thailand magazines.
Web:

https://www.
travelbeginsat40.com/
https://www.
markbibbyjackson.co.uk/
https://www.
londonbeginsat40.com/
Twitter:
@TravelBegins40
Facebook: @TravelBeginsat40
nstagram: @TravelBeginsat40
LinkedIn:
https://www.linkedin.com/
in/mark-bibby-jacksonaa541613/
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cheap, voluminous and really nutritious. Waiters
will willingly top you up all day if you like. I would
eat it happily for lunch and dinner every day and
did so often while trekking. In Kathmandu they
sell t-shirts announcing that dal bhat will give you
power for 24 hours, which is good to keep in
mind if attempting the Everest Base Camp.

COMMUNITY

PEEL ATHLETE PREPARES TO TACKLE
THE UK’S TOUGHEST ULTRA
MARATHON – THE NOTORIOUS LON
LAS ULTRAS – TO RAISE MONEY FOR
THE CHILDREN’S CENTRE
James Bassett has already completed three Parish Walks and won the UK 100 mile race-walk title in
2017 in Bury St Edmunds. He has also raced in a 100-mile race in the US and completed the 107-mile
Belfast to Dublin Ultra. Just before lockdown he was 10th in the 130-mile Liverpool Leeds Canal Race.
But the Lon Las Ultras is undoubtedly his toughest challenge yet.

J

ames told B365: “I have occasionally used
races to raise a bit of money for charity,
but I’ve never really gone any further than
creating a just giving page and sharing it on
Facebook. I’m quite shy and, honestly, I just like
running.

About Los Las Ultra:

the demands of an 88-hour non-stop event.”
When the event was run in 2019 there were only
four finishers within the allotted time.
Sharon Connor from the Children’s Centre,
said they were thrilled James had decided to
make the event a fundraiser for the charity: “In
May, The Children’s Centre was approached by
James who told us he had entered a race and
wanted to raise funds for the charity, as he felt
he wanted to support children who have faced
difficulties and challenges in their lives. James
has experienced challenges in his own life with
his own family, but the challenge he is about to
embark on is phenomenal!
James Bassett, Lon Las Ultra competitor

“However, my next event, the Lon Las Ultra,
in October is a 253-mile non-stop race from
Holyhead on Anglesey to Cardiff, crossing the
length and breadth of Wales. The race is fully
bought and paid for along with all transport,
support etc. The distance is equivalent to 10
consecutive marathons and 20,000ft of climbing
and I have 88 hours to reach the finish line. I am
not allowed a support car, no walking poles or
walking buddy and must carry all my kit!”
It’s an extraordinarily tough event, but James has
been in training for it for the best part of a year:
“My training includes a lot of night work as I have
a young family. It also helps acclimatise me to
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‘A 250 mile non-stop race from Holyhead
to Cardiff Bay down the centre of Wales
crossing several mountain ranges. Mostly
on road, runners will be virtually self
sufficient which will make this an incredibly
difficult challenge as they would come to
expect from Cockbain Events.
Competitors will follow Sustrans cycle route
8 all the way, with the last 55 miles along
the ‘Taff Trail’, making this possibly the
longest non-stop road ultra in the UK.
As will all our events this will be nononsense, basic and low key designed to
push everyone to their limits’.
Mark Cockbain RD
For more information about Lon Las Ultra
visit: http://www.lonlasultra.com

You can support James by
donating to his Just Giving
page at;
Lon Las Ultra 250 mile route

https://www.justgiving.com/
fundraising/lonlasultra

Holidaymakers hoping to travel abroad, may wish to work out the cost to use their existing current
account or credit card for spending or cash withdrawals

T
•

•

•

he latest analysis from Moneyfacts.co.uk reveals the best debit
and credit cards available to avoid any surprise charges and what
consumers could end up paying with a standard credit card or
debit card.

A typical debit card charges £11.88* when consumers withdraw
£250 in cash abroad, while some credit cards can charge
£14.95** before interest is applied. Purchases can be costly too,
for just a £50 spend a typical debit card can charge £1.38* and a
credit card can charge £1.50**.
Several banks are offering fee-free current accounts that do not
charge for using a debit card in Europe including Starling Bank,
Metro Bank and Virgin Money.
Customers who don’t want to move their bank account and
prefer using a credit card can find a few fee-free options,
including a deal from Halifax Clarity Credit Card Mastercard.

Rachel Springall, Finance Expert at Moneyfacts.co.uk, said:
“Consumers may well be overdue a break abroad and decide a lastminute getaway after months of unpredictability due to the Coronavirus
pandemic. Some holiday destinations may be more expensive to explore
and consumers will need to be savvy and perhaps make a budget for
their last-minute trip to avoid an impulsive splurge they may regret later.
Using a credit card or debit card abroad may be the easiest way to pay or
withdraw cash, but it’s a convenience that can cost depending on the fees

charged for each transaction.
“Switching a bank account is simple and using the Current Account
Switcher Service, customers can move their account within seven working
days. If consumers plan to travel more frequently in the months to come,
either for work or leisure, choosing a current account that will not charge
for using their debit card abroad could be a wise choice. Starling Bank,
Metro Bank and Virgin Money all offer fee-free current accounts which do
not charge in Europe for using a debit card, either for a cash withdrawal
or retail transaction. However, a typical debit card charges £11.88 when
consumers withdraw £250 in cash abroad and £1.38 for an in-store
purchase of £50.
“Consumers may prefer to use a credit card for spending abroad, which
is understandable as they can easily be cancelled if lost or stolen and
spenders are protected under Section 75 of the Consumer Credit Act
on purchases between £100 and £30,000 if a service or goods are not
provided or damaged. Carrying around cash might be convenient but
it is clear to see how quickly a holiday can become a disaster should
someone’s hard-earned cash be lost or stolen and getting cash last minute
at an airport is unwise due to poorer exchange rates.
“Holidaymakers may be concerned about the cost of their trip as it is
expected to rise. Saving money on card usage fees is, therefore, a
sensible thing to do and consumers can easily do this by bringing along
a cost-effective credit or debit card or even consider a prepaid card.
Planning an itinerary on what to do whilst abroad may be routine but so
should be setting a budget in light of how the Coronavirus pandemic has
impacted the cost of a holiday.”

Top debit cards for use abroad selection
Debit card (account fee)

Cash Conversion
Europe / Worldwide

Cash Transaction
Europe / Worldwide

Retail Conversion
Europe / Worldwide

Retail Transaction
Europe / Worldwide

0.00%

0.00%

0.00%

0.00%

0% / 2.99%

0% / £1.50

0% / 2.99%

0.00%

Starling Bank Current Account
Metro Bank Current Account
Virgin Money M Plus Account

0.00%

0.00%

0.00%

0.00%

TSB Spend & Save Plus (£3 pm)

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

£0.01 to £400 - 0.00%

0.00%

0.00%

0.00%

Nationwide FlexPlus (£13 pm)
Monzo Plus (£5 pm)

(per 30 day rolling period)

Scenario used - Withdrawing £250 in cash in Europe and a £50 retail purchase in Europe. Source: Moneyfacts.co.uk

Top credit cards for use abroad selection
Cash withdrawal fee Min
% / £ (per withdrawal)

Foreign usage Europe /
Worldwide transaction
fee

Purchase APR

Cash PA

Halifax Clarity Credit Card
Mastercard

0.00% / 0.00%

0.00% / £0.00

19.9%

19.9%

Barclaycard Rewards Visa

0.00% / 0.00%

0.00% / £0.00

22.9%

22.9%

118 118 Money Guaranteed Rate
Card Mastercard

0.00% / 0.00%

0.00% / £0.00

34.9%

34.9%

Zopa Credit Card Visa

0.00% / £3.00

0.00% / £0.00

34.9%

34.9%

Virgin Money Travel Credit Card
Mastercard

3.00% / £0.00

0.00% / 0.00%

21.9%

27.9%

Santander All in One Credit Card
Mastercard (£3 pm)

3.00% / £3.00

0.00% / 0.00%

23.7%

29.9%

Credit card (account fee)

Scenario used - Withdrawing £250 in cash in Europe and a £50 retail purchase in Europe. Source: Moneyfacts.co.uk
*Typical debit card example is the HSBC Bank Account, on cash withdrawals, it charges a transaction fee of 2.00% (min £1.75, max £5) and a conversion fee of 2.75% and on purchases, this card charges a conversion fee of 2.75%.
**Typical credit card example is the HSBC Rewards Credit Card Mastercard, on cash withdrawals it charges a 2.99% usage fee and a 2.99% / £3.00 cash withdrawal fee and on purchases this card charges a usage fee of 2.99%.
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AVOID WASTING MONEY ON CARD
FEES OVERSEAS

MYBIOSPHERE

#

The Isle of Man is the only entire nation to boast UNESCO Biosphere
status, reflecting it is a special place for people and nature.
In our regular feature, authors from different walks of Manx life offer a
personal perspective on #MyBiosphere.

MyBiosphere

This month, Marinda Fargher writes:

A

Manx woman with family across, some in
Northumberland, one of my outstanding
recent memories is of a visit we made
to Lindisfarne. It is an important centre of early
Christianity and is known as Holy Island.
The reason I remember my visit, apart from
my anxious feelings caused by its tidal access,
is because it took this visit to remind me, in a
revelation-type moment, to realise that I lived on
a holy island.
I know it because I am blessed to live in the
Parish of Maughold, with its early Christian/
Medieval monastic site based around the
present Parish Church and burial ground.
We have an outstanding collection of Manx
crosses, displayed in a crosshouse and hidden
among more recent burials the remains of
medieval buildings we call keeills.
This place is of special historic interest. If you
study the carved stones you will find that they
are comparable with those found at Iona,
Whithorn and other places you may have heard
of.
I believe that they are of huge value and
importance, dating probably from the formation
of the Monastery in the 7th Century. They

themselves are historical sources as well as
art treasures, telling the story of this place in
history...a story which is not found in written
records, a story yet to be fully told.
On these stones you will find personal names,
different languages and
evocative decorations and
symbols. They illustrate aspects
of our history from the founders
of monasticism, St Paul and St
Antony, to heroes of the Norse
Sagas, Sigurd and Loki.

Maughold, this ancient site, is not just about
what you see, and can discover, but what you
may feel when you visit. Its spirituality is tangible.
Services in a keeill here on a beautiful summer’s
evening are unforgettable, but come any time
and experience the peace of this place, listening
only to the bleating of sheep and
the calling of choughs.
If you walk towards the headland,
you can follow the track down to St
Maughold’s Well, where visitors, like
pilgrims of old, came for healing,
carved their name, and left an
offering.

They may inspire you to wonder
‘who were those named Irneit,
Guriat, Branhui’....and a Norse
woman, Hlif, who has a Viking
ship carved on her memorial.

Here, again, you may rest, and listen
to the birds nesting on the cliffs
below...shag, kittiwake, guillemots.
Look out for dolphins. Enjoy your
picnic...and refresh your spirit.

What brought them to Maughold,
to our Island.
Most of the crosses were found around the
churchyard and its environs, but you may
want to think about the connection between
this place and those keeills that are scattered
around the Parish, like the one high in the
Corony Valley where in the 12th century John,
the Priest here, carved his own message for his
flock.

As I write this, Manx National
Heritage and the Church are considering
the future of the crosses at Maughold...their
protection and promotion.
Local people are supportive. Now may be the
right time to give Maughold the recognition it
deserves to safeguard its past and its future.

Marinda Fargher is a Blue Badge Guide who
lives in and loves the Parish of Maughold,
its history and natural beauty. She is on
the Praying the Keeills committee and is a
member of the local authority.

To find out more about UNESCO Biosphere Isle of Man, or to apply to be a partner, visit www.biosphere.im,
email biosphere@gov.im or ring 01624 686080.
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Improving services and ensuring the safety of patients and service users are the key aims of a new
approach to the external inspection of health and social care services Island-wide.

T

he Care Quality Commission (CQC) has
been asked by the Department of Health
and Social Care to assist in developing
a system of independent inspections of
Manx Care services, providing assurance to
Government and the public that services are
safe and of high quality.
The signing of a Service Level Agreement with
CQC is a significant step towards delivering on
a key recommendation of Sir Jonathan Michel’s
independent review of the Island’s health and
care system: that regular external inspections
should be carried out on services provided
directly by Manx Care, or by others on its behalf,
reporting back to the Manx Care Board and the
DHSC. The Health and Care Transformation
Programme is carrying forward Sir Jonathan’s
recommendations and has supported the
development of an external assurance
programme.
CQC will undertake a 16-month programme of
work to develop a framework for assessment
to inform the development of an independent
inspection regime for health and social care in
the Island. The preparatory work will take place
between now and April 2022, with a first round
of ‘on the ground’ inspections between April
and October 2022.
Service assurance across health and social care
is the responsibility of the new Quality, Safety
and Engagement team within DHSC, which
will retain responsibility for the Registration
and Inspections Team(R&I). The R&I team

will continue to inspect a wide range of care
services and settings, including those provided
by external contractors.
DHSC’s agreement with CQC represents
a significant milestone for the department,
which is committed to introducing a system
of transparent and independent inspection of
services.
Alongside existing inspections, the new
arrangement will provide external scrutiny and
validation to ensure services meet high quality
and safety standards and that any problems
are identified and resolved. It will also highlight
areas and teams which are delivering excellent
services.
The CQC’s programme will begin with an initial
validation phase, to establish the end-toend process and baseline for inspections. In
phase two an approach to inspections will be
developed, and service providers will be asked
to share their views. The third phase will see the
proposed operating model tested and rolled
out, with inspections undertaken by CQC in
three key areas: hospitals, primary care services
(covering GPs, dental care, minor injuries and
out of hours) and adult social care.
The Care Quality Commission is the
independent regulator of health and social
care services in England, with powers to
ensure services improve if standards fall below
acceptable levels.

Trenholm said: ‘CQC welcomes the opportunity
to provide advice and assistance in developing
an independent inspection programme for
health and social care services in the Isle of Man.
We will be working closely with the Department
of Health and Social Care and Manx Care to
develop and implement an inspection approach
aimed at ensuring that services provided in the
Island are safe and of a high quality.
He added: ‘We look forward to fostering this
new relationship and helping to embed an
approach to inspection in the Island that will not
only provide assurance that services are safe
but also encourage improvement and highlight
good practice.’
The same level of scrutiny and feedback will
be applied to services in the Isle of Man as to
those in England, and the CQC team will also
provide professional advice and assistance to
Manx Care and DHSC. However, while CQC will
inspect, monitor and provide shadow ratings for
health and care services in the Island, it will not
have the power to enforce change or act as a
regulator. This will be the responsibility of DHSC
to monitor and ensure that Manx Care is taking
appropriate steps to address any issues raised.
Other recognised professional bodies will be
engaged to conduct inspections outside of the
CQC’s remit, in line with the Manx Care Act. The
Registration and Inspections team will continue
to ensure that all care services in the Isle of Man
comply with the Regulation of Care Act.

CEO of the Care Quality Commission Ian

WORKPLACE INJURIES ARE RUINING
A THIRD OF UK WORKERS’ BODIES
Since 2019, just under half a million people were recorded to be suffering with a workrelated musculoskeletal disorder.

T

his was revealed by the experts at CE
Safety, who want to raise awareness to
the painful results of the workplace.

Their analysis of data from Health and Safety
Executive (HSE) and the NHS, highlights how
important it is to look after our bodies at work.
Especially as their findings showed that more
years are lived with musculoskeletal disability
than any other long-term condition.
37% of musculoskeletal disorder cases in
2019/20 were in the patient’s back. This was
followed by 44% of upper limbs and necks and
19% of lower limbs.
In fact, in 2019/20 musculoskeletal disorders

accounted for 30% of all work-related ill health
cases.
45 and over are most affected too, after they
reported the most cases, with their younger
colleagues having the lowest rates (16 to 34
ages).
CE Safety also looked at HSE data, finding that
between 2017-2020, the average number of
cases across all industries was 1,130 cases per
100,000 workers.

2. Construction industry - 2,020 cases per
100,000 workers
3. Human health and social work activities 1,420 cases per 100,000 workers
The occupational health and safety experts
also looked into the Labour Force Survey,
finding 8.9 million (27%) working days were
lost due to work-related musculoskeletal
disorders in 2019/20.

The industries with the most workers affected
by these disorders are:
1.

Forestry and fishing - 2,030 cases per
100,000 workers
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COMMUNITY

NEW ERA OF INSPECTION FOR
ISLAND HEALTH & CARE SERVICES

HEALTH & WORKPLACE

A SHOCKING 7 IN 10 UK EMPLOYEES
HAVE EXPERIENCED TOXICITY IN THE
WORKPLACE - STUDY REVEALS
 Shockingly, just 1 in 5 believe timed toilet
breaks are a dealbreaker
 Women are more likely than men to class poor
work-life balance as toxic (60% vs 52%).

 88% of those in marketing have experienced
toxicity at work, making it the most toxic
industry.

Almost half of Brits (46%) agree that both bullying, and passive aggressive attitudes are the biggest red
flags of a toxic work culture

C

ulture in UK workplaces has come under
scrutiny after a recent study has revealed
that 7 in 10 (70%) Brits shared they’ve
worked in a toxic environment at some stage of
their career.
The poll of 1,000 UK employees which
was conducted by UK-based online printer
instantprint, also highlighted that more than half
the nation (56%) said they were likely to quit
their job if they felt workplace culture wasn’t up
to scratch.

Cliques at work were also a no-go for
women (43%), with a third (33%) of men also
in agreement. Gossip and rumours too were
deemed to be an absolute no for forty per cent
of women, and also for almost a third (30%) of
men.
Naturally, certain industries were revealed to
be more toxic than others, with marketing, PR
and advertising claiming top spot for the worst
company culture (88%), followed by environment
and agriculture (86%), healthcare (81%) and

The Biggest Red Flags of a Toxic Workplace

This was especially true for female workers, with
almost ten per cent more (60%) stating they’d
consider quitting, than men (52%).
Key red flags for a toxic working environment
included bullying (46%), passive aggressive
communications (46%), cliquey behaviour (37%),
and blatant favouritism for certain colleagues by
those within a more senior role (35%).
Also scoring highly on the list of toxic traits was
gossip and rumours (35%), whilst a further third
(32%) also agreed that a lack of clarity or poor
communication around projects and outcomes
is a major warning sign for bad company culture.
Work-life balance is an ongoing talking point
amongst UK workers, however, this was raised
as a concern for less than a third of women
surveyed (29%) and just a quarter of men (25%).
For men, bullying was found to be the biggest
red flag for a negative office experience (43%),
whilst comparatively, women were more likely to
be disheartened by passive aggressive comms
(50%).

52

|

Head of instantprint Laura Mucklow
commented on the survey findings:
“Working through the pandemic has forced
many of us to take a step back to reflect on
what’s really important to us, and whether
or not the values of our employers match
our own.
“The stats revealed in this study should
prompt companies whose focus on
workplace culture might have taken a
backseat over the past year and half to
reassess their people strategy, establish
clear goals and encourage positive and
professional communication to maintain a
healthy and productive environment for the
whole team.”

charity and voluntary work (76%).
Comparatively, the least toxic industries were
revealed to be science and pharmaceuticals
(46%), property and construction (55%) and
media and internet (57%).
Bullying was found to be least tolerated in the
law enforcement and security industry with
67% claiming this was the worst toxic trait in
the workplace. However, a mere 14% of those

Most Toxic Work Locations Revealed

working in the media and internet business
would deem bullying as a toxic behaviour.
When examining demographic data, Newcastle
(6.7) was voted as the most toxic city to work in,
followed by Leeds and Sheffield which each
scored 6.8 out of 10, with 10 being the most
toxic.
The healthiest work cultures are to be found
in Southampton, as residents of this south
coast city scored their current workplace at an
average of 7.8.

There is a new Sound for Isle of Man
Radio Listeners
The Isle of Man has a brand new radio station aimed at the over 35’s
The Sound is available online
www.soundradio.im
On your Smart Speaker
including Skills for Amazon
Alexa – download the Alex
skill.
Mobile App from the likes of
My Tuner Radio
https://mytuner-radio.com
Facebook @
thesoundradioiom
Twitter @soundradioiom

T

he SOUND Radio is on the air right now playing
a format of Classic and Greatest Hits, along
with easy listening music and current contemporary
artists. www.soundradio.im
The new digital station is available on ip radio,
online via our web widget or our website, on your
mobile device and on your smart speaker and has
been created to serve an over 35’s market that has
been abandoned by other music radio stations.
With the advent of smart speakers and a huge
uptake in mobile apps that connect to car stereos
and IP enabled portable radios, radio listening via IP
has increased significantly – 32% of adults claim to
own a Smart Speaker. IP radio listening is the fastest
growing area for radio up 33% on 12 months ago
(Feb19/Feb20).

Listeners to The Sound will enjoy a mix of
music carefully chose from iconic artists from
the 1960’s, 1970’s, 1980’s and 1990’s, through
to the best of todays contemporary artists. The
Sound mixes those classic hits with smooth
easy listening tracks from all decades of popular
music.
Presenters – Our Presentation team are
seasoned broadcasters and have a style that
delivers a professional, friendly and mature style.
News – The Sound also features local Isle of
Man news during peak times such as breakfast,
lunchtime and on the afternoon drive home as
well as traffic and travel information and the ever
important Manx weather.
The Sound offers a unique opportunity for radio
advertisers as well with campaigns across the
station and at fixed times at very competitive
rates. At present, all clients of Energy FM receive
bonus spots on The Sound free of charge.

The Sound offers a
unique opportunity for
radio advertisers
Mike Eldergill, Business Director for Energy
Media said: “The Sound is an exciting concept
and offers listeners a real choice. Currently there
is no locally produced music radio station on the
Island aimed at the tastes of the over 35’s and
in particular, the ABC1 demographic. But the mix
of music will appeal to anyone who enjoys the
greatest hits format but who also needs to be
updated with local news bulletins, weather and
travel news.
The Sound also gives us an opportunity to
target our clients advertising at specific markets.
Energy FM delivers a very strong audience of 15
to 45 year olds with the Chart/Contemporary Hit
Radio (CHR) format, while The Sound is an Adult
Contemporary (AC) and easy listening station.
– We can therefore offer the full demographic
spectrum”.
Although The Sound is currently a digital
station, they have a strong desire to deliver the
service on traditional radio platforms such as FM
which still has many years of service left. Initial
response has been extremely positive and the
format has been welcomed by listeners who
have been tuning in in their thousands via smart
speakers such as Sonos, Bose and Amazon to
name a few.
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HALF OF HOMEBUYERS FAIL TO MAKE
IT TO A VIEWING BEFORE HOMES ARE
SOLD
Research by the next-generation, virtual property viewings platform, U-See Homes, has found that
UK homes are selling at such a rate of knots in current market conditions, many potential buyers are
struggling to even make it to a scheduled viewing before the property goes under offer. And the Ise of
Man faces similar market conditions.

U

-See surveyed UK homebuyers to have
purchased within the last six months about their
experience of the home viewing process.

They first asked if buyers had failed to make it to an initial
property viewing because the property had gone under
offer between them scheduling the viewing and actually
making it through the front door.
51% of buyers said they had experienced this happening,
with 33% seeing it happen with up to a quarter of their
scheduled viewings.

What percentage of initial viewings failed to take
place because the seller accepted an offer before
you had a chance to view?
Answer

Respondents

0%

49%

1%-10%

21%

11%-25%

13%

26%-50%

9%

50%+

9%

However, 9% couldn’t get through the door for between
a quarter and half of their scheduled viewings, while
a further 9% missed the boat on half or more of the
properties they scheduled to view.

Virtual viewings can be a vital resource in overcoming
this current property market pitfall, allowing you to get a
very good idea of a home before viewing, or as a follow
up to an initial viewing to reconfirm your feelings.

U-See Homes also asked if the same thing had
happened with homes they were able to view initially but
didn’t view for a second time because the house went
under offer before they could get back there.

Doing so allows you to at least remove the need for an
unnecessary additional viewing in person and if you do
want to make an offer, it can mean getting in ahead of
the rest.

38% of buyers stated this had been an issue, with 15%
stating it had happened on a quarter or more of their
secondary viewings.

What percentage of properties were you not able to
view for a second time because the seller accepted
an offer before you had the chance?

So how can homebuyers get ahead in an overheating
market overwhelmed by demand and short on supply?

Answer

Respondents

0%

62%

U-See Homes also found that nearly half (48%) of UK
buyers would be happy to submit an offer having initially
viewed a property in person with a second viewing
conducted via a virtual guided tour.

1%-10%

14%

36% said a virtual guided tour would have allowed them
to avoid scheduling unnecessary viewings, leaving them
open to pursuing properties that were right for them and
potentially getting in before being beaten to the punch.
Perhaps most surprisingly, 16% of buyers would submit
an offer on a property they liked having viewed it virtually
and without viewing it in person.

Simon Dempsey heads up marketing for
U-See Homes and says:
“Homes are selling like hotcakes in the current market
and if you’re lucky enough to reach the offers stage, the
chances are you’ll have some tough competition from a
number of other eager buyers.
For over half of homebuyers, the initial task of getting
a foot in the door is proving too large an obstacle and
many are finding the properties they have scheduled to
view are flying off the shelf before they’ve even had a
chance to view them.

11%-25%

9%

26%-50%

8%

50%+

7%

Of course, while virtual viewings can streamline the
process, you need to make it to that all-important physical
viewing first which is also proving a tough ask. That said,
16% of buyers would be prepared to submit an offer
without seeing the home in person first - and even we’re
a little surprised by that.”
Would the ability to have viewing the home virtually
allowed you to: - (Tick all that apply)
Answer

Respondents

Submit an offer after just
viewing once in person

48%

Avoided scheduling a
viewing for that property
in the first place

36%

Submit an offer without
viewing in person

16%

Survey of 1,213 recent UK homebuyers (last six months) carried out by U-See Homes via
consumer research platform Find Out Now (11th August 2021).
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A new survey from Superscript - the subscription-based, online business insurance provider, found
that business owners and entrepreneurs across Britain are happily choosing to prioritise their business
over their personal lives.

A

shocking 52% of men and nearly half of
women (48%) surveyed agreed that it
is often necessary for them to put their
work or business first, over their family or friends.
Superscript asked entrepreneurs and business
owners, with its unavoidable impact on home
and family life, is starting up and running a
business all it’s cracked up to be? Surprisingly, a
third of entrepreneurial respondents (33%) said
that they would rather choose to work on their
business over spending time with their friends or
family most of the time! It is therefore no surprise
that 40% of those surveyed said making their
business a success is their number one priority
right now, putting personal relationships firmly to
one side.

they see socialising, so much so, that they do
not consider running their business to be an
infringement on their work/life balance at all
showing it really is possible to new business
owners to ‘have it all’. Cameron Shearer, cofounder, and CEO of Superscript has developed
tips for achieving a harmonious work/life balance
while being your own boss:
Prioritise your time – as an entrepreneur,
sticking to working hours can be tricky when
the next milestone is within grasp. Superscript’s
research found that the top motivation for
becoming self-employed is greater control over
your schedule - use it wisely. Being proactive
about your schedule and carving out downtime
within your day can help achieve a more
harmonious work/life balance.
Take a break – as a business owner, your
business is your baby, but it is important to
look after number one too. Looking after your
mental health and managing your screen time
is important to avoid burnout. Make sure to
exercise, keep hydrated and take that lunch
break - you’ll see the quality of your decisions
rise as a result.

“The fact that business owners are willing to put
their personal lives to one side to start up and
run their own businesses illustrates the intense
dedication of the modern entrepreneur,” says
Cameron Shearer, co-founder, and CEO of
Superscript.
Entrepreneurial spirit continues to grow postpandemic as 35% of respondents suggested
that they were now choosing to centre their lives
around their business. For 48% of respondents,
this need to prioritise their business has had
an initial negative impact on their work/life
balance as they opt to park their personal lives
for professional gains. Although it is a necessary
sacrifice that many entrepreneurs have to make,
60% of respondents did feel that it is worth it, as
they thrive from knowing they have delivered a
good service for their customers and clients.
Half of British business owners agreed that they
love what they do so much that they don’t see
it as work at all, highlighting growing feelings of
positivity amongst those who have taken the
plunge as entrepreneurs.
Around 43% of respondents said that they see
their work as much a part of their daily lives as

Switch off – it is all too easy to fret about work
after-hours, and that is particularly the case for
entrepreneurs. Being unable to switch off can
often have a negative impact on relationships
and cause unnecessary stress and anxiety. It is
important to unplug, shut your laptop down and
declutter your kitchen table of work documents
and devices at the end of each day - this will not
only work wonders for your own headspace but
also for whoever you share your space with.
Re-evaluate success – we can’t all be the
next Bill Gates or Jeff Bezos, but what success
looks like for you can be difficult to pin down.
Set long term goals and short-term objectives.
There is only so much you can do in a day –
so remember to celebrate even the smallest
victories every day.
Get social – we all know how consuming
running your own business can be, but it is
important to keep your personal relationships
healthy. Our research found that, along with
exercise, leaning on friends and family helped
entrepreneurs with their mental health the most
during the pandemic. Whether it is Friday drinks,
a trip to the theatre or a mid-week gym class,

plan out your personal life like you would your
professional life to make sure you stick to your
commitments.
While having a harmonious work/life balance
is possible for some business owners, for
others, putting their business first comes with a
need to make more sacrifices than just social
engagements. Other personal commitments at
risk of getting parked because of work include;
birthday parties (with 19% of respondents saying
they have missed a friend’s birthday celebration
and 18% said they missed a family birthday
celebration more than twice), holidays, with 15%
saying they have cancelled a holiday more than
twice, ticketed events such as sporting events,
concerts (17%) and even current relationships,
with 22% saying they have cancelled plans with
their partner more than twice because of the
business.
It can be tricky to get a date with an
entrepreneur too. 24% of male entrepreneurs
have had to cancel on a date more than twice
because of their business (compared to 10%
of women). Almost 2 in 5 (37%) entrepreneurs
surveyed said the feeling of launching their own
business was the same or better feeling than
sex!
While the pandemic has hit British business
owners hard; with 37% of business owners
having had to work longer hours over the
course of the last year to see their business
through - 34% of entrepreneurs said the feeling
of getting their business through the pandemic
and knowing it has a future, is the same or better
feeling than sex!
Shearer adds: “The amount of small businesses
buying insurance from Superscript has more
than doubled month-on-month since the start of
the year. It’s great to see despite the sacrifices
many must make to see success in their new
ventures, that the British entrepreneurial spirit
is growing. Business start-ups were up 24% at
the end of last year, showing just how much
opportunity is out there for those willing to take
the leap”.

To find out more about Superscript and the
human impact of working for yourself during
the pandemic, visit: https://gosuperscript.
com/business-is-personal
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BRITISH BUSINESS OWNERS ARE
HAPPY TO PRIORITISE THEIR
BUSINESS OVER THEIR PERSONAL
LIVES - STUDY FINDS

MONEY

PAYDAY PURCHASES COST BRITS
£132 EACH MONTH
 The most common payday treats are
takeaways (41%), drinks out (37%) and meals
out (37%).

 Londoners spend the most of their monthly
wage on payday, with an average of £163
spent on pay day treats.

 Those in the South-West have the best selfcontrol when it comes to payday spending,
with only £99 being spent on treats once their
monthly salary hits their bank account.

 The research reveals Brits have splurged on
random items with their pay day purchases,
including a blow-up sheep doll, a goose
costume and even a boat!

New research from Suits Me reveals that the country spends 21% of their disposable income on pay
day treats, as soon as their salary hits their bank account
The UK spends 21% of their disposable income
on payday treats, averaging out at £132 spent on
the first day their salary hits their bank account,
according to new research from alternative
banking solution Suits Me.
To dig into the nation’s payday spending, the
research surveyed 1,000 UK adults on how
much of their disposable income was spent on
their respective paydays each month, as well
as what they were splashing their cash on1. This
data was the combined with the latest earnings
and household expenditure data from The
Office of National Statistics to show an average
of what different areas of the country were
spending2.
The vast majority of respondents stated they
regularly spend money on payday treats as
soon as they get paid, with just one in eight
(12.5%) not spending any of their disposable
income on payday.

spending an average of £162 on payday. A high
percentage more than its other UK counterparts;
£150 for Northern Ireland, £142 for Wales and
£137 for England.
Going against supposed gender stereotypes,
men (20%) spend almost double the amount as
women (12%) on designer clothing and almost
the same (17%) as women (17%) on beauty
products and treatments.
When asked for their most extravagant or
unusual payday purchases, the respondents
highlighted the variety of the nation’s payday
spending, with responses ranging from a blowup sheep doll, a goose costume and even a
boat!
•
•
•

The nation’s most popular payday treats include
a takeaway (41%), drinks out (37%) and a meal
out (37%). It would also appear that quite a high
number of the country like to treat ourselves to a
designer item, with three in ten (29%) spending
on designer shoes or clothes.
On the opposite end of the spectrum, PT
sessions (10%), video games (10%) and limitededition products (10%) garner the least amount of
interest on payday as they account for only one
in ten of payday treats.
When it comes to payday spending, the
research indicates the Londoners are the most
likely the spend big on the day their salary hits
their account, with those in the English Capital
spending £163 each month as soon as possible.
Those in the South-West of England have the
best control over their payday spending, with
only £99 spent on treats once their monthly
salary hits their bank account.
However, looking more widely at the UK,
Scotland has been unveiled as the biggest
spenders outside of London, with Scots
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•
•
•
•
•

•
•
•

•
•

Adam* treated himself blow up sheep
doll for £10
Karen* splurged on a Vatican City Stamp
for £500
Keith* finally got round to some
laser tattoo removal for £200
Susy* surprised herself with a goose
costume for £200
Luke* bought a spider for £300
Josh* finally got that boat for £750
Jessica* got spicy with some sex toys
for £350
Owen* got that outdoor bar he’d
been thinking about since the start of
lockdown for £350
Lauren* was attracted by a pillow with a
duck on it for £70
Megan* spoilt her pooch with a
dog paddling pool for £36
Jared* didn’t believe in the value of gold
so instead purchased a lump of silver
for £1,500
Lorraine* shocked her other half when
a hot tub for £1,200 arrived
Luke* felt romantic and booked hot air
balloon ride for £500

Richard Lynch, Managing Director of
Suits Me commented on the findings;
“If you’ve ever found yourself splurging on
a payday treat, it turns out that you’re not
alone! With our research indicating that
the vast majority of the country are treating
themselves on payday, it seems that most
people need a bit of a pick me up treat at
the end of the month.
“Whether it’s a cheeky takeaway, drinks
with friends, or even something more
extravagant such as a boat, it’s important
that the public are mindful of spending too
rashly at the start of each month to ensure
you are not left short before your next
salary payment comes through.”
Further information can be found at: https://
suitsmecard.com/blog/payday-millionaires

Exactly what it says on the tin – news snippets, forthcoming events and information from the
business world.

THE MOST COMMONLY
COMPLAINED ABOUT MEDIA

In the 7,950 complaints that were upheld by the ASA in the last five years, nearly half (48%) were
concerning adverts on a retailer’s own website, highlighting the shift away from traditional media
consumption (TV, radio) towards more digital media (websites, social media, search engines). In fact,
digital media occupied seven out of the top ten positions for media that received complaints, with TV,
national press and leaflets the only traditional media to make the top ten.

S

ocial media influencers don’t feature as
heavily on the list as you would expect,
especially following a recent investigation
showing that many influencers were not adhering
to the rules around advertising (Competition
and Markets Authority (CMA)), and there
being calls for social media sites to do more
to protect consumers from being misled.
A recent ASA case found an Instagram
post by former reality TV star Lauren
Goodger was not clearly marked as an
advert, despite her being paid to make the
post. The post about a foreign exchange
trading tips service did not feature the label
'£ad', or a similar, prominent identifier; nor
was there any evidence to support the
misleading claims about profits in the ad.
One potential reason for the relatively low
number of rulings against influencers is that
influencers were ‘hiding’ the disclosure of
their advertisements from their followers,
making it difficult for a consumer to ascertain
whether a post is an advert or just an organic
post and, therefore, whether or not a complaint
can be made.
Despite the heavy skew towards digital media,
businesses are still regularly found to be in
breach of ASA regulations for more traditional
media such as leaflets and posters. For example,
a horse racing tipster was found in violation of

Topic

Rulings

Misleading

830

Harmful

90

Offensive

55

Irresponsibility

56

the guidelines by distributing a piece of direct
mail to recipients that stated if they used the
tipster service then they were guaranteed to win
money from the bets they placed. A branch of
Hungry Horse Pub also found themselves in hot

water with the ASA for distributing a print leaflet
promoting a “£5 off and a free drink” offer that
referred to alcoholic drinks but was distributed
to primary school children in their school bookbags, thereby breaching advertising codes.

The Most Commonly Complained
About Topics

The industry that was ruled to have broken the
ASA rules most often in the last five years was
holidays, travel and
motoring, with 94 rulings
Informally
and another 539 cases
Total
Resolved
resolved informally*.
Some notable offenders
2899
3729
in this list include a
YouTube advert for
PrettyLittlething.com
89
179
that objectified women
and presented them in
an ‘overly-sexualised’
40
95
fashion, and a billboard
poster for BrewDog that
landed them in hot water
3
59
for referring to expletives
in media that could be
seen by children.

The Most Commonly Complained
About Issues
While we are more likely to remember an advert
that was offensive or distasteful, it seems that the
adverts which most commonly violate the ASA’s
guidelines are those that are misleading, with
91% of rulings applying to misleading ads.
There are
several
household
names that
are judged to
have provided
misleading
information in
ads over the
past five years.
Roofoods
(better known
as Deliveroo),
received 300
complaints for
their ‘magic
bag’ TV advert, whereby it was implied that food
from multiple restaurants could be placed in one
order (this isn’t possible on the app). Procter &
Gamble also landed themselves in hot water
when making false medicinal claims about one
of their Oral B toothpaste products. Finally, Paddy
Power were judged to have breached ASA
regulations when a TV ad aired in 2017 seemed
to suggest that it was normal behaviour for
people to gamble in their place of work.

There are
so many
different
platforms
for brands
to utilise this
day in age

Head of Marketing at Solopress , Glen Eckett
said: “There are so many different platforms
for brands to utilise this day in age. We are no
longer limited to traditional forms of advertising;
brands now have far more creative freedom and
direct exposure to their target market. With all
of this freedom, it does mean that brands must
take accountability for responsible advertising.
Following ASA guidelines to ensure consumers
are informed and given the right information
about a brand, product or service should always
be a priority.”
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A JOURNEY TO THE FUTURE
The future is not only about faster connectivity at Manx Telecom, it’s about driving an increasingly
sustainable and socially-focused approach as well

I

t’s well-known that Manx Telecom is currently
amid an ambitious programme to provide
superfast fibre broadband to more than 99% of
homes and premises on the Isle of Man by the
end of 2024.
The scheme underpins the company’s mission
to connect customers with a great experience. It
is also part of a broader objective to ensure the
Isle of Man remains an attractive place to live and
work for residents and businesses alike.
But it is only one part of the journey that Manx
Telecom has set itself for the coming years. As a
responsible employer, committed to caring for the
community and the environment, the company is
also focusing on developing an Environmental,
Social and Governance (ESG) road map. This
will set a number of targets for the business to
achieve to improve its performance around these
three areas.
Targets will include reductions in the company’s
greenhouse gas emissions, chiefly by a move
to electric and renewable energy, improved
recycling and reduction of waste, increased
diversity and gender balance across the business
and strengthened ethical policies and governance
procedures.
Project lead on the ESG roadmap is Sally
Lawrence, who is also Head of Risk and
Compliance. Working with a project group which
includes Manx Telecom’s CEO, CCO, CFO and
other Heads of Departments, she is charged with
pulling together the plan and setting the first round
of targets to be achieved by 2025.

environmental ISO14001 certificate.
“With the ESG roadmap, we are looking at all the
key issues facing businesses today and plotting
how we can make a positive impact in these
areas. Some of the solutions we have identified
are already underway. For example, under the
environmental pillar, we have already started
to move our small vehicle fleet towards electric
vehicles and we already recover the copper from
copper cables taken out of circulation.
“We also have a host of other initiatives which
feed into this work including putting electric
vehicle charge points in employee car parks and
using “green” SIM cards made from recycled
and recyclable PVC in OV, our IoT connectivity
division. On the social side, we’ve introduced
mental health training for our managers and wellbeing programmes for our employees, as well as
Making a Difference Days where our people can
volunteer their time for local charities and good
causes. Manx Telecom has always had a strong
community focus through our sponsorship of local
events such as the Parish Walk and the Royal
Manx Agricultural Show but we still look for other
ways we can contribute, funding defibrillators
to go in redundant phone boxes being a recent
example.
“Other targets in the plan, such as switching to
more renewable sources of energy and reducing
our overall emissions, will be phased in as we
work to understand how we can make our
buildings more energy efficient and how we might
make use of solar panels and other technologies
to reach our goals. Similarly, on the social targets,

“As a business, Manx Telecom has always strived
to reach high standards and be in the top flight of
telecommunications companies,” explains Sally.
“We have a long list of external accreditations to
our name, including ISOs on health and safety,
quality management, information security and the

As a
business,
Manx
Telecom has
always strived
to reach high
standards
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we would like very much to increase the gender
balance in our management and technical roles
as well as increase diversity in the workforce
through recruitment and career development
pathways that encourage equality.”
While ESG reporting is likely to become
mandatory for UK listed companies, there is
as yet no requirement for Manx companies to
provide this information. However, Sally believes
it is increasingly important for all companies to
consider the social and environmental impact their
businesses have and how they can improve the
way they operate.
“This is something that can be done at a
company-wide level and we are finding that a lot
of our people are really keen to get on board and
share their ideas through employee forums, or
flagging up opportunities in the areas they work
in.
“It’s also really important to think about our
customers, what targets they are setting
themselves and how we can collaborate
in achieving targets together through our
partnerships.”
In addition to creating an ESG roadmap for the
company, Sally and her team are also measuring
activities against the Sustainable Development
Goals (SDGs). These are 17 goals that were
launched by the UN in 2015 in a bid to end
poverty, fight inequality and injustice, and tackle
climate change by 2030.

Sally Lawrence, Head of Risk and Compliance.

“The SDGs provide a great framework and help
us map the relevance and impact of our initiatives
against an internationally recognised blueprint,”
says Sally. “The SDGs are designed to make the
world a more sustainable and fairer place for
everyone, no matter where they live, and we are
very happy to be playing our part in using them to
make positive changes.”

BIGGEST DATA BREACHES OF
THE LAST 20 YEARS

Personal finance experts have put together their top tips on how to keep your data safe online, as
Money.co.uk reveal which of our favourite brands have suffered online data breaches in the past
20 years.
Data breaches could drastically impact you if your personal data is stolen
and shared illegally. At its worst, individuals could steal your personal data
or financial information from your credit or current accounts to commit
identity theft, fraud or money laundering.

Rank

Brand

Type of Breach

Year

You can see all the information here: https://www.money.co.uk/currentaccounts/breached-brands
The biggest data breaches of the last 20 years...

Data Collected

Number of
Records Leaked

1

Facebook

Hacked

2018

All Personal Details

2,200,000,000

2

Yahoo

Hacked

2013

All Personal Details

1,000,000,000

3

Facebook

Hacked

2021

All Personal Details

533,000,000

4

Yahoo

Hacked

2014

All Personal Details

500,000,000

5

Estée Lauder

Data Breach

2020

Email Address and Online Data

440,336,852

6

Twitter

Data Breach

2018

Email Address and Online Data

330,000,000

7

Microsoft

Data Breach

2020

Email Address and Online Data

250,000,000

8

MySpace

Hacked

2016

Email Address and Online Data

164,000,000

9

MyFitnessPal

Hacked

2018

Email Address and Online Data

150,000,000

10

Ebay

Hacked

2014

Email Address and Online Data

145,000,000

Here are the brands who have suffered the most frequent breaches, with many of the sites we share our
personal details with on a daily basis featured.

Rank

Brand Name

Number of
Breaches

Number of
Records Leaked

1

Amazon

6

Unknown

2

Facebook

4

2,789,000,000

2

Tesco

4

20,617,000

2

Apple

4

303,000

5

Yahoo

3

1,532,000,000

5

Ebay

3

145,001,000

5

AOL

3

114,400,000

8

Twitter

2

330,250,000

8

Microsoft

2

251,800,000

8

Dropbox

2

68,730,000
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THE SIX ATTRIBUTES OF HIGHLY
SUCCESSFUL PROPERTY
DEVELOPERS
BY RITCHIE CLAPSON CENG MISTRUCTE, PROPERTYCEO

If you want to be a successful property developer, do not fall into the trap of being your own Project
Manager.
Landlords regularly play this (often stressful)
role when they refurb or convert their rental
properties. This is not your role. You won’t be
drawing up the architectural plans or laying any
bricks either. You’ll be hiring a Project Manager
to manage your architect and main contractor.
In fact, as a developer, you’ll probably have a
couple of dozen different professionals working
on your project. You are simply creating a team
of professionals to work under your Project
Manager, with you sitting at the top of the tree
as the CEO.

2. People skills

So what exactly will you, the developer, be
doing? Well, at a high level, your job breaks
down into several key roles:

Property development is a business, and
you need to operate it as such. This means
deploying management skills to run your
business and being highly disciplined. You’ll
also need to stay on top of cash flow, as even
profitable deals could fall into the red on their
journey unless you manage things effectively.

1.

You’ll need to establish your business,
strategy, and brand, and decide what type
of development you’re going to tackle.
2. You’ll have to recruit your team of
professionals, including architects,
solicitors, project managers, structural
engineers, etc.
3. You’ll need to be able to find a supply of
good quality, profitable deals. These will
need to be analysed to sort the wheat from
the chaff and decide which ones are worth
pursuing.
4. You’ll be arranging the finance for your
first project, working with both commercial
lenders and private investors.
I’ve been training and working with developers
for nearly 40 years, and here are the essential
skills that you need to do the job well.

1. Organisational skills
Your property development business won’t
happen unless you are highly organised. You
also need to be systemised and make sure
you establish processes for each part of your
business. They take effort and foresight to set
up, but they pay big dividends and stop your
business from degenerating into a shambles.

Development is fundamentally a people
business. Not only will you be working with a
team of professionals, but you’ll also be wooing
estate agents, lenders, and private investors.
This requires the ability to create and build
rapport. And, of course, development projects
always have a few bumps in the road, so you’ll
need to be able to make sure you get to the
end with all of your critical relationships intact,
ready to go again.

3. Management Skills

4. Decision-making skills
Any decision is often better than no decision,
and in development, you’ll have a team of
professionals to advise you. The problem can
arise where the developer needs to make
a difficult call, and they dither, hoping some
silver bullet solution might suddenly arrive.
This dallying has scuppered many a project,
frustrating the contractor who can’t get on with
things until a decision is made. So when the ball
is in your court, make a decision quickly and
move on. In development, time is usually money.

5. Hard work
Once you’re up and running, development can
be a job you do in your spare time. But you’ll
need to put in some hard graft to get started.

You’ll also need to be persistent. Great deals
don’t grow on trees, and there’s no guarantee
you’ll find one quickly. The good news is that
this frightens off most of the competition, so if
you know what you’re doing and you stick with
it, you’re likely to be successful.

6. Determination
It’s easy to get disheartened. Great deals can
be difficult to find, and projects rarely go entirely
as planned. The spoils go to the developer who
keeps going. But your first project will inevitably
be your most challenging, and the journey
gets easier as you build your experience and
reputation.
So there we have it; the six attributes of highly
successful property developers. But there is one
other thing you’ll need: education. Your property
development education is the glue that holds
all of the above together. Can you avoid making
any expensive mistakes without getting training?
It’s theoretically possible, but then it’s also
possible to jump out of a plane without training.
The other thing that education gives you is the
ability to see opportunities that other developers
can’t see. And you’ll want that edge so you can
get the best possible deals.

About the author
Ritchie Clapson CEng MIStructE is a
veteran property developer of almost 40
years and co-founder of propertyCEO,
a nationwide property development
and training company that helps people
create a successful property development
business in their spare time. It makes use of
students’ existing life skills while teaching
them the property, business, and mindset
knowledge they need to undertake small
scale developments successfully, with the
emphasis on utilising existing permitted
development rights to minimize risk and
maximize returns.
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INCREASED RISK FOR CYBERATTACKS
ON BUSINESSES SINCE START OF THE
PANDEMIC
Avast Global Risk Report shows businesses in the United Kingdom have a monthly risk ratio of 11% of
getting attacked by any type of PC malware

A

vast, a global leader in digital security
and privacy, has revealed that the overall
chance of business users encountering
a cyber threat has increased worldwide year
over year by 24%, from 11.25% to 13.9%.
This insight is part of Avast’s latest Global
PC Risk Report, looking at PC threats Avast
blocked in March and April 2021, and the same
timeframe in 2020. The report also shows that
in the UK, the likelihood of a business user
encountering any type of PC malware is 11%.

Advanced Threats
Top 10 Countries Most at Risk:
Business Users
1

Armenia (18.75%)

2

Vietnam (17.82%)

3

China (8.85%)

4

Bangladesh (8.35%)

5

Slovenia (8.15%)

6

The Republic of Korea (7.10%)

7

Ghana (6.17%)

8

United Republic of Tanzania (5.54%)

9

The Philippines (4.57%)

10

Nigeria (4.44%)

“In the pandemic, enabling the staff to work from
home at such short notice has posed serious
challenges to business security. Not every
company was prepared with secure business
VPNs and remote access solutions, and
cybercriminals have taken advantage of this.
We observed an increased abuse of the remote
desktop protocol, and specifically have seen
ransomware attacks become more prevalent,”
commented Michal Salat, Director of Threat
Intelligence at Avast. “Overall, the risk ratio of
businesses encountering malware attacks has
increased worldwide.”
The report also looks into the risk of ‘advanced’
threats hitting businesses. Avast defines more
sophisticated or threats never seen before
as ‘advanced’ threats, designed to bypass
common protection technologies included in
security software, such as signatures, heuristics,
emulators, URL filtering, and email scanning.
For this type of threat, UK business users in
the reported timeframe had a 2% risk ratio, and
global business users 2.29%.

The Global Scenario
Geographies with more conflictive socio-political
situations seem to be facing more risk in the
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All Threats
Top 10 Countries Most at Risk:
Business Users
1.

Armenia (39.75%)

2.

China (35.66%)

3.

Vietnam (35.48%)

4.

The Republic of Korea (32.61%)

5.

United Republic of Tanzania (30.98%)

6.

Croatia (30.02%)

7.

Bangladesh (29.89%)

8.

Taiwan (29.25%)

9.

Indonesia (29.21%)

10.

Hong Kong (29.09%)

online world as well. Asian countries are among
the top countries
where businesses are
most at risk, followed
by Africa and Eastern
Europe.

the threats Avast protected its PC users from
during March 16, 2021 and April 14, 2021. In
order to provide statistically relevant data, this
report includes data from countries, territories
and regions with a sample size of at least
10,000 computers belonging to home users
that encountered threats during the month we
collected the data, and at least 1,000 computers
used by businesses. The data looks at total
threats and advanced threats, evaluating the
risk ratio for home and business users around
the world.
To calculate the risk ratios for this report, we
divided the number of computers where Avast’s
protection layers stopped at least one threat,
by the total number of computers Avast actively
protected within the 30-day period.

The top 10 countries in
which business users
are most at risk of
encountering threats
are:
For all types of threats,
the geographies with
the lowest risk were
Global Business User Risk Ratio: All Threats
the Nordics, Western
and Central European
When comparisons to the previous year were
countries, in addition to the United States, Latvia
made, this refers to data from the exact same
and the Dominican Republic. This changes
period of time, March 16, 2020 to April 14, 2020.
when looking at advanced threats, where the
common denominator seems to be the size of
the countries with populations smaller than 11
million.
This report provides an overview of cyberattacks
that happened within thirty days, giving insight
into the general risk users and businesses face
globally and in different countries.
Avast’s Global PC Risk Report provides a
snapshot of H1 2021 cyber attacks looking at
data from March 16, 2021 to April 14, 2021
and can be found in full here: https://
press.avast.com/press-kits/avast-globalpc-risk-report-2021

Methodology
The data included in this report
is collected from Avast’s threat
detection network, and represents
a data snapshot, constructed with
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is your business

on fibre yet?
our fastest ever broadband
rolling out across the Island

unlimited

no caps on uploads or downloads

installation & router
included as standard

router management
options available

We’re investing in our fastest ever Fibre Broadband
service, delivering it to business premises in locations
across the Island.

Connect your business to the future

nectivity

voice

mobile

data centre

business
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cloud

connectivity

voice

mobile

data ce

call +44 (0)1624 636 636
visit manxtelecom.com/connectivity

Call us today on 636770

manxtelecom.com/mtbusiness
Terms and conditions apply. See manxtelecom.com/mtbusiness for more information.

