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£100M RECOVERY
FUND

UNEMPLOYMENT
FALLS IN JUNE

CELEBRITY CHEF
MASTER CLASS

Treasury Minister Alfred Cannan has announced
a £100m Economic Recovery Fund and unveiled
measures to protect jobs, secure investment
and enable growth as part of the Isle of Man’s
financial fightback from coronavirus.

The number of people registered unemployed
was 400 in March, rising to 1,350 by the
beginning of May. There are currently around
1,100 people registered as unemployed and
claiming Jobseeker’s Allowance.

Guests of Standard Bank have been treated
to a personalised dining experience in their
own homes with a Michelin-star chef. Michel
Roux Jr gave a 90 minutes master class full of
invaluable tips and tricks.
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August
A comprehensive round-up of the latest business news
covering all sectors within the Isle of Man’s diverse and
dynamic business environment.

Expert comment from leading figures within the
business community, on a variety of topical issues
across a range of sectors.
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Looking at the people who keep the wheels of
commerce turning on the Island; features, profiles,
achievements and stories with a human dimension.

Who, what, where – a comprehensive appointments
section keeping you abreast of all the movements within
the business community.

Lifestyle

Lifestyle
H ELP I N G

YO U M A K E T HE MOST

OF WOR K A ND P LAY

Living a full and productive life is all about finding the right
balance between work and play. Here at B365 we know
the importance of both. Our new lifestyle section will
include regular topics covering travel, motoring, property,
health and leisure.

Living a full and productive life is all about finding the right balance between work and play.
Here at B365 we know the importance of both. Our new lifestyle section covers topics
including travel, motoring, property, health, sport and leisure.

B365 – bringing a bit of balance into your life!

Exactly what it says on the tin – news snippets, forthcoming
events and information from the business world.
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This publication is printed on a Heidelberg SpeedMaster SX74 5 colour lithographic
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TREASURY’S £100M RECOVERY FUND
BUDGET AT A GLANCE
AGREEMENT SIGNED WITH GUERNSEY
NATIONAL TRUST
WHY EUROPEAN EQUITIES COULD BE
COMING OUT OF LOCKDOWN
‘IT WAS THE FIRST TIME I’D FACED
A FINANCIAL CRISIS AND A HEALTH
CRISIS AT THE SAME TIME’ EXCLUSIVE B365 INTERVIEW WITH
WILL THORP - CEO STANDARD BANK
OFFSHORE GROUP
ISLE OF MAN’S INTERNET EXCHANGE
GOES LIVE
RECORD BREAKING FIRST HALF FOR
TISE
C19: WHY LONG-TERM TECH
INVESTMENT PAYS OFF
THE MANAGEMENT OF CHANGE
THE APPEAL OF SHARIAH INVESTING
WORKING FROM HOME AND THE
PROPERTY MARKET
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printing press on carbon balanced paper which is produced at one of the world’s

Business365 evolved from Mannin Group’s highly successful, market leading publication, Money

most environmentally advanced paper mills ensuring it’s ultra clean and friendly to the

Media. The new title embraces and builds on the ethos of its predecessor offering an all-embracing

environment.

look at all sectors of the Isle of Man’s vibrant business community. Business365’s incisive editorial
reflects the Isle of Man’s standing as an international business centre of repute, and its modern,
stylish presentation makes the magazine the first choice for industry leaders and professionals.
In keeping with its position as the Isle of Man’s premier business publication Business365 enjoys
an extensive distribution network. The magazine is delivered by post to all Isle of Man business
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addresses and is widely available in dispensers at the airport and the sea terminal in Douglas.
Should you require further copies of the magazine, please call (01624) 696565.

To whom all matters relating to editorial should be addressed. Articles may be submitted for publication at the publisher’s
discretion. All items contained in this publication are the copyright of the publishers and may not be reproduced without
the permission of the publishers. The publishers take no responsibility as to the veracity of statements or claims made by
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comments
have your say!

Business365 offers a view on a topic
or issue of the day. You can also log
onto our dedicated website and
express your opinion...

Getting the economy
back on track
The Treasury Minister’s emergency Budget is memorable not so much for the content of the
package, but more for his bold reassurance that the Island is not going bust, and our finances are
robust enough to withstand the seismic impact of the Coronavirus.

I

t’s a good starting point from which to launch a
recovery, and something Boris and his cohorts
across the water would walk on hot coals for.

That said the Manx economy faces serious
issues, not least how to get people back to work
and earning real wages after the life support of
MERA is switched off.
At the heart of Mr Cannan’s recovery strategy
is a £100 million Economic Recovery Fund. The
hope is that the sum required will be much less,
but that’s how much the government is prepared
to spend to get the Island back on course for
prosperity.
Our primary obstacle to growth is our nearest
neighbour. The UK, our biggest trading partner,
is in a mess. Unthinkable sums of money have
already been ploughed into various support
schemes, and hopes for a rapid V shaped
recovery, seem to have evaporated. Failure
to act decisively with measures to contain the
Coronavirus early on have cost the country

dearly, and the legacy of that inaction is an
economy still crippled by the effects of ongoing
restrictive measures to deal with the virus, which
is still rampant in some parts of the country.
Then there’s Brexit. If the UK leaves without a
deal, as now seems likely, there will be another
significant financial tremor for an economy that’s
running on empty.
Now nobody should take pleasure in benefiting
from the tribulations of others, but the reality is
that the Isle of Man could, if it plays it cards right,
reap rewards from the fact that it’s own largely
successful anti-Covid strategy makes the Island
an attractive place to be - from both a lifestyle
and a business perspective - a point not lost on
the Treasury Minister, who stated: ‘We will look to
capitalise on the opportunities our response to
the pandemic has given us – through enhanced
marketing of the Island as a great place to live
for entrepreneurs and business leaders. We will
look to accelerate initiatives already underway to

improve our national infrastructure, and we will
actively invest now to support the development
of new sectors of our economy.
We will plant the seeds now that will bear fruit in
2021 and beyond.’
He is absolutely right and the priority now is
to hit the ground running and launch these
campaigns without delay.
Even taking into account the massive hit from
the pandemic the Isle of Man still has strong
reserves. Getting us out of difficult situations
and supporting the needs of the people and
the economy is what they are for. When the
time is right we can look to build them further,
but for the immediate future stashing cash in
the national piggy bank - a policy that’s been
something of an obsession for previous Manx
administrations - is not on the agenda. Using
what we have to get the economy back on track,
supported by prudent borrowing is the number
one priority.
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The Business365 team is mainly working from home now because of the
Coronavirus epidemic, but we will be keeping readers updated on news and
information via our website at www.business365.co.uk

A comprehensive round-up of the latest business news covering all sectors within
the Isle of Man’s diverse and dynamic business environment.

£100M ECONOMIC
RECOVERY FUND
TO HELP ISLE OF MAN’S FIGHTBACK FROM CORONAVIRUS PANDEMIC
Treasury Minister Alfred Cannan MHK has announced a £100m Economic
Recovery Fund and unveiled measures to protect jobs, secure investment and
enable growth as part of the Isle of Man’s financial fightback from coronavirus.

H

e confirmed a new cross-government
Economic Recovery Group has been
established and will start work immediately
to co-ordinate action and reaction to the economic
conditions.
Minister Cannan told Tynwald Members: ‘We will
continue to invest in our businesses using direct
and indirect support. We will invest in our people by
expanding the opportunities for developing core skills,
and standing ready to create up to 1,000 additional
retraining and employment opportunities, if needed.

We will invest
in our future,
moving towards
an inclusive digital,
green and safe
Island.

‘We will invest in our island by accelerating investment
programmes and schemes to improve our digital
capabilities, speed up national high-speed broadband,
accelerate climate change commitments and improve
core infrastructure – being ready to support up to
1,000 jobs and taking our Island forward to a greener,
cleaner future.
‘We will invest in our economy, seeking and
developing opportunities for our local businesses to
grow and develop. We will invest in our future, moving
towards an inclusive digital, green and safe Island by
exploring ideas and accelerating delivery of major
initiatives that might take a little longer but can deliver
economic benefit for years to come.
‘We will look to capitalise on the opportunities our
response to the pandemic has given us – through
enhanced marketing of the Island as a great place
to live for entrepreneurs and business leaders. We
will look to accelerate initiatives already underway to
improve our national infrastructure, and we will actively
invest now to support the development of new sectors
of our economy.
‘We will plant the seeds now that will bear fruit in
2021 and beyond.

‘Finally, we will invest in our future economic strategy,
seeking to understand the changing world around
us, how this is likely to challenge us and where it may
also present us with opportunities.’
During this morning’s sitting of Tynwald, Minister
Cannan delivered a comprehensive update on the
Island’s economic outlook in light of the challenges
facing the public and private sectors in the immediate
aftermath of the pandemic.
An appraisal of the Island’s fiscal position included
reassurance on the robust state of Government
reserves, as well as action being taken to enable
businesses and workers to look to the future with
confidence.
Minister Cannan laid before Members Budget
Update 2020, a document which includes revised
income and expenditure estimates following the
Government’s sudden and swift response to the
coronavirus pandemic.
In a foreword to the report, Minister Cannan says:
‘[Since setting out the Budget in February] the
Island has faced a challenge the likes of which are,
fortunately, rarely seen. The public and businesses
rose to that challenge and I am pleased that the
Government, including the Treasury, was able to
move quickly to support our community when it
needed it.
‘The cost to the public purse is likely to be significant,
a change expected to be seen mostly through a
reduction in revenue. At this stage it is too early to
predict with any certainty the level of this reduction.’
Additional net spending across all Government
departments is forecast to reach a combined total of
Continued over the page...

|

5

just under £25m. Departmental targets will not
be amended, but budgets will continue to be
rigorously scrutinised.

An additional £900,000 will be spent on five
projects while £6.2m will be brought forward to
accelerate progress on nine more.

To accommodate this forecast and enable
further flexibility in the coming months,
Treasury sought authorisation from Members
to approve a further £17.5m transfer into
the contingency fund, topping up the £40m
transferred earlier in the year.

Acknowledging the level of uncertainty that
surrounds financial planning, Treasury intends
to access short-term borrowing facilities in
order to provide liquidity and maintain the
ability to act quickly. In accordance with the
Loans Act 1974, permission was sought from
Members to support Treasury’s intention to
enter into a revolving credit facility which could
provide up to £250m of alternative funding, if
required.

In addition to revised Departmental
estimates, the amount will be used to cover
the Government’s immediate response to
the pandemic, most significantly the range
of financial support packages created for
businesses and workers.
Spending on multiple support packages as
an initial response to the pandemic remains
ongoing as activity resumes and they are
gradually phased out. The Budget Update
2020 includes details of how the cost
currently falls significantly short of the amount
forecast when the measures were put in
place.
Mr Cannan says: ‘Our challenge now is to
provide a platform for economic recovery
and to provide transitional support as the
economy moves towards the new normal. To
do so we are extending the Salary Support
Scheme for certain sectors through to
September, providing further direct support
to the hard hit travel, tourism and fisheries
sectors and making available working capital
loans to help businesses restart.’
A review of the capital programme has been
undertaken, with increased focus on an
acceleration of schemes that support the
economy. Departments were asked to identify
projects that could be delayed or deferred to
ensure funding is channelled towards helping
the Island’s recovery.

Minister Cannan says: ‘Whilst I recognise this
is the first time in a long time that Government
has taken this approach I believe it provides an
important element of flexibility as we continue
to meet the immediate financial challenge and
then look to invest in the future.’
At the same time as revising expectations for
the current financial year, Budget Update 2020
looks ahead at the economic outlook and
maintaining the Island’s fiscal strength over the
medium and long-term.
Minister Cannan says: ‘The task of maintaining
our economic position will be neither easy nor
quick and will require renewed long-term focus
on investing in and supporting our wealthgenerating businesses while continuing to look
to the family heartbeat of our society.
‘This Budget Update therefore proposes, on
top of the immediate support schemes already
implemented, to create an Economic Recovery
Fund by transfer of £100m from the general
reserve.
‘This will be used to fund a range of measures
to ensure we can move forward quickly to
invest where needed, to ensure support is
available if required and to build a platform for
an economic fightback.’

Chamber of Commerce broadly welcomes Budget measures...
but wants more detail on business support packages

I

sle of Man Chamber of Commerce has
responded to the Budget by Treasury
Minister Alf Cannan MHK. The Island’s biggest
business network says that Government’s
decision to continue to provide support through
a number of schemes that are designed to help
firms recover from the impact of the Covid crisis
is clearly welcome news for those organisations
that will benefit from those schemes. In
particular, Chamber is pleased to see that the
schemes – which were set-up at the start of
the crisis – will now be enhanced to more
accurately target the sectors or organisations
that are most in need.
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A Chamber spokesperson told B365:
“Government has clearly recognised the need
to focus on continuing to help some of the most
badly hit sectors of the economy. Obviously all
businesses affected by the Covid crisis would
like to receive financial support. However, it is
recognised that Government has to carefully
manage public spending and that it must aim to
achieve a balanced approach, which is clearly
very difficult.
One concern we have is the question of how the
business support packages will be paid for in the
medium and long term as it seems very likely that
certain businesses and sectors will require support

for a significant time. The Budget appears a little
light in detail regarding how this concern will be
addressed. Further, Chamber considers that other
important economic and financial considerations
such as the scale and cost of government, as well
as potential government reform, also need to be
addressed as a matter of priority. Chamber looks
forward to receiving more detail in relation to
these issues in the coming months.”

Certain businesses and
sectors will require support
for a significant time.

BUDGET UPDATE 2020 AT A GLANCE

Treasury proposes the creation
of a £100m Economic Recovery
Fund to bolster businesses,
promote innovation, create
training and employment
opportunities, and invest in the
domestic economy.

Tynwald Members will be asked
to approve the transfer of £17.5m
from the contingency fund topping up the £40m transferred
earlier in the year - to cover the
projected cost of coronavirus
support packages as well as the
forecast shortfall in departmental
budgets set in February.

The Council of Ministers has

Research will be undertaken

commissioned a series of projects

into how the Island can seize on

to stimulate the internal economy,

opportunities presented by the

create and protect employment,

crisis and, looking ahead, be well-

and provide investment in the

placed as the global economy

Island.

settles over the coming months.

The Salary Support Scheme
and MERA have been extended
for certain sectors through to
September, providing further
direct support to those involved
in travel, tourism, and fisheries.
A £10m Working Capital Loan
scheme will also be available to
enable businesses to resume

Treasury will seek approval from
Tynwald Members to set up a
£250m revolving credit facility
over two years and establish an
alternative source of liquidity, if
required, to meet future financial
challenges as they arise.

activity.

A review of the capital programme has been undertaken, with increased focus on an acceleration of schemes that support the
economy and local employment market.

To date, the Salary Support Scheme has supported 1,999 jobs and 12,295 businesses and paid out £27.5m; the Strategic Capacity
Scheme has paid out £2.5m to 182 hotels and tourist accommodation providers; the Business Support Scheme has paid out
£9.2M to 3,061 businesses; the Disruption Loan Scheme has backed £1.8m of loans for 37 applications, protecting 275 jobs.

Between 1 March and 13 July the Manx Earnings Replacement Allowance paid out £3.4m, Income Support £8.3m, Job Seeker’s
Allowance £2.2m and Incapacity benefit £1m.

The number of people registered
unemployed was 400 in March,
More than £30m of Government

Economic surveys have recently

rising to 1,350 by the beginning

taxation payments have been

drawn feedback from 400

of May. There are currently

deferred.

businesses and 500 households.

around 1,100 people registered
as unemployed and claiming
Jobseeker’s Allowance.
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PUBLIC ENCOURAGED
TO TAKE PART IN CYBER
SECURITY SURVEY

T

he public is being encouraged to take part
in a survey to measure awareness of cyber
security in the Isle of Man.

Agreement signed with
National Trust for Guernsey

The survey, which launches today (7 July 2020),
is part of the Isle of Man’s National Cyber Security
Strategy which aims to protect the Island from
cyber-attack and improve the resilience of critical
digital infrastructure through collaboration with
business and the public.
The results of the Isle of Man Government’s
2019 cyber security survey informed a 12
month campaign to raise awareness of the
importance of good practice for everyday online
activities. The campaign will be extended
following this year’s results and will inform further
implementation of the strategy.
Cyber security is a shared responsibility between
government, organisations, and citizens. Having
a clear understanding of current levels of
awareness is essential as a baseline measure,
and will help with planning future activity.

AIRLINES ANNOUNCE
STRATEGIC PARTNERSHIP

T

here was a snippet of good news for the
Isle of Man’s troubled airport today after
Loganair and Blue Islands announced a strategic
partnership that will enable passengers to use
flights booked on both airlines on a single ticket.
The arrangement will apply to a number of routes
including the Isle of Man, several UK airports and
the Channel Islands.
Isle of Man residents will be able to travel off
Island without restriction from July 20th, though
they will be required to quarantine for two weeks
on their return to the Isle of Man. It represents the
first stage of the Manx Government’s five- step
process to re-open the Island’s borders.

INCREASED INTEREST IN
ISLE OF MAN FROM UK
BUSINESS OPERATORS

T

he number of people and businesses
enquiring into the possibility of moving to the
Isle of Man has show an increase, according to
Enterprise Minister, Laurence Skelly.
Describing what he called a ‘good level of
interest’ the Minister said his department had
received around nineteen expressions of interest
in less than a month, none of which included
people his department had already had contact
with.
It’s thought the ongoing Covid19 crisis and the
huge financial hit taken by the UK economy
might encourage businesses and investors to
look elsewhere. The Isle of Man could stand to
benefit due to its international focus, its relative
economic.
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Manx National Heritage (MNH),
the charity responsible for the
care and promotion of the Isle
of Man’s natural and cultural
heritage, has signed a reciprocal
agreement with the National Trust
for Guernsey.

T

he agreement comes in advance of
the first flights to and from Guernsey,
following the announcement of an ‘air
bridge ’between the two jurisdictions without
the need for self-isolation on arrival.
Under the terms of the agreement, Members
of the National Trust of Guernsey will benefit
from free entry to properties under the care
of Manx National Heritage. Eight sites will
initially be available to visit on the Isle of Man
including the Manx Museum, Castle Rushen,
Cregneash, Rushen Abbey, Peel Castle,
House of Manannan, the Grove Museum
and the world famous Laxey Wheel. Two
unique, self-catering properties owned by
Manx National Heritage are also available to
book a stay at- Yn Thie Thooit, a 4* thatched
cottage and Eary Cushlin, a 4* Gold rural
holiday home.
In Guernsey, Members (Friends) of Manx
National Heritage will benefit from free entry to
the Folk and Costume Museum at Saumarez
Park, the only pay-for-entry site managed
by National Trust of Guernsey, and Les Caches
Farm, a wonderful example of a mid-19thcentury Guernsey farmhouse and barn.
Laurence Skelly MHK, Minister for Enterprise
said: ‘I am delighted with the recent
announcement by the Governments of
Guernsey and the Isle of Man and we
cannot wait to welcome residents from the
Bailiwick of Guernsey to the Isle of Man.
The new air bridge is a major milestone
for both jurisdictions and reflects how well
both communities have responded to the
COVID-19 pandemic.
‘Whether for a week or short break, the Isle
of Man is the perfect choice to for those
looking to get away, providing opportunities
for a relaxing break or an adventurous
holiday on land or sea. The UNESCO World

Biosphere status the Island holds highlights
how special it is - with outstanding
landscapes, incredible biodiversity,
medieval castles and heritage sites, and
long stretching uninterrupted coastlines.
We have a rich 10,000 year history and a
unique culture which is narrated across
the spectacular Manx National Heritage
sites, and it’s wonderful that members of
the National Trust of Guernsey will get to
avail of these for free. I’m sure many of our
Islanders will be looking to take advantage
of the agreement on their visit to Guernsey
also.’
Edmund Southworth, Director of Manx
National Heritage said:
‘We already have reciprocal arrangements in
place with a number of jurisdictions and as
part of the International National Trust family
continue to work with those organisations
who share our values and our love for the
Island’s wildlife and heritage.
We’ve brought forward our discussions with
Guernsey in light of the new “air bridge” and
I am delighted that we have been able to
agree things within a week. We very much
hope that the new agreement between
National Trust of Guernsey and Manx
National Heritage will encourage Members
of both organisations to visit and enjoy each
other’s historic sites, leading to a deeper
relationship going forward.
We encourage visitors to Manx National
Heritage or National Trust of Guernsey sites
to please tag @manxnationalheritage and @
nationaltrustguernsey in your social media
feed so we can share stories of heritage
travel between both destinations.’
'Flights operated by Aurigny between the
Isle of Man and Guernsey are now available
to book online at www.aurigny.com and will
run twice weekly until the end of August.
Isle of Man residents not already a Member
of The Friends of Manx National Heritage
can help conserve and promote the Isle
of Man’s culture and heritage, and take
advantage of the new Reciprocal Agreement
by becoming a Member from as little as
£37.50 each year.

WHY EUROPEAN EQUITIES COULD
BE COMING OUT OF LOCKDOWN
European equities lagged the rest of the world quite badly during the last economic cycle, returning 10.6% annualised
in sterling, compared to 16% for the world index. The periods of greatest underperformance were 2011 (when the
eurozone was thought to be in danger of breaking up) and 2016 (the Brexit referendum). Investors voted with their
feet to avoid the perceived political risk of the European Union.

European equities are now cheap in comparison
Despite some world-class companies, as a market Europe
is relatively cheaper than the US because it lacks the
thriving technology sector that drives US markets. If you
analyse European equities vs the US and the UK on a
sector-by-sector basis, you also realise that the discount
suffered by European shares widened during and after
the two periods of underperformance (2011 and 2016),
without ever narrowing back. There is therefore a pent-up
‘return to normal’ valuation for European stocks, provided
regional politics stops creating headlines.
Is political risk in Europe finally subsiding?
Investment involves risk. The
value of investments and the
income from them can go down
as well as up and you may not
get back the amount originally
invested. Past performance is
not a reliable indicator of future
performance.

The fight at the core of the most intra-European debate
is the distinction between the ‘frugal north’ and the
‘spendthrift south’ - each with a different philosophy about
government borrowing.
However, recent headlines have been more constructive
for the Euro area. Chancellor Merkel of Germany and

To find out more please get in touch:

DERMOT HAMILL
Canaccord Genuity Wealth Management
Tel: 01624 690 100
Email: dermot.hamill@canaccord.com
canaccordgenuity.com

President Macron of France have proposed a plan for
the EU to issue joint bonds to help the countries that
suffered most from the pandemic, with Italy and Spain at
the top. This brings a real possibility of a deal that could
reduce the semi-permanent political risk premium for
European equities. If this should be the case, the upside
for European shares is large.
European shares could also receive a boost from being
more ‘cyclical’
World stock markets have different make-ups: the US
market is full of technology and healthcare; the UK has
energy, materials and banks; but Europe has many
cyclical businesses - those that tend to follow the ups and
downs of economic cycles, such as industrial exporters
and capital goods manufacturers. This makes European
equities highly volatile.
But with the recovery from lockdowns looking very strong,
some of the numbers for manufacturing surveys are
very close to pre-COVID-19 levels. Obviously, services
will remain challenged while we have to keep social
distances, but industry is recovering fast so this is a
backdrop against which European equities could do well.
Quality businesses exist everywhere, but sometimes the
make-up of a market is as important as the stock-picking
- and Europe may well be front and centre of a cyclical
recovery.
While trade war, Brexit and US election headlines may
continue, Europe may finally offer a glimmer of hope. As
Europe works to hold together and also boasts many
cyclical businesses which could benefit from the current
market recovery, we have decided to put our traditional
reservations behind us. Alongside our thematic ESG
(environmental, social and governance) ideas, we are also
more positive about European equities for our clients’
discretionary portfolios.

RL360 introduces SIPP
RL360 has teamed up with a leading pension administration business to create a
Self-Invested Personal Pension (SIPP) to be used with our single premium products.

T

he RL360 SIPP can either be set up entirely online, a
major plus given the current Covid-19 crisis, or via a paper
application form. It is also more cost effective than other
pension schemes.
The SIPP will be managed by Hartley Pensions, experts with a
strong track record in this field. It is open to both UK and non-UK
residents and will be perfect for those clients who want to carry
out a pension transfer or begin funding their retirement.
A SIPP is a tax-efficient investment vehicle intended to provide
benefits in retirement. The investment component of the RL360
SIPP is restricted to RL360 products only.
Neil Chadwick, RL360’s Head of Technical Services, said: ‘In
conjunction with Hartley Pensions, we are really pleased to
be able to offer advisers the choice of an alternative pension
product that enables the application and ongoing servicing of
the scheme to be done entirely online.
‘Recent months have demonstrated the importance of being
able to make people’s lives as easy as possible and we believe
this is a major step in the right direction.’
Michael Baber, Technical Director at Hartley Pensions, added:
‘We are really pleased to be working closely with RL360, we
pride ourselves on establishing and maintaining long-lasting
relationships with our business partners and clients by providing
them with professional, friendly and personalised administration
services. Our products are designed to be flexible, straightforward and relevant to our clients’ needs.’
Key features:
Existing pensions can generally be transferred to an RL360 SIPP
from HMRC recognised schemes. Transfers are also possible
from defined benefit schemes (eg final salary schemes).
Please note that personal advice from a Financial Conduct
Authority regulated adviser, with the appropriate pension transfer
qualifications, is required.
Minimum initial contribution is GBP 20,000 with RL360’s Oracle
product as the underlying investment vehicle, or GBP 50,000 for
PIMS. If you’re transferring an existing pension to an RL360 SIPP
there’s no requirement to make any additional contribution as
long as the amount exceeds these minimum levels.
A scheme member can make personal contributions to a SIPP,
as can others including a spouse, parents or employer.
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What types of assets can be held within the SIPP?
The standard RL360/SIPP asset acceptance rules apply to any
investments or fund links made available through the Oracle
and PIMS products. Residential and commercial property
cannot be held.
When can SIPP benefits be accessed?
The earliest age a scheme member can start taking money
from their SIPP is 55 (due to rise to 57 in 2028) unless they are
in serious ill health, as defined by the Finance Act 2004.
How can benefits be taken?
Scheme members can drawdown up to 25% of their SIPP free
of UK tax from the age of 55 as a Pension Commencement
Lump Sum (PCLS), but the remaining pot must form a
‘drawdown plan’. From 2028, PCLS can only be accessed from
age 57.
After taking a PCLS, there is the option to have complete
flexibility (known as ‘flexi-access’) as to how a scheme member
draws down from their plan (i.e. any combination of lump sums
or monthly payment), but each drawdown will be taxed at the
member’s normal UK income tax rate, irrespective of whether
lump sums or regular income is taken.
What happens to the SIPP on the death of the scheme
member?
If death occurs before the age of 75, a beneficiary can choose
to take a UK tax free lump sum or transfer the SIPP into their
own name or an external pension scheme.
If death occurs after age 75, the beneficiary can choose to
take the whole pot as a lump sum but this will be subject to a
UK tax charge at the marginal rate of the beneficiary or they
could transfer the SIPP into a pension arrangement in their own
name which can be used to take an income via drawdown.
Any income taken will be subject to UK income tax at the
beneficiary’s normal rate.
Taxation
Whilst the UK may not apply a tax charge to a payment from a
SIPP, other jurisdictions may do so.

Who manages the investment held in the RL360 SIPP?

A Double Taxation Agreement between the UK and the
scheme member’s country of residence may also dictate which
jurisdiction has taxing rights over any payment received.

A financial adviser must be appointed to manage the investments
within the SIPP. Neither RL360 nor Hartley Pensions are investment
advisers or managers, nor do they give any financial or tax advice.

*The scheme member should always obtain tax advice specific
to the jurisdiction where they are tax resident to understand the
tax consequences of any payment they request.
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Our 40 day notice account
can make all the difference
to your savings

GROSS PA / AER VARIABLE*

If you don’t need immediate access to your savings, then our
International 40 Day Notice Account could be an attractive option.
This variable rate product from a respected award winning bank
benefits from attractive rates of interest.
Interest is paid annually. Other variable and fixed interest rate
savings accounts are available.
Call our friendly savings team now for more information,
or apply online at www.skiptoninternational.com

Call (0)1481 730730
www.skiptoninternational.com
PO Box 509, Tudor House, The Bordage, St Peter Port, Guernsey GY1 6DS

Rate shown for balances between £10,000 and £5,000,000. Rates correct as 27 April 2020. *AER stands for Annual Equivalent Rate and illustrates what the interest rate would be if interest was paid and compounded each year. Skipton International Limited (Skipton)
is licensed by the Guernsey Financial Services Commission and is registered in Guernsey: 30112. Skipton is a wholly owned subsidiary of Skipton Building Society. Skipton is licensed under the Banking Supervision (Bailiwick of Guernsey) Law, 1994, as amended.
Skipton is a participant in the Guernsey Banking Deposit Compensation Scheme. The Scheme offers protection for ‘qualifying deposits’ up to £50,000, subject to certain limitations. The maximum total amount of compensation is capped at £100,000,000 in any 5
year period. Full details are available on the Scheme’s website www.dcs.gg or on request. Skipton is not licensed by the Isle of Man (IOM) Financial Services Authority and deposits made with Skipton are not covered by the IOM Depositors Compensation Scheme. To
help maintain service and quality, telephone calls may be recorded and monitored.

JOIN US
ONLINE!

Leading the way across all platforms
The Isle of Man’s leading business and lifestyle publication now has its own exciting new website at
www.business356iom.co.uk. Containing daily news updates, features and information
pertinent to both the business community and the Island at large – bookmark us today!

|
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EXCLUSIVE

‘It was the ﬁrst time I had
faced a ﬁnancial crisis
and a health crisis at
the same time’
Will Thorp, CEO Standard Bank Offshore Group

Adapting to the new normal is an over-used phrase in respect of the consequences of the
Coronavirus pandemic. The truth is that for businesses the past few months have involved
massive upheaval and changes to working practices.
Business365 editor, Simon Richardson, has been talking exclusively to Standard Bank Oﬀshore
Group’s Chief Executive Oﬃcer, Will Thorp, about the journey the company has been on, and
how it has had to adapt in the face of an unparalleled crisis.

S

tandard Bank Offshore Group has bases
in the Isle of Man, Jersey and Mauritius. It’s
a dynamic and successful business with
a strong reputation for integrity and customer
service. When the pandemic arrived the business
knew it had to react swiftly. Will Thorp takes up
the story: “It was extremely hard. It was the first
time in my career I had faced a financial and a
health crisis at the same time. Our first priority
had to be the safety of our employees, and
looking back I think we should all be proud of
our quick response. We reverted to a work from
home model, which we introduced well ahead of
the curve.”
The company benefitted from an earlier decision
to create a ‘Cloud Ready’ operating environment.
Within a remarkably short space of time the
technology required to switch to a working
from home model was in place, along with
the all-important cyber security protocols. The
groundwork to enable the business to migrate
to the Cloud had been done during the previous
two years: “It meant the changes were not so
dramatic. Had the pandemic happened a couple
of years earlier it would have been extremely
difficult,” added Will.
Now, with the crisis easing, Standard Bank
Offshore remains wary: “We are cautious about
rushing back into the offices, and looking longer
term I’m sure the work from home model will
become part of our business going forward.”
Throughout the crisis the Bank has been in
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constant communication with its employees
to monitor their views on working from home
and checking on morale: “Clearly it’s not for
everybody, but many have expressed the
view that they would like to see home working
become part of how we operate,” explained Will.
The seismic changes to working practices
around the world will almost certainly make
companies also re-assess their ‘bricks and
mortar’ requirements. Will was frank in his
acknowledgement that Standard Bank Offshore,
is no different: “Yes, like many other companies
we are now looking at our bricks and mortar in the
Isle of Man, Jersey and Mauritius. Looking ahead
it may be that we reduce square footage, or look
at how we use the office space. It’s not just about
coming into an office to sit behind desks, people
want to use the space in different ways.
“I certainly don’t want to play down the
seriousness of the pandemic, but from a business
perspective we see a lot of positivity from what
we’ve been through. We have had to think
seriously about how we better engage with our
own teams and our customers. It’s brought about
more collaboration across the board.”
A recent example of this new engagement was
a live, interactive Zoom event involving staff and
clients with celebrated chef, Michele Roux Junior
at his famous Gavroche Restaurant in London:
“We all took part from our own kitchens and it
was a great success, everybody loved it,” said
Will. (See page 31)

The involvement of all the staff at the Banks
offshore locations in the many procedural
changes introduced has been a key factor
throughout: “Our people feel revitalised in
some ways. We have constantly sought their
feeback and it’s been very positive from a morale
perspective,” said Will.
Elsewhere the company’s parent in Africa is at a
different phase of the pandemic. Cases in South
Africa have been soaring of late, and there are
worrying signs in many other African countries:
“It’s certainly difficult across the country in South
Africa at the present time. As here, the priority
is to keep people safe. They are effectively
going through the same procedures we have
followed,” explained Will.
Looking long-term Will believes the pandemic
will continue to affect economies around the
globe: “Behavioural impacts will last for a long
period, though some will be positive.”
As an outsider looking in Will is full of praise for
the way in which the Isle of Man has handled
the Coronavirus pandemic: “Clearly Islands have
a different dynamic, but from what I’ve seen
and heard from our people on the Island, the
government there has dealt with it well. They
have continued to adopt a cautious approach in
terms of borders, and for good reason.”

Simon Richardson was talking to Will Thorp, CEO
Standard Bank Oﬀshore Group.

ISLE OF MAN’S
INTERNET EXCHANGE LAUNCHED
ManxIX builds internet resilience in the Isle of Man
ManxIX has launched as the internet exchange on the Isle of Man. The not-for-proﬁt fully independent
interconnection point oﬀers a low cost, accessible platform to allow island traﬃc to stay local and for
global networks to be accessible to its members.
Professor Adam Beaumont, Chairman of
ManxIX told B365: “Whilst the Island has
strong digital aspirations, these cannot be
achieved whilst the cost of global connectivity
remains high. To bring down this cost, we
must create a competitive marketplace on the
Island. An internet exchange is an important
first move in this initiative. A few short years
after establishing the exchange in Leeds,
the costs of wholesale data dropped to the
same low prices as the major European
internet cities such as London, Frankfurt and
Amsterdam. We want to do the same for
the Island.”

Professor Adam Beaumont

M

anxIX founder and Bluewave
Communications CEO, Professor
Adam Beaumont was also the co-founder of the
UK’s first outside-of-London internet exchange
in Leeds during 2008. This exchange has
transformed digital growth in the city and
region over the past decade, bringing content
networks such as those who deliver Youtube,
Apple, Facebook and others, together with the
ISP networks that deliver to the end user. This
has attracted high profile businesses to Leeds,
notably the move of Channel 4 from London,
along with much of its supporting ecosystem.
Having an internet exchange on the
island not only makes traffic routing more
efficient, keeping local traffic moving quickly
and efficiently between island residents on the
island, but also provides better quality access
to media content.

ManxIX has
been founded
to offer one
of the most
cost-effective
peering
platforms in the
industry.

Along with building an internet exchange
comes other resilience benefits. As part of
the exchange fabric, the Island is also gaining
its own ‘root nameservers’, helping the
traffic keep operating on the Island should
there be a loss of off-Island connectivity and
decreasing the reliability on London based
infrastructure. Bluewave has also recently
established a high bandwidth route straight
from the heart of the island into their main data
hub for the north of the UK.

Reacting to the news, Treasury Minister,Alfred
Cannan MHK, said: “The Isle of Man is
home to a rapidly expanding digital industry,
particularly in new technologies such as AI,
Blockchain and Reg-Tech. The exchange
will allow faster routing of internet traffic on
the island, providing more efficient video
collaboration, better access to high definition
content and also provide an important
component in rolling out 5G connectivity. The
internet exchange is a great example of private
sector cooperation for the benefit of all.”
Manx1X founding Board
member, Shelley Langan-Newton stated: “As
the use of the internet continues to increase
at a rapid rate, so does the need for networks
to be able to exchange traffic or peer more
effectively. ManxIX has been founded to
offer one of the most cost-effective peering
platforms in the industry while enabling service
providers to improve performance, speed
and reliability. It also brings great value to
the island by attracting some of the biggest
network operators in need of interconnection
capability to the Isle of Man. We’re also on
the lookout for new board members to join us
on our quest for the good of the internet.”
The internet exchange will provide a
Layer-2 platform for network operators
and content providers to connect and
share Internet Protocol (IP) traffic and help
drive down the costs of the internet on the
island. Initial connected parties include
Bluewave, aql, Google and several root
nameserver operators.

To find out more about becoming a member of ManxIX, please visit: http://manxix.im/.
Connectivity to the exchange can be achieved via any of the aql or BlueWave carrier
neutral sites. Any operator with a presence on these sites will benefit from a free
interconnect installed to the exchange.

Shelley Langan-Newton

|
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THRIVING NOT SURVIVING

O

n the 24th of March I came back to the Island from a business trip just in the nick of time before the borders closed
and went into quarantine at home. PDMS had already abandoned the office and we were starting to see how well we
would cope with a very different working and business environment. Four months on, I am very glad I made it back to
the Island and it is great to be somewhere that feels so safe and normal but we are in the minority and our economic recovery
cannot happen in isolation. In line with the rhetoric from progressive governments around the world we are hoping to “build
back better” with a focus on Green, Digital and Safe.
This article is perhaps an early reflection on what we have learned from being forced to change the way businesses operate
and how this might allow us to thrive and not just survive.

Going digital
‘Digital’ was already a theme prior to lockdown but now in our ‘new normal’
it has enjoyed an incredible acceleration in the practical application of the
tools we already had. Necessity was indeed the mother of invention (or at
least adaptation) but in life post the crisis phase, the key to thriving is to cash
in on the productivity benefits of a ‘digital by default’ approach.
The fall out of digital productivity is a short-term threat to those with jobs in
administrative roles but failure to remain competitive is a threat to the whole
economy. So how do you make digital transformation work for the people
who feel most threatened by it?
Up until now, digital innovation has mostly been a story of disruptive
start-ups trying to challenge the business models of established sectors.
Typically, large established organisations work on the basis that they have
been doing this for years and consequently they know best, yet they
almost always underestimate the willingness of consumers to adopt new
technology and consequently squander their advantages of scale. That is
until COVID-19 hit and the whole world had to look at digital innovation as
a matter of urgency.
Regardless of whether you are doing business face to face or online, trust
is usually the single most important factor when it comes to closing a sale.
Trust is won through compliance with regulations and through consistent
application of a company’s values in every single interaction that a business
has with its clients. The single most important technology for generating
trust is HI (human intelligence – of course!), which unlike AI, excels in
empathetic communication. Digital solutions designed without HI are
unlikely to increase trust in anything but the most mechanical interaction.

The digital customer experience
Optimisation of HI of course should be the core principle for digital
transformation. If businesses want to thrive rather than just survive in the
digital economy, systems must be designed to generate trust. Trust must
particularly come from the two stakeholder groups that success depends
on most - staff and their customers.
Staff need to see how digital transformation and therefore greater
productivity will benefit them rather than threaten their jobs. Customers
need to see that they are getting better value for money and an enhanced
customer experience whichever way they choose to interact.
It may seem blindingly obvious but there are a couple of golden rules for
generating a good customer experience which makes the best use of
technology and people:
n Never make people provide the same information more than once, ever

ideally, but definitely not on the same call! This totally erodes trust in the
competence and cohesion of the underlying systems.
n Think of business processes as pathways which people can follow com-

fortably – good signposting, manageable steps and a clear goal will help
to keep people moving.
n Don’t use people to do the job of a computer and vice versa. Computers

are good at following scripts, people are good at communicating and
making decisions based on incomplete information. Well trained and
empowered staff are brilliant at dealing with unusual problems.

14

|

n BY CHRIS GLEDHILL, Managing Director, PDMS
These rules are more honoured in the breach than in the observance,
particularly in larger organisations, and, from my own personal experience,
the banking sector.
Just as trust is vital to individual businesses, the role of regulation in
the creation of trust is one of the most important aspects of economic
development at a jurisdictional level. Rather than being an imposition, good
regulation is a constructive partnership between business and government.
Good regulation creates trust in the products being regulated and should be
technology agnostic.
For regulated sectors to thrive in a digital world, regulation and supervision
needs to be in tune with a ‘digital by default’ approach to compliance. Rather
than viewing digital systems as intrinsically riskier, the question should
actually be ‘why is this process still paper based?’ This way, the onus is not
just on the regulator but also on industry groups who need to collaborate to
identify those ares of digital best practice which they can agree and adopt
collectively.

Thriving in the digital world
Thriving for a business means doing more business at less cost and thriving
for an employee means more remunerative, flexible and rewarding work.
Thriving for customers means doing business with organisations we trust to
provide products and services which meet our needs, represent good value,
and are designed in our long-term best interest.
To thrive in a more digital, greener and safer business climate, we all need
to understand and design our systems around the people we employ and
the people they serve. Digital does not mean no human interaction - it
should mean better, more enjoyable human interactions not based solely on
completing administrative tasks such as KYC, which should be easy to do
online. Similarly, business travel should be a lot less frequent and a lot more
pleasant.
One of the most surprising things that we have experienced during the
last few months is how much more we have been able to engage with our
international colleagues and organisations because suddenly location is less
important than bandwidth. Personally, I have been able to contribute far more
to organisations like TechUK where I sit on the Central Government Council this has been achieved at a fraction of the cost, with no air miles and with far
less disruption to the day job. In fact, looking at PDMS as a business overall,
we have found that while we have all worked from home, our productivity and
activity levels have improved while costs and our carbon footprint have been
significantly reduced.
Not all of the cost savings achieved will be sustainable or even desirable in the
long term but we will certainly be expecting to travel a bit less, do more with
our time and use our people and our places more flexibly and productively
in future. My personal experience with TechUK was that prior to lockdown,
committee membership was heavily skewed towards people who could
easily attend meetings in London in person and, although lip service was paid
to supporting remote attendance, it was a pretty poor experience. However,
when lockdown happened, TechUK had to embrace the change and I have
already seen a difference to the balance of geographical contributions to
meetings. This trend, if sustained, can only be good for Isle of Man PLC!

FOUR-IN-TEN BUSINESSES DON’T HAVE AN
EMERGENCY PLAN IN PLACE FOR

RANSOMWARE ATTACKS

Despite increase in cases during lockdown, one-in-five admit they
couldn’t access a working backup of their data if required
Ontrack, the world’s
leading data recovery
service provider, has
revealed that four-in-ten
(39%) of organisations
either have no
ransomware emergency
plan in place or are not
aware if one exists.
This is despite more
ransomware attacks
being recorded in the
past 12 months than
ever before.

C

yberattacks and data breaches can have
serious implications for organisations
in terms of downtime, financial damage
and reputation of the business. Ransomware
attacks that seek to encrypt a victim’s data
and demand a fee to restore it continue to be
prevalent. Unfortunately, the damage caused
can be severe and widespread. The largest
ransomware attack to date – WannaCry – was
estimated to have affected more than 200,000
computers across 150 separate countries.
Ransomware today is rife and has been
exacerbated by the current work-from-home
trend.
One-in-five (21%) of the survey respondents said
they had experienced a ransomware attack,
and of those, over a quarter (26%) admitted they
couldn’t access any working backup after the
attack. Even when organisations could access a
working backup, 22% of them could either only
restore a partial amount of data or none at all.
In most countries, employees have been
working under a completely different set of
parameters for a couple of months; ones
where new security risks are high and where
cybercriminals are finding new ways to exploit
any weaknesses they can find.
“We have seen a sharp increase in the number
of ransomware cases since lockdown began,”
comments Philip Bridge, president of Ontrack,
LLC. “Unfortunately, this is at a time when more
distractions at home have led to an increased
amount of complacency by staff. For example,
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clicking on ransomware- infected links that they
wouldn’t click if they were in the office.”
Whilst there are numerous benefits, the
remote working seen during lockdown can
leave a business’s IT network and systems
vulnerable. It adds a huge number of endpoints
to organisations that may not have been there
previously. Plus, many of them are considered
‘shadow IT’ and have not been vetted by the
employer.
“The threat of ransomware has never been
greater. The fact that only 39% of respondents
to our survey have an emergency plan in place
for a ransomware attack is shocking. They are
gambling with their and their customer’s data.
It is imperative, now as ever, to ensure your
organisation has processes and procedures in
place to mitigate the impact of any cyber-attack
and protect sensitive data,” adds Bridge.
As part of the research, Ontrack surveyed 484
organisations from France, Germany, Italy, Spain,
the UK and the US.

Whilst there are
numerous benefits, the
remote working seen
during lockdown can leave
a business’s IT network and
systems vulnerable.

HSBC APP PHISHING SCAM
TARGETING WORKERS USING SMS DURING COVID-19 OUTBREAK
UK workers are being targeted by a new SMS phishing scam designed to trick victims
into handing over details of their HSBC bank account.

T

he scheme, uncovered by litigation
specialists Griffin Law, begins with a
text message purporting to be from
HSBC, the multinational banking and financial
services organisation, telling the target that
‘a new payment has been made’ through the
HSBC app on their phone. The message tells
the victim that if they were not responsible
for the payment, they should go to a site
called “Security.hsbc.confirm-systems.com” to
validate their bank account.
They are then directed to a fake landing
page, which asks for their username and
password, followed by a series of verification
steps. The fraudulent site, which uses official
HSBC branding, then asks for specific
account details and personal data of the
individual.
Griffin Law’s research team, which liaises
with over a dozen accountancy groups and
financial support teams across London has
seen a spike in reports of the scam, with an
estimated 47 people coming forward to say
they have received the text message so far.
Some workers have identified the scam due
to the fact that they do not even have a HSBC
app installed on their phone.
There have been no current reports of the
scam being successful.

Chris Ross, SVP, Barracuda Networks told
B365: “This is the latest in a long line of
increasingly sophisticated phishing scams,
designed to trick the victim into handing over
their personal financial details. As so often
with these schemes, the text message is
designed to frighten the recipient into clicking
on the link and entering their username and
password without reviewing the legitimacy of
the URL.
Increasingly, we are seeing examples of cyber
criminals using the branding of major banks to
create realistic-looking fake websites, in order
to extract personal financial information, often
catching the victim’s attention by warning
them about unauthorised payments from their
account.
Tackling this problem requires all companies
and their employees to remain vigilant
against such scams. SMS messages are
often used by criminals to catch workers offguard, using their personal mobile number.
Ensuring security awareness within the
workforce is also critical, and it’s important
that all employees are trained about how
these schemes operate as well as how SMS
messages can be exploited as part of a wider
phishing scheme designed to steal company
funds and data.”

Andy Harcup, VP, Absolute Software said: “The
Covid-19 outbreak has led to a sharp rise in
phishing scams, with fraudsters impersonating
banks in order to extract personal financial
details of victims, many of whom are under
extreme financial pressure. Failure to identify
and block these kinds of attacks could lead
to severe data breaches for businesses,
particularly if the recipient of the request
hands over usernames and passwords to the
company account. With millions of people
now working from home for the foreseeable
future, often using personal phones and newly
purchased laptops, the threat posed by hackers
is higher than ever. Addressing this issue
requires a robust system in place to protect the
end-points in use across the company network,
to ensure that the latest encryption and security
updates are installed and to track, freeze and
wipe devices in the event of loss or theft,
keeping hackers locked out.”

Increasingly, we are
seeing examples of cyber
criminals using the branding of
major banks to create realisticlooking fake websites.
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"I’m delighted not only with the
growth of the business but also with
the employment opportunities which
we have been able to create"
FIONA LE POIDEVIN, CEO OF TISEG

Record breaking first half for TISE,
despite COVID-19
There were more new listings on The International Stock Exchange (TISE) during the
ﬁrst six months of 2020 than in the same period of any other prior year since the
business was established in 1998.

T

here were 390 securities admitted to the
Official List of TISE during the first half of this
year, despite the backdrop of the coronavirus
(COVID-19) global pandemic. This represents a
rise of more than 60% on the same time in 2019.
Fiona Le Poidevin, CEO of The International
Stock Exchange Group (TISEG), said: “Last year
the uncertainty created largely by Brexit led
to subdued levels of listing activity during the
first half of 2019. This then gave way to a much
stronger performance during the second half of
last year which continued into the first quarter
of 2020. What has been hugely pleasing is
that the volumes of listing applications have
continued to hold up unexpectedly well during
the second quarter of this year, despite the
continuing impact of COVID-19 on the broader
economy.”
Overall, at 30 June 2020, the total number of
securities listed on TISE had grown to 3,030
and the total market value of those listed
securities had risen to more than £400 billion.
Mrs Le Poidevin added: “What we have seen
during the second quarter is a pipeline of
business particularly linked to completed
private equity and real estate transactions.
This has been increasingly mixed with listings
related to corporate refinancing, whether
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opportunistic or essential, as well as greater
proportions of securitisations and high yield
bonds. What remains to be seen is whether
any delayed impacts from COVID-19 or any
resurgent uncertainty surrounding the future
UK-EU relationship result in a slowdown in listing
activity during the second half of the year.”
Mrs Le Poidevin leaves TISE on 27 July,
after more than five and a half years at the
helm, to take up a portfolio of non-executive
directorships.
She took up the role as TISEG CEO in January
2015. Shortly thereafter, the company opened
its office in Jersey and in June 2016, the
company listed on TISE. Since that time, the
group has opened an office in the Isle of Man
and rebranded to reflect both the geographical
expansion and the international nature of the
client base. The Exchange has launched market
segments for trading companies headquartered
in the Channel Islands and the Isle of Man, as
well as a green market segment, TISE GREEN,
to raise the visibility of investments aimed at
financing the protection or enhancement of the
environment.
During her tenure, TISE has grown its share
of UK Real Estate Investment Trusts (REITs) to
more than a third of the market and it has also

become the leading European listing venue for
high yield bonds. The total number of securities
listed on TISE has grown from 2,274 at the end
of December 2014 to 3,030 at the end of June
2020, with a total market value of more than
£400 billion. In that period, there has also been
approximately a 50% rise in the number of fulltime employees across the business.
Mrs Le Poidevin said: “I’m delighted not only
with the growth of the business during the
last five and a half years but also with the
employment opportunities which we have been
able to create across our offices in Guernsey,
Jersey and the Isle of Man. I’m very proud of
the culture which we have fostered, and that
staff are attuned to our wider social purpose
as a stock exchange and our values of being
responsible, curious and connected.
“These values have shone through never more
so than during the last few months when, like
every company, we have been impacted by
the pandemic. The team has done a fantastic
job in not only providing business continuity but
also maintaining high standards of client service
during what has been a very challenging and
busy period. I am proud of everything we have
achieved as a team in the last few years and I
know I am leaving the business in good shape
and in good hands.”

Tap into our stunning new website and
switch on to exciting lighting.....

www.luminaires.co.im

W

hether your project is to re-vamp a single room, create a trendy
cocktail bar or build an office complex, the key to creating
that all important wow factor is to get the lighting right. That’s
where the Island’s dedicated lighting specialists, Luminaires, can help.
We can work with you to create a lighting design solution that’s both aesthetically
pleasing and practical.
Luminaires has been illuminating homes, offices, meeting places and landmark
buildings around the Isle of Man for nearly three decades. We work with over
thirty of the world’s leading lighting solutions manufacturers and can find the
perfect solution for your indoor and outdoor lighting requirements.
Our brand new website at www.luminaires.co.im lifts the shadows on an
exciting world full of lighting possibilities, and explains how we can join you on
your journey to project perfection.
The Luminaires Way has evolved over the years and offers a truly bespoke
approach. As part of that process we have now created four distinct brands
within the Luminaires family - Living, Outdoor, Commercial and Events making it easier for you to identify what we offer and navigate to the products
and services that you desire.
So why not trip the light fantastic on our website and then contact Howard to
discuss your unique lighting project.

LUMINAIRES. THE OLD BAKERY, VICTORIA ROAD, DOUGLAS, ISLE OF MAN IM2 4HD
01624 665 801

info@luminaires.co.im

www.luminaires.co.im

Expert comment from leading figures within the business community, on a variety of
topical issues across a range of sectors.

C19: WHY LONG-TERM TECH
INVESTMENT PAYS OFF
The following guest article has been written for B365 by Derek O’Carroll, CEO, Brightpearl. Brightpearl
is a retail operations platform for retailers and wholesalers with a clear mission to automate the back
office so merchants can spend their time and money growing the business. Brightpearl’s complete
back office solution includes financial management, inventory and sales order management,
purchasing and supplier management, CRM, fulfillment, warehouse management and logistics.

I

n the face of rapidly changing consumer
lifestyles and shopping habits, businesses
are finding the need to pivot quickly to stay
competitive in today’s landscape. Digital
transformation is something we’ve been talking
about for a long time in retail, but many brands
swifty moved online, seemingly overnight, once
they realized this is how they would stay afloat
- a quick glance at Shopify’s recent sales surge
shows some merchants are quickly adapting
operations to survive the coronavirus.
However, many others are faced with the
burdens of legacy; on premise ERP systems
which stand in complete contrast of retail
innovation, speed of deployment and
modernised functionality which are essential in
these challenging times.
Leading UK analytics company Forrester even
talks of the new era of the Digital Operations
Platform, where antiquated ERP systems are
being phased out by next generation DOPs that
are better suited to modern digital business.
This is crucial in the current climate because
DOP systems offer flexibility to rapid changes
in demand and integrate with other aspects of
your business, as well as being built for speedy
deployment to enable merchants to react quickly
to the coronavirus challenge.
Planning to Fail
The lack of innovation, long-term technology
planning and investment is a retail dilemma. One
of the most surprising statistics to come out of
Brightpearl’s Retail Tech Stack report was that 1 in
3 retailers either do not have, or are not aware of
their business having a long term IT strategy.
PA found that 66 per cent of executives stated
they’d made little to no moves towards making
the innovative changes they felt their business
needed to survive. This chimes with another
concerning statistic pulled from the Brightpearl
study which highlights that more than half of

20

|

retailers (51%) admit they do not have the time
or expertise to confidently make major software
investments.
Even at the best of times this presents a problem,
but given the current retail climate it presents
a catastrophic oversight. Multiple chains and
categories have gone dark because of the
lack of technology planning and investment,
combined with a reliance on Legacy ERP which
impairs the ability to operate across multiple
channels.
In this climate it’s more imperative than ever
that retailers are agile and invest in the right
technologies in place to support greater
flexibility, such as the ability to enter new markets
with minimal investment or to test new business
models to help them weather the storm.
But even brands making the switch to the online
DTC space should understand that this channel
is going to expand past what they previously had.
When you’re operating in different markets and
you’re scaling quickly, you’ve got to have the right
retail operations in place to respond effectively.
Without those mechanics, for example, to handle

inventory, shipping, and logistics across multiple
channels and locations, or for more real-time
customer-facing support, the business is quickly
going to run into problems.
Tech Investments Pay Off
All merchants no matter how digitised, now
need to look beyond COVID-19 and start
thinking about what the future may look like.
This is a perfect opportunity to take the time to
really evaluate your tech stack and assess the
operational pain points within the business that
could be addressed.
Brands should take lessons from this pandemic:
Tech Investments Pay Off. Retailers that have
invested in their operations to support real-time
visibility across channels are faring much better
than those that didn’t as tactics like click & collect
prove to be key survival factors.
Those brands that ultimately thrive post-crisis
have, or will be implementing long-term IT
strategies that are underpinned by intelligent
retail technology which form the building blocks
for multichannel growth and success.

INVESTOR’S
DIARY
BY PETER SHARKEY

Caviat Emptor
The Sopranos, television’s greatest-ever series, was so remarkably authentic partly because
go-betweens from families engaged in organised crime allegedly advised or corrected the
series’ producers on important details to ensure programmes were true-to-life.

T

his meant that when Tony Soprano or
his henchmen were required to display
a menacing show of force, for example,
viewers could be assured that the drama
portrayed on-screen was alarmingly accurate.
Yet this was fiction. Great storylines, brilliant
writing, outstanding acting, realistic action, but
fiction none the less. However, we can never be
quite sure whether art mirrors life or is it the other
way around?

An international
arrest warrant is
still out (at time
of writing) on
Wirecard chief
operating oﬃcer
Jan Marsalek.

The unravelling of former German stock market
darling Wirecard suggests that real life certainly
borrows from art if incredible behind-the-scenes
reports are any guide.
Almost exactly two years ago, in August
2018, Wirecard was valued at more than €24
billion (£22 billion) and described as “Europe’s
greatest fintech”. It had joined the Frankfurt
stock exchange in 2005 by means of a reverse
takeover, assuming the market listing of a
former call centre operator. By June 2020,
however, the company had filed for insolvency
after admitting that €1.9 billion (£1.7 billion) didn’t,
in all probability, actually exist; to make matters
worse, Wirecard still owes its creditors more
than €3.5 billion.
Having come clean, the company’s former chief
executive and founder Markus Braun turned
himself in to the police, but chief operating officer
Jan Marsalek remains at large. He was believed
to have travelled to Manilla the day after he was
fired, flying to China 24 hours later, although
authorities in Germany and the Philippines
suspect this information is at best questionable
and believe immigration officials may have been
paid to falsify records relating to Marsalek’s
movements.
International arrest warrants (at the time of writing
there is one out for Marsalek), are the stuff of
thriller or spy movies, but investors in Wirecard
are unlikely to reserve a seat at the Odeon to
watch in horror as this real-life drama unfolds.
According to the Financial Times, a clutch of
leading hedge funds that ‘shorted’ the company’s
shares made over £1 billion in profits inside
a week as Wirecard teetered on the brink of

collapse and its share price collapsed – from
€104.50 (on 17 June) to €1.28 nine days later.
Small investors in Wirecard were less fortunate;
many have lost everything.
Meanwhile, the search for Marsalek continues.
According to Austrian daily Die Presse, he
enjoyed access to highly confidential information,
suggesting he had links to secret services.
It is alleged that Marsalek passed on confidential
information from Austria’s secret services and
interior ministry to political opponents of the
nation’s government; the Financial Times
reported that Marsalek openly boasted of his
access to secret information when in the UK.
In what sounds like an overtly sinister, Sopranoesque show of strength, he is said to have shown
business associates documents containing the
recipe for the nerve agent Novichok, used to
poison former double agent Sergei Skripal and
his daughter in 2018.
The FT also allege that Marsalek boasted of his
links to Russia’s military intelligence directorate,
the GRU, as he endeavoured to dissuade
London-based firms from ‘shorting’ Wirecard
shares.
Since Wirecard’s share price collapsed,
Germany’s financial watchdog has been criticised
for failing to prevent the scandal, while German

shareholders’ association SdK has launched
legal action against accountancy firm EY.
The episode will remind older investors of
Enron’s collapse at the turn of the century,
another bleak period for smaller investors which
proved that determined fraudsters can avoid
official scrutiny for far too long.
At the heart of the Enron fraud were special
purpose entities (SPEs), effectively new companies
part-funded by Enron. On paper, this appeared
perfectly legitimate, but once established, the SPEs
(and there were hundreds of them) then borrowed
heavily from their lenders, not Enron’s, effectively
allowing Enron to massively increase its leverage
without sullying its own balance sheet.
Remarkably, because Enron didn’t own the SPEs
outright, there was no requirement for it to report
any SPE activity in its own accounts. For a long
time, therefore, Enron could show increasing
profits (the borrowed cash flowing from the
SPEs into Enron’s account) without exposing any
corresponding debt.
Whether Wirecard’s activities will ultimately
reveal something similar or perhaps even more
complex remains to be seen, but the company’s
collapse should remind investors to remain alert
and continually conscious of that most precious
advice: Caveat Emptor.
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Tips

for connecting with your audience and

shining
online

By Lyn Roseaman, Toastmasters International

In our current situation being able to use platforms such as Zoom for training
sessions or other meetings has provided a life raft for many businesses. However,
communicating well online is a challenge, which requires a different mindset and
adapting your skills. How can you shine online and communicate via different platforms
with Confidence, Connection and a message that drives Change?

To ensure our listeners
engage with our
message we need to
bring conﬁdent energy
to the screen.

For Confidence

Get ready to be viewed in close up

If we have noticeable nerves it can makes our
audience feel uncomfortable and concerned
for our wellbeing. Online, they may choose to
abandon us and stop listening.

If you’re going online from home check your
surroundings. What’s behind you that the
camera will pick up? Are there people or
sounds that may interrupt? Is the space you’ve
chosen sending out your intended message?
A garden shed or the kitchen may not be the
best for a business webinar.

To ensure our listeners engage with our
message we need to bring confident energy
to the screen. This will help our audience to
relax and connect with us and what we’re
saying.
How can this be achieved?

22

|

Being online is a ‘close up’. On the small
screen the camera picks up every detail,
expression and gesture. Is the light behind

the camera (to avoid hiding you in shadow)?
Is dazzling sunshine bouncing flare onto your
face, especially if you wear glasses? Capture a
photo/screenshot before you go live to make
sure you’re looking the part and everything is
appropriate for the occasion.

Controlling the technology
Online, we need to convey a feeling of calm
and control when we host a meeting or event,
and handle the technology.
In spite of doing all the appropriate tech checks,
things can still go wrong. And people accept
that this can happen. What’s important is that
you handle it calmly and efficiently, explaining
what’s happening. If possible find another
person who can take care of the tech while you
concentrate on connecting with your audience.

Manage your body language
Think about the non-verbal ways you are able
to convey confident energy online:
• An open and stable posture that is relaxed
and assured.
• Smaller gestures. Big gestures will
overwhelm or fall off screen.
• When you’re close to a mic, people may hear
your nerves in your voice. Breathe into the
abdomen and relax your upper body so that
your vocal tone is rich and strong.
• Steady eye contact and the correct
positioning of your camera lens at just above
eye level helps you to come across as open
and sincere.
• Remember to smile.

For Connection
If you’ve been to conference you may well have
notice that some speakers have a queue of
people waiting to talk to them. These speakers
had connected, both in terms of the value they
gave to the audience – their relevant message
– and the way the speaker made them feel.

Answering the question - ‘What’s in it
for me?
As a webinar host it’s your responsibility to
answer listeners’ all-important question ‘What’s
in it for me’, as quickly as possible – so they
keep listening. For this, you need to know your
participants. Find out what makes them tick and
why they’re attending.

Using the magic word
‘When it comes to being relevant and engaging
online ‘You’ is the magic word. In English,
‘you’ power comes from being both singular
– a one-to-one conversation – and plural,
including everyone. You-focused language
simultaneously creates a feeling of inclusivity
and a personal connection with every listener.

Sharing stories
Storytelling comes into its own online. When
we tell a relevant personal story, openly and
honestly, our listeners can relate to us. Stories
create connections and are both engaging and
memorable. How different from wading through
endless bullet points!

visible, explore change and start building our
future together.
Search engines can tell us immediately what’s
new and different online. To stand out and
keep our listeners interested we need to say
something timely and relevant.
Identify your message – one that is refreshed
and relevant today – and incorporate only
content that supports it.

Keeping to the point
Online attention spans are short and there
is even less appetite for tangents than when
everyone’s in the same room, so keep to the
point.
Make your talk easy to understand. Consider a
clear structure, such as a hero’s journey or the
pros and cons. Break it up into small ‘chunks’ of
around five minutes and top and tail each chunk
with what you plan to cover and a keyword to
sum it up as you move on.
Being able to communicate clearly and connect
with your audience is vitally important. Review
what you are doing before your next online
webinar or presentation so you can make
sure your set up is as good as it can be. Think
about how you will word your message and
connect with your audience online. With all the
elements in place you can shine online.

ABOUT THE AUTHOR

For Change
In current circumstances, online webinars and
conversations are our opportunity to remain

Lyn Roseaman is a Distinguished
Toastmaster at Toastmasters
International, a not-for-proﬁt organisation that
has provided communication and leadership
skills since 1924 through a worldwide network
of clubs. There are more than 400 clubs and
10,000 members in the UK and Ireland. Members
follow a structured educational programme
to gain skills and conﬁdence in public and
impromptu speaking, chairing meetings
and time management
www.toastmasters.org
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Become agile and
adaptable
to survive

Globally the Covid 19 pandemic has ripped through the hospitality sector with hotels, bars and restaurants shut up for months.
In the UK, outlets closed their doors on 20th March, three days before the nationwide lockdown was announced and began to
reopen 15 weeks later on 4th July. The Isle of Man was ahead of the game, but the eﬀects are still severe.
Now business leaders are urging the sector to adapt and become more agile to future proof and look at new ways to grow revenue.
Founder James Brundle from innovative London food retailer Eat17, who are oﬀering franchising opportunities, looks at the
changes the sector can make to become more agile and adaptable over the coming months.

T

he priority for many businesses at the
moment is very simple – survival. With
the furlough scheme beginning to draw
to a close and life slowly returning to a kind of
normal, all sectors are having to adapt to a new
way of operating.
And none more so than the hospitality sector. The
last four months has been devastating for Britain’s
hotels, bars and restaurants. Just as the Easter
and summer season were about to get started
in earnest, businesses were locked up for the
foreseeable future.
According to estimates from UK Hospitality, the
sector experienced a 97% drop in revenue from the
beginning of April.
Survival for these businesses now depends on
them becoming agile, adaptable and ready to
change to suit the market conditions.
Our business offers a convenience store with
restaurant and takeaway dining so like others in the
hospitality sector, we have had to make changes to
adapt. However, by having several strands to our
business, we’ve been able to adapt to the market
conditions to remain viable.
Planning is now important to ensure profitability
as businesses move forward and adapt to the
changing times.
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There are some steps they can begin to take to
ensure a more profitable future.
Set objectives
Think about why your business model needs to
be agile. What do you want to achieve and what
benefits will it bring? What changes will need to
be made to adopt this new way of working and
how will it help and provide value to staff and
customers? Where do you need to start and
how will you communicate the change?
Set priorities
For the business to be agile, priorities need to
be set but take your time to do them. Do not
rush and have time to reflect on the changes
you are making. Think about the changes you
want to make to secure future growth and
recoup loses made in the last four months.
By turning over redundant space to retail or
offering an eating out / takeaway option as our
franchise model suggests, you’ll be creating
new streams of revenue which will work now
and in the future.
Plan for the unexpected
If the last four months have taught businesses
anything, it’s to plan for the unexpected.

Think about the negative and positive thing
that could happen to your business. Being
agile means you can adapt to those changes.
What we’ve seen in recent months in the
adaptable businesses flourish. They’ve taken
their offering online, found new ways to meet
customer needs and come up with a much
more robust business model. For some that
has been impossible because of the nature of
their business but now is the time to look to
solutions for the future. What can you do with
unusable space both internally and externally
and kitchens that have been shut for months?
As lockdown was eased, we increased the
outdoor eating area at our restaurant in
Walthamstow. It made good use of that space,
was safe for our customers and meant we
could increase our covers.
The team
In an agile business, overall performance is
more important than when and where people
work so a flexible approach needs to be built
in, Think about the training you need to offer
to make this happen, encourage teamwork
and collaboration and make the most of the
services and support available to you and
your team.

The Management of Change
Change has become an almost ubiquitous concept. It can be blamed for all manner of ills like
an unwelcome aggressor in the workplace, and yet heralded as the solution to an organisation’s
long-standing problems. For some it is the driver of solutions, and for others a harbinger of
cynicism. Depending on one’s particular state of mind and environment at the time, change
is viewed in a complex matrix of diﬀerent ways. However it is framed though, change is
inevitable. In fact, it is happening all the time, in our private lives and in the workplace, and at a
signiﬁcantly increased pace over the last 30 years.

W

hy, then, is there still mystery and fear
surrounding change? The answer lies
in anthropological and psychological
intricacies, which are far too detailed to piece together
in this article. To simplify enormously, human beings
are complex and some of our basic needs have stood
firm throughout evolution, even as the world around
us has transformed. We need to have a sense of
purpose and to feel valued, and there is a deepseated drive within us to protect ourselves and our
loved ones. The different ways in which these basic
needs manifest themselves lead to individuals fitting
into one of four groups, as illustrated in the table.
Unless you sit in the top right quadrant, then change is
not going to feel comfortable or natural.
In organisational terms, successful change
management is much more difficult if the substantial
majority sit outside of the top right quadrant. Indeed, it
is also highly likely to fail.
There are several well-known change management
models; 7S, Kotter and Lewin, to name a few of
the more notable theories. A similar theme runs
through each of these models, describing in different
ways the process an organisation should take to
effect change. No doubt these and other models
have been implemented successfully on many
occasions, however it is also certain that they will
have spectacularly failed too. Directors and senior
managers will have spent hours agonising over
possible reasons for failure. Was the strategy wrong
all along? Are the team just not good enough? Is the
industry not ready for our innovative thinking? Were
we unlucky and affected by external factors? Shall we
try again and hope for the best?
Failure is normally not the fault of the model per
se. These procedural models effectively instruct
‘management’, using a reliable path to implement
change but the trouble with any of these models is
that if they are used in isolation they’re unlikely to
really make a difference. These models all “do change
to people”; which means that they tell people what to
do but, if you look back to the quadrants, it is obvious
that people sitting outside of the top right are not
going to react well to simply being told. They need
to trust and believe, and they require understanding
and inspiration to get them there. This is why other
change models, more focused on the human psyche,
are necessary alongside the procedural models. Most

will have heard of Kübler-Ross, perhaps fewer about
Bridges and ADKAR, and these are more peoplecentric theories that consider the emotional journeys
that need to be undertaken to effect real change.
A relatively common obstacle that arises in change
management is incumbent senior managers not
feeling qualified to apply the more psychological
skills, which are necessary to ‘move’ people around
the quadrants. There can also be a concern around
their authenticity and credibility too, perceived or
actual. The practice of bringing in external, normally
temporary, resources to facilitate change is becoming
more common for precisely these reasons. The
organisation still has the best drivers, but the ‘change
expert’ is there to escort and support them
and their nervous passengers through a
stretch of tricky and uncertain terrain.
There is no one single correct way
to implement change management,
but in the end, success will depend
on how well you understood and
accounted for your staff ’s feelings
and thoughts, as much as on how
clearly you told them what to do.

Auxesia’s panel of highly qualified experts can help companies at all stages of development
to implement successful change management across their business,
To find out more about Auxesia and how it could help you or your business to grow and flourish,
visit www.adiﬀerentwayofthinking.com

By Stuart Colligon, Managing Director at Auxesia
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The appeal of Shariah investing
For weeks, newspaper headlines have regularly conﬁrmed the depth of our pent-up demand for holidays,
reporting record levels of travel bookings as we desperately attempt to escape and forget lockdown.

A

pparently, more people are booking
cruise holidays than there were before
the pandemic. There has been a 40%
increase in reservations for 2021, yet only 11% of
these bookings were made by those who had
had their cruise cancelled this year, suggesting
a considerable surge in new interest.
This is not surprising. Over the past few months,
most of us have had plenty of time to browse
travel websites and read articles in newspapers
and magazines peppered with enticing images
of golden beaches, azure-coloured waters and
spectacular sunsets. Throw in an opportunity
to a) escape lockdown and b) visit somewhere
new on a regular basis and it’s no wonder
demand for cruise holidays has increased so
dramatically.
For many, lockdown has presented a
prolonged, once-in-a-lifetime opportunity to
evaluate life and reflect on how they would
like to spend the rest of it, considerations not
necessarily limited to holiday planning. It’s
an approach which an increasing number of
investors have embraced too.
In many respects, this has been essential as
traditional investment stratagems have been
called into question. Lockdown has had a
debilitating impact upon the (previously highyielding) commercial property sector and the
equally bountiful ‘Big Oil’ pairing of BP and Shell.
Old certainties and regular dividend payments
appear threatened, especially when
commercial property landlords such as Intu
go into administration, while BP and Shell
announce they’re writing down the value of
their assets by a combined total of almost £32
billion, as they did in the latter half of June.
Shell has been quick to highlight the underlying
strength of its balance sheet, which, it believes,
can ensure it becomes the world’s largest
energy business by focusing on natural gas and
renewable energy. The success of either sector
is not, as many would have it, determined by
the oil price but by governmental policies and
the falling cost of technology.
As governments endeavour to align themselves
with renewables and long term sustainability,
climate activists maintain we’ve been presented
with a rare opportunity to ‘Build Back Better’
and create structural changes in the energy
sector which focus on making it carbon-free.

of funds, including mainstream funds, which do
not have an explicit ethical focus. Managers
recognise that firms that do not take these
considerations seriously are at risk of suffering
tangible losses as a result of poor practices,
which ultimately impacts share prices.
As the calls to ‘build back better’ become
louder, ESG strategies will continue to strike a
chord with investors, but so too will the appeal
of Shariah investing.
Shariah funds and ETFs offer investors access
to investments based on Islamic principles,
which exclude activities that challenge Shariah
law. The principle exclusions are investments
in alcohol, gambling, firearms, pornography,
tobacco and the trading of gold and silver as
cash on a deferred basis.
Investors may ask whether the extent of these
exclusions compromise investment returns
(similar queries were made of ESG-focused
funds a decade ago), but research suggests
this is not necessarily the case.
The point is proved when examining two
leading Sharia-compliant funds: the Franklin
Templeton Sukuk Fund and the HSBC Islamic
Global Equity Index Fund, each of which boasts
a 5-star Morningstar rating.

The Franklin fund invests in ‘Sukuk’,
commonly known as ‘Islamic bonds’, in this
case a portfolio of fixed- and floating-rate
Shariah-compliant securities; more than half
(54%) of the fund is invested in government,
government-related and corporate entities
located in the UAE and Saudi Arabia. Over the
past 12 months, a period which has included
unprecedented financial market dislocation,
the fund has returned 4.6% and enjoyed
annualised returns of almost 4% for the past
three years.
Performance at the HSBC Islamic Global
Equity Index Fund has been particularly
impressive. A little over 70% of the fund is
invested in the United States, which accounts
for a year-to-date return of 12.8%. According
to Trustnet, over the past three years, the fund
has provided cumulative returns of 52%.
Sharia-compliant investing isn’t necessarily on
every investor’s radar, although a decade ago,
few imagined that ESG strategies would prove
so popular. Considering the potential size
of the Sharia-compliant market, it’s entirely
possible that once investors analyse returns
from ’Islamic funds’, this sector too could enjoy
even wider appeal.

Ramsey Crookall oﬀer investors access to a range of international investment
and share dealing opportunities. For more details, contact Ramsey Crookall on
01624 623884 or visit www.ramseycrookall.com

‘Ethical investing’ was once the term used to
describe a niche investment strategy with a
limited fund universe, though it has evolved
dramatically over the years. Today, perhaps
the fastest growing, broadest such strategy
is environmental, social & governance (ESG)
investing.
ESG factors are routinely integrated into the
investment processes of an increasing number
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For details of Ramsey Crookall’s investment management services, contact their Douglas
office on 01624 623884 or visit their website: www.ramseycrookall.com

Looking at the people who keep the wheels of commerce turning on the Island;
features, profiles, achievements and stories with a human dimension.

JOHN COWAN

RETIRES FROM CROWE ISLE OF MAN
John Cowan and Crowe Isle of Man chief executive oﬃcer Phaedra Bird are ﬂanked by directors Debbie Clague and Andy McLarney.

After 40 years in the profession and 34 years with the ﬁrm John Cowan has retired from
local chartered accountants Crowe Isle of Man.

‘I

Manxman I think the spirit that’s been shown
in the last few months has been fantastic.

Joining in 1986, he became a partner in
1989 and was managing partner for 10 years
before handing over to Phaedra Bird in 2018.

in lots of business sectors and, most
importantly, I’ve had the opportunity to
advise and support a huge range of clients,
which made my job extremely satisfying.
Without those clients, I would have had no
career, so I want to give them a massive
thank you.

He continued: ‘I’ve been planning to leave
for a couple of years and started to reduce
my office hours to get me into the right frame
of mind. The last three months have been a
bit of a challenge but I kept to the plan and
hopefully have cleared my desk.

‘I have never doubted I was leaving a very
strong firm here in excellent hands and I’m
proud of what I have helped to build over the
years, but I’m a great believer in change and
I’m convinced that the Crowe team we have
now will make it even better.

Crowe Isle of Man chief executive officer
Phaedra Bird said: ‘It’s thanks to John’s
leadership, vision and abiding passion for the
industry that the firm has grown and developed
the trusted Crowe brand, respected by our
expanding local and international client base.

‘Inevitably retirement is a time for reflection
and looking back I can say I think I’ve been
lucky in my career. I’ve worked alongside
some very talented people who’ve helped
me enormously over the years. I’ve dealt
with some brilliant fellow professionals

‘Post retirement, I am fortunate to have a few
non-executive director appointments to keep
my hand in and no plans to emigrate, even
if it were possible! Holidays seem to be off
the agenda for a while, but we’ll get back to
more normal before too long and as a proud

‘All of us at Crowe will miss not only his wealth
of knowledge and industry insight but also
his great sense of humour and unique take
on the ever-increasing complexities of the
accountancy world. We wish John every
happiness in his retirement.’

t’s been the same firm, but had several
name changes over the years and many
might recognise the one in longest use,
Clark Whitehill’, said Mr Cowan.

‘So, thank you to my colleagues, clients and
contacts for all we’ve done together. I will
miss it and you, but will never forget the good
fortune you brought me and the firm I have
been so very proud to have led.’
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THE POWER OF 3:
ZURICH INTERNATIONAL AND Z ZURICH
FOUNDATION SUPPORT INITIATIVES TO
HELP IOM THROUGH COVID CRISIS
The Isle of Man is renowned for its resilience, a strength that’s reﬂected by the triskelion
and the ‘whichever way you throw it, it will stand’ motto.

I

n recent months those qualities have also
been shown by the reaction of businesses,
employees, and the whole community to help the
most vulnerable members of society during the
COVID-19 crisis.
Zurich International’s response stands out – as
does the support provided by the Z Zurich
Foundation (Zurich Insurance Group’s charitable
foundation). Together they have supported three
key initiatives which are already helping the
individuals and community organisations that are
most in need.

Zurich International donated £30,000 to the
Manx Solidarity Fund and became one of the first
businesses to support the fund which was set-up
in March. The Manx Solidarity Fund is a Manxregistered charitable trust with a mission to serve the
community. Its Patron is His Excellency the Lieutenant
Governor Sir Richard Gozney. The Fund is already
providing grants to the individuals, businesses and
charities on the Island who need it most. Click here
to find out more, or find the ‘Success Stories’ tab at
www.manxsolidarityfund.com

With the cheque for funds raised from Zurich International’s #Yessir campaign are (left to right)
David Gawne MBE, Chairman, Isle of Man Foodbank; Madina Sharpe, Foodbank Volunteer; Melanie
Kermeen, Director, Manx Solidarity Fund; and Martin Malone, International Distribution Manager,
Zurich International, who came up with idea for the fundraising campaign.

• Isle of Man Foodbank received a donation
of £30,000 from the Z Zurich Foundation in
April. The Foodbank, which is a registered
Manx charity run solely by volunteers, would
have sufficient donations of food in normal
circumstances, but since the pandemic started
the number of people needing help has greatly
increased. The Z Zurich Foundation donation
is helping the charity to meet that demand.
Worldwide, Z Zurich Foundation donations in
response to the COVID-19 emergency have
supported about 60 charities so far, helping
them assist a vast number of our communities
in need by providing food, medical service
deliveries, laptops for online schooling, and
access to mental health support for the most
vulnerable and isolated people.

Globally, the COVID-19 pandemic has exposed
many vulnerabilities that have led to a sudden
surge in demand for the services provided by
charities. Zurich International and the Z Zurich
Foundation’s rapid response to help charities here
on the Island has been mirrored around the world
by the Zurich Insurance Group, and the Foundation
which has refocused its efforts on helping those
who provide urgent medical attention, food
supplies, mental health counselling, and other
support to the most vulnerable members of society.

• In May, Zurich International launched its ‘Give
A Coffee #Yessir’ campaign. Martin Malone,
International Distribution Manager at Zurich
International, came up with idea. Due to the
lockdown, Martin realised that he wasn’t
spending money at his local coffee bar, so he
decided to give the money he saved to charity.
He knew that many of his colleagues and friends
would think it was a good idea too, and so the
#Yessir campaign was born. Thanks to a quirky
social media and PR campaign, and match-

Peter Huber, CEO, Zurich International, said:
“Everyone at Zurich International, and our Zurich
Insurance Group colleagues around the world,
always recognise the importance of giving back
to the communities in which we live and work.
That’s always a priority for us, and even more
so in times of crisis. It has been inspiring to see
how the whole community here on the Island has
responded. We are already seeing the positive
impact that charities such as the Manx Solidarity
Fund and Isle of Man Foodbank are having. On

28

|

funding from the Z Zurich Foundation, a total
of £11,773.80 was shared equally between the
Manx Solidarity Fund and Isle of Man Foodbank
(so that means each charity receives £5,886.90).

behalf of everyone at Zurich International, thank
you to everyone involved with the charities for
the great work they are doing, and to everyone
that has supported our fundraising efforts so
far. I also want to thank my colleagues for the
fantastic contribution they have made during
the crisis, including raising funds for many good
causes. Charities and organisations will continue
to need support to overcome the challenges that
lie ahead, so we are already working on more
fundraising ideas to maintain the momentum we
have already established.”
Check out Zurich International’s social media
channels for the latest news about fundraising
events, and to see stories of how the money
that has already been raised and donated is
helping those in need here on the Island. Zurich
International also has a free online ‘Wellbeing
Toolkit’ which offers a wealth of information
specifically designed to help Isle of Man residents
during the COVID-19 pandemic. The toolkit –
available at Zurichinternational.com/wellbeing
– contains lots of information to help everyone on
the Island look after their own mental health and
wellbeing, and to assist in supporting their families,
friends, and work colleagues.

PAUL SPELLER takes a left-field look at the issues of the moment

AFTER COVID EVEN POLITICS
WILL BE REFRESHING
You know that things have been getting back to normal, on a political level at least, when a bye-election
is announced. In the Isle of Man we already knew one was coming due to the sad death of Bill Malarkey
earlier this year. That poll was put on hold due to the coronavirus lockdown. But now the Douglas South
constituency’s other MHK, Kate Costain, has announced she is standing down for health reasons.

N

ot everyone’s cup of tea as a minister, it
was interesting that some of those who
worked with her during her time at Health
did not question her commitment to the job. And
she certainly performed a valuable role upon her
return to the backbenches. We wish her well.

is, hopefully, a quiet time for news.
We want it to be an otherwise quiet period
because a lively time for news could well mean
a significant return of you-know-what. No matter
how tedious we can sometimes find politics, I
think we’d all much prefer to be talking about
discourse of the non-Covid variety whenever
possible.

So there are two vacancies in the constituency and
whoever is returned will have a one-year term of
office, before a full-scale general election in 2021.
In many respects this gives the successful
candidates something akin to a free pass – the
seats they win this year will be theirs to lose when
that general election arrives. Keep noses clean
and constituents happy for that year then things
should be looking good.
But it also gives the voters a free pass. Certain
choices may seem less risky if you know that, just
a year later, you can vote them out if it turns out
the risk wasn’t worth it, after all.
Such risk can range from opting for radical
candidates who may just have hit upon
something, to single issue candidates who would
struggle to keep a level of performance going for
a full five years.
You could even have some fun. But just
remember, some people thought it might liven
things up to have Boris Johnson as a Prime
Minister and he has only been in a year.
Electors in Douglas South have several key
decisions to make. While some may still be
shielding for health reasons, others may decide
it may become a good idea to socially distance
from anyone wearing a rosette or carrying a
scutch of freshly printed manifestos.
If ever there was a time to test how much of an
election campaign can be conducted online, this
will be it.
Will it be less discreet to exit a Teams meeting
on the hustings than it would be to try sneaking
out of a half-empty community hall when the
organisers have made the mistake of offering tea
and biscuits during the interval, rather than at the
end?

While some may still be
shielding for health reasons,
others may decide it may
become a good idea to
socially distance from
anyone wearing a rosette or
carrying a scutch of freshly
printed manifestos.
After months of tuning in to government
briefings, can the public bear to witness
many more online events featuring would-be
politicians who have not yet even received
affectionate nicknames from local websites?
Will success in this bye-election depend more
upon the ability to embrace multi-platform
technology than in substance of policy?
That may well be the case, but it should not
be considered anything other than electoral
evolution.
The ability to find the perfect television
soundbite preceded the political importance of a
skilful tweet. And both can come back to haunt.
There will be candidates who promise to change
the world we live in. Others who seem intent on
keeping things as they are. Some will suggest
they can do both at the same time.
It is likely this bye-election will also receive more
coverage than usual due to the fact it’s going to
take place in the middle of the summer in what

What will be the big issues? There will be talk of
the importance of economic rehabilitation and
the strengthening of sectors that have been on
the frontline and would find themselves on it
again should the worst happen.
Will anyone challenge the generally accepted
view that the Manx Government has done a
good job in dealing with the crisis?
Will border opening still be a matter of debate by
the time people come to vote? Does it matter at
constituency level?
And which of the old chestnuts will return? The
government certainly seems to be doing its bit to
ensure that anyone who lives in or near Douglas
will have something to say about roadworks.
Heritage transport is another issue that may
come up, although it is not clear whether anyone
has yet come up with a plan for a monorail on
the western side of the Castletown Road.
On a more serious level, will candidates touch
upon the issue of racism?
It is a topic that should not be ignored. If
candidates present a united front to insist it
will not be tolerated, it would go some way to
countering the inevitable and deeply troubling
responses from some of the darker quarters
of social media, where whataboutery – as
aggressive as is nonsensical – is used to shout
down anyone who dares to talk about their
experiences.
It would be so good if all those standing could
take a united stance on this issue.
In a year like no other, candidates could make
this a bye-election like no other.
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IMAGES IN SCIENCE ARE
STILL BIASED TOWARDS
WHITE MEN, NEW
RESEARCH REVEALS

S

cience still favours images of white
men, with women and racial minorities
represented as audience members or not
shown at all, finds research from Nazarbayev
University.
Dr. Anna CohenMiller, Dr. Sejin Koo, Dr. Neil
Collins and Dr. Jenifer Lewis, working across
education, political science, and business
disciplines, analysed the extent to which
women were represented in images from
10 countries’ pavilions at the Astana Expo:
a mega-event bringing together countries
from around the world to showcase scientific
advancement. They found varying levels of
bias towards men in all 10 countries, with no
country showing gender-equal presentation.
Germany, Greece, Italy, and Luxembourg
displayed no women in science in their
images, while the only woman Spain
presented was shown in a kitchen to
demonstrate innovations in improved stoves.
Austria, France, Hungary, and Slovakia
displayed some women in science, however,
they still relied heavily on imagery of men.
For example, of Austria’s 15 individual
images, only one was a female scientist.
Although the Netherlands were the closest
to having gender-balanced imagery - of
five images, two were women - no country
actually provided a gender-balanced view.
Even when women did feature, they were
presented differently to the men.
The researchers explained: “When scientific
images included women, they were often
audience members rather than scientists
and often shown with smiles. In contrast,
men were the main focus with serious
expressions. Also, scientist roles were
primarily white, with racial minorities shown
as audiences or beneficiaries. Overall, the
images strongly emphasise the presence of
white men in science.
“Portrayal in imagery reinforces and teaches
ideas on who can take on various roles,
including doctors, teachers, or scientists.
Gender-balanced or gender-biased imagery
can either raise awareness to reduce a gender
gap or reinforce gendered stereotypes - by
excluding women as scientists, the imagery
teaches visitors that scientific knowledge is
primarily owned by men.”
Furthermore, they noted the importance
of imagery and its effects on formal and
informal learning: “Between 1901 and 2017,
there were 599 Nobel Laureates in medicine,
physics, and chemistry; only 17 of these were
women. Sharing stories of women in science
with the next generation is essential for
nurturing future scientists and these findings
demonstrate the need to raise awareness of
gender equality in science.”
This research was featured in the journal
Gender, Technology and Development.
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Santander International’s
new Managing Director for
the Isle of Man starts after
lockdown delay
Santander International’s new Managing Director for the Isle of
Man Branch has started his role after a three-month delay due to
the Covid-19 lockdown.

J

ames Geldart was due to take up his
position in the Isle of Man in early April,
however, pandemic restrictions meant
he could not leave Jersey until July. Upon his
arrival on Manx soil earlier this month, James
completed a two-week isolation period, where
he was working from home. Earlier this week
James joined his new team in Douglas.
James is no stranger to the Isle of Man, having
grown up in the south of the Island and as a
former pupil of Castle Rushen High School.
He has worked with Santander International
since 2016 as Head of Retail and Private Banking
for Jersey and the Isle of Man. During this time,
James developed the bank’s HNW and mass
aﬄuent proposition for both island residents and
international customers.
Having worked in banking since 2006, notably
within wealth management and the expatriate
market in UK, Dubai and Jersey, he has a wealth
of experience behind him.
James said: “I’m delighted to be able to move
back home to the Isle of Man and this promotion
marks an exciting time for me both personally
and professionally.
“Santander International has a strong and
growing presence in the Island and as Managing

Director of the Isle of Man Branch I hope to
further the development of the bank, exceeding
the expectations of our clients and continuing to
offer a brilliant working environment for our staff.”
A graduate with a BA Honours degree in
Management and a Charterholder with the
Chartered Institute of Securities and Investments,
James began his career in banking as a
Financial Planning Manager with HSBC UK,
working with the bank in various roles and
jurisdictions. Outside of work, James is a keen
cyclist and triathlete, taking part in local and
international events.
James Pountney, Chief Executive Officer,
Santander International, said: “Growing and
developing talent is a big part of our success
story at Santander International and we are
delighted to see James take this next step in his
career. James has become an integral part of
our leadership team and his extensive Jersey
and Isle of Man connections will help us maintain
a strong working relationship between teams in
these jurisdictions.”
John Pearson, the previous Managing Director
of the Isle of Man Branch, will remain on the
Executive Committee and take up a new
role developing new markets for Santander
International.

CELEBRITY CHEF DIGITALLY DELIGHTS STANDARD
BANK GUESTS WITH ONLINE MASTER CLASS
Guests of Standard Bank were treated to a personalised dining experience in their
own homes with a Michelin-star chef.

D

irectly from top London restaurant Le
Gavroche, where he has been at the
helm since the early 1990s, Michel
Roux Jr gave a 90 minute master class full of
invaluable tips and tricks with effortless candour.
Roux Jr, who comes from a family dynasty of
chefs, spoke of his family experiences, how
he coped during the recent lockdown, his
immediate thoughts as the hospitality industry
returns to work and some invaluable advice for
aspiring young chefs and family cooks – making
it a great event that the whole family could enjoy.
Much of the talk pre-event centred around what
has become his trademark dish, Souﬄé a la
rhubarb.
That formed part of the menu as the two
Michelin-starred and celebrity chef took clients
through the step-by-step process of cooking a
meal before sharing his best tips and practices.
All attendees received hampers in advance,
including all of the ingredients, a signed
cookbook, branded chopping board and wine
which had been paired with the dishes.
Roux Jr, who is among a panel of high-profile
judges for this year’s Great British Food
Awards, explained that while many people had
experienced difficulties over the lockdown
period, one positive to emerge was the chance
to spend more time with his family.
By his own admission, he spoke of his ‘lockdown
hair and beard’ and how he had spent time at
home over recent months, ‘taking up yoga’ with
his wife, creating new recipes, planning for the
re-opening of Le Gavroche and also revealed he
had recently become a grandad.
During a Q&A session, Roux said he believed
while the Covid-19 pandemic had led to a tough
time in the industry, it was now trying to tackle
the immediate challenges to continue training
chefs, while minimising the risk of transmission,
and feels there is a real appetite for people to go
back to restaurants.
Expressing concerns about the importance
of maintaining cooking and butchering skills
through generations, he also gave an insight into
family life and working alongside his daughter
and son in-law (a talented chef himself) at a
restaurant in Notting Hill.
Roux had time to provide some advice for
aspiring young and novice chefs: ‘Don’t give up,
don’t take no for an answer and be prepared for
hard work and to make mistakes. And if you are
hosting guests for a meal, prepare in advance.’
Chief Executive of Standard Bank Offshore
Group, Will Thorp, who welcomed the guests at
the start of the event, hailed the digital cooking
class a success.

‘It really was a wonderful evening and to
participate from the comfort of our own
kitchens with a chef of such esteem was a real
honour. We are sure all of our participating
clients enjoyed the master class and, as
Michel told us, guests are passionate about
good food and good service. We certainly had
both tonight.

‘Hosting client events is an important part of
businesses and the chance to hear from and see
such an esteemed chef at work in his kitchen
was a real treat!’
Standard Bank Offshore Group has operated in
the Isle of Man for almost 30 years and the bank
continues to expand its operations in the island.

QUILTER INTERNATIONAL
EMPLOYEES RECEIVE RECOGNITION
FOR LONG SERVICE
Seventeen Quilter International employees have received recognition
for their long service.

F

ive employees received recognition
for 20 years service, two for 10
years service, and 10 for ﬁve years. The
recipients are as follows (the information
in brackets shows the business areas they
work in):
20 years: Helen Clarke and Lee Jackson
(both International Operations), Donna
Whittaker and George Ready (both
International Finance) and Steven Boyd
(International Investment Platform).
10 years: Kamay Cheung (International
Finance) and Lea Parsons (International
Operations).
5 years: Kimberley McLean, Craig Fletcher,
Jorja Gaskell, Rachael Kennedy, Michelle
Perry, Andrew Colley, Lewis Griﬃths,
Johnathan Gordon (all International
Operations), Tom Richmond (International
Risk & Compliance) and Kasia Banas
(International Finance).

All of the employees received a personal
thank you letter from Quilter International
CEO, Peter Kenny, accompanied by their
award during lockdown. Peter Kenny
congratulated his colleagues for reaching
their employment milestones, and thanked
them for their signiﬁcant contribution to the
business. Quilter International is a leading
cross-border provider of wealth management
solutions and operates in multiple global
markets in the UK, Africa, Asia, Europe, Latin
America, and Middle East.
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Who, what, where – a comprehensive appointments section keeping you abreast of all
the movements within the business community.

THE LATEST JOBS NEWS FROM THE
ISLE OF MAN BUSINESS COMMUNITY
ManSat CCO Katherine
Gizinski elected to Board
of SSPI

Buchan appoints new Head of
Nursey
A former headteacher and one-time
King William’s College student has been
appointed as the new Head of Nursery for
The Buchan School.
Caroline Kipps Reid, who hails from South
Africa originally, will run the new Buchan
Nursery when it opens on 1st September and will also be responsible for
the School’s extensive extra-curricular programme, including the new
Buchan Rangers Outdoor Learning provision.
During her career in education, she has taught children from aged
2-18, as well as corporate training. She says she is happiest in the Early
Years sector so the chance to set up and run the new Buchan Nursery
is really her dream job. Caroline was the headteacher at a prestigious
kindergarten in Knightsbridge in London before returning to the Island last
year with her two small children.
Caroline completed a degree in Education and Psychology before going
on to complete postgraduate training in Early Years as well as children’s
therapy. A former pupil of King William’s College, she and her husband
made the decision to come back to the Island with their company
promoting mental health and wellbeing.
From September, The Buchan School will operate its own inhouse nursery provision alongside its extra-curricular programme
which is designed to educate young people in a nurturing and inviting
environment, while providing more convenience for the working parent.

Katherine Gizinski, Chief
Commercial Officer with the
ManSat Group, has been
elected to the Space & Satellite
Professionals International (SSPI)
Board of Directors.
She will serve a three-year term alongside six other industry professionals,
voted in by the SSPI membership:
Mike Antonovich, CEO, Eutelsat Americas
Tony Gingiss, CEO, OneWeb Satellites
Christopher Johnson, President, Boeing Satellite Systems International
Sharyn Nerenberg, Senior Director of Corporate Communications,
Hughes Network Systems
Mike Safyan, Vice President, Launch, Planet
Jeremy Turpin, Chief Technology Officer and Co-Founder, Isotropic
Systems
The SSPI was founded in 1983 as a nonprofit organisation and works
to connect people throughout the industry, helping attract, develop,
and retain the talented individuals to sustain the industry’s growth.
Membership covers all aspects of the industry, from manufacturing
through to launch.

‘I am absolutely delighted to be joining the team and playing my part in
ensuring the Buchan’s educational enrichment continues to thrive at all
levels,’ explained Caroline. ‘The school already has a clear wraparound care
strategy which provides a personalised education, including breakfast and
after-school clubs and holiday clubs. There is an increasing focus on outdoor
education and all nursery and Buchan School children will have access to the
Buchan Rangers outdoor Learning programmes over the coming year.

Katherine joined the ManSat Group two years ago and was appointed
CCO in October last year.

‘The Buchan has always supported pupils with a strong focus upon
academics, art, music, drama and a range of sports. Incorporating the
nursery into the Buchan School, the nursery children will benefit from that
integrated curriculum and inclusive approach. I am thrilled our children
will be able to utilise the fantastic resources at the Buchan whilst having
the added comfort and security of our own smaller purpose-built nursery
building. I am really looking forward to getting started.’

“I look forward to supporting policies and strategic initiatives to ensure
we connect people across disciplines and attract and cultivate the talent
needed to drive our industry forward.”

Head Janet Billingsley-Evans added: ‘We are delighted to welcome
Caroline to further strengthen our talented and professional team. As a
former OKW it is clear she has a passion and drive to ensure the nursery
school succeeds and that the children are the focus of everything we do.
We wish her every success in her new challenge.’
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She told B365: “Serving alongside such accomplished colleagues on
the SSPI Board is a great honour for me. Our industry is in the midst of
tremendous technological advancement that dramatically changes the
way we do business in space.

Chris Stott, ManSat Chief Executive Officer, once served on the SSPI
Board and was SSPI President from 2014-2016. He said: “We are thrilled
for Katherine, who has had such a major impact on the ManSat Group
since joining the company. Her appointment to the SSPI Board is a huge
honour for the company, as we celebrate our 20th year.
“The work the SSPI carries out is vital for the industry, as it continues to
demonstrate the importance of space and satellite to the world.”
Please visit www.sspi.org and www.mansat.com for further information.

Financial
Options

21
YEARS

by Paul Chase

AND WE HAVE ONLY JUST BEGUN
My 21st work anniversary at
Chase Financial Services (CFS)/
Financial Options/Chase Wealth
Solutions appeared on my
Linked In account last month.
Yes, that’s right, it has been 21 years! My first
thought when I received those messages was,
has it really been that long? How old am I? It has
certainly crept up on me and time has definitely
flown whilst we have been building our business
and helping our clients achieve their financial
goals. A rough calculation shows that I have
personally assisted well over 4,000 clients, be it
through buying or re-mortgaging their homes,
managing their finances and investments or
protecting their families.
The fact that I have been working for this
company for just under half my life is clear
testament to what this company stands for; True
family values, excellent customer service, honesty
and doing our very best for our clients. It also
shows what we have achieved during that period
and perhaps even more excitingly what great
things we are going to accomplish next.
As a company we have grown and developed
over the 23 years CFS has been established
(I joined my father when the company was 2).
We have transformed from what was originally
a one man band attached to an estate agent,
to becoming not only the foremost Mortgage
Adviser but also an exceptional Investment,
Pension and Financial Planning Team that offer
the widest range of services of any IFA on the
island. We are so proud of what we have achieved
and it is no secret how we have done it. It is
through truly organic growth, working with clever
and talented people, many of which we have
trained and who have become qualified while
working for us and overall treating our clients with
complete respect.
We now have a team of 26 highly qualified and
professional advisers and support staff. We
have stuck to our true family values of honesty,
decency and transparency in all we do and we
continue to provide and innovate the very best
solutions for our clients (rather than what benefits
us the most) and we have fun doing it as a team!
We do not always get everything right, but we
try very hard. We have exceptional and talented
individuals working for us who love to advise our
clients and help them to achieve their financial
and life goals and we are good at it.

SO WHAT DOES THE NEXT 23
YEARS HOLD FOR THE CFS TEAM?
We have made a few developments lately and
have been looking at what we really want to
provide to our clients outside of the everyday
financial service offerings. Our ambition as a
company can be summarised as helping our
clients to live a better life; to achieve their life
goals such as buying the bigger house or a boat
or retiring earlier; to be able to spend more time
with their loved ones and to not worry about
what happens, when the worst things in life do
happen. This cannot be achieved simply by
selling financial products but rather through
comprehensive holistic financial planning and
building a relationship with our clients for life. We
are of course focused on preserving the high
levels of service that we offer and we must also
encompass our ambition to help our clients realise
their dreams. To achieve that we are constantly
expanding and developing and growing.
There is nothing more rewarding than receiving
a referral from one of our existing clients asking
us to help someone they know. It shows we
have added value, have gained their trust and
that they are willing to put their name alongside
ours. I would like to give a big THANK YOU to
all of those people, both existing clients and our
professional contacts, that refer new clients to
us, it is really appreciated. We have recently seen
a large increase of new clients telling us they are
looking for a better service or a different way of
looking at things and we are ready, willing and
very pleased to help.
Having gained the trust of existing clients and
received their referrals we must continue to

look after our clients, new and old. To achieve
that successfully we need to attract talented,
passionate and qualified people to join our team
and that is what we are currently looking to do.
We have no fewer than 5 newly created job
roles available at the moment (told you we were
expanding!) which include:
• FINANCIAL PLANNER
• PARAPLANNER
• INVESTMENT ADMINISTRATOR
• MORTGAGE ADVISER
• MORTGAGE ADMINISTRATOR
If you are looking for a new opportunity, either now
or in the future and you think your own personal
values, passion and ambition would complement
and enhance ours, then please do get in touch
with us. We are always delighted to meet with likeminded professionals that have a passion for our
industry and are interested in achieving the best
possible outcomes for their clients. At CFS you
can make a real impact and have the opportunity
to have your voice heard and to shape how we
develop and grow as a business over the next 23
years and have fun doing it! Even if you are not
thinking of changing jobs anytime soon, come
and meet with us and find out what we are all
about.
And as for me, when I look back after another 21
years, I know I will continue to be as proud of this
organisation and what it has achieved as I am
right now after the first 21, a true family business
that puts its clients first.

www.chasewealth.im
www.financialoptions.co.im

Chase Financial Services trading as Chase Wealth Solutions and Financial Options is regulated by the Isle of Man Financial Services Authority.

‘It provides a choice in that it offers a unique choice of education and
curriculum which individuals can select, in some cases supported by
bursaries and scholarships which is how I was able to attend College.
However, it is equally important in offering opportunity and employment.
With 180 staff, we are one of the biggest employers in the south of the
Island.
‘Delivering this educational offering is attractive to many, whether they be
Island based like myself, those attracted to the Island due to its role as an
offshore finance centre, or those looking for the excellence and security
offered by an independent school located in the Isle of Man. As such, it
is a magnet for international investment, projecting a world-wide view of
the Island. Many of our former pupils then take the Isle of Man with them
wherever they travel for the rest of their lives.

King William’s College appoints new Chair of Governors
The managing director of an internationally renowned law firm has been
appointed Chairman of Governors at King William’s College.
Peter Clucas, a former College pupil (OKW) and the current President of
the King William›s College Society, succeeds Nigel Wood in the role after
he stepped down following 26 years as a school governor, including the
past 11 as chair.
Since 2014, Mr Clucas has been the head of the top tier Litigation team
at Cains, during which time the company, of which he has been a partner
since the mid-1990s, has received numerous prestigious awards in
recognition of its legal services.
He joined the committee of the Society in 2002, becoming President in
2012 and was appointed a governor in 2014, since when he has sat on
the school’s Development and Education committees, as well as being
chairman of the Safeguarding Committee for the past four years.
Despite such an active involvement as a governor and through the
Alumni Society, Manxman Peter’s association with the school goes back
well beyond the last two decades.
As a student from 1977 to 1984, he represented College in the Rugby XV,
Cricket XI and Hockey XI, was awarded Athletics Colours and was Head
of School.
‘Naturally, it is a huge privilege to have been appointed chairman. Apart
from a few years early on when I was concentrating on developing my
career at Cains, I have never really lost touch with the school and it has
been a real insight and a joy to see how it has developed over the last
few decades,’ he explained.
‘Being invited as a volunteer to sit on the Alumni Society and gaining
the insight of its valuable work provided me with an introduction to the
running of the school and, my involvement in the school’s governance
has naturally increased as a full-time governor since 2014.
‘I said yes to this post, partly because of the affection I have to school
and the fact I’ve always had the interests of the school at heart, but also
because of the role it played in shaping who I am. A College education
was transformational to my life both in terms of the education and
opportunities it provided, but also the life-long relationships I forged.
‘It is a well-run school; one school, albeit on two sites each offering
choices in education which the Island needs; it is also a business; but,
above all, it is a community. Being chair is very much relationship-driven,
about rapport with people and it excites me that I will be working
alongside a talented team of governors, a first-class senior leadership
team, support teams and an entire staff of people who go to great lengths
to deliver the best they possibly can to ensure our pupils achieve at such
a high level.’
Mr Clucas says College has, traditionally, played a key role in Island life for
nearly two centuries, both in terms of the investment in education but also
in its contributions to Island life and in the wider community.
‘King William’s College is many things to many people,’ he continued.
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‘We must continue to maintain, indeed raise, our standards to remain
attractive to student, child and parent alike and to seek to make a firstclass education available to more people.
‘Key to it all is the relationship between the school, the pupils and their
parents and guardians and I am looking forward to working with all
members of our community in the years ahead.’
Mr Clucas paid tribute to his predecessor Nigel Wood for his time in
office.
‘As a school we have been so fortunate to have an individual of the
calibre of Nigel as chair of Governors and it speaks volumes that he
has also written to each of the parents this week thanking them for their
support during his tenure.
‘It is in no small way down to his input and dedication that the School has
been as successful as it has for many years and developed a growing
national reputation.
‘We all wish him well and would like to put on record our thanks for his
efficient management and perceptive governance which is central to the
effectiveness and wellbeing of any school and its community.’

Investec appoints new Chief Operating Officer
Investec Bank (Channel Islands) Limited
has appointed Nick Leale as Chief
Operating Officer.
Nick Leale joined Investec 20 years ago
and has undertaken a number of senior
roles within the bank, most recently as
Head of its Trust & Corporate proposition
across the Channel Islands, Isle of Man
and Switzerland.
Primary responsibilities include the maintaining of Investec’s operating
platform, developing efficiencies through innovation and delivering
performance against strategy.
Brendan Stewart, Chief Executive of Investec Bank (Channel Islands)
Limited said, “We are delighted to announce this appointment. Nick has
considerable knowledge and experience of the finance sector. Over the
last 20 years he has been part of the core team that has helped Investec
grow and become a leader in offshore Private Banking within its offshore
target markets and is well positioned to help steer the organisation as we
meet new challenges and opportunities.”
Commenting on his appointment Nick Leale said, “I am proud to be part
an organisational culture that continues to be a strong enabler for its
people to thrive in. This is an exciting time for the bank and the finance
sector as a whole and I am looking forward to ensuring we continue
to operate a resilient operating platform that provides an exceptional
experience to our clients and to deliver on our growth strategy.”
Nick Leale was born and educated in Guernsey. He holds the Institute
of Directors Certificate and Diploma in Company Direction; he has
previously represented the Island in both playing and coaching basketball
and now enjoys time with his young family and attempting to hit a golf ball.

Lifestyle
H E L PI NG

YOU MA K E T HE MOST

OF WORK AN D PLAY

Living a full and productive life is all about ﬁnding the right balance between work and play.
Here at B365 we know the importance of both. Our new lifestyle section covers topics
including travel, motoring, property, health, sport and leisure.

B365 – bringing a bit of balance into your life!

TRAVEL

BE IN ‘ORE’ OF THE HISTORY
Stay at a manor steeped in Swedish history along with
the 9th generation of its founder in 1740

I

f you are looking to get away with your family as travel returns from
COVID 19, why not become lord and lady of a Swedish manor as
guests of its founder’s descendants, 280 years after it was built?

Melderstein, deep in the heart of Swedish Lapland, has now opened
its doors to a new travel experience where guests follow in the
footsteps of yesteryear, as they journey along the original Iron Ore
road to stay at a traditional Swedish manor that was built from the
profits of the first mining concession in the region. Here, guests will
be hosted by direct descendants of the original owner, Carl-Johan
Thingwall, whilst calling the manor your home for the rest of their stay.
Katarina Thingvall, owner of Melderstein and the great, great, great,
great, great, great, great granddaughter of the Manor’s founder, told
B365: “Not only is this a part of Northern Sweden’s history, but it is our
ancestral family home, which makes it a really personal experience
for anyone staying. With our family dating back to 1740 in this house
alone, we want to now welcome guests from around the world to
experience and feel part of this living piece of history.”
Located 12 km from Råneå, in sub-arctic region of Swedish Lapland,
Melderstein Manor, a grand traditional Swedish building, was first
converted into accommodation for visitors in 1996.
“The manor has six generous rooms, which can be used exclusively,
or there is plenty of space for guests to join others to experience the
history of our family, the building and the region,” said Katarina. “It
really is an experience that gives so much, and with the Melderstein
Manor you get to see it from one of the region’s most important
historical buildings, with my family, whose ancestors helped shape the
region into what you see today.”
The new three night experience launched by Melderstein costs
from £320 on a bed & breakfast basis, and sees guests arrive into
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the manor along the Iron Ore road by dogsled, before enjoying
the chance to meet and dine with Katarina and her father, Göran,
to learn more about this fascinating building and family. Available
from December to March it can be booked directly through www.
melderstein.se.
A night at Melderstin manor costs from £57 per person in twin room,
on a B&B basis. Exclusive use of the manor, which sleeps 11 people,
costs from £790 per night, on a B&B basis.
For more information about the hotel and the new experience
visit www.melderstein.se or to learn more about the region visit
https://www.swedishlapland.com

COMMUNITY

Starting up post Covid
– don’t neglect your social media

I

f your business were a shop, would
you have a well-trained staff, a replete
stockroom, but an unkempt window,
not reflective of the items you sell or
what you stand for?
The answer is a resounding no.
For most businesses, their social media
channels are their virtual shop windows.
Yet some are, understandably, neglected,
as busy owners struggle to find time to
re-dress them.
Businesses in the Isle of Man are
adapting at a phenomenal pace as
Covid-19 forces them to reshape their
offering.
Now, more than ever, time is a precious
resource for businesses. Especially
smaller operations where the owner
fulfils every function a larger company
has people assigned to, marketing and
‘manning social’ included.
Which makes it all the more important to
use your time on social media to good
purpose.
For businesses that have paused, and are
starting up again, this is a good time to
refresh your shop window to good effect.
And to consider whether the Covid
crisis has altered what you tell those
customers.

By Jo Overty
Jo Overty MCIPR was a founder member of the Isle of Man Government’s social media user group
and has worked in communications for 32 years.

Some tips:
WHO ARE YOU?
What is your business’s personality? Do
you want customers to see you and your
product as safe, secure, adventurous,
innovative, even playful? Make sure that is
reflected in your social media output.
KEEP IT TOPICAL
What do people care about today? Just
as you wouldn’t sell a barbecue in a
snowstorm, be in the right place at the
right time and align your messages with
what your customers are thinking about
and talking about that day, whether it be
the virus, the financial impact, the hot
weather, or something else in the news.
TIMING IS EVERYTHING
What else is going on? Just as the start
of the Covid crisis wasn’t the time for
frivolous marketing, so, as we emerge,
people seek optimism. Even the time of
the week affects marketing. We have our
serious heads on on Mondays but, by the
weekend, want things to be a bit more
light-hearted.

TAKE THE PULSE
What do you stand for? Increasingly, people
choose to give their hard-earned money to
businesses that fit in with their own ethics.
Does your ethos come across loud and
clear on your channels? Do you highlight
your good work, supporting charities, or
reducing plastic use, for instance?
PICK ME
How can you attract the casual passer
by? Social media is an overcrowded
place and people’s attention is scant as
they scroll. So your posts need to grab
attention, just as a real shop window on
a busy high street needs to stand out to
entice in someone who is striding along.
START AT THE END
Last but certainly not least, when posting,
think of the end result. What do you want
people to do, or to feel or say about you,
as a result of your social posts.
Messaging impacts on customers’ heads,
hearts or pockets - or, occasionally, all
three - so work out which of these you
are aiming for, before using a few more of
your valuable minutes online.
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Manx National Heritage

MNH
Grant
helps conserve

For further
information on
Manx National Heritage,
sign up to their latest
news, donate and support
their work, please visit:
manxnationalheritage.im

stained
glass
window
at Jurby Church

Manx National Heritage, the charity responsible for the care and promotion of the Isle of Man’s
natural and cultural heritage, has supported the Friends of Jurby Church in their efforts to conserve
and restore a unique stained glass window at St Patrick’s Church in Jurby.

T

he 19th Century stained glass window
depicts St Patrick baptising St Maughold.
It was originally installed as a memorial to
William Farrant of Ballamoar, whose family lived
in the parish of Jurby until the end of the 19th
Century.
The Farrant family’s influence in the parish
endured long into the 20th Century and their
lasting legacy is St Patrick’s Church or Jurby
Church as it is known today.
Edmund Southworth, Director of Manx National
Heritage told B365: “We are delighted that work
to restore the William Farrant memorial window
is well underway. Led by the Friends of Jurby
Church, a specialist contractor was recently
engaged to carefully remove the glass and
lead-work, with all eighteen stained glass panels
now removed and undergoing conservation”.
Stained glass windows form a highly sensitive
interface between the exterior and the interior
of historic buildings, making them vulnerable
to problems including rain penetration and
condensation.
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Mr Southworth continued: “Whilst the fields
of colour in stained glass windows are
commonly viewed from a distance and may
appear to have survived the ravages of time,
the reality is often very different. Stained
glass is fragile and vulnerable. This particular
window in Jurby Church was south facing
and suffering the impact of over a century’s
weather”.
The window is now undergoing conservation
by Ballasalla based stained glass craftsman,
Robert Bullock.
Sandra Kerrison of The Friends of Jurby
Church added:
“The stained glass windows in Jurby Church
are significant to the history and heritage of
the parish of Jurby and of the Isle of Man, and
The Friends have made the restoration of the
beautiful St. Patrick and St. Maughold window
the focus of their fund-raising for the past
two years. It has been fascinating to see from
Robert Bullock’s photographs the skills and
craftsmanship involved in the restoration and

we are looking forward to seeing the window
back in Jurby Church later in the summer.”
Manx National Heritage has been able to
support over twenty community heritage
projects across the Isle of Man in recent
years due to a generous bequest by the late
John Donald Collister. Following a public
consultation the Trustees of Manx National
Heritage decided to allocate a significant
amount of funding to local heritage in “Donny”
Collister’s memory.
Mr Southworth commented:
“Mr Collister’s bequest was remarkably
generous and as well as supporting the
charity’s priorities it has made possible some
really impressive community heritage projects
across the Isle of Man”.
IMAGE: Robert Bullock, working on the
19th Century stained glass window from
Jurby Church. To view Jurby Chrch window,
conservation in action: https://youtu.be/
uuHXhdxpI4g

GOOGLE ARTS & CULTURE
Manx National Heritage, the charity responsible to the Isle of Man’s natural and cultural
heritage, has joined forces with Google to share its historic collections alongside those of the
world’s most famous collections.

C

ollections cared for by Manx National
Heritage which tell the history of the Isle
of Man are now discoverable on Google
Arts & Culture with more collections and online
exhibitions to come.
Google Arts & Culture is a non-profit initiative
working with cultural institutions and artists
around the world to preserve and bring the
world’s art and culture online so it’s accessible to
anyone, anywhere.
Manx National Heritage has chosen to launch
its Google Arts & Culture page with the recently
digitised 18th to 19th century sketches of the
Isle of Man from the Art Collection. Together
they present a vibrant picture of the landscape,
monuments and still well-loved places of the Isle
of Man as captured by past visitors and artists.

Google Arts & Culture allows visitors to organise
the sketches by popularity, time or, most
intriguingly, by the colour blue of the many
seascapes or the green of the Manx countryside.
An online exhibition called ‘Sketchbook Tours
of the Isle of Man’, which includes Google Street

Sulby Claddagh
to reopen with some changes...
Permits required for stays of up to 14 nights at a cost of £16

P

eople in the Isle of Man will be able to
stay overnight at the Sulby Claddagh
again this season but will notice some
changes on their next visit.
The area is normally available between
May and September, but so far this year has
been off limits due to Covid-19 restrictions.
Following the end of these measures
the Isle of Man Government will reopen
the Claddagh in stages – starting with
motorhomes and caravans on Friday 3 July.
Camping in tents will be allowed from Friday
17 July - when the toilet facilities reopen.
When overnight camping returns there will
be a number of noticeable changes to how
the Claddagh is run, so it complies with
model standards for campsites, health and
safety standards and current byelaws. They
include the limiting and spacing of camping
pitches, the introduction of a permanent on
site warden and check-in and check-out
times.
To stay people will need to book a pitch via
Eventbrite and a £16 permit which allows
them to stay for a maximum of 14 nights.
Both the booking reference and permit,
which can be applied for online at www.gov.
im/camping or by emailing forestry@gov.im,
must be brought to site for inspection.

View and audio clips from some of the travel
journals and diaries of the time, has been curated
by Manx National Heritage Assistant Curator,
Hannah Murphy. Hannah says:
“Sketchbook Tours of the Isle of Man was
originally planned as a physical exhibition which,
due to the recent lockdown, could not go ahead.
During the months of museum closure, Manx
National Heritage’s online collections came into
their own. Our iMuseum and online partnership
with Google Arts & Culture has ensured this
collection is publicly accessible, with over 500
sketches and watercolours now to be viewed
and enjoyed.”
Accompanying the sketches is the TT Tom
Badger Photographic with the Isle of Man, the
TT Races also features as an online exhibition
highlighting just some of the key riders from the
earliest to later decades.
More collections and stories will be added this
year by Manx National Heritage as part of the
ongoing and much wider programme to put
audiences in touch with collections. Meanwhile
go ahead and visit artsandculture.google.com/
partner/manx-national-heritage.

Permits must be clearly displayed and cannot
be purchased on site. Anyone found camping
without a permit can be fined up to £2,500.
Geoffrey Boot MHK, Minister for the
Department of Environment, Food and
Agriculture, who manage the site, said: ‘I
recognise the importance of the Claddagh
to local people and I’m delighted to see it
opening again. We have had to make changes
and my department is working hard to make
sure the user experience is good.
‘The department is aware that many
commercial campsites are facing difficult
economic times - so we encourage
campers, who normally use the site, to
try out some of the Island’s wonderful
registered campsites first.’
The Claddagh is available to all during the day
for picnics and recreation.

The need to digitally reach out has never been
greater. Visitors have increasingly told Manx
National Heritage how much they value more
and more of the museum, library and archive
collections going online.
Google Arts & Culture joins a number of already
free, online ways to enjoy Manx National
Heritage collections including the home-grown
iMuseum website www.imuseum.im, with
over 1 million records and 60,000 images;
Art UK where you can curate works from the
Art Collection; Sketchfab for playing with 3D
models of the Manx Crosses; Archives Hub
for summaries of key archives; and National
Biodiversity Network Atlas Isle of Man for finding
out about, not collections, but wildlife spottings
on the Isle of Man. Possibly most liked of all is
iMuseum Newspapers & Publications with the
public telling us how much they’ve appreciated
the decision to make searching this 1792-1960
newsprint content free.
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MANX NATIONAL HERITAGE PARTNERS WITH

MYBIOSPHERE

#

The Isle of Man is the only entire nation to boast UNESCO Biosphere
status, reflecting it is a special place for people and nature. In our
regular feature, authors from different walks of Manx life offer a personal
perspective on #MyBiosphere.

MyBiosphere

This month, Geoﬀ Karran MBE TH writes:

A

part from two short periods spent in
London at law college, I have been
fortunate to have lived all my life in the
beautiful Isle of Man.
I am proud to call myself a Manxman. My family
on my father’s side can trace their ancestry back
to the 13th Century and I am a direct descendant
of the Big Karran of Cregneish.
By the time I was born, both mother and
father had moved to Douglas but most of our
weekends were divided between visits to the
south or to Peel, where my mother’s family came
from. The point at Port St Mary was my father’s
favourite spot, where we could sail boats in the
now-defunct boating pool or clamber over the
rocks searching the pools. The beaches of Port
Erin, Port St Mary and Peel were our favourites
for sand castles.
My father’s passion for sport was passed on to
me and we watched and supported dad’s team
of Castletown, whether playing football or cricket.
This Island can really be called an Island of Sport
and, as I have gone through life, the facilities for
sport have grown and grown.
In 1985, we celebrated a Year of Sport and
hosted the first Island Games, where teams
representing small islands competed in various
sports. This is now a biennial event and 24
Islands compete in up to 14 sports.
Also in 2011 we hosted the Commonwealth
Youth Games with 67 nations around the world
coming to our Island to compete in different
sports.
My passion was cricket, which I managed to
keep playing until my 40s. Then I took up golf.
My favourite place in my beautiful Island is the
12th tee at Castletown, where you can look to
the Chicken’s Rock, past the ancient capital of
Castletown, South Barrule up through the middle
of the Island to Snaefell and the north.

Geoﬀ Karran MBE is a retired advocate, former President of the IOM Law Society, former
Chairman of the Financial Services Authority, former Chairman of Isle of Man Sport and
Chairman and Director of the 2011 Commonwealth Youth Games and is still associated with
several charities on the Island helping people with learning disabilities. He is the recipient of
the Freedom of the Borough of Douglas and the Tynwald Honour.
I once asked local artist David Byrne if he could
paint a picture of all I could see but said it would
be impossible to recreate such a wide expanse
of beauty in one painting.
My children have grown up with the same pride
in being Manx and with a love of the beauty of
our Island. Both my boys spent time living off
the Island. Whenever they came back home we
had to drive through Cregneish and then down
to the Sound, Kitterland and the Calf. Every time,
there would be a compulsory photo taken with
the Calf in the background.
In later life, I have taken part in what is the
greatest Manx community event with up to 1,600

people competing in the Parish Walk. The walk
not only enables you to see so many interesting
facets of the Manx countryside, not visible from
a vehicle, but also witness the friendliness of the
Manx people.
I know I will never be good enough to finish
this event. My best effort so far was to reach
Kirk Michael, a distance of 39 miles, but I have
decided to have one last go to beat that record
and get to either Ballaugh or Jurby. Maybe next
year.
So my love of sport has enabled me to see more
of my beautiful homeland - a place I knew from
an early age that I would never want to leave.

To ﬁnd out more about UNESCO Biosphere Isle of Man, or to apply to be a partner, visit www.biosphere.im,
email biosphere@gov.im or ring 01624 686080.
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By Peter Sharkey

“It’s almost impossible to overpay for a property. But you can buy too early.”

T

his sage advice, given by a (then) senior figure in the UK property
industry more than a quarter century ago, has stuck with me and
never seemed more apposite than at present.

While we continue to emerge cautiously from an unparalleled phase in our
history, so investment offers which, on paper at least, appear significantly
more attractive than property bloom with the frequency of a troublesome
garden weed.
The metaphor will feel apt to anyone who has ever done battle with
Hypochaeris radicata, commonly known as Cat’s Ear. Once details of these
ridiculously attractive ‘alternative investments’ take root in the mind of
income-seeking investors, they’re extremely difficult to eradicate and, like
Cat’s Ear, soon return in a slightly different guise.
Here’s an example. Earlier this month, I received an email from a company
offering a fixed, three-year return from a convertible loan note. The coupon
was payable annually and the loan converted to stock in 36 months. The
business issuing the note was operating in a growing market, but there
was one problem; the fixed return was a thumping 15% per annum. Fifteen
percent!
Upon reading this, credibility drained from the offer, though doubtless many
people will think otherwise.
Yet if the paper promise of outlandish returns is sufficient to persuade some
investors to part with their hard-earned, less bullish projections from the
property end of the investment spectrum has tended to make others more
reticent.
Historically, property prices over-react. A line graph depicting average
property values over the last 40 years would not be straight. Though
moving in a steady, upward direction, we could expect a jagged, dramatic
peak-and-trough graph reflecting the striking degree to which prices and
values have fluctuated.
Though property market conditions are different to what they were at
the start of 2020 and prices have swung, the majority of investors and
prospective owner-occupiers are more interested in their future direction
than where they were six months ago. Such caution makes sense,
especially when there is little unanimity among those making future
predictions.
It’s difficult to argue with figures published in May by Nationwide (for the UK
market) which revealed the highest monthly fall in average house prices in
more than a decade because they’re based on actual property transactions.
However, does this automatically mean that prices will tumble during the
second half of 2020?

Lockdown gave a rare opportunity to approximately half the workforce to
escape the daily commute, to work remotely from home, to spend more
time with their families and, surprisingly, to be considerably more productive.
In short, a sizeable proportion of people have enjoyed lockdown’s
inherently relaxed nature and are reluctant to return to the daily 9-5 grind.
Anecdotal evidence suggests that a significant number of people have
decided that working from home presents them with an improved work-life
balance, a subtle change in attitude likely to have an impact upon house
prices.
Second, as the range of mortgage products has increased since mid-June,
the cost of borrowing has fallen, forcing several lenders to suspend 90%
loan-to-value products due to excessive demand.
The combination of attitudinal change, coupled with cheaper mortgage
costs has, according to Julie Jones of Douglas-based Hartford Homes,
resulted in people making speedier decisions to buy.
“Lockdown has afforded an opportunity for people to think about what they
want from a new home and to keep track of falling mortgage rates,” says Ms
Jones.
She adds: “As loan costs have tumbled, some people are now in a position
to afford a larger property than they originally imagined. This combination
is having a positive effect upon the Island’s new build market; it’s also
attracting investors keen to lock-in gross annual rental returns approaching
5% while they’re still available.”
It would appear that enough property buyers believe we’re going
through a period where it is difficult to overpay for a property. Meanwhile,
few suspect they’re acquiring property too soon, irrespective of what
forecasters might think.

Economists at the Centre for Economic and Business Research (CEBR)
are particularly bearish: they forecast a 13% fall over the next six months,
whereas estate agents Knight Frank suggest a more modest 3% correction.
Another estate agency, Winkworths, reported that during lockdown, some
buyers tried to negotiate reductions in house prices and while there was
an element of predictable horse trading, there was a floor (of around 5-6%)
below which vendors were not prepared to venture.
This refusal proved a smart move: by the beginning of June, house sales
were more than 50% higher than they were in mid-May and, significantly,
6% up on the same four-week period in 2019. Add in the UK’s temporary
suspension of Stamp Duty on (non-investment) sales up to £500,000 and
the property market on the other side of the Irish Sea appears considerably
rosier than it did a few months ago. It’s a market from which the Island
usually takes a lead…
There are two other important factors likely to influence property values
over the rest of 2020, the first of which may sound a little nebulous, though
many people believe it’s very real.

Hartford Homes currently have a range of modern,
new build investment properties available for sale,
yielding around 5%. For details of residential and
commercial investment property, email
sales@hartford.im or telephone 01624 631000.
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Left to right: Joy Spence, Sue Cook, Lucy Nelson and Lisa Morris (in front) from JA out and about promoting The Big Summer Walk.

IT’S NOT TOO LATE TO SIGN UP AND STEP UP FOR

THE BIG SUMMER WALK
Every individual who
completes the challenge and
raises £35 or more is rewarded
with The Big Summer Walk
medal, and there are other
great prizes up for grabs too.
To ﬁnd out more and sign up,
call (01624) 666266 or head
to: www.jaiom.im/event/thebig-summer-walk/.

F

ollowing the launch of The Big Summer Walk
in June, more than 130 people have already
pledged to put their best foot forward and
walk, jog or run 100 kilometres by 7th September
2020.
Junior Achievement Isle of Man and event sponsor
Chase Wealth Solutions are thanking everyone
who has stepped up for the summer fundraising
challenge so far and is reminding others it is not
too late to sign up! It is completely free to register,
suitable for all ages and abilities and there is no
minimum fundraising amount required, the charity
just asks that everyone raises as much as they can
and has some fun in the process.
Junior Achievement Chief Executive Sue Cook
said: ‘We have been delighted with the interest in
The Big Summer Walk to date and have had great
fun hearing about all the lovely stomps participants
have been on. We live on such a beautiful Island
and part of the inspiration behind the challenge was
to get more people out and about, exploring parts
of the Island they may have never been!
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‘The challenge ends on 7th September so people have
just under seven weeks to tackle the 100km. This is
very achievable and works out at just over 14km per
week, easy! We encourage everyone – regardless of
age, fitness levels or ability - to gather the troops, slip
on their walking boots, head outside for some fresh
Manx air and take on #100kforJA!’
Paul Chase and his family, from Chase Wealth
Solutions, the sponsor of the event, are also stepping
up for the challenge. He said: ‘The Big Summer Walk
has given me the push I needed to get out and about
exploring the Isle of Man on foot with my family. We’re
blessed to live on such a special Island and I’ve been
lucky enough to experience some stunning Manx
views recently, views that I haven’t appreciated fully
until now.
‘What I like about the challenge is the fact you can do
it at your own pace in your own time – whether that
is a couple of kilometres a day or some hefty walks
over the weekend – it is completely up to you! Chase
Wealth is really excited to sponsor this walk and to help
Junior Achievement raise lots of funds in the process.’

Quilter International employees and
their colleagues around the world took
part in charity bike rides that raised
nearly £3,000 for Crossroads, the
Manx-registered charity which helps to
care for carers.
Employees from across the Quilter plc group – including
their international arm, Quilter International, which has
its HQ in Onchan – raised over £13,000 for The Quilter
Foundation (a registered UK charity which helps young
people overcome barriers to prosperity) after they
collectively cycled in excess of 17,500km over one
weekend – equal to cycling half way around the world! The
funds were matched by Quilter plc taking the total up to
over £26,000.

Mark Satchel, Chief Financial Oﬃcer at Quilter plc, took part in the cycling challenge.

That sum is being donated to The Quilter Foundation’s
charity partners, Crossroads Young Carers here on the
Island, and the Carers Trust in the UK. It is being divided
between the Isle of Man and UK charities based on the
numbers of cyclists who took part in those countries – so
Crossroads Young Carers will receive £2,956. Quilter
International (with help from The Quilter Foundation) is
supporting a three year (2019 to 2021) fundraising campaign
for Crossroads’ Young Carers Project.
Mark Satchel, Chief Financial Officer at Quilter plc, said:
“I asked colleagues to take part in a team virtual cycling
challenge initially hoping to collectively reach the distance
to Moscow from London, and to raise £2,000 for The

Laura Morris and
Tom Richmond –
both are Quilter
International
employees from
the Isle of Man
who took part in
the charity cycling
event.

Some of the Quilter employees who got out on their bikes on roads and trails.
Quilter Foundation. We managed to surpass three further destination targets,
New York, Cape Town and Tokyo with 120 cyclists registering to get on their bikes
and take us halfway across the world. Thanks to the tremendous efforts of the
team, taking to road bikes, mountain bikes, Zwift, Peloton and even tandems, we
smashed our collective target of 14,300kms and ‘reached’ Melbourne by biking
just over 17,500km. I am particularly pleased that through this endeavour we were
able to raise more than £26,000 for the Quilter Foundation, and thereby provide
additional support to young carers in the UK and Isle of Man.”
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LIFE CYCLE: QUILTER INTERNATIONAL CYCLISTS
RAISE NEARLY £3,000 FOR CROSSROADS CHARITY

SCHOOLS

Isle of Man students all set for a summer
Space School with a difference
Three Isle of Man students who should have been packing their bags to travel to the
summer Space School in Houston will instead take part in a global virtual challenge to
‘explore’ an asteroid.

T

he annual ManSat Group scholarships
to attend NASA’s United Space School
(USS) - at the NASA Johnson Space
Centre and University of Houston - were won
by Sophie Bell from Queen Elizabeth II High
School in Peel and Benjamin Li and Joseph
Dunne from Ramsey Grammar School.

Sophie Bell, Benjamin Li (centre) and Joseph Dunne
– ManSat Group’s Space School scholarship winners 2020

However, the Covid-19 pandemic put paid
to plans to stage this year’s gathering, which
each year brings together students from more
than 20 countries around the world as they
plan a simulated crewed mission to Mars.
Instead, Sophie, Benjamin and Joseph will be
Island-bound as they participate in the Global
Space School (GSS), a two-week project
conducted virtually via video calls.
The mission is for each team to plan a trip
to an asteroid, investigating how humanity
can commercialize space to reduce Earth
pollution and further scientific discoveries,
while expanding resources and facilitating
the necessary infusion of capital. Each team
will build a proposal and win a bid for a
service in the following categories: Mining,
Manufacturing and Transportation.

Please visit
www.unitedspaceschool.org
for more information about the
Space School and
www.mansat.org for details
of the company’s scholarships,
and www.mansat.com for
details on ManSat itself.

Dr Jennifer Stone, ManSat’s Chief Technical
Officer, said: “Obviously, it is disappointing for
the students not to be able to go to Houston.
The USS organisers have arranged what
should be an exciting alternative and we are
sure Sophie, Benjamin and Joseph will excel
in these unusual circumstances. Provided
the USS is held as normal in 2021, we intend
for Sophie, Benjamin and Joseph to go to
Houston next July.

She said: “For the
asteroid mission, I am
looking forward to
the commercial/
competitive
aspect of the
project, as I
think that it is a
new, interesting
perspective on
the development of
space travel. I would
like to thank ManSat for
providing the competition
and scholarships, and for the
opportunity to attend the USS in
person next year.”

“ManSat would, therefore, not run its space
school scholarship competition in the
2020/2021 academic year. However, for
2021/2022, our competition would be open
to both Year 12 and Year 13 students – for that
year only – so that all Isle of Man sixth-form
students will have had the opportunity to enter
our competition during their school career.”

Benjamin is studying maths,
chemistry, physics,
and further maths
at A-level and is
planning to study
engineering at university,
with a view to a career in
energy or aerospace.

Sophie is studying maths, biology, and physics
at A-level, alongside an AS level in further
maths, and is aiming to study biology at
university after sixth form.

He said: “I am most interested in the areas
of the project which involve the application
of physics, e.g. orbital mechanics and launch
equations. Naturally, it was disappointing

As with the USS, students will be exposed to
the latest technology and industry standards,
interacting with space industry professionals
including astronauts, NASA engineers and
scientists.
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knowing
that I wouldn’t
get to have the
full experience and
meet all the people
from around the world.
However, I am glad that
there is still a project,
and to have the opportunity
to go next year. The competition is a
great opportunity for Manx students, and I am
hugely grateful to ManSat for giving me the
chance to work with amazing people from all
around the world and gain so much valuable
experience relevant to my field of interest.”

SCHOOLS

Joseph is studying maths, physics, and
computer science at A-level and further
maths to AS level and wants to pursue a
career as an AI researcher. He is following
in the footsteps of his brother, Harry, who
visited NASA for the United Space School
2019 – the first time siblings have won
ManSat scholarships.

Essay Competition Winner 2020

He said: “Prior to the space school starting
we got set assignments for the different
aspects of the mission. This included mission
control, mission objectives, transit, landing
and habitation. Personally, I enjoy the aspects
of the mission which are more related to
physics and maths and so I am looking
forward to contributing to the transit and
landing of the mission.
“Obviously, it was disappointing to hear we
would not be going to Houston this year, but
it was the right decision to be made. Still, the
virtual mission will be a valuable experience.
It is extremely generous of ManSat to offer
us sponsorship in 2021 – the competition
has already inspired many Manx students to
pursue careers in science and I can only see
it inspiring more in the years to come.”
Manx satellite firm the ManSat Group
has awarded the USS scholarships each
year since 2000, in cooperation with the
Department of Education, Sport and Culture
(DESC).
The competition to win the scholarships
involved writing three space-related essays,
which are anonymised before reaching
the ManSat judging panel, and the three
students thanked their schools and teachers
for their support.
Dr Stone said: ‘This year’s scholars would
have brought the total number of Isle of
Man students to visit the USS to 41 since we
started running the competition in 2000, the
year ManSat started trading. We were excited
to see what adventures Sophie, Benjamin
and Joseph would have in Houston, but all
being well, they will be able to enjoy the full
experience next year.
‘The team at ManSat would like to thank
all students who took the time to enter the
competition. The standard of essays was, as
usual, most impressive. Our thanks as always
to the DESC, the Island’s secondary schools
and King William’s College for their support in
running the scholarships.”
Dr Alex Allinson, Minister for Education, Sport
and Culture, said: ‘The decision not to hold
the USS this year was understandable, but
this new virtual challenge sounds fantastic
and I’m sure Sophie, Benjamin and Joseph
will gain much from it. The decision by
ManSat to offer them all places on next
year’s trip to Houston is most kind, and on
behalf of the Department I would like to
thank everyone involved with ManSat for the
opportunities they continue to provide for our
young people.’

SIMCOCKS ENCOURAGES
LAWYERS OF THE FUTURE
Simcocks Advocates ran its annual Partnership with Schools
initiative for the fourth time this year, featuring an essay
competition for sixth form students interested in a career in law.
Young advocates at the company visited high schools on the
Island during February to launch the competition.

S

tudents from QEII, Ramsey Grammar,
Castle Rushen, St Ninian’s and King
William’s College entered the writing
competition, responding to one of the
following questions:
1.

The IOM prison places significant
emphasis on rehabilitation of offenders.
Should prisons be for punishment or for
rehabilitation? Why?

2. Should a divorce application be based
on blame?
The essays have been read and marked and
we are pleased to announce that the winner
is Finlo Smith from Ramsey Grammar School,
who wrote a very sophisticated essay on the
prison system. Finlo has been presented
with his £500 voucher prize, and has been
offered a work experience placement at the
company when appropriate.
One of the advocates who presented at
the schools and marked the essays is Emily
Johnson, who won a writing competition
herself last year, being awarded the George

Johnson Law Prize. Emily spoke about
her involvement in the Partnership with
Schools initiative: “I really enjoyed reading
the students’ essays, which all displayed a
great deal of consideration and research.
Congratulations to Finlo on his excellent
essay, and we look forward to working with
you some time in the future.”
Chief Executive Phil Games commented:
“We were delighted to receive a good
response to the initiative this year, despite
the current crisis. The standard of writing
and ideas generated gives me great
hope about the future generation of Manx
advocates.”

The standard of
writing gives me
great hope about the
future generation of
Manx advocates
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Exactly what it says on the tin – news snippets, forthcoming events and information from the
business world.

CLOSING THE DIGITAL GAP
HOW TO DEVELOP TECH SKILLS
By Dan Lewis, founder of www.WeStryve.com

One of the biggest challenges faced by businesses today is a shortage of employees with tech
skills. In the UK alone, research shows that 11.3 million people don’t have a complete range of
basic digital skills while 4.3 million people have none.
products and industries be disrupted in recent years – for example,
online streaming such as Netflix destroying the video rental sector once
dominated by Blockbuster. Digital skills aren’t just about coding and
building products; they’re fundamentally about thinking digitally, and
considering how technology can improve the world we live in.
The development of new products and technology
This is where we get into the area of deep digital skills where engineers
and developers sit – actually building solutions on the back of new ideas.
Not everyone in society will need to be able to code, but everyone will
need a deeper understanding of how technology is built, and what it’s
capable of, so they can help to ensure the evolved products, services and
businesses are satisfying, and in some cases, creating consumer demand.
In order to close the digital skills gap and ensure staff are equipped for the
future, businesses must help people to develop these skills. But where do
you start?
Firstly, be honest and transparent. Digitisation is no longer an optional
thing; it’s happening. So, helping to raise awareness and get people to
embrace the digital journey has to come first.

A

s the technology ecosystem rapidly expands and businesses
invest in new innovations to increase competitive advantage,
it’s crucial that efforts are made to close this gap and train the
workforce of the future. But how can that be done?
Tech skills are paramount
The recent coronavirus pandemic has definitely highlighted the importance
of digital skills. With millions of people working remotely during lockdown,
cloud computing, video conferencing, online collaboration tools and many
other technologies have been crucial.
But as we come out of lockdown and offices reopen, that’s not to say
digital skills will no longer be in demand. In fact, with nearly half of
employees demanding more flexible working when they return to the
workplace, digital skills will continue to be important.
With the rise of remote working and introduction of new technologies in the
workplace, I believe there are three clear areas of skill development needed.
The ability to learn how to use new technology, such as new systems, and
adapt our ways of working to them. This could be a new bit of software that
replaces an Excel spreadsheet, or an RFID scanner that replaces manual
checks. Technology is forging its way into our daily working lives, and we
shouldn’t underestimate the cultural implications of this in organisations.
The ability to innovate and consider where technology could improve or
replace existing products, services and processes. We’ve seen multiple
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Thereafter, it comes down to education. Employers need to start investing
both time and money into digital education and skill development, not only
to improve their workforce’s skills but as a means to survive.
And I don’t mean that to be taken lightly. It’s been proven multiple times
already that those businesses that fail to innovate and to digitise are the
ones that, ultimately, fail. So, digital skills development at all levels should
be an absolute priority.
Ultimately, while we accelerate further and faster into a fully digital world,
I think it’s important that we don’t underestimate the cultural challenges
at play here. The very world we’ve been accustomed to is changing and
changing fast.
It’s important that people and businesses get their heads around that, and
then start to consider how they, themselves, are going to navigate that
transition. And we’re always better when we navigate things together,
rather than try to plot a course alone.

Businesses that fail to innovate
and to digitise are the ones that,
ultimately, fail.

ROSSBOROUGH INSURANCE (IOM)
Celebrates 15 Years In Business
Local insurance broker Rossborough Insurance (IOM) has marked a major milestone by
celebrating 15 years of serving the local community.

Some of the team at Rossborough celebrate 15 years in business on the Isle of Man.

Rossborough would not be where it is today without its people
and I would like to say a heartfelt thanks to every single
member of the team for their hard work and commitment.
Ann Collins, Managing Director, Rossborough Insurance (IOM)

T

he Isle of Man branch was opened
in 2005 and has since gone from
strength-to-strength, starting with a
team of just four to the thriving operation it
is today, employing a team of 22 staff in the
heart of Douglas.
In 2018, the firm became the only company
in the Isle of Man to achieve the prestigious
Chartered Insurance Broker status,
awarded by the Chartered Insurance
Institute (CII). This highly celebrated
accolade was awarded in recognition of the
company’s professionalism and high levels
of customer service across its commercial,
private clients, personal and healthcare
offerings.
In addition to the wide range of professional
achievements and successes it has earned
over past 15 years in the Isle of Man,
Rossborough has also proved itself as a
proud supporter of the local community.

Its community commitment ranges from
sports sponsorships – including chief
sponsor of the Manx Hockey Leagues and
Peel AFC junior teams – to working with
and supporting a range of local charities.
The company also recently teamed up
with the Isle of Man Constabulary to
sponsor accredited child car seat training
for Community Road Safety Officers –
an important local initiative focused on
improving child seat safety in the Isle of Man.
Ann Collins, Managing Director of
Rossborough Insurance (IOM), commented:
‘We are thrilled to reach this special
milestone and celebrate 15 years in business
on the Isle of Man. Rossborough would
not be where it is today without its people
and I would like to say a heartfelt thanks to
every single member of the team for their
hard work and commitment, enabling us to
provide a first-class service to our clients

and continue to invest in our special Island.
We’re looking forward to the next 15 years of
delivering Rossborough excellence.’
Rossborough prides itself on its team of
dedicated staff. Louise Quilliam, Professional
Risks Broker, has been with the Douglasbased company from the outset. Louise
added: ‘Rossborough truly is a special place
to work and I am excited to celebrate this
milestone with the team. I have been here
from day one and watched it go from a
small office to a flourishing enterprise, and
I’m excited to see what the future holds for
Rossborough.
With offices in the Isle of Man, Jersey and
Guernsey, Rossborough boasts a dedicated
team of specialists who provide insurance
for businesses and private clients across
all sectors, as well as offering motor, home,
travel, marine, private medical and dental
insurance.
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Three quarters of Brits are scared of
returning to restaurants due to the risk of
Covid-19 infection

A

round 73 per cent of consumers have
admitted they are worried about the
risk of Covid-19 infection at sit down
restaurants as the hospitality industry reopens
following lockdown in the UK, according
to independent research commissioned by
BookingTek, the hospitality software provider
and creator of end-to-end contactless
customer journey app for restaurants,
TableRes. This is despite Chancellor Rishi
Sunak’s call for the public to eat out to
kickstart the economy.
As a result, nearly half (43 per cent) of those
surveyed admitted that they will visit restaurants
a lot less frequently, and 17 per cent said that
they will not visit restaurants at all. A whopping
81 per cent cited handling things that have
been touched by many people, such as paper
menus, as one of their core concerns if visiting
a restaurant.
As an alternative, over one third (36 per cent)
said they will switch to takeaways or order food
for pickup from restaurants to help avoid the risk
of infection.
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Interestingly, the survey, which polled 1,000
consumers from the UK, also found that 55 per
cent would be more likely to visit a restaurant,
if it can guarantee a contactless customer
experience: using technology, such as a
smartphone app, to aid the process of ordering
and paying for food, without the need for face to
face contact or to touch printed menus.
A significant 57 per cent admitted that they would
view a restaurant more favourably if contactless
technology was utilised and a further 50 per cent
of consumers also agreed that they are more
likely to order food for pickup from a restaurant if
these contactless features were in use.
Three quarters (76 per cent) even
agreed that the government should help
restaurants introduce contactless customer
technology. Matthew Stubbs, CEO & Founder of
BookingTek told B365:
“Both customer and staff safety should always
remain the top priority in restaurants, takeaways,
bars and other hospitality venues. We have seen
this week how restaurants and bars in many US

states are being forced to close again, shortly
after reopening without good social distancing
tools in place. In these trying times, it’s essential
that the hospitality industry equips itself with
touchless technology to help manage social
distancing at all stages of the customer journey.
“This will not only ensure staff and guests
remain safe, but it will also ease the minds of
prospective customers who are, quite rightly, still
concerned about the risk of infection at close
quarters in enclosed spaces.
“TableRes is a tried and tested application that is
now available free of charge to all medium and
large chains worldwide.”

It's essential that the
hospitality industry
equips itself with
touchless technology

British Citizens
Get your

in Order

I

t is estimated that 800,000 to 1
million homes in Spain are owned by
British citizens with 381,000 of those
currently residing in Spain. Since the
1960’s, British citizens have ﬂocked
to Spain to either migrate or have a
holiday home, with many buying in
well-known resort towns and areas
such as the Costa del Sol, Costa Blanca
and The Balearic and Canary Islands.
Many of those who buy Spanish
properties are retired empty-nesters
so it imperative that they plan how
they would wish for their estate to be
distributed in the future, both in the UK
and in Spain.

With travel restrictions and countries on
lockdown, what impact has Covid-19 had on
distributing an estate when the deceased had
assets in both the UK and Spain?
The pandemic originated by the rapid spread of
the Covid-19 has turned the entire world upside
down, affecting our daily lives and businesses in
ways beyond imaginable. This statement holds
true for Spain in particular: for the past three
months, Spain has been held in strict lockdown
following a state of emergency imposed by the
Spanish Government. During this period the
legislative arm of the State has been kept busy
enacting a wide array of legal measures in order
to mitigate the effects on the economy and the
lives of Spanish citizens.

Requests for help
Roser Coll Anglada is an international law
specialist and Partner of Probate in Spain by
Temis & Co who are based in Barcelona, she
comments: “Under such challenging times
and circumstances, our law firm has seen an
increase in requests for help from international
clients suffering a bereavement, where assets
such as a second home in Spain was owned
by the deceased. We have been assisting
clients which form part of that generation of
thousands of British nationals who bought
property in Spain in the 1960s and onwards.
They are usually in need of legal assistance
when it comes to planning their estate following
a property purchase in Spain. However, we
are currently supporting many more executors
and beneficiaries who find themselves in the
unfortunate position of dealing with an estate in
Spain following the death of a loved one.”
Roser explains that the pandemic is affecting
Wills and Estate Administration in Spain: “Due
to Covid-19, the number of Spanish Wills being

written and registered by foreign individuals and
in particular from owners of Spanish property
living in the UK has doubled the work load in our
Wills and Estate Administration Department.”
“We always recommend to our UK clients
that they have a Spanish Will in place. It is no
different to the UK where it is important to have a
Will and have it registered with The National Will
Register. A Spanish Will and having it registered
in Spain at the Spanish Last Wills Registry is
equally important. However, some do not get
around to writing a Spanish Will because buying
a property in Spain is a happy occasion and
the start of a new life chapter for most. Writing
a Will is the reverse, it documents an end of life
chapter, so I can empathise with those who buy
a property and choose not to think about the
end! The recent pandemic, which may not have
an end for many months to come, has forced
those who do not have a Will but own a property
in Spain, to consider the benefits of writing one.”
“Simply put, having a Spanish Will saves
money, time and worries for the beneficiaries
and executors of an estate in Spain, making
it far simpler to expedite the execution of
the inheritance and avoid any unpleasant
surprises. Suffering a bereavement is traumatic
enough, without having to deal with uncertainty
surrounding the estate in the absences of a Will
for assets in a foreign country.”
“Managing your assets in Spain correctly is vital if
you are to protect the money you have invested
in your Spanish home. By way of example, a
client had bought a property in Marbella fifteen
years ago, who wanted to understand the
legal and the inheritance tax implications of
transferring their share to their children during

their lifetime, as opposed to making their
Spanish Wills and appointing the children as
beneficiaries upon their deaths. Taking correct
advice ensures you make the right decisions for
you and your beneficiaries.”
“We are also assisting beneficiaries who have
inherited property in Spain and given the recent
pandemic are reluctance to travel to Spain
but need to deal with a buyer for the inherited
property. In such cases the sale can still be
handled, but our advice is that it is imperative to
deal with an English-speaking Spanish solicitor in
Spain whilst you remain in the UK and one that
understands cross-border laws and implications.
This way you can be sure of a smooth sale
without issues. Communication and experience
really are key - language barriers leading to
misunderstandings and misinterpretation of the
law, is a recipe for potential financial disaster and
distress.”
“In short, if you own assets in Spain then take
legal advice from an international legal and
financial specialist on how best to treat them in
your Will. Then write a Spanish Will and register
it and also write or update your UK Will and
register it to reflect the advice you have been
given. If you are the beneficiary or executor of
a property in Spain following a death, use an
international lawyer that is fluent in English and
can demonstrate experience in second home
sales for UK citizens. Use the countries respective
Will register in Spain which is the Spanish Last
Wills Registry and in the UK The National Will
Register operated by Certainty to check if a
Will has been registered by the deceased that
provides you with the relevant information you
require to distribute the estate correctly.”
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ROBUST MEASURES IN PLACE
AS QUILTER INTERNATIONAL ADAPTS TO THE ‘NEW NORMAL’
A range of robust, but practical measures, have been put in place to ensure the
health and safety of Quilter International employees.

M

ost of the company’s 400+ workers
here on the Island have been working
from home during the lockdown, and
now that social distancing restrictions have been
lifted the firm’s employees have returned to HQ
at King Edward Bay House in Onchan.
Peter Kenny, CEO, Quilter International, praised
colleagues for their excellent response during
the lockdown. He told B365: “It has been
inspiring to see how everyone has worked
together and gone the extra mile to support
one another and maintain the service we
provide to clients and advisers. Of course, even
though social distancing restrictions have been
lifted there is no room for complacency, so the
health, safety, and wellbeing of our employees
continues to be our top priority. We have put
in place a range of measures to ensure we’re
‘staying responsible’ during this phase in which
we must all adapt to a new normal.”

Quilter International Receptionist Sonia Turner at the company’s HQ.

Enhanced cleaning and hygiene procedures
have been introduced with sanitizing wipes and
hand gels readily available to all employees.
Strict procedures remain in place for anyone
who thinks they have Covid-19 symptoms,
as well as visitors to the premises, to ensure
traceability. Staff also have access to information
and support covering all aspects of health
and wellbeing through the company’s Thrive

programme. Quilter International is continuing
to closely monitor Isle of Man Government
announcements and, in the unfortunate event of
a ‘second spike’ in Covid-19 cases, the business
is ready to bring in social distancing and other
related measures if it is necessary to comply
with Government guidelines and industry best
practice.

As with many businesses, working from home
during the lockdown has prompted renewed
interest in the opportunities which flexible
working offers for employees and the company
as a whole. Across the Quilter plc group, the
company is in the process of engaging with
employees using focus groups to gather views
about what the future of work could look like.

GORDON ELLIOTT TIPS IOM-BASED
VIRTUAL LIVE RACING TO BE A BIG WINNER
Grand National, Gold Cup and Royal Ascot winning trainer joins virtual racing product start-up as shareholder

L

eading racehorse trainer Gordon Elliott believes a new virtual racing
start-up based in the Isle of Man will be a big winner for tracks, and the
future of the sport.
The County Meath-based multiple classics winner has become a
shareholder in Virtual Software Limited, the Isle of Man-based firm
behind Virtual Live Racing, whose chairman is online betting pioneer and
racehorse owner Vincent Caldwell.
Gordon Elliott told B365: “Vincent Caldwell and I have enjoyed winners
for the last 4 seasons. Vincent is passionate about Irish racing and works
tirelessly like we all do in this industry without complaint as we are lucky
enough to work in an industry we love. His focus of wanting to excel
and win, just like myself, is what sparked my interest in his new venture
Virtual Live Racing (VLR). Vincent’s goal is to give back to racing so that
it will flourish for the next generation. By creating virtual replicas of real
racetracks Virtual Live Racing’s software, creates a much needed new
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revenue stream for racetracks and wagering operators. The software
helps promote and build future demand in our beautiful sport. Vincent
has created a little bit of racing history here and I am happy to back a
winner with Vincent and Virtual Live Racing.”
Vincent Caldwell added: “It’s fantastic to have Gordon on board. He
shares VLR’s vision which sees virtual racing as an innovation that has a
vital role to play in the future success of the racing industry. The respect
and status that Gordon has in the sport, combined with his business
knowledge, is a major boost in our drive to support a future proof,
sustainable, business model for the racing industry in Ireland, UK, and
internationally.”
@gelliott_racing
gordonelliottracing.com
virtualliveracing.com

What do you
want in life
Would you like to:• retire early
• travel the world or
• enjoy more time with
loved ones?

?

Chase Wealth can help
you realise your financial
goals with the support of
Lifestyle Planning.
We will work with you, to
IDENTIFY what you want, help
you ACHIEVE it, by providing
detailed analysis and guidance
and continue to MAINTAIN this
throughout the rest of your life.

Let Chase Wealth Solutions
help you to live your best life!

Call or email to discuss further.
640350 / advice@chasewealth.im
10 - 12 Prospect Hill, Douglas

Chase Financial Services Limited trading as Chase Wealth Solutions is regulated by the
Isle of Man Financial Services Authority

